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Impact Report

Join us in monitoring our impact as we work to accelerate the progress of a more impactful, global social enterprise movement that

employs more people in world-positive jobs.

EXPERTEERING BY THE NUMBERS LOCATION OF PROJECTS IMPACT TO ORGANIZATIONS

. Organizations report that mission-
Number of Countries Where Experteers Came From o )
85 71% realted impact would not have been

achieved without help of Experteer

Organizations reported that strategy

Number of Unique Countries Where Experteers Did Work o)
110 7 7% and/or operations improved because
R of an Experteer
Total number of projects P . Organizations report that mission-
2,749 829 critical skills were transferred that
helped improve the local team
Hours ’ » Organizations reported that impact
271.3K y 959 hasincreased because of
connections to global network
Value of Hours Experteered ($USD) Organizatio ns that would
52 9M 1700% recommend MovingWorlds to a
partner
MOST POPULAR LENGTH OF PROJECTS GENDER OF OUR EXPERTEERS AGE OF OUR EXPERTEERS MOST COMMON ORGANIZATIONS
@® sMB
@ B-Corp / Social
@ 5-8 weeks ® 25-34 81% Enterprise
@ 3-4 weeks @ female @ 35-44 Educational
1-2 weeks @ male 45-54 9.9% NGO
13-24 weeks Identify as 55-64 Non-profit
24+ weeks other 65+ . Governamental
Others <25 o For-profit with
social mission
Others
MOST COMMON SDGs IMPACTED WHERE EXPERTEERS COME FROM MOST COMMON SKILLS IMPACT TO EXPERTEERS
#9: Industry Innovation and Infrastructure 1. Business Strategy 9-| % Experteers that would recommend
#8: Decent Work and Economic Growth 2. Web Development MovingWorlds to a friend or colleague
#5: Gender Equality 3. Training 99% Experteers that developed global
leadership skills while Experteering
#4: Quality Education p- 4, Software Development )
< . 96% Experteers that are more informed,
#3: Good Health and Well-being - % & = 5. Online Marketing 0 confident, and likely to continue

creating Impact after returned home
#1: No Poverty w *’ 6. Database Management 9 P

99%, Experteers that developed personal

#17: Partnerships to achieve the Goals 1 7. Brand Strate . .
P ’ o and/or professional confidence as a
#16: Peace and Justice Strong Institutions 8. Entrepreneurship result of Experteering
#15: Life on Land 9. Leadership 839 Experteers that have moved their
careers in a positive direction
#14: Life Below Water 10. Communications
1-10/76 S 849 Experteers that are more focussed

on making a bigger impact in local

1-10 /M N community upon returning home
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