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Reading: Careers in Travel
The hospitality industry is huge and offers many different types of employment. The service sector, the part of the economy that includes hospitality and tourism, is growing rapidly, and a strong knowledge of geography can be very helpful in many different careers.
According to the US government’s Bureau of Labor Statistics, the mean annual salary for a geographer was $74,760 in 2012. Tour guides earned $22,240 in 2012. A travel agent earned $34,600 in 2012 and a cartographer, or mapmaker, earned $57,440. 
Jobs That Require Knowledge of Geography
There are many jobs in which knowledge of geography is useful. Here are a few examples from within the hospitality and tourism industry:
Cartographer: A cartographer makes maps. Maps and other displays of detailed geographic information are necessary for lots of reasons, and cartographers work in a variety of fields including publishing, government, surveying, and conservation. Today, most maps are created using digital Geographic Information Systems (GIS), so an understanding of computers is very important. Of all the geography-related careers, this one is growing the fastest today. Typically, cartographers spend their time designing maps, researching and evaluating data, and using desktop publishing software to edit and design the maps.  
Cartographers also use maps and data to analyze geographic patterns. This work is important to figure out trends in tourism: where tourists are originating and what they may need in the future. Will new tourism accommodations need to be built? What about new attractions? Transportation systems? Cartographers also use maps to study the potential impact that the expansion of tourism may have on natural environments, social communities, and business districts.  
While cartographers spend a lot of their time at their desks, they do go out into the field to collect data, make observations, and make presentations to local officials and tourism leaders. To become a cartographer, you may want to take courses in physical and applied sciences, urban and regional planning, civil engineering, earth sciences, computing, and mathematics. In addition, cartographers need analytical ability and problem-solving ability. They need strong attention to detail and the ability to work independently.
Destination marketing professional: Destination marketing professionals promote tourist destinations and provide information to people looking for particular travel experiences. They use modern technology extensively to reach their target market—tourists. In addition to being extremely knowledgeable about effective use of the Internet, these marketing professionals also promote destinations through Convention and Visitor Bureaus, attractions of all types, and resorts. This job requires a high degree of familiarity with the physical and cultural geography of a destination and how best to market those aspects of the destination to tourists. Marketing is especially geographic in nature because it involves shaping how people perceive and experience places. Many of our expectations about destinations are shaped by brochures, travel guides, TV commercials, and Internet promotions created by marketing professionals. If a brochure does not accurately reflect the physical and cultural geography of a destination, then travelers will be displeased and perhaps not return in the future, thus hurting tourism.  A good marketing professional emphasizes knowing the many cultural and physical features of a destination. But they also promote the natural and cultural aspects of a destination to make sure that they are treated with respect and conserved for future generations.  
Travel writer: Travel writers write reviews and descriptions of lodging, food and beverage, destinations, and attractions to help people decide where to visit. They may write for online travel websites or for travel guidebooks. They may be on staff for a publisher or a magazine, or they may work freelance, taking different projects from different employers. Travel writing can be very exciting, because the writers need to go visit most of the places they write about. Travel writers need to have very strong writing skills and also have good research skills, because they need to find out where the best hotel is or what the history of an ancient monument is. Travel writing is also very competitive, so writers need to put together a strong portfolio with examples of their work, and they need to be able to deliver their articles on time without missing deadlines.
Tour guide: Tour guides lead individuals or groups on sightseeing tours through cities, regions, or specific attractions. Guides are responsible for managing their groups, whether the group is made up of students, retired people, or families on a summer vacation. They need to make sure their group is safe and follows the rules of the specific location they are visiting. Guides also need to be knowledgeable about their location. They should be able to talk about the history, geography, and culture of their location. Guides may spend some time at a desk, planning tours, but a lot of their time is outside the office, giving tours and helping customers. Tour guides need to be good at public speaking and have strong customer service skills. They also need to be sensitive to the different cultures of their customers and be good at problem solving.  Some tour guides work for international tour operators and their responsibilities include both taking groups of travelers through an international destination or scouting new locations where the company is considering establishing tours. Guides who speak multiple languages are especially valuable. 
A good tour guide anticipates the questions and needs of tourists.  A tour guide is not just a source of information or service provider. Sometimes, the tour guide is the first and only local that travelers will meet and speak with in depth during their trip. Tour guides play an important role in helping tourists navigate the destination community, not just in terms of where to go (and not go) but also in terms of how to interact with locals in responsible ways that avoid conflict and reflect a deeper understanding of the destination as a place.
Location scout: A location scout finds the locations where a movie needs to be filmed. Sometimes these locations are in a nearby neighborhood, but if you’re filming the next big international spy movie, you’ll probably need to find some more exotic locations. A location scout has to read the script and talk to the filmmakers to make sure that he or she understands exactly what they want. Then the scout does research to find possible locations. The scout travels to the possible locations and takes pictures to show the filmmakers. Scouts do a lot of traveling and a lot of research. They also need good photography skills and good people skills, because they may have to convince homeowners or government officials to allow the movie to be filmed there.  
Scouting out a location for filming can have an important impact on the community where the movie will be shot. Shooting a movie brings with it film crews, catering crews, actors, directors, and producers—all of whom will spend money and contribute to the local economy. After the film has been released, the movie location may continue to attract visitors interested in seeing where a movie was made. This is called film-induced tourism. Consequently, location scouts can play a critical role in putting a destination on the map.  
Travel agent: Travel agents help people design, reserve, and plan trips. Their goal is to plan an enjoyable trip while still saving customers money. While most individuals nowadays don’t use travel agents to plan a vacation for them, travel agents often work for businesses and other large organizations. A travel agent for a corporation might have to arrange for a couple of businesspeople to travel to another country for a meeting, or the agent might arrange the airline tickets and hotel reservations for 20‒30 people who are attending an important conference. Other travel agents might work for a business like Costco or for companies that plan specialized trips for customers like students or senior citizens. Also, in many countries outside the United States, travelers may still use a travel agent to plan their trips. They may lack access to the Internet or be faced with some of the barriers you learned about in the last lesson. There may be less information about the places they want to visit printed in their native language, and they might not know English very well. 
Travel agents need outstanding customer service skills. They need to be good active listeners and good communicators to ensure that they understand what the customer wants and that the customer has a clear understanding of what their trip will be like. They also need good sales and marketing skills and a strong knowledge of world geography and world cultures. Today, most of a travel agent’s work is done on a computer, so good basic computer skills are important.  
While some travelers come to an agent with a clear idea of where they want to travel, agents can play an influential role in helping choose the destinations based on the traveler’s motivations, their previous travel experience, and whether they are a traditionalist or an innovator. Some travelers put a lot of responsibility in the hands of the agent by asking the agent to help them select the “right” destination. It is also the responsibility of the travel agent to make travelers aware of certain warnings and barriers associated with certain destinations. This can be especially important for business travelers, who might be targeted by criminals in certain countries.   
Jobs outside of hospitality and tourism: There are many jobs outside of the hospitality industry in which knowledge of geography is helpful. Many scientific and research jobs in fields as varied as archaeology and biology need geographic knowledge. If you discover an artifact from an ancient civilization or you find a new species of animal life, you need to know what country you’re in! Politicians and government employees also need geographic knowledge, because they need to understand the different locations around the world where events occur. City planners need to know the local geography very well so they can best meet the needs of growing and changing communities. There are some businesses in which geography is very important, too. For example, oil companies need to know locations around the world where oil might be obtained, and mining and timber companies need to understand and manage their natural resources to minimize environmental damage. There is also a wide range of nongovernmental organizations (NGOs) that require knowledge of geography, including environmental NGOs (for example, National Geographic and World Wildlife Fund) and sustainable tourism research or advocacy organizations (for example, the Center for Responsible Travel and Sustainable Travel International).
Getting Started
These jobs have very different requirements for getting started. A travel agent, for example, needs a high school diploma and good computer skills. More and more travel agencies prefer students with college degrees, particularly in business, but there are also special schools just for becoming a travel agent. Location scouts and tour guides don’t require college degrees, but in both cases a degree can increase your chances of getting hired. 
Travel writers almost always have Bachelor of Arts degrees from a college or university. They often earn degrees in journalism, English literature, or communications. They may also pursue a double major, meaning that they study two different subjects and earn degrees in both of them. For example, a travel writer might study both communications and geography!
Writing well on a wide range of topics requires a strong background in subjects that are sometimes lumped together under liberal arts. Examples of subjects that would be in this category include history, world literature, art, geography, anthropology, archaeology, political science, economics, and biology—all of these subjects would give a writer a great background from which to draw when writing articles and books. A good travel writer is in love with learning and with communicating that enthusiasm to readers. 


Student Resource 13.2
Frame: My Dream Travel Job
Student Name:							 Date:			
Directions: Use this frame to describe your ideal travel job. Before you begin, read through all of the prompts and read the assessment criteria at the end of the frame to make sure you understand how your work will be assessed.
My dream travel job is….


This job appeals to me because….


This job is a good match for my personality and skills because….



The first steps I think I’d need to take to get this job are….


Make sure your assignment meets or exceeds the following assessment criteria:
All four prompts are complete.
The assignment provides a thoughtful explanation for why a particular job is appealing.
The assignment includes at least two specific reasons that this job is a good fit for you.
The assignment includes at least three steps to take to get this job.
The assignment is neat and uses proper spelling and grammar.
Student Resource 13.3
Reading: Sample Travel Resume
Derek Masozi
897 Royal St.
New Orleans, LA 70112
(504) 555-1212
masozi@derekmasozi.com

OBJECTIVE
An assistant editor position with a travel guidebook publishing company.
WORK HISTORY
Lead Writer, Moon Guides: New Orleans, 2011‒2020
Wrote approximately 50% of new post-Katrina guide to New Orleans.
Continued to serve as lead writer for New Orleans guides.
Contributing Writer, Moon Guides: Florida Gulf Coast, 2010
Wrote dining and nightlife sections for multiple cities in internationally published guidebook.
Contributing Writer, Moon Guides: Austin, San Antonio, and the Texas Hill Country, 2009
Wrote section on San Antonio for internationally published guidebook.
Editor, KatrinaSurvivorStories.Net, September 2007–December 2008
Served as editor for website publishing stories of Hurricane Katrina survivors.
Freelance Writer, June 2008 to present
Articles have appeared in Good Housekeeping, Cosmopolitan, Bridal Guide, Southern Living, the Times-Picayune, and others.
Articles have also appeared on TravelToday.com, FamilyTrips.net, and TheKnot.com.

EDUCATION
Bachelor of Arts, English, with a minor in Journalism, May 2011
Tulane University, New Orleans, LA

COMMUNITY SERVICE
Volunteer, Music Rising, 2012–2014
Volunteer, Habitat for Humanity New Orleans, Summer 2011

EXTRACURRICULAR ACTIVITIES
Defensive Back, Tulane University football team, 2008–2009, 2010–2011
Student Resource 13.4
Organizer: Project Checklist
Directions: Your country’s website section is almost ready to be launched! Use this checklist to make sure you have everything completed.
Your final project should include the following:
A one- to two-page introduction to your country and description of its geography, typed and double-spaced (Student Resource 6.6)
A climate profile of your country (Student Resource 7.3)
A completed timeline emphasizing key events in your country’s history (Student Resource 8.3)
A summary of the cultural heritage of your country (Student Resource 9.4)
A map identifying top tourist attractions in your country (Student Resources 10.3, 10.4, 10.5)
Two tour itineraries that are thematically different and that appeal to specific target audiences (Student Resource 11.3)
A list of travel tips and warnings that are appropriate for your country (Student Resource 12.4)
A master bibliography in which all sources are properly cited (Student Resource 6.5)
Now use the chart on the next page to make sure you have completed everything.
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