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A Time to Be MeaninngI Ramadan looks a little different this year, and

Snapchatters are looking for new ways to celebrate

. . the holy month. Here are some insights to help brands
Ramadan iIn a New nght develop meaningful connections this Ramadan.

o) Automobiles are important to
O /O Snapchatters during Ramadan.
Social/communication apps and friends/family

recommendations are important when purchasing
automobiles during Ramadan.?

of Snapchatters purchased
automobiles during Ramadan.!

Online Sources Offline Sources

Social/ Friends/Family Recs and

Communication 43% Word of Mouth 40%
Apps

Online Search 36% Conversation With 30%
Engines ° Call Center °
E-Commerce o : o,
Websites and Apps 34% Offline Stores 29%
Store/Brand o o
Websites 26% TV Ads 26%
Video Streaming o . o
Websites or Apps 26% Radio Ads 23%
Online Ads 23% Print Newspapers 17%

and Magazine Ads



