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Learning Objectives Eligible for Assessment on NAFTrack Certification End-of-Course Examination 
Industry stakeholders and NAF educators reviewed this course to identify the 16 learning objectives that represent the most important content for students to master. The NAFTrack Certification end-of-course exam is based on these 16 key learning objectives. Some teachers find it necessary to make course modifications to meet local requirements or the needs of particular student populations. If you choose to modify this course, make sure you still cover the NAF content for these 16 learning objectives. 
	Unit Name
	Unit #
	Lesson #
	Learning Objective
	Description

	Marketing Basics
	1
	1
	2
	Describe the four basic phases of a marketing plan

	
	1
	1
	3
	Differentiate between marketing, advertising, and public relations

	
	1
	1
	4
	Describe major trends in today’s hospitality market

	
	1
	2
	6
	Describe the methods of market segmentation

	
	1
	3
	10
	Describe the qualities of a hospitality product

	
	1
	5
	18
	Explain the basics of conducting market research

	
	1
	5
	19
	Describe types of market research

	Branding and Strategy
	2
	6
	1
	Give examples of how brand image affects perceived value

	
	2
	6
	2
	Identify the elements of a successful brand

	Marketing Channels
	3
	9
	1
	Display understanding of the role that public relations plays in a marketing campaign

	
	3
	10
	4
	Display understanding of common marketing channels

	
	3
	10
	5
	Identify forms of print marketing

	Internet Marketing
	4
	12
	1
	Define common Internet marketing terms

	
	4
	12
	2
	Explain how a website can be used as a marketing tool

	
	4
	13
	4
	Display understanding of several common digital marketing tools

	Putting It All Together
	5
	15
	5
	Explain the types of jobs that are available in the hospitality and tourism industry related to marketing
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