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Teacher Resource 14.1
Guide: Planning for the Ideas Fair
The students’ presentations of their business ideas are the culmination of all the hard work they have put into this course. Therefore it is important that the sustainable tourism ideas fair be staged as a special event, open to parents and invited guests. The event celebrates the students’ efforts and also reinforces to them that the work they have done is for a broader audience than just their teacher and classmates.
Step 1: Schedule It Properly
Consider the number of groups in your class. Each group will have a brief pitch for audience members to view, as well as a proposal to look through. Guests may also have questions for the group. Consider allowing five to eight minutes per group, and keep in mind that you want to allow enough time for audience members to view at least the pitch for every group’s business. One class period is allotted for the ideas fair, but it is likely that you will need to allow for additional class periods (or schedule the event outside of normal class time). 
Once you know how much time you need to allow, decide whether the presentations will be done during school hours or outside of class time. Consider when your students and your invited guests are most likely to be available. It may be easier to attract parents, NAF academy advisory board members, hospitality and tourism professionals, or local leaders to an evening event that will not take time out of their workday. If you do decide to hold the event outside of class time, make sure to notify the students as soon as possible so that you have time to handle the inevitable scheduling conflicts that will arise.
Keep in mind that you will need to hold the event in a computer lab or a location where you can arrange for multiple computers to be available. Each group will need a computer to show their pitch video or presentation. If not enough computers will be available, you will need to modify the schedule for the Ideas Fair to allow groups to share computers.
Step 2: Invite the Right People
It is vital that this presentation be done for a broader audience than just you as their teacher and the rest of the class as their fellow students. Consider designing (or having your students design) an invitation or a flyer that can be distributed to interested parties, including via social media.
Here are some of the people you may wish to invite:
School administrators, guidance counselors, other teachers, and school board members
Local civic leaders, including members of any environmental, sustainability, or other green groups or task forces
NAF academy advisory board members
Local professionals in the hospitality and tourism industry (especially any who have worked with your students)
Local internship providers
Other local business leaders 
Anyone who has assisted your class in any way, such as guest speakers
Local middle school guidance counselors (to help recruit future NAF students)
Parents, guardians, friends, and relatives of the students
Local media
Whoever you invite, it is important to request that the audience watch at least the pitch for every group and not focus solely on their student’s work.  
Ask all audience members to offer feedback using Student Resource 14.1, Feedback Form: Sustainable Business Ideas Fair. Emphasize the great help the audience can be to the students by providing them with a real-world perspective on their work. Point out that if students actually wanted to launch these businesses, the people attending the ideas fair would be potential investors and/or customers of the business. That means that every guest at the ideas fair has an extremely valuable viewpoint to share with students.
Step 3: Make It Celebratory
The students need to get the message that this is a big deal.
If possible, consider using a larger room. 
Make arrangements for refreshments to be available before or after the ideas fair. The PTA or parents group may be able to assist in this way, or discuss other options with your school administration.
[bookmark: _GoBack]Reinforce the significance of the event by emphasizing to the students that they dress nicely, in appropriate business attire. Point out that if students were actually launching their businesses, they might ask some of the people attending for financial assistance. It would be hard to convince a businessperson that they are serious about their business if they show up in a T-shirt, jeans, and flip-flops.


Teacher Resource 14.2
[bookmark: _Toc197329391]Rubric: Multimedia Pitch
Student Name(s): _____________________________________________ Date: _______________
	
	Exemplary
	Solid
	Developing
	Needs Attention

	Visual Design
	Assignment is highly attractive, well designed, and professionally laid out. Appropriate graphics are used tastefully, effectively support the content, and make it easy to follow.
	Assignment is attractive and has a good design and an organized layout. Graphics help support the content.
	Assignment contains graphics and multimedia, but it lacks good design and organization. Too many or too few graphics are used and are ineffective in supporting the content.
	Assignment is messy and contains no coherent visual design. Graphics are not present at all or, if present, distract from the content.

	Content Organization/ Flow
	Content is clearly organized, with a logical flow of connected ideas and effective transitions.
	Content is organized, and most ideas are well connected with effective transitions. 
	Ideas are sound, but the content is not well organized and needs more effective transitions. 
	Content is extremely disorganized. The transitions between ideas are unclear or 
nonexistent.

	Creativity
	Information is presented in a creative, attention-getting, or interesting way. The ideas and/or the presentation are original, and appropriate to the business being promoted.
	Information is presented in a somewhat creative or interesting way. Ideas and/or presentation are reasonably original and seem appropriate to the business being promoted. 
	Information is not presented in a very interesting or creative way. Ideas and/or presentation rely on well-known or repetitive approaches, or the pitch does not seem to accurately represent the business being promoted.
	Information is presented in a very boring way. Minimal creativity is demonstrated. The pitch does not accurately represent the business being promoted.

	Mechanics 
	No grammatical, spelling, or punctuation errors.
	Few grammatical, spelling, or punctuation errors.
	Some grammatical, spelling, or punctuation errors.
	Many grammatical, spelling, or punctuation errors.

	Slideshow Preparedness 
	The slideshow is completely prepared and well-rehearsed. The slideshow and audio move correctly from one slide to the next with no glitches.
	The slideshow is prepared but needed more rehearsal. The slideshow and audio moves correctly from one slide to the next with one or two glitches.
	The slideshow was somewhat prepared, but it is clear that there was not enough rehearsal. The slideshow and audio do not run smoothly, and some slides lack audio.
	The slideshow was not ready to be presented. The slides do not run smoothly, and narration is missing.

	Narration

	All narration is loud, clear, and at the appropriate speed. Narrators do not stumble over words or mispronounce. The narrators sound natural and exude enthusiasm about the content.
	Most narration is loud, clear, and at the appropriate speed. Narrators may stumble or mispronounce a few words. The narrators sound enthusiastic about the content.
	Much of the narration is too soft, mumbled, or too fast. It is hard to understand and follow some of what the narrators are saying, and words are mispronounced. There is not much enthusiasm in the voices.
	All of the narration is too soft, mumbled, or too fast. Words are mispronounced or repeated, and it is hard to follow. There is a lack of enthusiasm in the voices

	Length 
	Assignment is an appropriate length.
	Assignment is close to the appropriate length.
	Assignment is a bit shorter or longer than the appropriate length.
	Assignment is way shorter or longer than the appropriate length.


Additional Comments:
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________

Teacher Resource 14.3
Key Vocabulary: Project Presentation and Course Closure 
	Term
	Definition

	sustainable tourism
	Tourism that takes full account of its current and future economic, social and environmental impacts, addressing the needs of visitors, the industry, the environment and host communities. Sustainable tourism development guidelines and management practices are applicable to all forms of tourism in all types of destinations, including mass tourism and the various niche tourism segments. (UN World Tourism Organization)



Teacher Resource 14.4
Bibliography: Project Presentation and Course Closure
The following sources were used in the preparation of this lesson and may be useful for your reference or as classroom resources. We check and update the URLs annually to ensure that they continue to be useful.
Online
“Sustaining Tourism” SustainableTourism.net, http://www.sustainabletourism.net/ (accessed November 23, 2015).
World Tourism Organization UNWTO, http://www2.unwto.org/ (accessed August 13, 2015).
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