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In the Sustainable Tourism course, students learn about the profound changes that are taking place worldwide in the tourism industry—changes that will permanently alter the development, management, and relationship of every tourist business to its community. Students begin by familiarizing themselves with some of the basic concepts of sustainability: measuring a person’s carbon footprint, recognizing the implications of the Limits of Acceptable Change model, understanding the latest research about climate change. Students then consider approaches to land use and sustainability, including trends in alternative tourism and multiple-use policies. Students explore the economic and social impacts of tourism and how community-based sustainable tourism programs can mitigate negative effects. Next, students learn the implications of sustainability for hospitality and tourism businesses. They explore corporate social responsibility policies and evaluate how a business can demonstrate its commitment to sustainability. Students explore careers in sustainability, including sustainability management jobs and opportunities with governmental and nongovernmental organizations (NGOs). 
For their culminating projects, students propose a new business or service in hospitality or tourism that will improve the sustainability of their local tourism community. Students research existing sustainable businesses, conduct interviews, develop their own corporate social responsibility policy, and consider how their business can behave sustainably in a variety of ways. Students develop a business proposal and create a pitch to showcase their idea for the community. Students participate in a Sustainable Business Ideas Fair where industry professionals and community members view their pitches and proposals.
This course is expected to take a total of 68 50-minute class periods.
Unit 1: Getting Started 
Lesson 1: Course Introduction
Estimated # of Class Periods: 4
Learning Objectives
List and categorize potential problems caused by tourism
Explain the difference between nonrenewable and renewable resources 
Determine his or her ecological footprint and compare with that of peers
Deduce ideas for reducing our impact on the planet through individual actions
Summarize ways that tourism professionals can affect sustainability-related behaviors of travelers

Lesson 2: Limits of Acceptable Change 
Estimated # of Class Periods: 3
Learning Objectives
Define the key terms carrying capacity and limits of acceptable change 
Explain why the Limits of Acceptable Change is a good model for tourism destinations
Display understanding of the limits of acceptable change model by applying it to a personally meaningful location
Lesson 3: Climate Change and Tourism 
Estimated # of Class Periods: 3
Learning Objectives
Explain how the carbon cycle helps us to understand the science of climate change
Display understanding of the concept of global warming and its implications for changes in climate and weather
Describe how global climate change is affecting tourism
Summarize current findings regarding climate change and ways to mitigate its effects

Unit 2: Meeting the Challenges of Sustainability
Lesson 4: Preservation, Conservation, and Restoration 
Estimated # of Class Periods: 5
Learning Objectives
Differentiate between preservation and conservation
Display understanding of the importance of restoration of the natural environment
Create a poster to promote conservation, preservation, or restoration 

Lesson 5: Trends in Alternative Tourism
Estimated # of Class Periods: 7
Learning Objectives
Summarize current trends in the rapidly evolving field of alternative tourism
Differentiate between the motivations and end results of alternative vs. conventional tourism
Characterize alternative tourism products and the niche markets to which they appeal
Summarize the six principles of ecotourism

Lesson 6: Multiple-Use and Sustainability
Estimated # of Class Periods: 6
Learning Objectives
Explain the concept of “multiple-use”
Compare and contrast the positions of different stakeholders involved in multiple-use tourism and recreation projects
Make inferences about tourism planning and management in public or government-owned spaces
Identify the personal importance of taking a stand in a debate on a multiple-use controversy

Unit 3: The Economics of Sustainable Tourism 
Lesson 7: The Economic and Social Impacts of Tourism
Estimated # of Class Periods: 6
Learning Objectives
Describe positive and negative economic and social consequences of tourism for host communities
Identify the competing interests involved in tourism development in host communities
Explain the importance of community involvement and organization in sustainable tourism development
Demonstrate the ability to determine the presence of linkage in local food and beverage businesses
Decide how best to develop a proposal for a new food and beverage business that will benefit the local community economically, socially, and through sound environmental practices

Lesson 8: Community-Based Sustainable Tourism
Estimated # of Class Periods: 6
Learning Objectives
[bookmark: _GoBack]Describe the relationship between tourism and the local economy
Compare and contrast community-based sustainable tourism (CBST) with the traditional profit-driven development model of multinational HT operations/businesses
Identify the criteria necessary for tourism development in emerging markets
Assess an international sustainable resort on sustainable practices regarding the local community and environment
Propose a solution to a local sustainability issue in the hospitality and tourism industry by planning a new business or service  

Unit 4: Sustainable Tourism Business Practices
Lesson 9: Corporate Social Responsibility and Commercial Tourism
Estimated # of Class Periods: 4
Learning Objectives
Define corporate social responsibility (CSR)
Make inferences about how CSR affects the ways companies are working toward sustainability
Create a CSR policy for a new, local, sustainable tourism business

Lesson 10: Sustainable Business Management 
Estimated # of Class Periods: 5
Learning Objectives
Summarize the ways hospitality and tourism facilities can be constructed to meet green guidelines and criteria
Identify sustainable waste management practices
Evaluate sustainable practices that would be appropriate for a specific hospitality/tourism business
Develop a job description for a sustainability management job in hospitality and tourism

Lesson 11: A Consumer-Driven Market
Estimated # of Class Periods: 4
Learning Objectives
Describe the relationship between the consumer demand for greener products and sustainable tourism
Characterize the ways in which consumers drive the change toward sustainable practices
Differentiate between sustainable practices and greenwashing as a marketing tool
Identify ways consumers can determine if a business or an attraction is committed to sustainable practices
Demonstrate the ability to write a business email

Unit 5: Continuing Toward a Sustainable Future 
Lesson 12: The Culminating Project Proposal
Estimated # of Class Periods: 3
Learning Objectives
Identify important elements of an executive summary
Evaluate in-progress work and determine the need for revision 
Create an executive summary for a business proposal

Lesson 13: The Culminating Project Pitch
Estimated # of Class Periods: 9
Learning Objectives 
Characterize the qualities of an effective multimedia pitch
Develop a multimedia pitch for a sustainable HT business
Identify any uncertainty he or she has about the culminating project
Lesson 14: Project Presentation and Course Closure
Estimated # of Class Periods: 3
Learning Objectives
Demonstrate the ability to speak to professionals about a sustainable HT business proposal
Evaluate personal experience and performance in the course
Summarize key learning across the whole subject of sustainable tourism
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