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Daily users of all ages turn to Snapchat in Canada to connect with what they love: friends,
family, and communities. While they're on the app, they navigate through multiple tabs,
engaging with different types of content and interactive ads.
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E&ﬁﬁ\ Recommendations for Brands

Develop multi-surface campaigns to
1 reach Snapchatters in all the places they
go during a single session.

Showcase how your product can be used
2 to facilitate connection with those
Snapchatters care most about

98%

Have made a Create AR lenses that allow “testing” products
purchase 3 either alone or with others. Prompt sharing

influenced by the experience to leverage tenancy to seek
Snapchat opinions on Snapchat.

© Snap Inc 2024 source: 2024 Alter Agents Study "How We Snap' Commissioned by Snap | SS: 1500 1



