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HelloFresh SE commits to science-based emission targets and sets new
ambitious goals for CO2e emission and food waste reductions for 2025

● HelloFresh has committed to set near-term company-wide CO2e emission reductions targets in

line with climate science with the Science Based Targets initiative (SBTi)

● Non-financial report 2022: In meal kit production the company reduced carbon emissions from

its production facilities by 50% and food waste sent to landfill or incineration by 42% per euro

of revenue compared to 2019

● New company-wide sustainability goals for meal kit and other businesses before submitting

science-based goals within the allocated two-year time frame

Berlin, March 14th 2023 – Today, HelloFresh SE (“HelloFresh”) announced its commitment to
science-based emissions reductions targets within its 2022 non-financial report. Within the report, the
company demonstrates progress in further decreasing its environmental impact and presents new goals for
further reducing carbon emissions and food waste by 2025.

“As the world’s largest meal kit company, we recognize the important contribution we can and must make
in driving sustainable progress on environmental and social issues. Setting ourselves science-based targets
means we are committed to doing our part for the environment to limit global warming to 1.5 degrees or
less, which marks a big milestone for HelloFresh”, says Thomas Griesel, co-founder of HelloFresh.

The Science Based Targets initiative (SBTi) is a global body enabling businesses to set ambitious emissions
reductions targets in line with the latest climate science. HelloFresh will develop and validate its targets
within the two-year time frame allocated to this process.

Further investments in green energy and own fleets to further reduce carbon emissions
Alongside the process of setting up the science-based targets, HelloFresh continues to follow its strategy of
avoiding and reducing emissions by making operations more energy efficient and transitioning to
renewable energy. The share of green energy consumed in HelloFresh’s distribution centers and offices in
2022 increased to 53%, from 50% in 2021 and 35% in 2020.

Further expanding HelloFresh’s electric fleets is another important measure of further reducing
HelloFresh’s Scope 3 CO2e emissions. In the Benelux region the number of emission-free deliveries
expanded to an average of 48% in 2022 from 10% in 2021. In 2022 e-van delivery was piloted in the US and
HelloFresh plans to extend this initiative within the US and other markets where feasible in the future.

HelloFresh’s continued efforts in 2022 led to a 50% reduction in carbon emissions from its meal kit
production facilities per euro revenue compared to a 2019 baseline, which means the company got very
close to meeting its ambitious goals for 2022 of a 60% reduction.

Ongoing efforts to reduce food waste
Reducing food waste continues to be an integral part of HelloFresh's sustainability approach. In 2022,
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12,040 tonnes of unsold edible food was donated to charities. Compared to a 2019 baseline, the company
managed to reduce the food waste sent to landfill or incineration from all our meal-kit facilities by 42%,
which means the company almost met its ambitious goals for 2022 of a 50% reduction.

Ambitious targets set for 2025
Considering the rapid growth of the food solutions group’s recently acquired ready-to-eat business vertical
and the substantial difference in operations compared with the meal kit business, HelloFresh decided to
establish separate environmental goals for these verticals:

Meal kit business:
1. Reduce the emissions from the HellFresh Group’s meal kit production facilities by 66% per euro revenue
from a 2019 baseline by the end of 2025.
2. Reduce food waste from the HelloFresh Group’s meal kit production facilities by 52% per euro revenue
from a 2019 baseline by the end of 2025.

Other businesses, represented by ready-to-eat vertical:
1. Reduce the emissions from HelloFresh’s other businesses' production facilities by 30% per euro revenue
from a 2021 baseline by the end of 2025.
2. Reduce food waste from HelloFresh’s other businesses' production facilities by 56% per euro revenue
from a 2021 baseline by the end of 2025.

The HelloFresh non-financial report and the data included was audited by KPMG AG
Wirtschaftsprüfungsgesellschaft. You can find the full non-financial report here.

About HelloFresh

HelloFresh SE is a global food solutions group and the world's leading meal kit company. The HelloFresh Group
consists of six brands that provide customers with high quality food and recipes for different meal occasions. The
Company was founded in Berlin in November 2011 and operates in the USA, the UK, Germany, the Netherlands,
Belgium, Luxembourg, Australia, Austria, Switzerland, Canada, New Zealand, Sweden, France, Denmark, Norway,
Italy, Ireland and Spain. In Q3 2022 HelloFresh delivered 243 million meals and reached 7.5 million active
customers. HelloFresh went public on the Frankfurt Stock Exchange in November 2017 and is currently traded on
the MDAX (Mid-Cap German Stock Market Index). HelloFresh has offices in Berlin, Saarbrücken, New York,
Chicago, Boulder, London, Amsterdam, Sydney, Toronto, Auckland, Paris, Copenhagen, Milan, Dublin and
Barcelona.
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