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Use this table to map this course against your instructional calendar and to make note of key lesson attributes. 
	[bookmark: OLE_LINK1]Lesson Title
	# of Class
Periods
	Summary of Lesson Assessments
	Summary of Advance Prep

	Lesson 1: What Is Hospitality Marketing?
	3
	Defining Format activity on marketing terms (individual work)
	Determine how you would like students to set up notebooks for this course. We recommend you have them keep their notes and course materials in a computer-based folder, a three-ring binder, or a spiral-bound notebook.
Review the Summary of Annual Course Updates (included in the Course Planning Tools section of the course materials), which describes significant changes to the course since the previous year.
Note that guidance for NAFTrack Certification procedures is not included within the lesson plans for this course. Be sure to review the course’s NAFTrack Certification Course Guide, available in the NAFTrack Certification section of the course materials.
This course requires a specific set of computer-related equipment. These requirements are listed in Required Equipment for This Course (available in the Course Planning Tools section of the course materials). Consider reviewing this list with your school's IT administrator before starting the course.

	Lesson 2: The Customer
	3
	Community research summary (group work)
	In Class Period 2, each pair of students will need a computer with Internet access. Alternatively, you can do the research in advance and print appropriate materials for students to work with in the classroom.

	Lesson 3: The Product
	8
	Attraction proposal (individual work)
	The culminating project is launched in this lesson. Read Teacher Resource 3.2 before beginning this lesson.
Arrange now for specific professionals/important people to participate in the final presentation (see Teacher Resource 3.3).
Student Resource 3.7 needs to be assessed and returned by Class Period 6 of this lesson.
Decide how you want students to keep track of the components of their culminating projects.
In Class Periods 3, 7, and 8, each student will need a computer with Internet access and word-processing software.  

	Lesson 4: Mission Statements and Goals
	3
	Mission statement and goals for project attraction (group work)
	N/A

	Lesson 5: Market Research
	5
	Graph of survey results (group work)
Market research tool design (group work)
	Prior to Class Period 1, make two copies of Student Resource 5.2 for each student. Cut up the survey slips and make packets of six slips, one packet per student.
Make sure you have an up-to-date video player such as Windows Media Player or Apple’s QuickTime Player to show a video in Class Period 1.
If your school does not allow access to YouTube, you may wish to download the video to your computer in advance using KeepVid (see www.keepvid.com) or a similar program.
Invite NAF academy advisory board members to attend Class Period 3 and explain how they use market research data, and have them work with groups of students to design market research tools for their projects.

	Lesson 6: The Significance of Brands
	3
	Quiz on branding (individual work)
	N/A

	Lesson 7: Developing a Brand
	5
	Launching a new brand (group work)
	N/A

	Lesson 8: Marketing Strategy
	3
	Marketing strategy statement (group work)
	Students need previously completed assignments for this lesson: the attraction proposal (Student Resource 3.7), mission statement and goals (Student Resource 4.2), market research tool and results (Student Resource 5.5 and 7.2), attraction brand description and brand mark (Student Resource 7.3). Either return these to students with your feedback or remind students to bring them in before Class Period 1.

	Lesson 9: Public Relations
	3
	News release on project attraction (individual work)
	Prior to Class Period 1, collect hospitality and tourism articles from local daily and weekly newspapers, as well as regional magazines (see Teacher Resource 9.1).
In Class Periods 2 and 3, each student will need a computer with word processing. They will also need access to a printer.

	Lesson 10: Print Marketing
	4
	Print marketing research (individual work)
	In Class Period 2, each student will need a computer with Internet access for research.
Collect a variety of travel or tourism print ads for students to review for Class Period 3. Find them in travel magazines, the travel section of the local newspaper, or bridal magazines (which usually have a honeymoon section). Each project group should have five to eight different ads. Avoid ads that are too similar to students’ project attractions.
In Class Period 3, each project group needs three or four actual hospitality industry brochures to analyze. Avoid brochures for attractions that are too similar to students’ project attractions.
Students will need to research print marketing materials or print ads. Read Student Resource 10.2 to troubleshoot any stumbling blocks your students might have, particularly in obtaining print marketing examples. 

	Lesson 11: Broadcast Media Campaigns
	3
	Script for a jingle promoting the culminating project attraction (individual work)
	Prior to Class Period 1, copy the statements from Teacher Resource 11.1 onto index cards, one statement per card.
Optional: Prepare a CD player, iPod, or computer with speakers to play music that students choose for their jingles.

	Lesson 12: Internet Marketing Basics
	4
	Internet marketing research (individual work)
	In Class Periods 2, 3, and 4, each student will need a computer with Internet access.
If students have extremely limited Internet experience, you may need to allow additional class time. 

	Lesson 13: Digital Marketing and Interactivity
	7
	Digital marketing mock-up (individual work) 
	Each student will need a computer with Internet access throughout the lesson, but especially in Periods 2 and 3. Each student will also need a computer with Internet access and word processing software during Class Periods 5 and 6 to create digital marketing mock-ups. Students will also need a printer.
Ensure your own familiarity with common apps and websites by reading some of the articles listed in Teacher Resource 13.4 or by exploring the tools on your own time.
The assessment product for this lesson offers a lot of creative possibility. Review the assignment (Student Resources 13.3 and 13.4) in advance and determine what materials and/or guidelines you wish to provide, such as art supplies or computers with graphic design, word processing, or other software.

	Lesson 14: The Culminating Project
	10
	Marketing plan overview (group work)
Marketing overview culminating project presentation (group work)
	Students will need all their previous assignments for this lesson; make sure to have these assignments assessed and ready to return in Class Period 1.
This lesson includes the final presentation of the students’ marketing plans. The presentation should be a major event with an invited audience. See Teacher Resource 14.3 for the details of how to prepare for the event.
In Class Periods 3, 4, 5, 6, 7, and 8, each student will need a computer with Internet access.
This lesson is written for students to use the popular presentation software program Prezi; allow time for students to learn how to use it. Prezi does require an account, but free accounts are available on Prezi’s site (www.prezi.com). You will need to adjust lesson steps and timing if you prefer that students use a different presentation method. 
Familiarize yourself with the project roles described in Student Resource 14.4. Note that this organizer is set up for project groups of four students. 
Before the lesson begins, make at least four copies of Teacher Resource 14.1 for each student.
Ensure your own familiarity with Prezi using Student Resource 14.5 or the tutorials available at prezi.com/support/. 

	Lesson 15: Working in the Industry and Course Closure
	5
	Personal college profile (individual work)

Note: For students taking part in NAFTrack Certification, this lesson is where they will upload their culminating project work sample and where you administer the end-of-course exam.
	Line up at least one guest speaker to talk to students during Class Period 2. The NAF academy advisory board may be able to help find industry professionals who can discuss their own professional job histories, what they do now, and what they look for in someone applying for an entry-level position. Tell the guests that the students will be asking lots of questions and that their visit will be interactive. If a guest speaker can’t address the class in person, consider hosting a videoconference with the speaker.
Students will be researching colleges and universities that offer courses in hospitality marketing. If possible, involve your high school guidance counselor in helping the students conduct this research. If your school has a room devoted to college materials and applications, arrange for students to get a tour of it and learn how to find the materials that interest them. 
In Class Period 3, each student will need a computer with Internet for research, and in Class Periods 4 and 5, they will need computers with word processing.
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