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ABOUT US

Dubai Lynx is the MENA region’s meeting place for the creative
and marketing community. The vibrant festival is a melting pot
where ideas, brands and technology collide. It is a place for those
to explore what it means to be creative today, as well as to debate
what it might mean tomorrow.

OUR COMMUNITY

The festival and exclusive awards brought together key
influencers from big brands, agencies and government — both
regionally and globally. Our community is credible, influential,
innovative and creative.

THE FESTIVAL

The Festival was MENA's largest gathering in the creative
marketing community, returning after three years it took place on
14 March 2023 for one day at the Madinat Jumeirah Dubai on Fort
Island. The festival hosted two stages; one featuring global and
the other regional content. Hundreds of attendees from across
the global attended to hear cutting edge content, network and
celebrate the region's creativity.
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THE AWARDS

Our prestigious Dubai Lynx Awards recognised the
leading creative and media camypaigns in the region
- this year it took place on 15 March 2023. Judged by
global industry leaders to the same stringent
criteria as Cannes Lions — the awards continue to be
the most credible and recognised in the region.

The ceremony brought together C-suite level heads
of agencies and senior marketers from brands, as
well as those who created the work. The awards
dinner was a night of celebration and networking
for the whole industry.

COUNTRIES ELIGIBLE TO ENTER
ARE AS FOLLOWS:

Afghanistan, Algeria, Bahrain, Comoros, Chad, Djibouti,
Egypt, Eritrea, Ethiopia, Ghana, Iraqg, Jordan, Kuwait,
Lebanon, Kenya, Libya, Mali, Mauritania, Morocco,
Mozambique, Niger, Nigeria, Oman, Qatar, Saudi
Arabia, Somalia, Tunisia, UAE, Westbank & Gaza,
Western Sahara, Yemen.




LYNX AWARDS & CATEGORIES

CQ?D Brand Experience & Activation E Creative Commerce | / Creative Effectiveness |% Creative Strategy
,1
x Design é) Digital (Q) Direct Entertainment
(o] i pnp
Film Cn Film Craft ﬁb{] Glass: the Award for Change @ Healthcare

@ Industry Craft @ Integrated I Media D Mobile
s
E Outdoor > PR Print & Publishing Radio & Audio
N

O@ Social & Influencer
o




Dubai Lynx 2023 5




DUBAI LYNX 2023 IN NUMBERS

*The Festival took place over one day only
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AWARDS
BREAKDOWN

The Awards ceremony showcased
ground-breaking campaigns that
raised the bar of creativity in MENA.
With a total of 170 award winners, here
is a breakdown of what was awarded in

PAOYXY

22
GRAND PRIXS
AWARDED

30
GOLDS
AWARDED

68
BRONZES
AWARDED

50
SILVERS
AWARDED
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WHO ATTENDED

Dubai Lynx 2023 saw hundreds of
delegates across the globe from a
mix of industries. Here is a
breakdown of who attended the
Festival and Awards.

Breakdown of attendees

Agencies

Advertiser/Client

Production
company

Media Owners

Not for Profit /
Government

50

75

100

Dubai Lynx 2023
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DELEGATION GROUPS
THAT ATTENDED

The festival saw large groups of delegates from
across the globe and different industries in
attendance; including:

1- Cannes Can - The Diversity Collective
Group

A group of young scholars from across the
United States and South America shared ideas,
learning and met with influential leaders from
the region.

2 - Kazakhstan Delegation
A large delegation of creatives attended to
share creative ideas across the globe

3 - Jeddah College Of Advertising Student
Delegation

Women studying creativity from KSA attended
the festival to find out and learn about the latest
developments in creativity




KEY COMPANIES THAT ATTENDED
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FESTIVAL EVENTS
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DUBAI LYNX 2023:
CONTENT

e GLOBAL STAGE
This stage featured keynotes from jury
presidents and a deep dive into global
trends.

e MENA STAGE
This stage featured content for the region,
from the region. With a focus on best \at’s Next for ‘
practise case studies as well a deep dive on ativity in Saudi Arabia
Saudi Arabia - including creativity as a part
of vision 2030, opportunities in the
Kingdom and the role of tech.
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DUBAI LYNX 2023:
CONTENT

LYNX LOFT

The loft hosted a number of sessions, including:

e The Dentsu CMO Private Roundtable
The CEO roundtable
Publicis Young Lynx Academy
presentations

e Unstereotype Alliance content session

COMMUNITY MEET-UPS

Dubai Media City hosted Community Meet-ups
on the Festival Island to facilitate networking
and allow delegates to make meaningful
connections. These meet-ups included:

e Freelancers meet-up
e Women in the Industry meet-up
e Creative Community meet-up

Dubai Lynx 2023




ACTIVATIONS
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BRAND EXPERIENCE,
CREATIVE COMMERCE,
DIRECT, OUTDOOR,
INTEGRATED/GLASS
Diana Sukopp

Chief Creative Officer
DDB Group Germany

2023 JURY PRESIDENTS

CREATIVE EFFECTIVENESS,
CREATIVE STRATEGY

Anna Vogt

Chief Strategy Officer,
VMLY&R London, UK

/

Nl 28

DESIGN, INDUSTRY CRAFT
Sbu Sitole

Co-Founder & Chief
Creative Officer, The Odd
Number, South Africa

Vi

DIGITAL CRAFT, MOBILE,
SOCIAL & INFLUENCER
Zoha Zoya, Group Creative
Director, Head of
Experience Design, R/GA,
EMEA

ENTERTAINMENT
Amani Duncan, Former
CEO, BBH, USA

FILM CRAFT

REIEVAS]ale]al

Film Director & Founder,
Directors Think Tank, South
East Asia

FILM, PRINT &
PUBLISHING, RADIO &
AUDIO

Gustavo Lauria

Chief Creative Officer, We
Believers, USA

HEALTHCARE
Bernardo Romero
Maker, Klick Health, Canada

MEDIA

Kate Ivory

Agency Partner, Head of
Strategy, OMD EMEA, EMEA

PR

Tom Beckman

Global Chief Creative
Officer, Weber Shandwick,
Global
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2023 SPEAKER HIGHLIGHTS

Anja Petrovski
Marketing and PR Director,
Volkswagen Middle East

§|

Annie Arsane
Head of Global Business
Marketing - METAP, TikTok

Damon Jones

Global Chief
Communications Officer,
P&G

Mohammed Bahmishan
Chief Creative Officer, FP7
McCann Saudi Arabia

Adrianne Smith

Founder CEO, Cannes Can:
Diversity Collective & Chief
Diversity & Inclusion
Officer, FleishmanHillard

John Cleese
Actor, Comedian
and Writer

Charles Awad
Chief Marketing Officer,
Majid Al Futtaim

Yusuf Omar

Asmaa Quorrich
Co-Founder, Seen

Chief Marketing Officer,
Saudi Tourism Authority

Neil Heymann
Global Chief Creative
Officer, Accenture Song

Dubai Lynx 2023
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SUPPORTING YOUNG TALENT

The Young Lynx Integrated Competition was open to young talent across
agencies below the age of 32 years, across MENA. This year, we partnered
with TikTok to host the competition, with a brief provided by the
UNStereotype Alliance.

The Student Competitions aimed to develop and showcase the region’s
future creative superstars. This year’s Student Print competition was in
partnership with Campaign Middle East and the Student Integrated
competition was in partnership with the UNStereotype Alliance

The competition was open to full time university students between the ages
of 18-25.

STUDENT YOUNG LYNX

INTEGRATED INTEGRATED
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YOUNG LYNX ACADEMY 2023

Powered by

SRS
PUBLICIS
GROUPE

This year we partnered with Publicis Groupe to launch
The 3rd edition of the Young Lynx Academy which took
place on 12 - 14 March 2023 at Madinat Jumeirah. This
programme was designed to support young talent in
making the move to the next level of their careers.

The 3-day workshop included keynotes from the region's
best creative minds and a 24 - hour cross - agency hack
competition. The academy was targeted towards
professionals aged 30 and under.
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MARKETING
JOURNEY
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GLOBAL MARKETING REACH

Dubai Lynx ran an intensive marketing campaign with substantial reach.
Activities included:

Advertising in
regional &
international media
such as Gulf News,
Al Bayan,
Campaign Middle
East

Promotion through
strategic
partnerships

Television
interviews to
promote the
festival with key
team members

Regular email
marketing to
targeted audiences
in both regional &
global databases

Third party
marketing
distribution
through key event
partners including
the IAA, Marketing
Society, PRCA, etc.

Advertising and
strategic promotion
through regional
representatives

Full social media
campaigns
deployed across all
platforms

Event marketing at
industry events

TVCs on Dubai
Media City 3C
Decaux screens
across Dubai

Content-led
advertisements

across social media

platforms

Third party festival

promotion by
speakers & event
partners to their
networks

TVC's on Elevision
screens across
Dubai

Press coverage in
leading national
dailies & trade
publications

Promotion by jury
members to their
networks

Paid Media
campaigns were
launched with over
1 million
impressions

Dubai Lynx 2023
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COUNTRIES WITHIN OUR NETWORK
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MARKETING ACTIVITY

We promoted the Dubai Lynx Festival and Awards 2023 via
all our social media platforms including EDMs. Our
combined network includes over 60,000 contacts.

ENTRIES CLOSES SOON

Final deadline is
02 February 2023

Dubai Lynx 2023 23



EMAIL
MARKETING

We sent out regular EDMs to our
database of 17,000+ contacts with
messaging around the Awards, The
Festival and key moments.

We also included partner branding on

every EDM that went out for added
brand visibility.

Charles Awad, Chief Marketing Officer, Majid Al Futtaim
Kate Ivory, Head of Strategy, OMD EMEA

Rajay Singh, Film Director / Founder, Directors Think Tank

See the speakers

CO-SPONSCRS

M d

MOTIVATE TikTok

IN ASSOCIATION WITH STRATEGIC PARTNER

@ ousAl
IAA < HeDia
= Uas

city

GROWTH PARTNER

Accenture Song

PARTNERS

ArabyAds audionetwork ! xssinsons  opgnpalgl

CODA <Careem M.:

Dubai Lynx 2023

24



SOCIAL MEDIA .
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MEET THE JURY
SEGMENTS

In 2023, the gender-balanced juries were
represented by the highest calibre of global
industry expertise.

We asked our jury to submit short VTs for social
media to announce their involvement as a
jury/jury president as well as some thoughts on
what they looked forward to in the work this year.
These short videos received positive feedback
and engagement from our online community.

We also did a live jury presidents announcement
at our Creativity Matters event in December,
where attendees became the first to find out
who the 2023 Jury Presidents were.

BERNARDO ROMERO
KLICK HEALTH

Dubai Lynx 2023




MEET THE SPEAKERS
SEGMENTS

Similar to our short Jury VTs, we asked speakers to Dubai Lynx International Festival of Creativity
. . . 7,202 followers
submit short videos announcing that they are mo-®
speaking at the Festival which were used on social Inclusion - We All Agree: But Now What? Adrianne C. Smith
media. from FleishmanHillard & the Cannes Can: Diversity Collective talks about why this

conversation matters. This is one session you DON'T want to miss!

Buy your passes today, before they sell out! https://Inkd.in/d54Dydgt
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MEDIA PARTNERS ACTIVITY

Our strategic media partners were instrumental in
promoting our content through EDMSs, social media,
etc.

@ campaignmiddleeast Following :

“Dubai Lynx

nEsTI"ATIu" v Discover v The Magazine News = A el

Are you ready to meet some influential people? Well then, head to Dubai Lynx!

We are so ready for the largest gathering of the Creative Marketing minds in the MENA region! The

Dubai Lynx festival features inspiring talks, creative content sessions, and a talented speaker line-up. S H O R l LI S I
Lynx Awards will be taking place on the 15th of March, and it will be celebrating and honoring the creative
excellence in the MENA region. The Awards Ceremony definitely enables creatives who compete locally AN N O U N ( : E D

and are recognized globally.

W
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PRINT MEDIA

We distributed print adverts in relevant media outlets across the Middle East
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OUR ASSOCIATION PARTNERS IN 2023

ADVERTISING gMARKET'NG
H\’ BUSINESS GROUP SOCIETY

OUR MEDIA PARTNERS IN 2023
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FEEDBACK
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Thank You
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EVENT PHOTOS

view all photos here
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https://www.facebook.com/media/set/?set=a.746800380234873&type=3

EVENT PHOTOS

view all photos here

Haroune Boudjadi
Micah Aguilar
Muskaan Bhatia
Ryanah Alsaif

University of Wollongong

Murdoch University

Manipal University Dubai

Herriot Watt

Middlesex Un'o‘rsity =
y
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