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This document provides all the key vocabulary terms presented in this course in one convenient place. The terms are listed alphabetically; the lesson number identifies the first time a term is introduced in the course. To use the words only from a particular lesson, please see the Key Vocabulary resource included in the Teacher Resources document for that lesson.
	Term
	Definition
	Lesson #

	account executive
	Often works at an advertising agency and is responsible for managing a number of accounts as well as developing new accounts. Works directly with the client and serves as the client’s liaison with every department within the agency (creative, financial, production, etc.). May also apply to sales or catering within a company’s marketing department.
	15



	advertising
	Any paid-for promotional material designed to reach a mass audience; billboards, commercials, and so forth.
	1


	advertising copy
	The use of words to promote a person, a business, an opinion, or an idea.
	10


	advertising spot
	Commercial or advertisement.
	11

	affiliate
	A subordinate or subsidiary associate; in Internet marketing, an affiliate website directs traffic to the main website. For example, an author’s website is an Amazon affiliate and directs people to Amazon.com to buy the author’s books. The author then gets a small amount of money as a part of that transaction.
	12

	aggressive selling
	An approach to sales that emphasizes making a sale at any possible time, even to people who aren’t typically customers (and are not likely to be repeat customers).
	1

	anecdotal evidence
	Evidence based on personal experience or hearsay; it is considered less reliable than evidence based on research but may still illustrate a valuable point.
	3

	app
	An abbreviation for application. A program that runs on a mobile device like a smartphone or tablet computer (iPad, Galaxy Tab, etc.).
	13

	art director
	Works in a creative partnership with a copywriter to create and produce effective advertisements. Focuses on the look and feel of a campaign and is responsible for producing innovative concepts and ideas for advertising campaigns in all kinds of media.
	15

	associate’s degree (AA)
	A degree given for successful completion of some courses of study at a two-year college.
	15

	bachelor of business administration (BBA)
	A college degree that typically requires four years of study in commerce and business.
	15

	bachelor’s degree (BA or BS)
	An academic degree typically requiring four years of study. The degree conferred on someone who has successfully completed undergraduate studies; a bachelor of arts is a BA and a bachelor of science is a BS.
	15

	banner ad
	An advertisement placed on a web page that acts as a link to an advertiser’s website; these ads frequently run along the top of the page like a banner.
	12

	brand
	The name, sign, symbol, design, or any combination of these items that is used to identify the product and establish a separate and unique identity from the competition. A brand represents something intangible, a promise or experience of something unique and good quality.
	6

	brand loyalty program
	Also called frequency marketing, relationship marketing, or loyalty marketing, the program rewards customers for continuing to support a specific brand. 
	6

	brand mark
	The symbol, logo, or design used to identify the brand.
	6

	broadcast media
	Sources of entertainment and information distributed by wired and wireless radio and television stations, sound and video recordings, and the mobile Internet.
	11

	cause-and-effect research
	Conducted to study cause-and-effect relationships between marketing mix changes and customer behavior.
	5

	cobranding
	When two different brands share a location, concept, or partnership. 
	6

	college
	An institution of higher learning that offers undergraduate programs (usually of a four-year duration) that lead to a bachelor’s degree in the arts or sciences (BA or BS).
	15

	comment card
	A customer feedback tool used to gather information from people already patronizing the business.
	5

	community relations
	Part of public relations designed to increase community awareness and positive image of the business in the community, frequently philanthropic activities are part of community relations.
	9

	compile
	To collect materials from various sources and combine them into one document, book, or collection.
	7

	connectivity
	Being connected to the Internet.
	13

	copywriter
	Works in a creative partnership with an art director to create and produce effective advertisements in a range of media. The copywriter focuses on the verbal and written content of the advertisement. 
	15

	cost per exposure
	[bookmark: OLE_LINK1]Cost per amount of selling information to which the prospective customer is exposed. 
	11

	customer satisfaction
	Meeting or exceeding the customer’s expectations.
	1

	customized product
	A product that is intentionally designed to be changed to suit individual customers or groups of customers.
	3

	demographics
	The physical characteristics of a population, which may include age, sex, marital status, family size, education, geographic location, and occupation.
	1

	descriptive research
	Conducted when more information is needed about who/when/where/how a product is purchased.
	5

	differentiation
	A strategy a business uses to stand out and show what its competitors can’t do. 
	3

	dilute
	To weaken or lessen in strength.
	6

	direct mail
	Advertising that uses person-to-person communication through the mail rather than mass media.
	10

	disseminate
	To spread around, as in “to disseminate publicity.”
	15

	distribution channels
	Path or “pipeline” through which goods, services, and payments flow.
	7

	doctorate (PhD)
	One of the highest earned academic degrees conferred by a university; a PhD is a “doctor of philosophy” rather than an MD, which is a “doctor of medicine.”
	15

	domain name
	A string of letters and numbers (separated by periods) that is used to name organizations and computers and addresses on the Internet.
	12

	download
	To copy a file from another computer to one’s own, over a network or from the Internet.
	12

	drive time
	The hours when the most commuters are in their cars. During drive time, radio advertising costs more because of increased listenership.
	11

	e-commerce
	Electronic commerce, which is the buying and selling of products or services over the Internet or through a network.
	12

	economy
	The wealth and resources of a country, especially in terms of the production and consumption of goods and services. 
	5

	ecotourism
	An approach to travel and tourism that attempts to minimize disturbances to the environment and the local inhabitants as much as possible.
	1

	email
	Electronic message, sent via the Internet.
	12

	entry level
	What a job is called if it doesn’t require prior work experience, making it suitable for someone who is new to the field or has just graduated and is looking for a first job.
	15

	exploratory research
	Done when the problem is not clearly defined or more information is needed.
	5

	family branding
	When a brand name is used on several products; in the hospitality industry, family-branded products are usually targeting different market segments.
	6

	focus group
	A small cross section of people brought together to provide feedback on marketing ideas and products.
	5

	Fortune 500
	A list of the top 500 corporations in the United States, as ranked by Fortune magazine. The list is created annually, but many of the same companies appear from year to year.
	13

	gamification
	The use of game thinking and game mechanics in a nongame context in order to engage users and/or solve problems; in hospitality marketing it is frequently tied to loyalty clubs.
	13

	globalization
	A decision to create some international product standards while allowing other local adaptations (a combination of customized and standardized products).
	3

	goal
	Specific, concrete, measurable statements of what a company (or a person) wants to achieve.
	4

	graduate school
	Post undergraduate education, usually in pursuit of a master’s degree, a doctorate, or a professional degree.
	15

	hit
	A request sent to a web server for access to a file, usually generated by a user clicking a link or an image. A website’s popularity is measured by how many such requests its users make. 
	12

	home page
	The first page on a website, it usually welcomes guests and helps guide them to information on other parts of the site.
	12

	intangible
	Incapable of being perceived by the sense of touch, taste, or smell but yet can hold emotional or intellectual value.
	3

	interactivity
	Two-way transfer of information between people or a person and a source.
	13

	jingle
	A short song used in a commercial, usually mentioning a brand or product benefit.
	11

	key word
	Word used by search engines to help users find the information they are seeking on the web.
	12

	major
	The subject, theme, or professional field in which students choose to specialize during their undergraduate education.
	15

	market-based philosophy
	Focuses on the customer’s wants and needs, uses market research to adjust the product, and focuses on building long-term customer relationships through customer satisfaction.
	1

	market influence
	Something that has an effect on the market, such as economic changes, new laws, political upheaval, social trends, and natural disasters.
	5

	marketing
	The wide range of activities involved in identifying and meeting the needs of your customers to get sales and profit in return.
	1

	marketing channels
	Any person or product that a company uses to conduct its marketing efforts, including print material, a sales force, media advertising, sales promotions and point-of-sale materials, public relations, event sponsorship, direct marketing, and Internet marketing.
	10

	marketing mix
	A framework for thinking about marketing that focuses on the Four Ps—product, pricing, place, and promotion.
	1

	marketing strategy
	A plan designed to help a business achieve its goals using marketing.
	8

	market research
	Collecting and analyzing information about the market or about previous, current, or potential customers.
	5

	market research analyst
	Gathers and analyzes data to evaluate existing and potential product and service markets. Identifies and monitors competitors, and researches market conditions or changes in the industry that may affect sales.
	15

	market research director
	Supervises anything to do with market research and the development of new concepts and ideas. Plans and evaluates research and development proposals.
	15

	market segment
	A group of people with enough in common that they will be likely to react in a similar way to a marketing appeal.
	2

	master of business administration (MBA)
	An advanced university degree in business studies.
	15

	master’s degree (MA)
	A graduate degree typically requiring two or three years of study beyond a bachelor’s degree; an academic degree higher than a bachelor’s but lower than a doctorate.
	15

	media director
	Buys advertising space in various media; plans media strategies using statistics and data analysis, keeping in mind client objectives and budget.
	15

	media relations
	Part of public relations designed to increase positive media coverage, including writing news releases, hosting press events, and so forth.
	9

	menu insert
	Separate element inserted into the menu or provided in addition to the menu, which offers information on limited-time promotions, sales, or specials. A menu insert can also be on a “table tent,” listed on a blackboard, or explained to the customers by waitstaff.
	10

	minor
	A secondary specialization; whereas a student might take 30 or more units in a major, a minor might require only 10–15 units.
	15

	mission statement
	A brief statement (usually a few sentences) that expresses the purpose of a business (or a person). It states why the company exists, who its competitors are, who the target market is, and how to serve the people who care about what the company does. These include customers, employees, owners, financial backers, and the local community, all of whom are commonly called stakeholders.
	4

	newsjacking
	A marketing technique that capitalizes on current events or pop culture to promote a brand or product.
	13

	newspaper insert
	Separate element inserted into the newspaper, frequently printed in color, to advertise a business or a promotion.
	10

	news release
	A written communication that reports on an event or other newsworthy information about a product or a company. The release is distributed to the news media for the purpose of promoting a product or a business and encouraging the news to write a story about the announcement. Also called a press release or a media release.
	9

	niche market
	A small, easy-to-target portion of the market, usually with specific needs or desires.
	2

	opt-in
	An email marketing term in which the email recipient specifically requests receiving email related to a specific topic of interest.
	12

	page ranking
	A tool that determines the popularity of a website. A website’s popularity rating is based on the number of hits it receives in a certain time period; for example, hits per day, month, or year.
	12

	page view
	A request to load a single page of an Internet site.
	12

	pay-per-click advertising
	An advertising model used on websites in which advertisers pay the host only when the ad is clicked.
	12

	perishability
	The characteristic of being perishable (i.e., doesn’t last forever; existing only for a specific amount of time). In tourism, for example, the term is used to describe a particular hotel room on a specific night or a particular seat on a specific flight—features or products that cannot be “stored” and sold later.
	3

	philanthropy
	Support for human or social welfare.
	9

	pitch
	What you say or present to persuade someone to buy something or convince someone that you’ve taken the right approach.
	3

	place
	Where customers can buy a product, where it’s located relative to other products in the store, and how the product gets to the places where it’s sold.
	1

	plausible
	Apparently reasonable and valid.
	3

	postsecondary education
	Education pursued after high school (secondary school).
	15

	pricing
	How much a product costs; its wholesale, retail, and discount price all matter in the context of marketing.
	1

	prime time
	The part of a radio or television schedule expected to attract the largest audience.
	11

	print materials
	Handheld-size promotional materials created on paper; these may include business cards, menus, flyers, table cards, and brochures.
	10

	product
	The item being marketed; the purpose, style, and quality of the product are among the product’s features that are important to marketing.
	1

	product-based philosophy
	Focuses on the existing product or service; the product—and the value the customers see in that product—is the main way to satisfy customers.
	1

	product bundle
	A package deal that offers additional value in an attempt to increase sales.
	3

	product or brand manager
	Plans, develops, and directs the marketing efforts for a particular brand or product. Responsible for coordinating the efforts of specialists in sales, advertising, promotion, research and development, market research, finance, and more.
	15

	promotion
	How information about the product is disseminated to the general public; includes advertising and public relations.
	1

	psychographics
	Another way to classify customers, based on their activities, interests, and opinions rather than on age, race, and so forth. The classification can be used to segment the market based on social class, lifestyle, or personality.
	2

	public relations
	The generation of publicity for the company in the media. 
	1

	reason for traveling
	The most common way to classify travelers, usually broken into two groups: business and leisure. A third classification, visiting friends and relatives, is often considered leisure.
	2

	sales-based philosophy
	Emphasizes aggressive selling or promotion.
	1

	sample
	A subset of the target market/population; in market research, it means the number of people who participated in the research study. Because one cannot talk to the entire target market/population, one talks to a representative sample of the target market. The subset needs to be representative of the population; otherwise, the results are not valid. For instance, if the goal was to sample a subset of US residents, sampling only those who live in Texas would not work.
	5

	search engine
	A computer program that is designed to search for information on the World Wide Web. The search results are usually presented in a list of results and are commonly called hits. The information may consist of web pages, images, information, and other types of files.
	12

	search engine marketing (SEM)
	A form of Internet marketing that seeks to promote websites by increasing their visibility in search engine result pages.
	12

	search engine optimization (SEO)
	Changing the content or architecture of a site to increase its visibility in search engine result pages.
	12

	secure
	In the context of a website, this means it is designed with encryption and other security features to protect customer data.
	12

	signature item
	A menu item for which a restaurant is recognized.
	10

	smartphone
	[bookmark: _GoBack]A mobile phone that allows users to access the Internet, use apps, and accomplish various tasks (iPhone, phones that run Android software).
	13

	social media
	Forms of electronic communication (e.g., websites for social networking and microblogging) through which users create online communities to share information, ideas, personal messages, and other content.
	13

	social networking site
	An online service, platform, or site that focuses on facilitating the building of networks or relationships among people who, for example, share interests, activities, backgrounds, or real-life connection.
	13

	sociocultural
	Something that combines social and cultural factors, such as the influence of sustainable travel on the hospitality and tourism market.
	5

	spam
	Unwanted or junk email.
	12

	stakeholder
	Someone who cares about what a company does, because he or she can be affected by its actions. This can include customers, employees, owners, financial backers, and people in the local community.
	4

	standardized product
	A product that is designed to provide the identical product/service to all customers.
	3

	staycation
	Term for a “vacation” in which people stay at home and take day trips or do local activities; might also include a one- or two-night overnight stay. This became more common during the financial problems of 2008–2010.
	1

	strategy
	A planned approach to meeting marketing goals.
	1

	streaming
	A technique for transferring data so that it can be processed as a steady and continuous flow (for example, watching a live video without stopping to load it onto a device).
	13

	survey
	A series of questions or a questionnaire used to gather data about consumer attitudes or behavior.
	5

	tactic
	A discrete activity used to help execute a strategy.
	8

	talking points
	Brief statements or arguments that support a speaker’s position; some speakers prefer to create a list of talking points rather than write out a formal speech. Talking points are most appropriate for a speaker who knows a lot about the material already and for a more relaxed style of speaking.
	1

	tangible
	Things that can be touched, like the food served or the sheets on a hotel bed.
	3

	target market
	A segment of the market identified as a potential source of customers.
	2

	touch screen
	A screen that allows users to control the device by using a finger or fingers; many smartphones and tablets use touch screens.
	13

	trading area
	A geographic area containing the customers of a particular firm or group of firms for specific goods or services.
	9

	traffic
	The amount of activity over a communication system during a given period of time (for example, the number of visitors who view a specific website).
	12

	undergraduate
	A university student who has not yet received a first degree.
	15

	unit
	A value that indicates the amount of college credit assigned to a course. In many cases, one hour of lecture a week equals one unit of credit. Units are used to determine whether a student is full-time or part-time and may also be a part of scholarship requirements.
	15

	university
	An educational institution that usually maintains one or more four-year undergraduate colleges (or schools) with programs leading to a bachelor’s degree, a graduate school of arts and sciences awarding master’s and doctoral degrees (PhDs), and graduate professional schools.
	15

	Vine
	A mobile app that allows users to create six-second videos that loop (repeat over and over again).
	13

	web analytics
	The measurement, collection, analysis, and reporting of Internet data for purposes of understanding and optimizing web usage.
	12

	webmaster
	Person who designs and/or maintains a website.
	12

	website
	A collection of web content connected to a single home page; the multiple pages are all accessed with one web address.
	12

	word of mouth
	The advertising generated by customers who share their experiences—whether good or bad—with others. A very powerful way to attract (or chase away) new customers.
	1

	World Wide Web
	Abbreviated “www,” and also called the web, it is a system of interlinked hypertext pages.
	12
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