
Understand the assignment. Learn more about the Gen Z personas 
(Wanderers, Connoisseurs, and Realists), and how to connect with 
them by downloading the Gen Z Advertising Playbook.
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Meet the  
Realist

Gen Z isn’t all the same

Gen Z is complex. So, skip the one-size-fits-all campaigns, and focus on who 
they are: Wanderers, Connoisseurs, and Realists.

The oldest persona of Gen Z, Realists (aka zillennials) border two generations and 
tend to lean on their feelings of nostalgia, which is reflected in their audio 
consumption. They are fully immersed in the workforce and hold a considerable 
amount of consumer power, making them a highly valuable audience. 
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Breaking the ice
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say that podcasts keep 
them entertained and 
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Top Sponsored 
Stations on Pandora

Realists can’t get 
enough of…

Top podcasts

A day in their 
headphones
Becoming full-fledged adults comes with more time restraints and responsibilities, from 
commuting to housework. In these everyday moments, Realists turn to digital audio for 
companionship.

Favorite subgenres on 
SoundCloud

Lo-fi reggaeton Chicago drill Bedroom pop

Getting in the zone

Afternoon

#1
Pandora and SoundCloud are 
the top platforms Realists 
listen to with commercials

Ad-receptive

Morning
GWRM for the day

Evening
Ready for a night out

84%
of Pandora listeners say 
nostalgic music brings them 
comfort/peace of mind

46%
say that music from past 
decades resonates more 
with them than current hits

listen to audio 
while working

53%
listen to audio 
when getting ready 
to go out at night

40%
listen to audio while 
getting ready for the day

40%

Familiar Realists

Gracie Abrams Yara Shahidi Stephanie Soo Harry Jowsey

Diverse ad solution�
� Audio-only ad�
� Display and video format�
� Rewarded ads

Advanced, real-
time targetin�

� Mood targeting�
� Activity targeting

Nostalgia hits hard, and Realists find a 
sentimental sanctuary in Pandora.

Reach Realists on 
Pandora

Get the guide

https://www.siriusxmmedia.com/insights/marketing-to-teens-take-an-audio-first-omnichannel-strategy-infographic
https://www.siriusxmmedia.com/insights/marketing-to-young-adults-connect-with-the-audio-obsessed-on-soundcloud-infographic
https://www.siriusxmmedia.com/insights/marketing-to-zillennials-pandora-breeds-nostalgia-for-older-gen-zers-infographic
https://www.siriusxmmedia.com/gen-z-audio-advertising-playbook

