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Tobacco Packaging Presentation

Key messages

1. Excellent Safety Performance
* No recordable case in Asia since July, 2012

2. Substantial improvement in earnings and returns over the past 3 years
* Legacy business has grown significantly due to increased market share

3. Successful integration of the Shorewood acquisition
» Added new capabilities and expanded geographic footprint

4. Grown share with regional customers
« Sales to regional customers have grown 5X over the last 3 years
« Regional customers are evolving away from having predominately in-house printers

5. Exciting growth opportunities
* Indonesia is a large market dominated by in-house printers

Substantial growth opportunities in the region driven by in-house
production moving to third party supply
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Tobacco Packaging Asia Management Team
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Safety Performance: April 2014
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Tobacco Packaging Asia Product Portfolio

We are a leader in tobacco packaging with strong relationships with major customers across Asia and globally...

» Hinge-lid cartons (HL)
(variants include square
boxes, round corners &
bevelled edge boxes)

e Shells and slides

e Display cartons (DCs)

» Soft labels (paper)

& amcor

e Inner frames

e Bundle wraps (paper and film) /)f

* Promotional inserts and labels
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Shorewood Acquisition has added further capacity and

contingency

Shorewood Acquisition

+3 gravure machines

+1 bolt on plant

+5b HL capacity

+Additional customer base
+Additional capability on complexity

ATP Subang - 2b HL capacity

3 gravure hard box print machines

« 2 innerframe/soft label print machines
« 2 offlines die cutters

« 2 hot foil stamping machines

ATP Korea - 2.6b HL capacity

« 2 gravure hard box print machines

® « 3 off line die cutters

« 2 hot foil stamping machines

« Recently commissioned specialty hot
foil stamping machine

° ATP Philippines - 5b HL capacity
¢ 4 gravure hard box print machines
« 1 gravure soft label print machine
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ATP Singapore - 3b HL capacity

« 2 gravure hard box print machines
« 1 offset print machine

« 2 off line die cutters

« 2 hot foil stamping machines

« Regional innovation center




Establishing a solid base to grow further in future....

Relative Index 1do
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Improved Talent Base Increased SOV Added new customers
Improved Capital Discipline Improved Operations KPI Added Innovation Capability

Asia Market Heat Map... a growing market
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Large regional customer base with in house

printing....offering future growth opportunities..

2013 volume, bn sticks ATP SOV
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ATP currently supplies ~17% of Asia’s volume (excl China)

Indonesia represents an exciting opportunity
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Summary

1. Excellent Safety Performance
* No recordable case in Asia since July, 2012

2. Substantial improvement in earnings and returns over the past 3 years
« Legacy business has grown significantly due to increased market share

3. Successful integration of the Shorewood acquisition
* Added new capabilities and expanded geographic footprint

4. Grown share with regional customers
« Sales to regional customers have grown 5X over the last 3 years

« Regional customers are evolving away from having predominately in-house printers

5. Exciting growth opportunities
* Indonesia is a large market dominated by in-house printers

ATP Asia is establishing a strong base from which to grow further in the future

Appendix slides




Evolution of Health Warning Regulations increases pack

complexity

8 Health Warning
® Graphical Health Warning
® plain Packaging

Source: TMA.org. (november 2012).
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Impact of GP in Australia on inline

Illustrative

manufacturing is small

Production of HL in
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(1) Data excludes SL, DC and IF; Colour numbers include varnish; GP Australia can be 7 or 8 colours depending on customer design or finish — matt or gloss. ATP
Asia expects GP Aus to move to 7 clr in future. Sample includes 2.8bn HL,
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