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Ekaterina Popova - Your Influencer Marketing Expert

She inspires change in life and wants to help others grow. She has
profound experience in online marketing, particularly content

and influencer marketing both locally and internationally.

She can help you collaborate with influencers whose profiles and

audiences fully align with your needs and goals.

It's time to reach out to your target audience and tell them the

story about your brand!



03.

What is Influencer
Marketing?

Influencer marketing focuses on collaborating with
influencers to drive your brand’s message to your
potential or current customers.

Rather than marketing directly to your consumers, you
can instead inspire or hire content creators to spread the
word for you. Influencer marketing aims to build an
experience and emotional connection between a brand
and their target customers. Depending on the brand's
marketing goals, different influencers, content channels
and strategies can be employed.

Got It!




- .

Influencers can be classified into 3 main categories:

<

mega-influencers
macro-influencers
micro-influencers

O -,l An influencer is not necessarily someone with a large social
° media following. The act of influencing requires a specific
result: a change in thinking or behavior. An influencer,

What iS an therefore, is someone who has the power to affect the

N perception of others or inspire them to take action. Influencers
Influencer? are people who've spent time building their own brand
online and cultivating their audience.Texts, images and
videos posted by influencers tend to feel more like
recommendations from a friend.




Is influencer marketing an important
and worthwhile strategy?

Absolutely! It is powerful, and if done correctly, can have
an incredible ROl and build relationship-based
communications that deliver tremendous business
success and growth. Brands tend to consult influencer
marketing experts early in the campaign planning
process. When an influencer marketing agency gets
involved, the results lead to more effective and
memorable campaigns through their existing
relationships and by using structured strategies and
proven tactics.



O6.

Traditional ATL, BTL & TTL approaches vs
Influencer marketing

ATL approach is done at macro level targeting mass audience using
media such as TV, radio, newspapers, magazines, etc. It is used for brand
awareness and thus it's difficult to measure.

BTL approach is done at micro level through direct mailing, distribution
of brochures, PR, telemarketing, etc. It is used to build loyal relationships

and repeat sales and can be measurable in terms of sales and feedback.

Traditional marketing and advertising is not working as well as it
used to (look at Adobe Study).

Consumers today have evolved in a lot of ways. While they were once
enticed by television ads and billboards, now it's influencers they look up

to.

Print

Online

TV

Radio

Apps and Games
Billboards

26%
8%
22%
16%
5%
14%
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Traditional ATL, BTL & TTL approaches vs
Influencer marketing

Influencers shape opinions and purchase decisions. They have a way to connect with today’'s consumers more

effectively. Influencer marketing could take the place of traditional marketing, and here is why:

e Influencer Marketing is much cheaper compared to paying insane numbers for television or other forms of

advertisements.

e Influencers cannot be blocked by ad blockers.

e Consumers trust influencers more. A study by Forrester concluded that consumers are way more likely to

trust their friends and family than to trust the brands themselves.
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Traditional ATL, BTL & TTL approaches vs
Influencer marketing

Influencers shape opinions and purchase decisions. They have a way to connect with today’'s consumers more
effectively. Influencer marketing could take the place of traditional marketing, and here is why:

e Influencer marketing is more focused. It is targeted at a particular demographic.

e Influencer marketing has a better ROIl. According to the studies, influencer marketing brings 11 times

higher ROl than other prevalent digital marketing channels.

e Influencer marketing is more versatile. There is so much creativity in the posts of influencers, which doesn'’t
let boredom creep N for your audience.



Influencer marketing campaign: Ski.fi

January 20th, 2016, 07:58 am

Kak BeiryiaauT 3aHuna MUpa N0-GUHCKH : Finnish Ski Resorts Association

Bor VA MO-HACTOALIeMY Borom 3205T0e MECTO, 32 KOTOPEIM JAIbIIE TOILKO JAeCOTYHAPA, BecxoHeHEE
BOIOTR IETOM M METPOBLIC CHETE 3MMOIL. B KOTOPOM BEIHY/ICHE] IaXe He XKKTh, & BRUKHBATh DejiHule

I~ N 7 NI N T - Sl At s | was in charge of inviting top travel bloggers and journalists from Russia to
HecKOH9aeMy1o riryfokyso sepHoTy Ourtea. M avo OunaaHana!
S A TN ey AR build a strong brand for Finland as a great destination for winter holidays.

JKuBYT, KAK ONAN0, 10 CHX [IOP CTPOAT CBOM JIOMA 13 1IepPeBa, a8 He M3 HOPMAIBHEIX COBPEMEHHBIX CTPORTEIBHEIX
MaTePHAIOR, TONAT 3TH JI0Ma APOBAME, T.K. FA30MPOBOJL NIPOCTO HE JAOTAHYIIK, ¥ ABHO HeadpeKTHBHO TPATAT B10/UKeTHEE
JICHBIH HE COJIePRanne HHGPaCTPYKTYPEL

B obiugenm, npo3AbaoT HA BEABOPKAX [HBHTHBAIKH.

J1a 9TO rOBOPHTS, CMOTPHTE CAMH.

Ha doro Hixe o0prHbIT GHHCKHE NOceIOK B 3anoasapee.

Over 3 years, | organised and participated in 6 media tours to Finnish Ski
Resorts and worked with over 20 bloggers and journalists.

Collaboration Example:

KaK BbIrNAAUT 3aAHMLa MUpa
e You can find the articles Sergey Anashkevich shared about Finland in

winder using this link:
https://aguatek-filips.livejournal.com/taad/%DO0%A4%DO%B8%DO%BD%D0%
BBX%DI%SF%DO%BD%DO%B4%D0O%B8%DI%S8F

Altogether, he shared 30 articles and 50+ posts on Instagram. The article
on the left got 464 comments!

Sarmey Anssdihursich | squateh s Seeioutmal com | 209

{ CMOTPETH NOIHOCTLIO ¥ YIKACATHLCH )

Tags: OuaAgAANR, rpamMawHmbye, myremecrsns, GoTopenoprax

@ 464 comments Leave a comment Sh Flag Link



https://aquatek-filips.livejournal.com/tag/%D0%A4%D0%B8%D0%BD%D0%BB%D1%8F%D0%BD%D0%B4%D0%B8%D1%8F
https://aquatek-filips.livejournal.com/tag/%D0%A4%D0%B8%D0%BD%D0%BB%D1%8F%D0%BD%D0%B4%D0%B8%D1%8F

RN FOPHBIE NbbxMA
el A BE3 BENBIX NATEH

7 HIIGURU R o

Finnish Ski Resorts Association

T > N o (@R el Other examples: publications in one of the top ski online mazagine and #1
ﬂf,}\-_ el Wy @. LS )
o Nd ~ T ] . I . ..
fopwble  CuoyGopa ~ Gerombio  Ciapsxewwe  Cknowsi Neto ®opy travel online portal (by the way, this is a picture of me at the activity park).
NbDKH NbKA

Boiitv Ha caliT 3aperwcTpuposarkes | | nowmex

FTOPHOABIXHBIE KYPOPTHI ANOHKUN

nep M3\ B TOKW

| Tr@vel - rU CTPAHbl v EPOHWPOBAHWA v KYOATMNOEXATb v OBMEHOMbITOM~ BWU3blv MONE3HOE v

TYPUIM W NITEWECTEHA

Travel.ru / O6meH onbiToM ¥ coBeTbl / PoTopenopTaxu / PUHNAHAUS

naBwas » Crnows » CHakHsIe UCTOpIe 3 Nlannanam... Neei (Levi) CHe)KH ble VICTOpMM nu3 nannaH‘qMM" ; BYOKaTTM (Vuokath) -
CHexHble ucropum u3a Jlannasguu... Jlesu (Levi)
o, flonemmcn. Bﬂﬂu\a OTnpasvTe CBOK CTATLED MW HOBOCTE Bun'%uﬁ (7l O6eynure ﬁ
Crpanuubl: 1

Teru: fleeu | Levi | QisnaHams

EcTb Tako aHekaorT:
06.04.2015 TypucT, BepHYBLUMIACS U3 Kpyu3a nNo Cpean3emMHOMOpLIO - Bbin B BOCTOPre OT NyTeLecTBUS.
EMy 04eHb NOHpaBUNCA KPYyW3HbIV NaiHep - pectopaHbl, 6acceiHbl, pa3sneyeHus, katra...
Bo BceM nyTelecTsum, €ro paccTpouno TONLKO OAHO:
MHOrAa NPUXoAMNOCL CXoauTb Ha Beper...

AsTop: Cepren MyxmH

sergey mulchin /s mukhin@mail.ru




Influencer marketing campaign: Ski.fi

< neshitoff Follow Finnish Ski Resorts Association

Other examples: Instagram posts (all images were send to the association
for further commercial use).

< neshitoff Follow




Influencer marketing campaign: Ski.fi

1-5 | CHEr

Pyka, QuHmaHona

Tou KpyrH
PYSWW7 M3 Hix 1o Bepcwi Finland's Best

4,

ort 1 no Bepcuu World Ski Awards. B HosiGpe 3nech yxe

kue tonnsic, Ilesu v Py

VALLIVX 3UMHVIX KyPOpTa (PUHNSHOWM — 3TO NannaH 18 Kyycamo

BOBCIO KATAIOTCH, & CUHOMTUKY AIOT <CHEXHYIO FAPaHTYION Ha 200 AHeH. Texcr u chor ]

1241 ostin2exaion | voyagemagazine

BOT Y KOMY T10BE3€T CO CHEFOM Ha TPAccax,
TaK 370 Tew, KTO OTHPABHTCA B Jlananutio.
MecTian 3uMa UIHTCA Gobiie NOTYTONa,
KoHarCKt KaEHAP ech PaGOTACT B CBO-
€ peKIMe: TOPOTHTEA ¢ HMOF I He criemuT

€ BECHOR, TAK TO MHHHMYM LIECTb MECALIeB
B TOJly MOKHO KaTaTBCA Ha AOCKE H ABIKAX.
PaccTpaipaer /i KOPOTKHA cheToBOR
Jeith B HatAT M, OLHAKO COBCEM YK tep-
Hoit 1t GecpocReTHOM NOTAPHOA HOH ATH-
WO B IOTrOMA Yiech e Guumaer. K Tosty e,
€C TOBE3ET, MOKHO YBIAETD W TIOTAPHOE
cianme - Aurora Borealis, i HitsKoe cenepoe
coTHize, KOTOpOE PHCYET JUTHHHbNE TeHM Ha
CHery W PACKPAIIIMBIET MUp B HeDepoATIIbIE
Kpackit.

Pyka nOXOK Ha anbmCKMA Kypopr.
elIHMe OTEN - TO TPEX-HETHPEXITAKHBE
H0MA, CACTAHHBIE H3 HATYPABHOTO MATEPH-
A - Aepena i Kavis. OHM TIOKPHTH Genoft
UITYKATYPKOR I CKATHBIMM KPOBTAMM C 1T~
Kai cHera. B ropojike MHOFO LIHPOKIX Netle-
XOIHAIX YL, Ha KOTOLIX HeT aBTOMOGHei,
Tak e, Kak, K Ipiyiepy, B ABopHase, Caac-de
s B Lepssarre. HO Tat TypHCTH 0CTaBAAIOT
CBOM ABTO Ha MAPKOBKAX TP FLEIE B TOPOL
A B Pyke Takas napkoBka HAXORUTCA IpA-
MO 1107 LEHTPOM TOPOa: Bech TPAHCIOPT Ha
HIDKHEM YPOBHE, 3 UM ~ A1 TH0fei.

D CunTaoT PyKy cemeRtbiM Kypop-
Tow. Buposew, GOTHUIMIHCTBO, €cin He Be
PHHCKIE KYPOPTH, IpHCTIOCOGTCH AT OT-
Abixa (MenHo oTMXal) ¢ feTha. B oTenax
YIOTHE 1 IPOCTOpHME HOMEPA, @ amapTa-
MEHTM OCHALIEHM BCEM HEoGXOMUM — OT
T0CYIOMOEHO I CTHPABHOA MALIHH, Xo-
TOMWIHINKA W TENEBHIMONHOR TaHETH, 10
cayhi (410 V1A OMHIAHTNN ECTECTRENHO).
Boofilie & DMASHAMN peAko BCTpeTMIIL
MaTCHEKHE KOMHATH: BI/UNO, CKAINBAETCS
sietanuTeT. B Crpatie Geckpaiuix npocto-
PoB 110-Apyromy Guuno Gbi crpaitio,

B PyKe 34 CK0Ha, 15 HitX 30 € HCKYCCTBel-
AN OCBeIIieHHeM, 4TO AKTYATkHO /1A 3ailo-
napb. Kora 3aKaHHBAETCA CBETOROR ek,
Karaiiie B caos parape. fipko ocaemmenbe
Gelbie CKAOHM H OGTEIVICHMME CHErOM fe-
PeBbs, KOTOpHIE KaXYICA CKYIBITYPaMH Ha
ot uepHoro HeGa, BHITALAT danTACTIIC-
. Casbift VTHIIIA CrIyck - 1300 MeTpOB.
Jla, 370 e A, AaHquiadT 3ech ApyTof
Topui (cKopee 3T0 CoMKH) HeBMCOKHe, CTyCKH
KOPOTKIte, HO JATO €CTh HETPOMHYTaA IPHPOA,
HPOCTOPH, CyXOf IYWIHCTBIA CHer W HACTOA-
was e

A B B e

THOBEPR-  NPOTS
MRS i

P

XEHHOCTE  €176-183HAGIHER  WWWAUKAFINLAND AU
ACC
S0

5 BeLLen, KOTopble

Hano ca

enarb B Pyke

Nonpo6osatb Auxywo eay
8 03epax oMo 6e70 pHbk M $openi. s,
KOTOPO TYT TOXE B MIGNITKE, NPHKATO KOMTHTS
OpAM M XONOZHM CTIOCOOOM. BeCua
IPHMED, OnebHa. V3 MeBEXATHM
{GOBPE3HHIE KOHCEDBH, U3 AUKOTO
BxyCHEAEE KaPKO. B ACNVKATECHEX
RABKAX, KOTOPHX B PYKE BEMKO® MHOXECTRO, B
6e3 Tpyaa HaLETE BCE 3T AURHE NPOLYKTE:

Yeupers cesepHoe cHaHKe

CeBEDHOS CHHE NOXOXE 1a GKH O B Tew
HOM HEGE: JpENULLE 33XEATHBIOUEE, MENTa
TaHoe. Ha TeppuTOpH KypopTa Pyka
MeCTa 1A TI000BaHHA CEBEPHYA CHAHHEN
HOxammyCRaNNHO, BaTasaapa u KowTranen. e
i€ (pyNN OIMPRBTSIOTCA TYAZ Ha CHETOCTYNX
W CHETOXDR3X, 4100 YBARETb CBOAMY (1233
€60 8 anwaza

Momya

Ci Ha OEHAX YTPOM PaHHHM
B4, U0 y CEBEPHOND ONEHA Tenne
70 3T Cawbie Tene POra ecty
20, B elie MHOrOe CMOXe:
OTTpaBHTECs C KKYpCHEi Ha
ONeHLI0 BepHy, yBuD TaM YXaXHBAOT 312
XUBOTHRAA W 1100OEAIETE Y KOCTPA. CTOMMO
€75, ewe 3 €10 8ac

ATe, KaK

RBYXHACOBOM IKCKYPCHH

NIOKATAOT 12 YIPAXKE.

No#mars Gonblwyo pbidy
KaK MIBECTHO, OUHTAHINA  HE TOTKO YEMTMON
WUIKOR OTHOCTH HaCeNeHS

0 KONM4ECTA0 036 oMM
33HAIOT 9 56 IO CTPaHS. M NP TPORKa
3 HAX ACTIONOKENS 10 COCEACTEY C PYKOR
aTau MOTHO PHGk. HanpuMep. Henanexo or
G2BPHKH-338002 10 HIIOTORNENHA Gecen
Kuusamon Uistin wa 03epe Xenwiauni C aexaops
O Wil ATHTCA Ce30H noBTM Gopenu, B
©26pMK MORHO MOy B
3190 W3 QWM 108 PHOK.

suke

i e

Noyyacrsosars 8 cadpapn
Ha cHeroxofax
Bl QYMETE, 310 IETKOMMCIENHEA 326383, 3 YT
8C€ N0-83POCNOMY: AOTOBOP, TPYOKA C TECTOM
Ha aNKOTOM 1 80 KW 1O CHEXAKM NECau, 32
D3I 03EDAN, 3 TRE-T0 - W 10 NOMMHBE, 410
HEMNOTO CTRWINO: 3 BAPYT HE YACPNIA MaULM
Hy W NPOBANHLCA NOA NeA? BNEpEU Ha IWXoM
CHETOXORE €0ET MHCTPYKTOP, 32 HilM BEpenMLER
ene Nocnes3er rpyNNa eIoKos.

Voyagemagazine u | ko

HOTEL

Finnish Ski Resorts Association

Other examples: another article about Ruka Ski Resort in a print
publication about winter sports.

Examples of visual content for commercial use:
https:/fotomm.livejournal.com/183773.htmI?fbclid=IWARISiI8WF5kWZ
S YIhEGKXXxmMuONCVIiJyINC]PRId--_30NpJimSAHhKIFWSF40



https://fotomm.livejournal.com/183773.html?fbclid=IwAR1Si8wF5kWZyfhE6kXxmuQnCViJylNCjPR9d--_30NpJjmSAHhkIFWsF40
https://fotomm.livejournal.com/183773.html?fbclid=IwAR1Si8wF5kWZyfhE6kXxmuQnCViJylNCjPR9d--_30NpJjmSAHhkIFWsF40

Influencer marketing campaign: TaxFreeMir.ru

Online Store of Scandinavian Products

| was in charge of collaborations with beauty and lifestyle bloggers
from Russia to build brand awareness of a brand-new online store.

Over 2 months, | organised 4 collaborations which had a great

‘ e 1 success.
Play (k) . \ <

> »l o) —@ 008940

Collaboration Example I:

HoBble OTKpbITUsIBeceHHUe NOBUMUMKII+2 pasdoyapoBaHus

9,109 views * Mar 21,2016 s 195 & 23 & SHARE =4 SAVE .o

View video: https://MWww.youtube.com/watch?v=7G77RiHZ-w8&

9,109 views and 195 likes.

Collaboration Example 2:

View video: https://www.youtube.com/watch?v=GH2IIHBQrCqg

26,094 views and 663 likes.

> »l o) 42271530

BJ10r/Hosbit ®EH/PECHWULIbI/3A,M OPEN/CMNOPT 3AJ1/Becumes

26,094 views * Mar 18,2016 iy 663 & 30 & SHARE =4 SAVE


https://www.youtube.com/watch?v=7G77RiHZ-w8&
https://www.youtube.com/watch?v=GH2IIHBQrCg

Influencer marketing campaign: Gianluca’s

Italian Cafe in Fulham: Wine Tasting for Bloggers

The idea behind our event

Back in August, Gianluca Valencic, the owner of Gianluca's, asked me to
help him with organising a cool event for local influencers. The idea was
to gather together London foodies who share our passion for organic

wines and delicious food. We wanted to create an atmosphere where
influencers and organisers can feel relaxed and enjoy a great food and
drinks experience. We also wanted to educate guests about natural
wines and how to choose the right pairings for different wines, and this

idea was fully executed!




Influencer marketing campaign: Gianluca’s

Italian Cafe in Fulham: Wine Tasting for Bloggers

Reading our guests’ reviews of our event put a huge smile on my face. Everyone was amazed by our
wines, food and, most importantly, hospitality, and it makes us very happy. Let me share a few of

them with you!

“I have to say | was lucky enough to enjoy one of my favourite London food and drink experiences
ever this week organised by @inspohub.io " | visited @gianlucascoffee which was definitely not on
my radar until now. We were presented with a rolling menu of gorgeous natural wines from various
regions of Italy alongside delicious food pairings — big thanks to fantastic hosts from the owner 15
himself, Gianluca & Michele fromm @haywinesuk | can safely say I'll be going back there as soon as |

can, the food and drink standard is so high [made with all Italian ingredients of course]!”

“To all my West London girls and boys. Yesterday | had the pleasure of attending a ‘Natural wines and
finger food pairing’ organized by @inspohub.io and hosted by @gianlucascoffee and @haywinesuk

which ended with this fabulous cocktail americano ? | love being introduced to new places that |

may not have discovered on my own and this spot now has a place in my heart. Gianluca and
Michele were so passionate about sharing their knowledge on food and wine which made us
appreciate the pairing so much more (and it was delicious). Thank you for teaching me something

new — full blog to come soon. Love, Juti x “

I, personally, believe that this event was a huge success. | look forward to arranging more events like
this in the future to gather like-minded people who love food and good company as much as we do!



Influencer marketing campaign: Gianluca’s

Italian Cafe in Fulham: Collaborations with Bloggers

Before the cafe was sold to a new owner, | was in charge of social media and influencer marketing. Below you can see examples of Instagram
posts shared by our ambassadors.

{1 bestlondonfood oo eastlondonfoodiegirl
Gianluca's

GIRL==

Gianluca's Q feed.wing
| ~———n 3 { ‘ & _  * - 1 Gianluca"s

Liked by souvla and others @ Q V

bestlondonfood The Italian heaven breakfast
@gianlucascult Loved the combination of each ingredient

in this especially enjoyed the Italian sausage and creamy eastlondonfoodiegirl Www.eastlondongirl.com feed.wing (5BRUNCH SO HARD MIMOSA WANNA FIND
burrata @& 4.5/5 -, #invite YoV ME&

@ Liked by wear.juti.eats and others @ Liked by wear.juti.eats and others



Influencer marketing campaign: Gianluca’s

Italian Cafe in Fulham: Collaborations with Bloggers

Before the cafe was sold to a new owner, | was in charge of social media and influencer marketing. Below you can see examples of Instagram
posts shared by our ambassadors.

@ wear.juti.eats
\ Gianluca's truffleandtoast 8 allaboutanika
-~ AT Gianluca's Gianluca's

Liked by kingkeneatss and others o V ¢ m

wear.juti.eats A very special local coffee shop in Fulham
¥ Been feeling a bit under the weather lately but had the

Liked by breakfastlondon and others

@ Liked by silkandstrands and others

loveliest catch up with my babe @victoria_rg9? at truffleandtoast How do you like your eggs in the morning? allaboutanika -~ GIVEAWAY TIME .
. ) : 7} . | like mine poached with blue cheese sauce, pistachio and Who wants FREE brunch for 2 at @gianlucascult???
ggjfj[‘l?Cfoﬂ'}jﬂff'[‘fT, Trf gﬂu’:‘aI;ltﬂyﬂonf‘f?hoﬂdnhﬂeie:l"s:“n nduja @ Although burrata and scrambled eggs... more ¢ Q

€ ... more



Influencer marketing campaign: Saturo

Vegan, dairy-free and gluten-free meal replacement: Collaborations with Bloggers

| was in charge of testing an influencer marketing campaign for Saturo Foods in Finland and the UK. Below you can see some examples of
Instagram posts shared by our ambassadors.

Skipping meals because of
busy lifestyle? | think I've
got a solution® -

y fitvictoris 30 July

| tried a meal replacement drink by
@saturofoods! If you are looking for a healthy
meal replacement option, they have a solution!
Even for vegan athletes :D

In case you want to try, use this code:
VICTORIA15. You'll get 15% off your purchase
and a free shipping on orders over 50€.

- & annataimi
| Helsinki
|

Liked by inspohub.io and 165 others I Q V

katarina_pv GIVEAWAY! Do you blame yourself Liked by inspohub.io and 297 others P
for skipping meals and going for unhealthy at.my.happy.place Focus on bew ‘
_§

B <xturo

FATITODRINK FO00.

snacks during busy days? I've got a solution for PRODUCTIVE instead of BUSY!

ou! Saturo makes convenient and healthy food . 2 . =
?’leady to drink that is vegan, gluten-free a¥1d Good morning from my home office. My table is

lactose free &® These drinks have different clean and | can work here! & Btw, these

flavours, and you can win a tester pack with 8 @saturofoods.tetra packs_ is gre_:at small take i o fas BT -
bottles and try 4 flavours! All you need to do to away meals with all proteins, minerals and QY & N
participate: vitamins! If you want to skip fast-food and eat

healthy you should try these. &2  With code 218 likes

HAPPY15 you get 15% discount and free

1. Follow @katarina_pv and @saturofoods shipping on any purchase over 50€.

2. Tag your friend who might also be interested
in winning a package full of Saturo Foods! @2



Influencer marketing: APAC Market

in KITCHEN REVOLUTION

Joyoung

Cordially invites you

to their Steam Rice Cooker S5
London launch event

ore. TU€ 7th May 6:30PM 2019

ADDRESS: Council Room, the Institution of

Mechanical Engineers, 1 Birdcage Walk,
Westminster, London SW1H 9JJ

DRESS CODE: Cocktail

Product Launch

Ekaterina was involved in the product launch of a new Steam
Rice Cooker in London, where she made connections with quite
a few Chinese influencers and got to know people from
Nouvelles d'Europe UK Edition, the most influential Chinese
news organisation in continental Europe and the UK.

Influencers from Japan, Malaysia, Vietham

and Philippines

Ekaterina has been involved in looking for influencers from
APAC countries for automotive, retail and tourism businesses.



What can Ekaterina offer?

Ekaterina can help brands and influencers of different scale create collaborations which help each party to

grow. She matches the needs of both brands and influencers, and together they create content that
matters.

Ekaterina can create campaigns that will help you achieve better results together with inspiring and
unigue content of different formats. She can help with:

e strategic planning based on the goals of the client company,
e finding and approaching niche influencers,

e negotiating terms and setting up contracts,

e running high-volume campaigns,

e reviewing KPIs and tracking campaign outcomes.

Influencers can raise awareness and create interest towards your brand in personal and creative ways. As

a result, we will create high-quality content that matters and inspires people to act.



i& Ekaterina’s Influencer Marketing Skills are trusted by

S VUOKATTI

FULHAM B
GOSAIMAA.COM SATURO BROADWAY

Lappeenranta & Imatra READY TO DRINK FOOD

»< BUSINESS IMPROVEMENT DISTRICT »<

jfkl:fl. 7l visiTHEALTH visitKouvala.li
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THE FINAL WORD

Ekaterina gives an assurance that all work will be
delivered as agreed, without nasty surprises. We deliver:
- on point
- ontime
- Ooh message.

Her clients who come from the hospitality, sports, retail,
healthcare, food and drink, travel and tourism,
recruitment and consultancy sectors have already
benefited from full-circle marketing solutions provided
by Ekaterina.

Ekaterina is always on hand to help and answer
questions from your team.




Thank you!

Contact us if you are interested in utilising influencer marketing for
your business with Ekaterina!

ekaterina.popova@inspohub.io

FACEBOOK INSTAGRAM LINKEDIN



mailto:ekaterina.popova@inspohub.io
https://www.facebook.com/inspohub.io/
https://www.instagram.com/inspohub.io/
https://www.linkedin.com/company/inspohub/

