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Teacher Resource 14.1
Rubric: Marketing Overview Presentation
Student Names:_____________________________________________ Date:_______________
	
	Exemplary
	Solid
	Developing
	Needs Attention

	Comprehension of Subject Matter
	All content is accurate and complete and communicates a thorough understanding of the topic.
	Most of the content is accurate and shows mastery of the topic. 

	Content shows some flaws and omissions and illustrates only partial knowledge of the topic.
	Much of the content is inaccurate and confusing, and communicates little understanding of the topic. 

	Evidence and Examples 
	All of the evidence and examples (facts, statistics, and real-life experiences) are specific and relevant. 
	Most of the evidence and examples are specific and relevant.
	At least one piece of evidence or one example is relevant.
	Evidence and examples are not relevant.

	Creativity
	The presentation uses many images and/or multimedia to present information in an interesting or memorable way. 
	The presentation uses some images and/or multimedia to present information in an interesting or memorable way.
	The presentation uses a small number of images and no multimedia.
	The presentation includes very little that is creative, visually interesting, or memorable.

	Organizational Flow
	The content is presented in a logical sequence. The presentation flows well, grabbing the audience’s attention and convincing them of the project’s efficacy.
	The content is presented in a logical sequence.
	Some of the content is presented in a logical sequence.
	The content is presented haphazardly, with no clear organization or flow.

	Delivery

	Presentation is at the appropriate volume and speed, without speech errors. Presenters look relaxed and confident, establish eye contact, and exude enthusiasm about the content.
	Presentation is loud, clear, and at the correct speed, but has some speech errors. Presenters are somewhat uncomfortable but seem mostly enthusiastic about the content.
	Presentation is too soft or too loud and has many speech errors. Presenters seem nervous with the presentation and the content.
	Presentation is confusing and the presenters seemed unprepared or unmotivated.

	Individual Contribution
	Student routinely provides useful ideas when participating in the group. Tries to keep people working well together. A definite leader who contributes a lot of effort.
	Student usually provides useful ideas when participating in the group. Does not make waves in the group. A strong group member who tries hard.
	Student sometimes provides useful ideas, sometimes takes the group off task. A satisfactory group member who does what is required.
	Student rarely provides useful ideas, and sometimes refuses to participate in the group. Often is not a good team player. 




Additional Comments:
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________

Teacher Resource 14.2
Assessment Criteria: Marketing Plan Overview
Student Names:______________________________________________________________
Date:_______________________________________________________________________
Using the following criteria, assess whether students met each one.
	
	
	Met
	Partially Met
	Didn’t Meet

	The plan overview provides detailed information about a particular hospitality attraction and how to promote it to a specific target market.
	
	□
	□
	□

	The plan overview thoroughly addresses all five marketing channels (public relations, print marketing, broadcast media marketing, Internet marketing, social media/digital marketing).
	
	□
	□
	□

	Each element of the plan supports the other elements so that they work well together.
	
	□
	□
	□

	The completed assignment is neat and easy to read.
	
	□
	□
	□



Additional Comments:
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________
Teacher Resource 14.3
Guide: Planning for the Presentation
The students’ presentation of their marketing plans is the culmination of all the hard work they have put into this course. Therefore, it is important that the final presentation be staged as a special event, open to parents and invited guests. The event celebrates the students’ hard work and also reinforces to them that the work they have done is for a broader audience than just their teacher and classmates.
Step 1: Schedule It Properly
Consider the number of groups that will be presenting and allow 10–15 minutes per group. Their actual presentation should be between five and eight minutes long, but transition time is needed between the groups. Keep in mind that the number of class periods allowed for this lesson may need to be adjusted based on the number of groups you have.
Once you know how much time you need to allow, decide whether the presentations will be done during school hours or outside of class time. Consider when your students and your invited guests are most likely to be available. It may be easier to attract parents, NAF academy advisory board members, marketing or community professionals, or local leaders to an evening event that will not take time out of their workday. If you do decide to hold the event outside of class time, make sure to notify the students as soon as possible so that you have time to handle scheduling conflicts.
Also, be sure to consider the location in which you will hold the event. It needs to have a computer with Internet access and a projector so that students can show their prezis. If Internet access will be problematic, students can download a copy of their prezis onto a hard drive, but you will need to walk students through that extra step in their preparation process.
Step 2: Invite the Right People
It is vital that this presentation be done for a broader audience than just you as their teacher and the rest of the class as their fellow students. Consider designing (or having your students design) an invitation or flyer that can be distributed to interested parties.
Here are some of the people you may wish to invite:
School administrators, guidance counselors, other teachers, and school board members
Local civic leaders
NAF academy advisory board members
Local internship providers
Other local business leaders 
Anyone who has assisted your class in any way, such as guest speakers
Local middle school guidance counselors (to help recruit future NAF students)
Parents, guardians, friends, and relatives of the students
Whoever is invited, it is important to request that the audience watch all the presentations and not get up and leave as soon as their student is finished. Some of that potential problem can be addressed by requiring all guests to stay to observe and provide feedback on all presentations.
Ask all audience members to offer feedback using Student Resource 14.7, Feedback Form: Project Overview Presentation. Emphasize the great help the audience can be to the students by providing them with a real-world perspective on their work.
Step 3: Make It Celebratory
The students need to get the message that this is a big deal.
If possible, consider using a larger room, perhaps with a podium at one end for students who are presenting. Make sure to have tables or desks arranged so that the students can display their portfolio artifacts for the audience.
Make arrangements for refreshments to be available before or after the presentations. The PTA or parents group may be able to assist in this way, or discuss other options with your school administration.
Reinforce the significance of the event by emphasizing to the students that they dress nicely, in appropriate business attire. 
Step 4: Arrange for Videotaping
Make arrangements for someone to videotape the presentations. This can be both an entertaining and informative tool for the students, who may use the recording to evaluate their own performance. It will also be helpful for future AOHT students to see what their predecessors have done, and it can be a useful recruiting tool.
Teacher Resource 14.4
Bibliography: The Culminating Project
The following source was used in the preparation of this lesson and may be useful for your reference or as classroom resources. We check and update the URL annually to ensure that it continues to be useful.
Online
Taylor, Ivana. “A One Page Marketing Plan Anyone Can Use.” Small Business Trends, June 18, 2008, http://smallbiztrends.com/2008/06/one-page-marketing-plan.html (accessed January 19, 2016).
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