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Student Resource 11.1
Descriptions: Tourist Profiles
Directions: Read the target market descriptions that are posted around the room. Then read the tourist profiles described below. Decide which target market each tourist belongs in and write that tourist’s name on the most suitable target market description. Be prepared to explain your reasoning. 
	Profile #1: Jamil Hassam
	This 55-year-old businessman is organized and plans ahead. He knows exactly what kind of experience he’s looking for in a vacation. He wants to relax and slow down in a somewhat familiar environment so he can stop thinking about work and recharge. He doesn’t want to have to think too much about what to do on his trip and would like to join a tour group so that all of the decisions are already made for him.

	Profile #2: Irene Garrity
	This 50-year-old emergency room nurse goes on a trip to a new country every year. She packs lightly and learns enough of the language of the new country to get around it on her own. She keeps a diary of new foods eaten, new experiences, and new customs she has discovered. She writes a travel blog about her adventures. She enjoys staying in high-end boutique hotels, as well as small hostels, but she usually selects her lodging based on its rating on her favorite ecotourism website.

	Profile #3: Jose Hernandez
	This 58-year-old husband and father of two grown children has saved up enough to take his wife on a trip during her winter break from teaching elementary school. He lives in New Jersey and since it's winter, he'd like to go somewhere warm. But he's nervous going to Mexico since he's read recent news reports on high crime there. 

	Profile #4: Henry Wong
	This 25-year-old graphic designer wants to meet new people his own age and spend the money he just inherited from his grandmother on having the time of his life. He’s been to London, Milan, Paris, and Buenos Aires, and he craves the wild times he had in those places. He wants to see the hotspots and be seen in them. He's planning on splurging on some new clothes and a day at the spa.

	Profile #5: Jalicia Stepney
	This 42-year-old business executive has sophisticated taste and is very well traveled. She is famous for her dinner parties at home in Manhattan and for her knowledge of classical music. Jalicia can afford to stay in the finest hotels. She wants to increase her familiarity with different styles of ethnic cooking as well as savor the best wines a country has to offer. She’d like to know more about folk customs and culture as well.

	Profile #6: Rupali Banerji
	This 42-year-old magazine editor doesn't want to stray too far from her usual routine. She wants to enjoy some nice meals, catch a musical, and play some roulette or poker. She wants to relax and have fun. She wants to avoid pushing herself to see each and every museum or architectural site. Long, strenuous hikes are out of the question.

	Profile #7: Soon-hee Kim:
	This 38-year-old wife and mother of two young children has finally saved up enough to take her family on a trip. She wants to teach them about both camping and urban exploration. She wants to awaken a sense of adventure in her children and have experiences that they will all remember forever. She'd prefer to travel to her destination by car to avoid having to buy four plane tickets.

	Profile #8. Mauricio Gonzales:
	This 42-year-old auto mechanic wants a trip away with his friends. He wants to throw his fishing gear in the back of his truck and drive to a pristine lake for a long weekend of hiking and fishing. He'll bring his tent to save money on lodging.

	Profile #9: Stephen Holtsworth
	This 34-year-old computer salesman from Chicago wants to collect antiques, visit cathedrals, and learn about the history of ancient places with his girlfriend. He loves to try new foods and attend lectures on art and architecture. At the end of a day of touring, he wants to stay somewhere comfortable so he can be well rested for another day of exploring. He prefers to travel by public transportation once he's flown to his destination.


Student Resource 11.2
Reading: Planning a Self-Guided Tour
What Is a Self-Guided Tour?
On a self-guided tour, you navigate a route yourself as opposed to an escorted tour where a tour guide directs the route, times, information, and places toured. Many self-guided tours come with suggestions, maps, instructions, directions, and items to see or to do. A growing number of self-guided tours are available as applications (apps) for GPS-enabled smartphones and mobile electronic devices.  Some people prefer self-guided tours for the following reasons:
They prefer to move at their own pace, instead of at the pace required by an escorted tour.
They wish to see or experience specific artifacts or places connected to their interests, allowing them to move beyond what a tour guide would show or tell them.
They wish to have a more authentic, immersive experience of the culture and the destination community. They think that an escorted tour will make them stand out as tourists.
Self-guided tours may be on foot, by bike, by car, or by using public transit (bus, subway, train, etc.). A self-guided tour can focus on one location, such as a museum. It can cover many locations within a city or region, or it can even cover an entire state or country. 
Travel websites frequently offer self-guided tour itineraries. These can serve two purposes:
For people who are trying to decide whether or not to visit a destination, a self-guided tour itinerary can give them examples of what they might see and/or do if they visit.
For people who are planning a vacation or are already on a vacation, a self-guided tour itinerary can give them ideas of what to see and/or do.
Types of Tours
Many tours focus on individual interests or specialties. Some of the most common types include:
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Adventure/Outdoor Tours—for outdoor enthusiasts or active types; frequently include hiking, biking, mountain climbing, and so forth.
Animal and Farm Tours—designed to introduce tourists to local wildlife and/or to enable them to experience farm life through activities such as harvesting crops; also referred to as agri-tourism.
Architecture Tours—designed to introduce tourists to the architectural history and prominent buildings as a way of exploring the destination’s material cultural landscape.
Arts and Theater Tours—which focus on art galleries, museums, theaters, and the like, and give tourists an opportunity to focus on artistic venues and experiences. May also include backstage tours.
Tourist Attraction Tours—which focus on a limited number of tourist attractions. For example, a trip to Orange County, California, may include an attractions tour with stops at Disneyland, Disney’s California Adventure, and Knott’s Berry Farm.
Couples/Romantic Tours—designed to highlight romantic locations or experiences that may appeal to couples, particularly those on a honeymoon or anniversary trip.
Culinary/Food Tours—which focus on sampling a specific type of food or various types of food that are common in a city/region.
Eco-Tours—for tourists interested in learning about and helping to protect ecosystems, animal habitats, and biodiversity.
Elder Tours—which offer schedules/activities that appeal to older or retired people.
Family Tours—which offer schedules/activities suitable for young children.
Film Tours—which focus on attractions related to film/television, such as when a destination was a location for filming or simply mentioned in a movie or media production.
Garden or Park Tours—which focus on botany and plant life, especially native plants.
Gay and Lesbian Tours—which allow gay/lesbian travelers to travel safely in less “friendly” places and/or to visit locations that are significant to the gay community.
Ghost/Supernatural/Dark Tours—which feature supposedly haunted locations and share ghost stories or legends with tourists; some cities also feature vampire tours or tours that focus on the macabre or creepy history of a place. For example, London offers several Jack the Ripper tours that focus on the history of one of the world’s most famous serial killers. 
“Highlights” or “Best of…” Tours—which cover all the major tourist attractions of a location in a short amount of time. 
Historical Tours—which may focus on the general history of a region or on a specific period in history. For example, Paris offers general History of Paris tours as well as more specific ones focusing on the French Revolution and World War II.
Literary Tours—which may visit the homes of famous authors and poets or visit locations mentioned in famous works of literature. For example, London has themed tours based on the works of Charles Dickens and the Sherlock Holmes stories, as well as tours connected to the life and works of William Shakespeare.
Music Tours—designed to introduce tourists to a destination’s music scene and the homes, hangouts, and performance spaces associated with famous musicians, singers, and bands. 
Religious Tours—which focus on visiting sites that are important to a particular religion or faith (conventional or unconventional). Some of these tours are also called “pilgrimages.”
Shopping Tours—which promise to take tourists to unique shopping locations or offer special bargains.
Spa and Wellness Tours—which focus on visiting spas, yoga studios, retreat centers, or places of natural healing, such as mineral springs.
Sports Tours—which allow people who are involved in a particular sport to visit sports facilities, meet professional athletes, or see historic locations associated with that sport.
Student and Teen Tours—which are designed specifically for people under 18 to include events that will appeal to them, as well as safety/supervision measures that will matter to their parents/guardians.
Volunteer Tours—which offer travelers the opportunity to volunteer as well as see local tourist sites; sometimes referred to as "voluntourism."
Winery, Wine Country, and Brewery Tours—which offer tourists who like wine or beer the opportunity to visit the farms where the raw materials are grown and to see the wineries and/or breweries where the beverage is produced. Tourists may taste in-progress wines/beers and even experience what it is like to produce the beverage through volunteering there.
Travelers and Tours
Different types of tours will appeal to different types of travelers. You need to think about your target audience and what type of tours will appeal to them. Here is the list of target markets you talked about in class. Note that there are many different ways to describe target markets, and they are changing all the time. You can even come up with a description of a target market of your own that is not on this list.
Geo-savvy
Highly educated, curious, and affluent
Very experienced traveler, often to international destinations
Frequently travels for both pleasure and business
Often travels by air and stays in luxury, moderate, or budget lodging
Environmentally conscious traveler
Urban Sophisticate
Educated, affluent professional
Lives in major cities
Interested in learning about people, customs, and history when traveling
Popular destinations include charming and historic towns, archeological/historic sites, and cultural/arts events
Often dines at ethnic or specialty restaurants
Good Citizen
Infrequent traveler, taking only one to four trips per year
Prefers to travel to domestic destinations
Often age 55 or older
Educated with moderate income
Desires clean and safe destinations 
Traditional
Seeker of the familiar and easy
Settled in his or her way, mostly age 55 or older 
Modest tastes, not expensive or cheap
Easy to entertain, enjoys group tours with preset itineraries
Wishful Thinker
Takes the fewest trips per year, often travelling by car
Moderate income level, some college
Between the ages of 18 and 34, often with young or school-aged children
Interested in both outdoor and urban travel
Apathetic
Seeker of the familiar and easy
Moderate income and education
Tastes are mid-level, but not cheap
Easy to entertain, enjoy fine dining, shows, and casinos
Do not like to be pushed physically or to do adventures outdoors
Low desire for cultural tourism or historic or archeological sites
Outdoor Sportsman
Confident, active, physically fit
Largely male, age 35 and older
High-school graduate with little to no college education
Most often travels domestically using a car or truck
Travels exclusively for pleasure, not business
Prefers budget lodging
Prefers trips to small towns, rural areas, or the countryside, usually to hunt or fish
Self-indulgent
Has expensive tastes, like to be pampered
Interested in trying new foods, wines
Likes to be entertained
Has no interest in roughing it or being physically challenged
Loves restaurants, night clubs, dancing
Prefers cities where a lot is going on all the time
Loves crowds, being around others
Big shopper
Student Resource 11.3 
Assignment: Planning a Tour Itinerary
Student Names:_______________________________________________________ Date:___________
Directions: Use this sheet to help you plan a tour itinerary for your country. Before you begin, read through all of the instructions on this sheet, and read the assessment criteria at the end to make sure you understand how your work will be assessed.
Identifying Tour Types
As a group, you should already have decided on two types of tours that you think are a good fit for your country. Write them down below. Then you need to divide your group in half so that you can work on both tours at once. Use the chart below to help you do that.
	Tour Type #1
	
	Tour Type #2
	

	Who Will Work On It
	







	Who Will Work On It
	


Now, in your new smaller group, read the rest of the resource and use it to help you plan your tour. You will get back together with the rest of your group later in the lesson to share your tour.
Step One: Brainstorm Possible Attractions/Activities/Stops
Make a list of all the possible stops on your tour. Review the information you have compiled already about your country’s history, culture, and physical geography to help you. Your attractions map should be a big help for this step. List as many possible tour stops as you can think of—you will narrow down your list later.






Step Two: Decide the Length of Your Tour
Your tour may be one or two days in length, but no longer than that. You are not planning an entire trip itinerary, but focusing on a tour. So how long will your tour be?




Step Three: Think Up a Theme or Title for Your Tour
What will you call your tour? What will it focus on? In other words, if you’re doing a history tour, will the tour cover the overall history of your country, or will it focus on a specific time in your country’s history? Does your food tour offer samples of all your country’s foods, or does it focus on something specific—a chocolate tour or a fruits and vegetables tour? Your tour should include at least one of the attractions from your attractions map—keep that in mind as you think of possible themes and titles.





Step Four: Choose Tour Stops
Consider your theme and your time frame. Then look at the list of potential stops that you brainstormed in Step One. With a map of your country on hand to guide you, consider which stops are the best fit for your theme. Which stops are the most logical ones based on your time frame? For example, if most of your stops are in one location, but there’s one attraction that’s a four-hour drive away, you probably want to leave that one out. Remember that your tour should include at least one of the attractions on your attractions map.






Step Five: Identify the Means of Transportation
Will your travelers walk? Ride a bike? Drive a car? Use public transit? Keep in mind your target market—what types of transportation will they be comfortable using? Also consider where your tour stops are. If it takes too long to walk between your stops, maybe you need to consider another means of transport. If most of your stops are not near public transit, you’ll have to find another way for your travelers to get around.




Step Six: Plan Out Your Itinerary
Put your stops in a logical order, based on their locations relative to each other. In other words, don’t have a stop on the city’s East Side and then one on the West Side and then another on the East Side. If your stops are relatively close together, think about another logical way to organize your stops. Many tours put their stops in chronological order. So a history tour might start with the earliest historical landmark and move forward in time to more recent historical landmarks, and a food tour might start with an appetizer and finish with dessert.





Step Seven: Identify Timing of Each Stop
Determine how much time you think people will spend at each stop and on travel between stops. Make the best estimates you can and remember to include meals and/or time to rest. For example, an art tour might say, “two hours at Museum A, fifteen minutes travel time, one-hour lunch at Café B, five minutes travel time, three hours at Museum C.”




Step Eight: Write Up a Final Draft
Create a final draft of the tour itinerary in a separate document or on a separate sheet of paper. Your tour should have a heading like the example provided below. 
The Foodie’s Tour of San Francisco (1 day)
Type of Transportation: Walking
Perfect for: Couples, families, food lovers
Not recommended for: Babies, people with food allergies, anyone who has difficulty being on their feet for several hours
Notice that the heading includes the title, length of tour, type of transportation, identification of target market, and identification of any market(s) that might be inappropriate for the tour. 
Below your heading, you should list each stop in the correct order. For each stop, you need a brief description of what the stop is, why it’s important, and what travelers might want to do or see there. You should offer a suggested time frame for how long to stay at each stop, and you should provide a map or written directions to help travelers navigate from stop to stop.
How do you write up your stops? Below are some examples of self-guided tour write-ups. These may give you ideas and/or help you write up your tour. Review these as much as you find helpful. Keep in mind that many of these focus on a single location or attraction, which your tour shouldn’t do. However, these still offer good examples of the type of information you need to include.

Make sure your assignment meets or exceeds the following assessment criteria:
The itinerary is an appropriate length and includes a reasonable number of logical and appropriate stops.
The itinerary includes accurate and realistic information.
Each stop is well described to encourage travelers to visit.
The itinerary clearly appeals to a specific target market or markets.
The itinerary includes an accurate map or written directions to help travelers navigate from stop to stop.
The itinerary is neat and uses proper spelling and grammar.
