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Prajit Nanu is the Co-Founder and CEO of NIUM, a global financial technology platform that aims to 
break currency borders by empowering businesses and consumers to send, spend, and receive 
funds anywhere in the world in a more convenient and transparent way. Prior to co-founding 
InstaReM and eventually NIUM, Prajit held leadership positions in various global organizations. He 
was the Global Sales Director at TMF Group, a multinational professional services firm 
headquartered in Amsterdam, and was the Vice President of Sales and Account Management at 
WNS Global Services, a business process management company.

Prajit Nanu

Co-Founder and CEO

NIUM was founded in 2015 with a vision to simplify the cross-border remittance experience. While 
continuing to be an expert in remittances, the team behind consumer remittance arm InstaReM
expanded and scaled its offerings to meet the needs of the Financial Institutions, Enterprises, and 
other payment service providers. 

Today, customers can use NIUM’s banking-as-a-service platform as a single connection that bridges 
the gaps in today’s global financial infrastructure. NIUM’s network is powered by our portfolio of 
licenses, hard-earned by building trust with financial regulators in nearly 40 countries. In addition to 
our ability to send payments anywhere in the world, we offer enhanced real-time payment capabilities 
in over 65 countries. This combination of regulatory and tech assets is unique to NIUM and is at the 
core of our unique value proposition.

We offer agile and scalable solutions across the spectrum of payments, issuance, processing and 
collections. Using our stack, clients can go from fulfilling a specific business need to creating an entire 
NeoBank. We are regulated globally and have operations across six continents and cater to over 130 
million end customers in more than 100 countries.

“In addition to our 
ability to send 
payments 
anywhere in the 
world, we offer 
enhanced real-
time payment 
capabilities in over 
65 countries. ”

NIUM started in the money transfer / remittance space and has since expanded into 
Banking-as-a-Service, offering card issuance and digital banking solutions. What is 
the best way to describe NIUM and what is the breadth of your service offerings 
today?
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“At the core of 
NIUM’s unique 
value proposition is 
the NIUM Platform, 
backed by an 
extensive portfolio 
of licenses to allow 
customers to send, 
spend, and receive 
money from more 
than 130 million end 
users across more 
than 100 countries, 
65 in real-time.”

How does NIUM differentiate itself from competitors? 

NIUM provides a suite of products across the board for enterprise and retail clients to fulfil all their 
needs. When people ask us about our competitions, it is usually about one segment of what we do. 

At the core of NIUM’s unique value proposition is the NIUM Platform, backed by an extensive portfolio 
of licenses to allow customers to send, spend, and receive money from more than 130 million end 
users across more than 100 countries, 65 in real-time.

All of the solutions in the NIUM Platform are highly modular and scalable. Our flexible tech stack offers 
a full suite of banking services to allow banks, enterprises and other financial service providers to 
anticipate demand and scale up or down as needed, customise product offering, and enter new 
markets. Customers can also pick and choose specific features to fulfil a specific business need, or 
merge multiple solutions to create an entire neobank if they wish. All fraud control measures, and 
compliance requirements are also included in a single platform, so that customers can start sending, 
spending, and receiving money quickly. 

NIUM’s card issuance platform provides white-label card solutions to businesses –
what do these solutions entail and how do they benefit your customers? 

NIUM is part of Visa’s Fintech Fast Track programme, and we are licensed to issue Visa cards in 
Europe, Hong Kong, Australia, and Singapore. With our unique, full-scale card issuing service that 
comprises regulatory (e.g. eKYC, AML etc), BIN sponsorship and processing, NIUM’s white labelling 
card solution helps businesses drive cost-efficiency and increase productivity. 

Continued on next page
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“Our end-to-end 
issuing, processing 
and onboarding 
services can be 
implemented in just 
four to six weeks, 
down from the usual 
average of six 
months.”

Continued from prior page

Our end-to-end issuing, processing and onboarding services can be implemented in just four to six 
weeks, down from the usual average of six months, and businesses can quickly benefit from the ability 
to: 

• Conduct real-time funds transfers to both physical and virtual Visa Credit and Debit card, such as 
crediting payroll into Visa cards

• Enable secure digital payments through tokenization for in-stores, online payments and at ATM 
points

• Unlock simple payment experiences for businesses and consumers around the world through 
multi-currency cards with multi-pocket/wallet spend management features

• Impose spending caps and category restrictions on employee use of corporate cards

How has NIUM benefited from the trend towards Open Finance and Open APIs, and 
how do you see your offerings evolving in the context of Open Finance? Who are 
potential future customers in the constantly evolving ecosystem? 

Emerging technologies can become realistic solutions given the advancement of application 
programming interfaces (APIs). Open APIs, along with the open platform banking they enable, change 
the way financial services firms develop products and respond to demanding market segments, such 
as millennials and the younger generation, and also offers opportunities to foster innovation. Be it 
domestic or cross-border payments, issuing and acquiring, collections and virtual accounts, alternative 
lending, discount broking etc., complex financial services are now available over API for bespoke
consumption.

Continued on next page



Exclusive CEO Interview – Prajit Nanu

“At NIUM, we take 
care of the licenses, 
technology, risk 
management to 
even operations 
through our 
Banking-as-a-
Service platform.”

Continued from prior page

One trend emerging through the emergence of open APIs would be the rise of Banking-as-a-Service, 
which is essentially the unbundling or decentralization of financial services that were traditionally 
associated as being the sole remit of banks. FinTechs have been leveraging BaaS to level the playing 
field and threaten existing financial services models. Cross-border payments is a key example of a 
product whose experience translates differently based on the company using the service. For instance, 
if you are a hedge fund, moving billions of margin dollars is an invisible admin part of your day; but if 
you are an individual or a small business, moving any amount up to a few thousand dollars is fraught 
with friction. 

At NIUM, we take care of the licenses, technology, risk management and even operations through our 
Banking-as-a-Service platform, or what we call a “Universal Plug for Financial Services” that allows 
anyone – whether you are a financial institution, technology company or enterprise – to become a 
provider of payment services on their own digital platform. This means our customers can pick and 
choose individual or a combination of solutions that best suit them. 

NIUM’s modularly consumable services is at the core of our unique value proposition. In fact, during 
the pandemic, our BaaS infrastructure has allowed us to significantly improve our unit economics, 
reducing our cost of revenue and improving monetization.

How has COVID-19 impacted your business, both in terms of demand for your 
services and building a team remotely? 

COVID-19 has caused significant macroecononic bearishness across all sectors, including the 
payments and FinTech industry. At the start of the pandemic in Q1 this year, it was a period of 
uncertainty for any businesses, including NIUM, as no one knew how this global healthcare crisis 
would play out. 

Continued on next page
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“Payments are all 
about scale, and 
that is our focus –
to scale and grow 
the business across 
our Pay-Out, Pay-In 
and Card Issuance 
products. ”

Continued from prior page

Looking back in 2020, we have managed to turn the business challenge set forth by the pandemic into 
an opportunity for us as we enter the new normal. We have stepped back on ‘blue sky’ initiatives to 
strengthen our core business lines, selectively diversify our use-cases, and build a war chest for tuck-in 
acquisitions that compress time-to-market. 

Now that we are 9 months into the new normal, the next challenge is to adapt these “survival mode” 
learnings into long term practices. Two factors that are of paramount importance to us would be the 
agility and culture of the organization. We were always a distributed organization, and during COVID 
that proved to be an advantage as we were able to adapt very quickly to the remote arrangement. 
Neither innovation nor execution suffered. But the ongoing challenge will be to not let this fatigue set 
in and keep people motivated to adapt to what will undoubtedly be permanent changes in the way the 
world conducts business. 

Can you share any KPIs or growth metrics with us? What’s the long-term vision for 
NIUM? What new products and services do you plan to launch in the coming years? 
Are you exploring international expansion opportunities? 

International expansion and partnerships are a key component to measure the growth of our company. 
Payments are all about scale, and that is our focus – to scale and grow the business across our Pay-
Out, Pay-In and Card Issuance products. 

Continued on next page
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“We are aiming to 
grow our revenue 
and at the same 
time expand our 
team worldwide 
before hitting the 
IPO stage.”

Continued from prior page

Though the pandemic has proven to be a business challenge for many, NIUM has witnessed some of 
our strongest lifetime months recently. We have sealed multiple partnerships in recent months to 
expand our service offerings to more customers worldwide. For instance, we are now partnering with 
the Republic of Korea’s leading digital remittance provider E9pay to expand and enhance remittance 
offerings for E9pay’s corporate and individual customers. NIUM is also collaborating with Mexico’s 
preeminent bank Accendo Banco to enable their users to conduct money transfers internationally. We 
are also partnering with Singapore-based FinTech startup Aspire, to go plastic-less through the 
issuance of virtual Visa corporate cards. This collaboration further enables all cards under Aspire to be 
made available on Google Pay.

Apart from partnerships, NIUM is also rapidly expanding. Most recently, we appointed Frederick 
Crosby as our new Chief Revenue Officer; Dana Nino as Senior Vice President for Growth, Customer 
Success and Partnerships, Global; Clara Wanjiku Odero as Vice President, Partnerships and Growth, 
Middle East and Africa; and Ayoub Jemail as General Manager, Business Development for the Middle 
East. This series of new appointments come as the company looks to expand and develop its global 
financial infrastructure to enter new markets – The Middle East, Africa, and Latin America – expand 
across the globe, and establish banking relationships to seamlessly move money around the world. 

We are aiming to grow our revenue and at the same time expand our team worldwide before hitting the 
IPO stage. 
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