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D O  O U R  B E S T  Ɖ R E M O V E  T H E  R E S T

MAMMUTƀS JOURNEY TOWARDS NET ZERO

Mammutƀs climate-strategy «DO OUR BEST ƉREMOVE THE REST» is a comprehensive plan in line with science 
that outlines our decarbonization journey towards net zero.

Our Purpose to create a world moved by mountains inspired us to start the movement «together for glaciers». 
Global warming is the biggest challenge of our time. Since Mammut has been founded in 1862, temperature rose 
+2°C in the Swiss Alps and glaciers in the Swiss Mountains have shrunk by 50%. 
Melting glaciers reflect the accelerating effects of climate change. The loss has the power to move us to act.

By signing the UN Fashion Industry Charter for Climate Action in 2018, we started our climate -journey committing 
to reduce our absolute GHG-emissions by 30% by 2030 and to become net zero by 2050.

Since then, we got a deeper understanding of our footprint, of the hotspots and potentials both in our own facilities 
(Scope 1 & 2) but also in our supply chain where the biggest impact lies. It also became obvious that our initial 
targets are not ambitious enough.

Mammut will move faster: We are working on an accelerated plan to cut our emissions by half in the next ten 
years and to push our net -zero target towards 2030. Together as an industry we must work towards this goal. 
The timeline to do this is very short, and the goals are incredibly though to meet. The good new is: We have the 
knowledge, we have the technologies, we have the right partners, and we know that it makes not only social but 
also economic sense to act now. This is our mission; this is our commitment. We are on this journey. All together .
We do our best. And will remove the rest.
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MAMMUTƀS CLIMATE ACTION HISTORY 

2009

1ƀ000ƀ000 CO2-
neutral T-shirts 
sold since 2013 

2010

Start using rPET. 
Target: 95% by 2025.

(currently 30-60%) 

2015

CO2-neutral 
leather from 

Heinen Leather

NOV 2018

1st signatory of the 
UN Charter for 
Climate Action

MAI 2019

1st company carbon 
footprint (baseline)5

decarbonization roadmap

OCT 2018

Start applying 
HIGG-FEM. 70% 
of T1&2 covered. 

NOV 2019

1st  company supporting 
Swiss Glacier-Initiative 

(Paris Agreement)

OCT 2019

1st participation on 
climate scorecard 

(rated orange)

APR 2020

Signing Business 
Ambition for 1.5űC 

Commitment Letter

JAN 2021

Including Climate 
targets to supplier 

evaluation tool

FEB 2021

Switch to RE in Germany 
& rope manufacturer, 

install wall-box for e-car

APR 2021

Climate strategy Ɓdo our 
best-remove the restƂ 

incl. internal carbon tax.  

MAR 2021

Join LFCA; a community 
of climate leaders in the 

digital / tech market.

JUN 2021

Strategic partnership 
with biggest T1 to 

tackle climate change 

JAN 2020

Start partnership with 
Protect our Winters to 

combat climate change

FEB 2020

Launch circular rope 
model, win ISPO 
Innovation Award

JUN 2021

Advocating for the CO 2-
Act together with POW & 

Swiss cleantech. 

FEB 2021

Initiating supply chain
decarbonization project 
addressing Tier 1 & 2.

5 ANNEX #5; Mammut company carbon footprint baseline 2018 based on GHG protocol Scope 1 -3

https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwiUq6qM8czgAhWBI1AKHbjND4wQjRx6BAgBEAU&url=https://events.sustainablebrands.com/sb18vancouver/partner/sustainable-apparel-coalition/&psig=AOvVaw2vbtY3q3-hTrGWVXTfGvxN&ust=1550840468638186


A M B I T I O N  - C O M M I T M E N T  - T A R G E T S

C L I M A T E  A C T I O N



M A M M U T  I S  C O M M I T T E D  T O  B E  P A R T  O F  T H E  S O L U T I O N

G L O B A L  W A R M I N G  I S  T H E  B I G G E S T  C H A L L E N G E  O F  O U R  T I M E

+2°C WARMING SINCE 1862 IN SWITZERLAND. SINCE 1862 GLACIERS IN THE SWISS ALPS LOST 50% ICE.

1862
2020

5



6

M A X I M I Z I N G  P O S I T I V E  I M P A C T  T O  B E C O M E  N E T  Z E R O  B Y  2 0 3 0

H I G H  L E V E L  A M B I T I O N

1 Mammut sets the standard 1 in the industry.

2 Mammut accelerates climate action (CR) to become net zero by 2030 2.

3 Mammut scores best (A) in the CDP rating and the STAND.earth scorecard.

1 ANNEX #1; Three players are defining the standard
2 Mammut corporate strategy 3.0, Must win battle (MWB)
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M A M M U T S  C L I M A T E  A N D  C L E A N  E N E R G Y  C O M M I T M E N T S

1 100% renewable energy for its supply chain.

Basically, Mammut commits to deliver on the UN fashion industry charter for climate action 3. 
Based on the metrics for assessing climate leadership formulated by stand.earth.com 4 Mammut is particularly committed to:

2 Phase out coal use in supply chain by 2030.

3 Low carbon materials, striving to phase out fossil fuel -based materials.

4 Eliminate materials such as leather sourced from practices that contributes to deforestation.

5 Invest in circular business models such as repairability, re -commerce, and recycling. 

6 Zero emission vessels and to reduce air freight emissions by 50% by 2030. 

7 Annually publish our GHG emissions of company operations and supply chain at all tiers.

8 Track and publicly report GHG emissions and energy use for the most significant T1 and 
T2 suppliers by applying the HIGG Index FEM until 2023.

3 ANNEX #2; UN fashion industry charter for climate action, 16 commitments
4 ANNEX #3/4; Stand-Earth report 2020, The big five, metrics for assessing climate leadership



- 30% by 2030 
(Scope 1-3, absolute)

2018: 58ƀ000 t CO2-eq

Net zero by 2050
(no fossil fuel energies)

Scope 1: 70-80% reduction

Scope 2: 70-80% reduction

Scope 3: 45% -55% reduction

Preliminary 
(expected to be confirmed by SBT by Oct. 2021)

Current commitments

2030: 40ƀ600 t CO2-eq

- 45% by 2030
(inline with SBTi)
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M A M M U T  C O M M I T T E D  S B T  I N  A P R I L  2 0 2 0  A N D  W I L L  S E T  S B T  B Y  O C T  2 0 2 1  

S C I E N C E  B A S E D  T A R G E T S  



G H G - A B A T E M E N T  I N  O W N  V A L U E  C H A I N  ( S C O P E  1- 3 )

C L I M A T E  S T R A T E G Y  Ɖ D O  O U R  B E S T


