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Introducing toses
to every kid in the UK

800,000

;/ +250 %

growth rate in comparison
Tonieboxes

(+108% vs 2021)

to previous year

Tonies
(+157% vs 2021)
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Tonies have built

some real momentom

in the US market
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Auadie fun and local heros in
France since 2021
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We have experienced tremendous growth and would love
to have gogr on board to spread the joy of listening to the
Netherlands
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Confidentiality

All information within these slides are strictly confidential and
can only be handed over or published to third persons with
the prior written permission of tonies GmbH.

© tonies GmbH
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