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This document provides all the key vocabulary terms presented in this course at a glance. The terms are listed alphabetically; the lesson number identifies the first time a term is introduced in the course. To use the words only from a particular lesson, please see the Key Vocabulary resource included in the Teacher Resources document for that lesson.
	Term
	Definition
	Lesson #

	4 Ps of marketing
	The four major aspects of marketing: price, promotion, product, and place (distribution).
	6

	accounting
	The theory and system of setting up, maintaining, and auditing the books of a firm; art of analyzing the financial position and operating results of a business house from a study of its sales, purchases, overhead, and so forth.
	9

	added value
	The increase in worth of a product or service as a result of a particular activity.
	4

	advertising
	The purchase of space in a publication or public place for a company to present promotional materials in order to reach its customers.
	6

	angel investor
	An individual who invests in a business venture, providing capital for start-up or expansion, in exchange for a higher rate of return than would be given by more traditional investments.
	9

	assessment
	The process of identifying business risks and their potential impact and probability, and developing strategies to mitigate risk and recover from incidents. 
	7

	associate’s degree (AA)
	A degree given for successful completion of some courses of study at a two-year college.
	12

	bachelor of business administration (BBA)
	Bachelor of business administration.
	12

	bachelor’s degree (BA or BS)
	An academic degree typically requiring four years of study, conferred on someone who has successfully completed undergraduate studies; a bachelor of arts is a BA and a bachelor of science is a BS.
	12

	bias
	A preference or subjective background that prevents someone from considering an issue objectively.
	4

	board of advisors
	An informal group of advisors with no legal sanctions that guides and provides direction to the entrepreneurs.
	8

	board of directors
	The formal group of elected advisors that set policy, help shape a business’s daily operations and growth strategy, and provide direction to the entrepreneurs.
	8

	bonding insurance
	A type of insurance that protects against actions of the company’s employees, such as employee theft or work that is not finished on time. 
	7

	business life cycle
	Relative growth and decline of profit over the course of a business’s existence.
	11

	business plan
	A written document detailing a business’s plan of operations and goals, and describing its activities, management team, costs, and financial projections and plans.
	5

	casualty insurance
	A type of insurance that protects a business from lawsuits by providing payment for damages and court defense. 
	7

	code of ethics
	A document that includes a set of rules or behaviors governing an organization’s business practices based on its values and standards.
	10

	college
	An institution of higher learning that offers undergraduate programs, usually of a four-year duration, that lead to a bachelor’s degree in the arts or sciences (BA or BS).
	12

	common sense
	Good judgment based on the perception of a situation or the facts presented.
	2

	competitive advantage
	An advantageous position that a company occupies in relation to its competition. The two most common types of competitive advantage are cost advantage and differential advantage. 
	6

	compliance
	The act of adhering to regulations, laws, and standards established by government and private organizations.
	8

	Consumer Product Safety Act
	The regulation of 1972 establishing a US Consumer Product Safety Commission charged with establishing standards and laws to test and ensure the safety of products offered for sale in the United States.
	8

	Consumer Product Safety Improvement Act
	The law enacted in 2008 requiring safety testing for children’s toys and products, controversial for its impact on small businesses and secondhand stores.
	8

	copyright
	Legal protection for creative works such as writing, art, music, software, images, and video. Copyright can be filed with the Library of Congress and lasts for the life of an individual author plus 70 years.
	8

	corporate governance
	The system for rules, regulations, and standards that direct and control the ethical actions. 
	10

	corporate responsibility
	The voluntary choice of major stakeholders, such as officers and directors of a corporation, to behave ethically and make socially responsible choices. 
	10

	cost advantage
	A type of competitive advantage that relates to a company’s ability to sell a product or service at a lower cost than its competitors. 
	6

	cost-benefit analysis
	A technique that weighs the benefits of a project against its costs to determine if the project or new business is worthwhile.
	5

	costs
	Money, time, or resources associated with a purchase or activity.
	9

	Creative Commons licenses
	An agreement the author applies to a work in order to allow others to use it more freely than a traditional copyright, trademark, or patent would allow.
	8

	creativity
	The ability to generate innovative ideas and manifest them from thought into reality.
	2

	cross-tabulation 
	A table or a chart that compares two different sets of data by including one variable in a column against a different variable in rows.
	4

	customer profile
	A list of the characteristics of one group of customers or potential customers.
	4

	debt
	Money borrowed from the bank, other institutions, or individuals that must be paid back, along with fees and interest.
	9

	demographics
	Data that separates and distinguishes people by population characteristics, such as age, race, gender, education, or income level.
	4

	differential advantage
	A type of competitive advantage that distinguishes in some way a company’s product or service from those of its competitors, making it more desirable. Differential advantages include those special characteristics or benefits offered by a product or company that set it apart and above its competitors.
	6

	disability insurance
	A type of insurance that guarantees the beneficiary a monthly income if he or she becomes too ill or injured to continue working; an insurance against loss of income due to becoming unable to work. 
	7

	doctorate (PhD)
	One of the highest earned academic degrees conferred by a university; a PhD is a doctor of philosophy, whereas an MD is a doctor of medicine.
	12

	doing business as (DBA)
	The name of a business venture; a sole proprietor or partnership may register the name to show it is doing business as the name.
	8

	entrepreneur
	A person who—by starting a new business, creating a new product, or revitalizing an existing business or product—takes initiative in business, organizes and manages business resources and operations, and assumes the risks of the business. 
	1

	entrepreneurship
	The practice of starting new organizations—particularly new businesses—or revitalizing mature organizations, generally in response to identified opportunities. Also, the art or science of innovation and risk taking for profit in business; the quality of being an entrepreneur.
	1

	equity
	Shares of ownership that entrepreneurs sell in their companies in exchange for funding, advice, and other benefits that can be obtained from shareholders, especially angel investors and venture capitalists, or sometimes friends and family.
	9

	ethics
	The practice of making fair choices guided by integrity, honesty, and reasonable judgment.
	10

	excise tax
	Special inland taxes levied for sales of items such as cigarettes, alcoholic beverages, and gasoline, or for certain activities such as gambling or operating heavy vehicles on public roads. 
	8

	exit strategy
	A company’s plan for going out of business, whether by discontinuing or selling the company, or by finding managers to take over daily operations while the entrepreneurs pursue other activities.
	11

	expenses
	The money that’s spent by a company to continue its business activities and operations.
	9

	Fair Labor Standards Act
	A federal law established in 1938 requiring companies to pay minimum wage and overtime pay, setting a maximum work week limit of 40 hours, and limiting child labor.
	8

	feasible
	Something that is possible to achieve; realistic; viable.
	3

	Federal Insurance Contributions Act (FICA)
	The law that created the Social Security tax system that funds retirement accounts for US workers. 
	8

	financing
	Funds that businesses obtain to help pay start-up and operating costs.
	9

	focus group
	A small group of approximately 8–12 potential customers, guided by a researcher to discuss and give opinions, thoughts, and information about a new business proposal, product, service, or marketing campaign.
	4

	Form 1040
	The tax form for individuals and sole proprietors to report annual financial information to the Internal Revenue Service.
	8

	Form 1065
	The tax form (US Return of Partnership Income) for partnerships filing business income taxes.
	8

	Form 1120
	The tax form (US Corporation Income Tax Return) for corporations filing business income taxes.
	8

	frequency
	Number of respondents in a survey giving a specific response.
	4

	general journal
	A record of financial transactions listed chronologically in a log.
	9

	graduate school
	Postundergraduate education, usually in pursuit of a master’s degree, doctorate, or professional degree.
	12

	gross profit
	The amount of money that results from subtracting the cost of merchandise sold from net sales.
	9

	health insurance
	A type of insurance that certain types of businesses are required to provide for employees to cover medical, dental, and other care.
	7

	income statement
	A financial statement that measures a company’s financial performance over a specific accounting period.
	9

	industry
	A category used to describe a company’s primary business activity. 
	3

	infringe
	To use intellectual property illegally without permission or license from the property rights owner.
	8

	insurance plan
	An agreement between a business and insurance company whereby a company pays a monthly premium or fee in return for coverage that pays a certain amount if certain qualifying events occur. 
	7

	intellectual property
	Creative works that can be used commercially and protected under law with copyright or with patent, trademark, or trade secrets protection.
	8

	interests
	Diversions that occupy one’s time and thoughts.
	2

	Internal Revenue Service (IRS)
	The US organization that regulates taxation and collects tax filings.
	8

	intrapreneurship
	The practice of applying entrepreneurial skills and approaches within an established company.
	12

	leadership
	The ability to inspire others to share a vision or to provide support in the accomplishment of a given task.
	2

	leading question
	A question phrased in a way that suggests the answer that an interviewer wants to hear.
	4

	levy
	To impose or collect a fine or tax.
	8

	liability
	A cost or risk of damages, fiscal losses, or lawsuits. 
	7

	license
	An agreement in which an author of a work protected by trademark, patent, or copyright allows others to use certain rights to the work for compensation.
	8

	life insurance
	An insurance policy that guarantees a specified fee to the beneficiaries in case of the insurance holder’s death. 
	7

	major
	The subject, theme, or professional field in which students choose to specialize during their undergraduate education.
	12

	market development
	Reaching new markets by developing a new customer base in a different geographical location, among a different demographic group, or otherwise.
	11

	market penetration
	Reaching existing markets more deeply by convincing customers to buy more frequently or just buy more.
	11

	market research
	Research conducted by entrepreneurs or marketers to learn about the customers’ needs, opinions, preferences, and background.
	4

	market segmentation
	The process of dividing customers into different groups in order to understand their different product preferences or to learn how to effectively target them in a marketing campaign.
	4

	market trends
	Shifting preferences in the market. Trends reflect changing opinions, habits, and ideas that can affect what types of products and services customers will buy. 
	4

	marketable
	An idea or product that has benefits or features that a customer or group of customers (the market) will actually buy.
	3

	marketing
	The activity, set of institutions, and processes for creating, communicating, delivering, and exchanging offerings that have value for customers, clients, partners, and society at large.
	6

	master of business administration (MBA)
	An advanced university degree in business studies.
	12

	master’s degree (MA)
	A graduate degree typically requiring two or three years of study beyond a bachelor’s degree; it’s between a bachelor’s and a doctorate.
	12

	Medicare
	The US social system for providing medical insurance coverage to people aged 65 and over.
	8

	minor
	A secondary specialization; while a student might take 30 or more units in a major, a minor might require only 10–15 units.
	12

	mitigation
	The act of minimizing risks by reducing them or avoiding them, or planning a strategy for recovery if an event occurs. 
	7

	net income
	Actual profit, calculated by subtracting all expenses from all revenue in a specific financial period.
	9

	networking
	In the professional realm, the process of forming social and business relationships that help provide insight, guidance, and support along a career path.
	4

	niche market
	A small, nontraditional segment of the market, defined by more specific characteristics than is typical.
	4

	Occupational Safety and Health Administration (OSHA)
	The federal organization that oversees health and safety regulations in workplaces, ensuring the health of employees and workers.
	8

	owner’s equity
	The value of the owner’s investment in a company.
	9

	panel discussion
	See focus group.
	4

	patent
	A set of exclusive rights issued to a person or company for manufacturing and selling a unique process or invention.
	8

	persistence
	The ability to continue to work enthusiastically, even when things are going badly.
	2

	personal selling
	A method for converting potential customers or prospects into current customers by personally speaking with them, answering questions, and influencing a person or a business to buy a product or a service.
	6

	philanthropy
	Charitable actions that benefit important causes such as alleviating poverty, benefiting disadvantaged populations, or helping the environment.
	10

	postsecondary education
	Education pursued after high school (secondary school).
	12

	premium
	A fixed cost for an insurance policy paid to an insurance company by the policyholder, usually in monthly installments. 
	7

	press release
	An official written statement sent to the news media so that it can be publicized.
	6

	prevention
	A method for reducing risk by identifying strategies to avoid losses and damages.
	7

	product development
	Developing new product or service offerings that complement existing offerings.
	11

	product diversification
	Developing variants of existing products or service offerings, with the objective to gain new customers or enhance market share.
	11

	property insurance
	A type of insurance that covers damage to or loss of physical property and assets such as facilities and buildings, vehicles, equipment, and inventory. Specific policies may also cover particular natural disasters such as fires, floods, or earthquakes.
	7

	prototype
	A first model of a new product that shows its style and capabilities; used to demonstrate the capability of creating the product and to identify possible improvements to future iterations of the product.
	4

	psychographics
	Data that separates and distinguishes people by their lifestyle choices, behavior, or personality characteristics.
	4

	public domain
	Public ownership of creative works, allowing anyone to use and modify the works freely.
	8

	public relations
	The process of promoting a business by generating favorable publicity by communicating with news and other media.
	6

	quality
	An essential and distinguishing attribute of something or someone.
	2

	recovery
	A strategy for returning to normal business operations after a risk event has occurred while minimizing losses and damage. 
	7

	registered trademark
	A trademark that has been filed or registered with the US Patent and Trademark Office.
	8

	resellers
	Companies that buy and sell merchandise in retail or wholesale, and require a sales tax ID.
	8

	revenue
	Money earned from a company’s business activities.
	9

	risk
	A probability or likelihood of being exposed to danger, injury, or loss. 
	5

	risk analysis
	An initial reflection that identifies the possible risks of entering a business, performed before the business plan is completed.
	5

	risk assessment
	A specific business strategy that identifies potential risks to the business and outlines how the business will respond if they occur.
	5

	risk management
	The process of assessing and preventing risk as well as planning a recovery strategy and reviewing progress in meeting company objectives.  
	7

	Sarbanes-Oxley Act (SOX)
	The US law of 2002 enforcing transparency and accountability for public companies.
	8

	screening
	The process of filtering survey respondents to ensure that only those who match the customer profile are surveyed. 
	4

	self-confidence
	A feeling of trust in one’s own abilities, skills, and judgment.
	2

	self-reliance
	Independence; the capacity to rely on one’s own capabilities and to manage one’s own affairs.
	2

	service mark
	A type of trademark used for designating a service company.
	8

	skill
	The learned capacity to carry out predetermined results with minimal time or energy, or both.
	2

	Small Business Administration (SBA)
	The government organization that provides resources to new and small businesses.
	5

	social entrepreneurship
	Going into a business or starting a not-for-profit whose goal is to help people and forward social causes.
	10

	social network
	An online service where people can meet and socialize or where businesses can publicize their message and connect with other businesses or customers.
	6

	specialized knowledge
	Expertise acquired through experience or education; the theoretical or practical understanding of a specific subject.
	2

	strength
	A forte or asset of special worth.
	2

	succession
	A plan for replacing company founders or officers with new representatives in the event of death or inability to continue the business.
	11

	survey sample (also, market sample)
	A collection of results from market research representing the profiles or opinions of the survey takers.
	4

	SWOT analysis
	A study whose purpose is to identify the strengths, weaknesses, opportunities, and threats to a new business or project.
	5

	targeted marketing
	The process of reaching customers by using targeted messages and publicizing through niche markets.
	6

	taxonomy
	A categorized list of words related to a particular topic.
	1

	total cost of ownership
	The costs involved in paying for equipment, supplies, and other expenses associated with owning something, in addition to the initial cost to obtain the item or start the business.
	9

	trademark
	Protection for a company’s or entrepreneur’s right to identify itself or a product with a specific word, phrase, or name. 
	8

	trade secret
	Information about a company’s processes, research, and inventions that can help it get an edge in the marketplace. Companies ask vendors or employers to sign nondisclosure agreements to prevent them from talking about these secrets.
	8

	transaction
	An exchange (e.g., fee for service, money for tangibles or things, donations, contributions) that amounts to value that must be recorded.
	9

	trend
	The popular taste and/or style at a given time. 
	3

	undergraduate
	A university student who has not yet received a first degree.
	12

	university
	An educational institution that usually maintains one or more four-year undergraduate colleges (or schools) with programs leading to a bachelor’s degree, a graduate school of arts and sciences awarding master’s and doctoral degrees (PhDs), and graduate professional schools.
	12

	venture capital
	Funds invested in new companies by limited partnership businesses that contribute advice, guidance, and funding in the hopes of earning profit on the new venture.
	9

	venture capitalist
	A partner in a limited partnership firm that invests in new companies.
	9

	viral marketing
	Using social networks to spread an entertaining advertisement or promotional message.
	6

	work for hire
	An agreement specifying an employer’s right to own any works of authorship produced for the company during working hours.
	8

	workers compensation insurance
	A type of insurance required by law in most states that provides coverage for employees injured on the job and assists in paying for medical bills and lost wages. In return, workers cannot sue the employer for negligence. 
	7

	zoning
	The process of establishing regions within a municipality to regulate the use of private land for such purposes as industrial work, commercial businesses, and residential homes.
	8
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