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User Satisfaction Ratings
Data is scoped to the eDiscovery category. All reviews were collected as of November 07, 2024

(User Satisfaction Ratings continues on next page)

Relativity

Rating
 (584)

Everlaw

 (496)

Ease of Setup

Ease of Admin

Quality of Support

Ease of Use

Meets Requirements

Product Direction (% positive)

Has the product been a good partner in doing business?
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User Satisfaction Ratings (continued)

RelativityEverlaw

(User Satisfaction Ratings continues on next page)

Permissioned Access
87% 84%

Dashboards
88% 81%

Project Analytics

Document Processing

Audit Trail

Basic Reporting

Project Templates

Production

Automated Review

Likelihood to Recommend

Document Review

Role-Based Permissions
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User Satisfaction Ratings (continued)

RelativityEverlaw

Public Database
74% 88%

Automated Reminders
82% 90%

About G2 
G2 is the world’s largest and most trusted software marketplace. More than 90 million people annually — including employees at all Fortune 500 
companies — use G2 to make smarter software decisions based on authentic peer reviews. Thousands of software and services companies of 
all sizes partner with G2 to build their reputation and grow their business.

Keeping our ratings unbiased is our top priority. We require the use of a LinkedIn account or verified business email address to validate a G2 
user’s identity and employer. Additionally, all reviews are manually checked by our team. Only the opinion of real users and data from public 
sources factor into our ratings.

Avg. Go Live Time (months)

Average 1 Months Average 3 Months

Avg. ROI (months)

Average 11 Months Average 19 Months


	Button 303: 
	Button 304: 
	Button 305: 
	Button 306: 
	Button 307: 
	Button 308: 
	Button 309: 
	Button 3010: 
	Button 664: 
	Button 19 11: 
	Button 665: 
	Button 666: 
	Button 667: 
	Button 668: 
	Button 669: 
	Button 670: 
	Button 671: 
	Button 672: 
	Button 673: 
	Button 674: 
	Ease of Doing Business With 6: 
	Ease of Use 7: 
	Quality of Support 8: 
	Product Direction (% positive) 8: 
	Influencer Scoring 8: 
	User-Generated Content (UGC) Management 7: 
	Audience Analysis 7: 
	Workflow Capability 7: 
	Influencer Segmentation 7: 
	Influencer Analytics 10: 
	Ease of Doing Business With 2 6: 
	Ease of Use 2 7: 
	Quality of Support 2 8: 
	Product Direction (% positive) 2 8: 
	Influencer Scoring 2 8: 
	User-Generated Content (UGC) Management 2 7: 
	Audience Analysis 2 7: 
	Workflow Capability 2 7: 
	Influencer Segmentation 2 7: 
	Button 675: 
	Button 676: 
	Button 677: 
	Reporting and Dashboards 3: 
	Reporting and Dashboards 2 3: 
	Button 19 6: 
	Button 678: 
	Influencer Analytics 7: 
	Button 679: 
	Button 680: 
	Button 681: 
	Button 682: 
	Button 683: 
	Button 684: 
	Button 685: 
	Button 686: 
	Button 687: 
	Button 19 9: 
	Button 19 12: 
	Button 688: 
	Button 689: 
	Button 690: 
	Button 691: 
	Button 692: 
	Button 693: 
	Button 694: 
	Button 695: 
	Button 696: 
	Button 697: 
	Ease of Use 9: 
	Quality of Support 9: 
	Product Direction (% positive) 9: 
	Influencer Scoring 9: 
	User-Generated Content (UGC) Management 8: 
	Audience Analysis 8: 
	Workflow Capability 8: 
	Influencer Segmentation 8: 
	Influencer Analytics 9: 
	Influencer Analytics 11: 
	Ease of Use 2 9: 
	Quality of Support 2 9: 
	Product Direction (% positive) 2 9: 
	Influencer Scoring 2 9: 
	User-Generated Content (UGC) Management 2 8: 
	Audience Analysis 2 8: 
	Workflow Capability 2 8: 
	Influencer Segmentation 2 8: 
	Button 698: 
	Button 699: 
	Button 700: 
	Button 701: 
	Reporting and Dashboards 4: 
	Reporting and Dashboards 2 4: 
	Button 19 7: 
	Button 702: 
	Influencer Analytics 8: 
	Button 703: 


