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4: Snap Inc. Brand Lift Studies across EMEA region from 1: Source: US Authenticity Sells research by eye square, commissioned by Snap Inc and OMG, 2024.
January 01, 2024 till October 31, 2025 2: Global Real Influence, Real Impact, 2024, in partnership with IPG Magna, commissioned by Snapchat.
3: Global Real Influence, Real Impact, 2024, in partnership with IPG Magna, commissioned by Snapchat.
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5 Inc., internal data, july 2025 (global reading excluding EU)
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