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Teacher Resource 13.1
Guide: Three Corners
The Goal
[bookmark: _GoBack]This activity is designed to get students thinking about how to pitch a project, using example pitch videos from crowdfunding sites Kickstarter and Indiegogo.
The Process
Note: If you are unfamiliar with the concept of crowdfunding, please visit the following sites to learn more:
http://en.wikipedia.org/wiki/Crowd_funding
http://www.kickstarter.com/hello?ref=nav
http://www.indiegogo.com/learn-how-to-raise-money-for-a-campaign
Before this lesson begins, select three videos from Kickstarter or Indiegogo. A list of suggested videos is provided below, but feel free to choose other videos you think will appeal to your students.
Some things to look for:
Videos that are successful (met or exceeded their goal or are close to meeting their goal)
Videos that are simple enough students could create something similar (or videos that represent student or teen work)
Videos that connect to topics students have studied in this course or in other AOHT courses
At least one video that students would not expect to benefit from personally (in other words, a project with a different target market or a project that would be based in another part of the country)
If you expect students to create their pitches using PowerPoint, consider looking for pitch videos that incorporate more of a slideshow approach (such as the water pollution sensor project listed below).
Once you have selected the videos, prepare three signs, one to represent each of the three projects you have chosen. Post those signs around your classroom.

Suggested Videos
http://www.indiegogo.com/projects/mobosens-a-water-pollution-sensor-for-your-smartphone
http://www.kickstarter.com/projects/475480645/project-piola?ref=search
http://www.indiegogo.com/projects/park-n-lot-2-0-unpave-paradise
http://www.kickstarter.com/projects/1480436598/rockaway-shore-relief-restaurant?ref=search
http://www.indiegogo.com/projects/mikida-we-love-food-we-love-options
http://www.kickstarter.com/projects/riverzedgearts/scratch-sustainable-skateboards-made-by-teens-for?ref=search
http://www.indiegogo.com/projects/blackberry-market
http://www.kickstarter.com/projects/suzette/just-food?ref=search

Teacher Resource 13.2
Rubric: Multimedia Pitch
Student Name(s): _____________________________________________ Date: _______________
	
	Exemplary
	Solid
	Developing
	Needs Attention

	Visual Design
	Assignment is highly attractive, well designed, and professionally laid out. Appropriate graphics are used tastefully, effectively support the content, and make it easy to follow.
	Assignment is attractive and has a good design and an organized layout. Graphics help support the content.
	Assignment contains graphics and multimedia, but it lacks good design and organization. Too many or too few graphics are used and are ineffective in supporting the content.
	Assignment is messy and contains no coherent visual design. Graphics are not present at all or, if present, distract from the content.

	Content Organization/ Flow
	Content is clearly organized, with a logical flow of connected ideas and effective transitions.
	Content is organized, and most ideas are well connected with effective transitions. 
	Ideas are sound, but the content is not well organized and needs more effective transitions. 
	Content is extremely disorganized. The transitions between ideas are unclear or 
nonexistent.

	Creativity
	Information is presented in a creative, attention-getting, or interesting way. The ideas and/or the presentation are original, and appropriate to the business being promoted.
	Information is presented in a somewhat creative or interesting way. Ideas and/or presentation are reasonably original and seem appropriate to the business being promoted. 
	Information is not presented in a very interesting or creative way. Ideas and/or presentation rely on well-known or repetitive approaches, or the pitch does not seem to accurately represent the business being promoted.
	Information is presented in a very boring way. Minimal creativity is demonstrated. The pitch does not accurately represent the business being promoted.

	Mechanics 
	No grammatical, spelling, or punctuation errors.
	Few grammatical, spelling, or punctuation errors.
	Some grammatical, spelling, or punctuation errors.
	Many grammatical, spelling, or punctuation errors.

	Slideshow Preparedness 
	The slideshow is completely prepared and well-rehearsed. The slideshow and audio move correctly from one slide to the next with no glitches.
	The slideshow is prepared but needed more rehearsal. The slideshow and audio moves correctly from one slide to the next with one or two glitches.
	The slideshow was somewhat prepared, but it is clear that there was not enough rehearsal. The slideshow and audio do not run smoothly, and some slides lack audio.
	The slideshow was not ready to be presented. The slides do not run smoothly, and narration is missing.

	Narration

	All narration is loud, clear, and at the appropriate speed. Narrators do not stumble over words or mispronounce. The narrators sound natural and exude enthusiasm about the content.
	Most narration is loud, clear, and at the appropriate speed. Narrators may stumble or mispronounce a few words. The narrators sound enthusiastic about the content.
	Much of the narration is too soft, mumbled, or too fast. It is hard to understand and follow some of what the narrators are saying, and words are mispronounced. There is not much enthusiasm in the voices.
	All of the narration is too soft, mumbled, or too fast. Words are mispronounced or repeated, and it is hard to follow. There is a lack of enthusiasm in the voices

	Length 
	Assignment is an appropriate length.
	Assignment is close to the appropriate length.
	Assignment is a bit shorter or longer than the appropriate length.
	Assignment is way shorter or longer than the appropriate length.


Additional Comments:
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________

Teacher Resource 13.4
[bookmark: _Toc197329390]Rubric: Business Proposal
Student Name(s): _____________________________________________ Date: _______________
	
	Exemplary
	Solid
	Developing
	Needs Attention

	Content Organization/ Flow
	Content is clearly organized, with a logical flow of connected ideas and effective transitions.
	Content is organized, and most ideas are well connected with effective transitions. 
	Ideas are sound, but the content is not well organized and needs more effective transitions. 
	Content is extremely disorganized. The transitions between ideas are unclear or 
nonexistent.

	Evidence, Examples, and Explanations
	All of the evidence and examples (facts, statistics, and real-life experiences) are specific and relevant. Explanations show how each piece of evidence supports the author’s position. 
	Many of the examples and pieces of evidence are specific and relevant. Explanations try to show how each piece of evidence supports the author’s position. 
	At least one piece of evidence or one example is relevant and has an explanation that shows how it supports the author’s position.
	Evidence and examples are not relevant and/or are not explained.

	Degree of Persuasiveness
	The proposal makes a strong case for the project business using excellent research, thorough knowledge of local conditions, and deep understanding of the HT sustainability issue(s) to be resolved.
	The proposal makes a good case for the project business using adequate research, proficient knowledge of local conditions, and good understanding of the HT sustainability issue(s) to be resolved.
	The proposal makes a plausible case for the project business but one or more of the following elements are insufficient: research, knowledge of local conditions, or understanding of the HT sustainability issue(s) to be resolved.
	The proposal is ineffective at making a case for the project business due to two or more of the following elements being insufficient: research, knowledge of local conditions, or understanding of the HT sustainability issue(s) to be resolved.

	Required Format and Elements
	Required format and all elements are included in the assignment. Some additional elements are included to enhance the assignment.
	Required format and all elements are included in the assignment.
	Format does not meet the assignment specifications, and one or two of the required elements are missing. 
	Format is completely different from the assignment specifications, and more than two elements are missing. 

	Mechanics 
	No grammatical, spelling, or punctuation errors. All sentences are well constructed and vary in structure.
	Few grammatical, spelling, or punctuation errors. Most sentences are well constructed, with some variation in sentence structure.
	Some grammatical, spelling, or punctuation errors. Most sentences are well constructed, with little variation in sentence structure.
	Many grammatical, spelling, or punctuation errors. Most sentences are poorly constructed.


Additional Comments:
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________
Teacher Resource 13.5
Key Vocabulary: The Culminating Project Pitch
	Term
	Definition

	crowdfunding
	The efforts of a group of people who contribute money to support projects or businesses initiated by other people; usually done via the Internet.



Teacher Resource 13.6
Bibliography: The Culminating Project Pitch
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