How To Publish A Website Online:
Complete Beginner’s Guide

Learning how to publish a website is no longer something reserved for developers with years of
coding experience. As of 2025, there are over 1.1 billion websites on the internet, and people
create roughly 177,000 new sites every single day.

The tools available today make it genuinely possible for anyone - a freelancer, a small business
owner, a blogger, or a complete beginner - to go from a blank screen to a live, publicly
accessible website without writing a single line of code.

This guide walks through every step in plain language: choosing how to build your site, picking a
domain name, selecting the right web hosting, connecting everything, securing it with SSL,
testing before launch, and making sure search engines can actually find it.

What Does "Publishing a Website" Actually Mean?

Publishing a website means making your web pages accessible to anyone on the internet via a
URL. When you build a site on your computer or inside a platform, it only exists for you.

The moment you publish it, it lives on a web server - a computer that stays online 24/7 - and
anyone with the address can visit it.

That process involves a few key components:

A domain name - your website's address (e.g., yoursite.com)

Web hosting - the server space where your files live

Your website files - the actual content, design, and code

An SSL certificate - the security layer that makes your site run on HTTPS

DNS configuration - the system that connects your domain to your hosting server

None of these is as complicated as they sound. Let's go through each one.

Step 1: Choose How You Want To Build Your Website

Before you can publish a website, you need something to publish. There are four main
approaches, each with different skill requirements and trade-offs.

Option A: Website Builders (Best for Beginners)



Website builders like Wix, Squarespace, Webflow, and Hostinger Website Builder give you a
drag-and-drop interface.

You pick a template, customize the layout, add your content, and click the publish button.
Hosting is usually included in the subscription.

Best for: Personal sites, small business websites, portfolios, and online stores where speed of
launch matters more than custom functionality.

Option B: WordPress (Best for Flexibility)

WordPress powers roughly 43% of all websites on the internet as of 2026, according to
W3Techs. It is an open-source content management system (CMS) that gives you full control
over your site's design, functionality, and content.

Unlike website builders, WordPress requires separate hosting. You install WordPress on your
hosting server, choose a theme, and build your pages with the block editor or a page builder
plugin like Elementor, Beaver Builder, or Divi Builder.

SeedProd also offers an Al builder that can generate an entire custom theme in under 60
seconds.

Best for: Blogs, business websites, membership sites, online magazines, and anyone who
wants long-term flexibility.

Option C: Build From Scratch With Code

If you know HTML, CSS, and JavaScript - or you are hiring a developer - you can build a custom
website entirely from code. This gives you the most control but takes the most time and budget.

Best for: Custom web applications, complex e-commerce builds, or businesses with specific
technical requirements.

Option D: E-Commerce Platforms

Platforms like Shopify or WooCommerce (built on WordPress) are designed specifically for
selling online. They handle product listings, payment processing, inventory, and shipping in one
place.

Best for: Online stores where product management and checkout are the primary focus.

Step 2: Plan Your Website Content Before You Build


https://elementor.com/
https://www.wpbeaverbuilder.com/
https://www.elegantthemes.com/
https://www.shopify.com/
https://www.hostinger.com/in/woocommerce-hosting

Skipping this step is one of the most common mistakes first-time site owners make. Jumping
straight into design without a content plan leads to incomplete pages, unclear messaging, and a
confusing experience for visitors.

A basic content plan covers:

e Your website's main goal: Are you selling something? Building an audience?
Generating leads? Getting clients?
Your target audience - Who are these pages for? What are they looking for?
Your sitemap - The list of pages you need (Home, About, Services, Contact, Blog, etc.)
Your primary message per page - What does each page say, and what action should
the visitor take?

A simple one-page sitemap on paper or in a Google Doc can save you hours of redesign later.

Step 3: Pick the Right Domain Name

Your domain name is your website's permanent address on the internet. It goes on business
cards, in email signatures, in social media bios, and in your customers' browsers.

Getting it right from the start matters.
What makes a good domain name:

Short and easy to spell

Easy to say out loud without confusion

Reflects what your site or brand is about

Avoids hyphens and numbers where possible

Uses a familiar extension (.com is still the most trusted globally)

Where to register a domain:

Popular domain registrars include Namecheap, GoDaddy, Google Domains, and Cloudflare
Registrar.

Domain names typically cost between $10 and $20 per year for a standard .com. Some hosting
providers include a free domain for the first year when you sign up for a hosting plan.

One tip worth remembering: Check the renewal price, not just the registration price. Some
registrars offer very cheap first-year pricing and then charge much more on renewal.

If you are building a portfolio, using your own name as the domain often works best for
discoverability and personal branding.

Step 4: Choose the Right Web Hosting For Your Needs


https://www.godaddy.com/

Web hosting is the service that stores your website's files and serves them to visitors around the
world. Picking the wrong host can mean slow page load times, frequent downtime, or weak
security - all of which hurt your rankings and drive visitors away.

Research shows that website conversion rates drop by an average of 4.42% with each
additional second of load time, which makes your hosting decision a business decision, not
just a technical one.

Here are the main types of hosting to know

Hosting Type Best For Price Range

Shared Hosting Beginners, low-traffic sites  $2-$10/month

Managed WordPress WordPress sites needing
Hosting performance and security $20-$400+/month

Growing sites needing more
VPS Hosting control $20-$100/month

High-traffic or scalable
Cloud Hosting applications Variable

Enterprise-level,
Dedicated Hosting high-resource needs $100+/month

Why Managed WordPress Hosting Is Worth Considering?

If you are building on WordPress - and millions of people are - managed WordPress hosting
takes the technical burden off your plate.

Your host handles automatic WordPress core updates, daily backups, security scans, caching,
and server-level performance optimization. You focus on your content and business, not on
keeping software patched.

WP Engine is one of the most recognized names in managed WordPress hosting. Running on
Google Cloud Platform infrastructure, it offers:

Automatic daily backups so your site data is always protected

A staging environment where you can test changes before pushing them live
EverCache technology - WP Engine's proprietary caching system built specifically for
WordPress performance

Automatic malware scanning and hacking attempt remediation

Access to the Genesis Framework and over 35 free StudioPress premium themes
99.95% uptime guarantee

60-day money-back guarantee, giving you real time to evaluate the platform


https://wpengine.com/

WP Engine plans start at $25/month (billed annually) for the startup plan and scale up based on
traffic and the number of WordPress installs.

If you are running a business website, a client's site, or anything where performance and
reliability genuinely matter, managed hosting like WP Engine is worth the investment over cheap
shared hosting that drops performance under load.

You can grab this verified 53% off WP _Engine coupon, which helps you save up to $400
annually on managed WordPress and eCommerce hosting plans. This offer makes premium
hosting more affordable for growing websites and businesses.

Step 5: Connect Your Domain to Your Hosting (DNS
Setup)

Once you have a domain and a hosting account, you need to point one to the other. This
happens through the Domain Name System (DNS) - the internet's address book that translates
your domain name into the IP address of your hosting server.

The basic process:

Log in to your domain registrar's dashboard

Find the Nameservers settings (sometimes under DNS Management)

Replace the default nameservers with the ones provided by your hosting company
Save the changes
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DNS changes can take anywhere from a few minutes to 48 hours to fully propagate across the
internet. During that window, some visitors may see the old server while others see the new
one. This is completely normal.

A practical tip: If you are migrating an existing site to a new host, make the DNS change after
everything is tested and confirmed working on the new server.

This reduces the chance of visitors hitting a broken or empty site during the transition.
Key DNS records you may need to configure:

A Record - points your domain name to your host's IP address

CNAME Record - connects subdomains (like www) to your main domain

MX Records - handle email routing (set these separately if you use a third-party email
service like Google Workspace)

Tools like DNSChecker.org let you monitor propagation in real time across multiple locations.

Step 6: Install Your Website on the Hosting Server


https://engine.discount/

How you get your website onto your hosting server depends on what you built.

For WordPress Sites

Most managed and shared hosts offer one-click WordPress installation through a control
panel (cPanel or a custom dashboard). You click install, choose your domain, set an admin
username and password, and WordPress is ready in under two minutes.

For HTML/CSS Sites (Coded From Scratch)

You upload your files to the server using one of these methods:

e FTP (File Transfer Protocol) - using a client like FileZilla, you connect to your server
with credentials from your host and drag your files into the public directory (usually
named public_html or www)

SFTP - the secure, encrypted version of FTP, preferred for any live server work
Hosting file manager - many hosts provide a browser-based file manager inside the
control panel

Your site's root folder should contain an index.html file, which browsers load automatically
when someone visits your domain.

For Static Sites (Developers and Portfolios)

Platforms like Netlify, Vercel, and GitHub Pages let you deploy static HTML, CSS, and
JavaScript sites directly from a GitHub repository.

Push your code to GitHub, connect the repo to Netlify or Vercel, and the site goes live
automatically with every new commit.

These platforms also provide free SSL, global CDN distribution, and free subdomains - making
them a strong choice for portfolios, landing pages, and developer projects.

Step 7: Install An SSL Certificate and Enable HTTPS

An SSL (Secure Sockets Layer) certificate does two important things: it encrypts the data
moving between a visitor's browser and your server, and it proves that your site is who it says it
is.

Without it, modern browsers like Chrome and Firefox display a "Not Secure" warning in the
address bar - which research shows causes bounce rates as high as 80% on affected pages.


https://github.com/

Google confirmed HTTPS as a ranking signal years ago, and in 2025, its weight in search
rankings is stronger than ever. Running your site without SSL is not a neutral choice - it actively
works against you.

How to get an SSL certificate:

e Free via Let's Encrypt - The most widely used option. Let's Encrypt is a nonprofit
Certificate Authority that issues free TLS certificates.

Most reputable hosts (including WP Engine, Bluehost, SiteGround, and Netlify) install
Let's Encrypt certificates automatically with every new site.

e Free via Cloudflare - If you route your DNS through Cloudflare, their CDN provides free
SSL with minimal setup.

e Paid SSL from your registrar - GoDaddy, Namecheap, and others offer paid SSL
certificates starting around $8-$70/year. These are most useful for higher validation
levels (OV or EV) where you need your business identity displayed in browser
certificates.

After installing SSL, do this:

1. Confirm your site loads at https:// and shows a padlock in the browser address bar

2. Setup a 301 redirect from http:// to https:// so all traffic routes to the secure
version

3. Decide on www vs. non-www as your canonical URL and redirect the other version to
match

4. Check for mixed content warnings (images or scripts loaded over HTTP on an HTTPS
page) using a tool like Why No Padlock

Step 8: Test Everything Before Going Live

This is the step most people skip when they are excited to launch - and then regret. A few hours
of testing before you hit publish can prevent embarrassing broken links, missing images, or a
contact form that silently discards every message it receives.

Pre-launch testing checklist:

[] Click every link and button across every page - confirm they all go where expected
[ ] Test the contact form and any other forms - check that submissions actually arrive
[ 1 Check every page on mobile, tablet, and desktop - use Chrome DevTools or
BrowserStack

[ ] Test your page load speed using Google PageSpeed Insights or GTmetrix

[ 1 Confirm your SSL certificate is active and the padlock shows in the browser

[ 1 Check that all images load and are properly sized



e [] Review all fonts, colors, and layout alignment across browsers (Chrome, Firefox,
Safari, Edge)
[ ] Verify your page titles and meta descriptions are set correctly for SEO
[ 1 Confirm your privacy policy page exists if you collect any user data (required under
GDPR and CCPA)

e [] Setup Google Analytics or a privacy-focused alternative like Plausible so you can
track visitors from day one

e [] Submit a sitemap.xml to Google Search Console to help Google index your pages
faster

If you want an outside perspective, ask one other person to navigate your site and report
anything that feels confusing or broken. Fresh eyes catch things you have looked past a
hundred times.

Step 9: Go Live and Submit to Search Engines

Once testing is done, it is time to publish your website and make it visible to the world.

If you built on a website builder (Wix, Squarespace, Webflow), look for the Publish or Go Live
button in your dashboard. The platform handles the rest.

If you are on WordPress, make sure your site is not set to discourage search engine indexing
(Settings > Reading > uncheck "Discourage search engines from indexing this site"), and your
pages are published rather than saved as drafts.

If you deployed static files, confirm the index.html file is in the correct public directory and
your domain's DNS is pointing to the right server.

Submit to Google Search Console

Search engines will eventually find your site on their own, but submitting it directly through
Google Search Console speeds up the process considerably. Here's how:

Go to search.google.com/search-console

Add your property (domain or URL prefix)

Verify ownership using the HTML tag, DNS record, or Google Analytics method
Go to Sitemaps and submit your sitemap.xml URL
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Bing offers the same process through Bing Webmaster Tools, which is worth doing in addition
to Google for complete coverage.

Step 10: Post-Launch - Keep Your Site Healthy


https://marketingplatform.google.com/about/analytics/
https://search.google.com/search-console

Publishing your website is not the finish line - it is the starting line. Sites that stay secure, fast,
and updated rank better and earn more trust from visitors.

Ongoing maintenance tasks:

e Update your CMS, themes, and plugins - Outdated WordPress plugins are the leading
cause of WordPress site compromises. Run updates regularly, or use a managed host
that handles this automatically.

Monitor uptime - Free tools like UptimeRobot alert you by email if your site goes down.
Back up regularly - Daily automated backups are standard on managed WordPress
hosting.

If yours does not include them, use a plugin like UpdraftPlus or back up files manually
to cloud storage.

e Check Google Search Console weekly - Look for crawl errors, manual actions, or
indexing issues that could be holding back your visibility.

e Monitor page speed - Site speed affects both user experience and search rankings.
Keep images compressed and remove unused plugins.

Using WordPress With A Premium Managed Host: The
Smart Move for Serious Sites

If you are building more than a basic personal page - a client site, a business website, a
membership platform, or a high-traffic blog - the hosting environment you choose matters a
great deal.

Cheap shared hosting packs thousands of sites onto a single server. When another site on that
server gets a traffic spike, your site slows down.

When someone else's WordPress installation gets compromised, it can affect neighboring
accounts. That is the trade-off for low-cost plans.

Managed WordPress hosting eliminates most of these risks. Your environment is isolated,
your WordPress installation is maintained, your backups run automatically, and your support
team actually understands WordPress rather than handling generic tickets.

For agencies, freelancers managing client sites, and businesses that cannot afford downtime,
WP Engine's combination of Google Cloud infrastructure, staging environments, and automatic
updates makes it a go-to choice.

If you have a growing business website or a high-traffic WordPress site, you can save $300
with a WP Engine promo code on annual hosting plans, which helps to lower the upfront cost
of premium managed hosting without compromising on performance, security, or reliability.



https://github.com/davijosisieoo91/hosting/
https://github.com/davijosisieoo91/hosting/

When you factor in the time saved on server management and the cost of a site incident, the
math often favors a premium host over a budget one.

Free vs. Paid Hosting: When Each Makes Sense

Scenario Recommended Approach

Testing an idea or learning  Free tier on GitHub Pages or Netlify

Personal portfolio or hobby Shared hosting or starter plan

site ($3-$10/month)

Mid-tier shared or managed WordPress
Small business website hosting

Managed WordPress hosting (WP
Client sites or agencies Engine, Kinsta)

High-traffic blog or media
site Managed cloud hosting with CDN

Shopify or WooCommerce on managed
E-commerce store hosting

The bottom line: free hosting works for experimentation. For anything you want visitors to trust
and search engines to rank, investing in a reliable paid host is one of the best decisions you can
make early.

Common Mistakes When Publishing A Website (And How
to Avoid Them)

1. Skipping SSL. Any site without HTTPS in 2025 is flagged "Not Secure" by Chrome. This
drives visitors away and signals distrust of Google.

2. Using a domain with hyphens or numbers. These are harder to say out loud, harder to
remember, and statistically receive less direct traffic than clean, word-only domains.

3. Not setting up Google Analytics before launch. You lose all data from your first visitors
and have no baseline to measure growth against.

4. Ignoring mobile testing. Over 60% of global web traffic comes from mobile devices. A site
that looks great on a desktop but breaks on a phone is losing the majority of its potential
audience.



5. Publishing with placeholder content "Lorem ipsum" text or empty image placeholders left
on live pages looks unprofessional and confuses visitors and search engines alike.

6. Not submitting to Google Search Console. Without this, Google may take weeks or
months to discover and index your pages. Submitting your sitemap directly can reduce that to
days.

7. Choosing a host based only on price. The cheapest host often means the slowest
performance. Page load speed directly affects both user experience and search rankings.

Summary: Your Website Publishing Roadmap

Here's the full process at a glance.

Step Action
Choose your build method (website builder, WordPress,
1 code, or e-commerce platform)
2 Plan your content and sitemap before building
3 Register a domain name through a reputable registrar
Choose web hosting based on your site's needs and traffic
4 expectations
Connect your domain to your host via DNS nameserver
5 settings
6 Upload or install your website on the server
7 Install an SSL certificate and enable HTTPS
8 Test all links, forms, speed, and mobile layout
Go live and submit your sitemap to Google Search
9 Console
10 Monitor uptime, run updates, and keep backups current

Publishing your website is genuinely achievable for anyone willing to follow the steps. The tools
in 2025 are more accessible, faster to set up, and more beginner-friendly than at any point in
the history of the web.

Pick the approach that fits your technical comfort level, invest in solid hosting, secure your site
with SSL from day one, and test thoroughly before you share your URL with the world.
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