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PARTICIPATION RATES BY FEEDBACK METHOD

When people in vulnerable situations feel truly 
anonymous, they engage. Here's how feedback methods 
compare in typical vulnerable-population settings.

Anonymous kiosk
Self-service, private screen, no staff involvement — highest perceived and actual anonymity

Staff-led survey

35%

60-80%

22%
Face-to-face pressure reduces honesty; clients fear retaliation or judgment

Online form
Requires a personal device — a barrier for many vulnerable populations

Paper survey

18%

Handwriting can be recognized; responses feel traceable back to individuals

Suggestion box

8%

Perceived as performative; clients don't believe feedback leads to change

Data: Pulse For Good / pulseforgood.com/the-problem,
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More likely to disclose sensitive 
information when truly 
anonymous.

Told the truth under truly 
anonymous conditions vs only 
25% under confidential ones.

Clients reported something 
negative they never mentioned in 
non-anonymous surveys.


