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competitors should be encouraged to gain a more 

intimate understanding of their customers. This would 

involve investing in data that can bolster. With this type 

of enhanced data analysis, they'll be able to assess 

what value they're offering their customers and judge 

how well they're responding to the shifting mindsets. 

If they want to continue to eat up market share of global 

ecommerce, super-retailers should shift focus towards 

experimenting with customer policies to make it an 

easy and positive experience to swap or return items. 

To cut down on the cognitive overload that can come 

with their marketing and loyalty campaigns, they should 

also look to further personalise every customer's 

incentivisation and communication preferences. 


