Why privacy should matter to marketers

More than ever, privacy is the hot topic
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Seeing fake news or suspicious content.

Receiving spam messages.

Which is why features that empower users to
take charge of their content build the most
trust in apps®

For example...
Receiving an alert if someone screenshots or records my posts / messages
Knowing my posts will automatically disappear

And we have strong privacy principles to
empower people to express themselves
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