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A Time to Be Meaningfu| Ramadan looks a little different this year, and

Snapchatters are looking for new ways to celebrate
the holy month. Here are some insights to help brands
develop meaningful connections this Ramadan.

Fashion and accessories are 2 %

important to Snapchatters

of Snapchatters purchased

durlng Ramadan- fashion and accessories during

Ramadan.’

Social/communication apps and friends/family recommendations are important when
purchasing fashion and accessories during Ramadan.?2

Online Sources Offline Sources

E-Commerce Friends/Family Recs and

0, L)
Websites and Apps 42% Word of Mouth 4%

Store/Brand

L) H O,
Websites and Apps 11% Offline Stores 36%
Social/
Communication 36% TV Ads 18%
Apps
Online Search 31% Conversation With 14%
Engines ° Call Center °
Online Ads 28% Print Newspapers 14%

and Magazine Ads

Video Streaming

Websites or Apps 19% Radio Ads 1%
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More than a third of Snapchatters plan their purchases in advance.?

| planned and bought it

0,
on the same day 32%

| made the decision

immediately on the spot 29%

Between 2 and 7 days

)
(up to a week) 28%

Between 8 and 14 days

7%
(up to two weeks) °

More than 30 days 2%

1 Base: Snapchatters (n=800)

2020 Ipsos study commissioned by Snap Inc.; Q12. Thinking about the products you have purchased for or during the month of Ramadan this year, please choose all the product types you have bought.

2Base: Fashion & Accessories (n=90)

2020 Ipsos study commissioned by Snap Inc.; Q14A. And which one of these sources of information do you most rely on when making a purchase for or during Ramadan?

3Base: Snapchatters (n=499)

2020 Ipsos study commissioned by Snap Inc.; Q15. Thinking about the purchase you made for or during Ramadan, how much time passed between the time you first considered buying that type of product and your final purchase?



