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How to optimise your checkout process

Did you know?

490/ of potential ecommerce buyers abandon
o the cart because of surprise costs

I 24% of cart abandonments happen because
the site doesn’t offer a “guest checkout

”

I 18% of users give up on a long or confusing
checkout process

7% of ecommerce visitors abandoned their
°
carts because of a lack of trust

Why improve your checkout process?

It can ultimately
increase

/\ Conversion rate
N\ Trust
/\ Reputation

P And decrease
/\ Sales and revenue

A\ Customers’ loyalty V' Distractions

WV Process length
WV Cognitive load

How to provide an optimal checkout experience?
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