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Campaign objective

Before creating an ad, set up your Pinterest Business account. To sell products directly on Pinterest, install the Pinterest Tag, 
add your product feed and apply to be a Verified Merchant. 

We recommend that you first start with awareness campaigns. As we get closer to the festive period, shift more budget 
to consideration and conversion campaigns. 

Format

Targeting

Metrics

Follow these product tips to get the most out of your campaigns. 


Get your account ready

Start early and flight strategically

Set yourself up for success

Build 
awareness

Drive 
consideration

Get 
conversions

https://help.pinterest.com/en-gb/business/article/get-a-business-account/
https://help.pinterest.com/en-gb/business/article/install-the-pinterest-tag/
https://help.pinterest.com/en-gb/business/article/data-source-ingestion/
https://help.pinterest.com/en-gb/business/article/verified-merchant-program

