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AOHT Hospitality Marketing
Lesson 15
Working in the Industry and Course Closure
This lesson introduces students to the types of employment available to job seekers looking for a position with a company in the hospitality marketing industry. It also describes the kinds of work that experienced job seekers look for, including consulting and entrepreneurial roles. In this lesson, students learn about the various pathways to a career in hospitality marketing. They hear about life in hospitality marketing from a guest speaker in the industry. They learn about postsecondary educational opportunities in hospitality marketing by researching and writing profiles of colleges and universities. Students also have an opportunity to reflect on their culminating project and on what they learned in the course.
Advance Preparation
Line up a guest speaker, or several guest speakers, to talk with your students during Class Period 2. The NAF academy advisory board may be able to help with this. The speaker(s) should be industry professionals who are prepared to discuss their own professional job history, what they do now, and what they look for in someone applying for an entry-level position. Tell the guests that the students will be asking lots of questions and that their visit will be interactive. If a guest speaker can’t address the class in person, consider hosting a videoconference with the speaker.
Students will be researching colleges and universities that offer courses in hospitality marketing. If possible, involve your high school guidance counselor in helping the students conduct this research. If your school has a room devoted to college materials and applications, arrange for students to get a tour of it and learn how to find the materials that interest them.  
In Class Period 3, students will need computers with Internet access for research (one for each student); in Class Periods 4 and 5, they will need computers with word processing software; and in Class Period 5, they will also need access to a printer.
This lesson is expected to take 5 class periods, but it could be extended if more expert interviews can be secured.
 
Lesson Framework
Learning Objectives
Each student will:
Explain the types of jobs that are available in the hospitality and tourism industry related to marketing*
Evaluate which hospitality and tourism marketing jobs are most suitable based on personal interests and skills 
Evaluate personal experience and qualifications for potential employment opportunities
Create a profile for an appropriate college choice
Reflect on learning in total during the course
*This is one of the 16 key learning objectives assessed by the NAFTrack Certification end-of-course exam for this course.
Academic Standards
The relevant Common Core State Standards are too extensive to list here but are an important basis for this lesson. For details, please refer to the separate document “Correlations to the Common Core Standards” (available in the Course Planning Tools section of the course materials).
Describe the key components of marketing and promoting hospitality and tourism products and services (Common Career Technical Core 2012, Standard HT 1)
Evaluate the nature and scope of the Hospitality & Tourism Career Cluster™ and the role of hospitality and tourism in society and the economy (Common Career Technical Core 2012, Standard HT 2)
Describe career opportunities and means to attain those opportunities in each of the Hospitality &Tourism Career Pathways (Common Career Technical Core 2012, Standard HT 6)
Describe career opportunities and the means to achieve those opportunities in each of the Marketing Career Pathways (Common Career Technical Core 2012, Standard MK 5)
Assessment
	Assessment Product
	Means of Assessment

	Completed personal college profile (Student Resource 15.4)
	Assessment Criteria: Personal College Profile (Teacher Resource 15.2)


Prerequisites
Understanding of different areas of marketing, such as advertising, public relations, research, and product development
Familiarity with marketing channels 
Instructional Materials 
Teacher Resources
Teacher Resource 15.1, Guide: Pathways and Careers
Teacher Resource 15.2, Assessment Criteria: Personal College Profile
Teacher Resource 15.3, Key Vocabulary: Working in the Industry and Course Closure
Teacher Resource 15.4, Bibliography: Working in the Industry and Course Closure
Student Resources
Student Resource 15.1, Organizer: Job Wish List 
Student Resource 15.2, Reading: Hospitality Marketing Industry Employment Overview
Student Resource 15.3, Reading: Sample Personal College Profile
Student Resource 15.4, Assignment: Personal College Profile
Equipment and Supplies
Computers with Internet access to conduct research and word processing software (one computer for each student)
Printer
Whiteboard, blackboard, or flip chart

Lesson Steps
	Step
	Min.
	Activity

	
	
	class period 1

	1
	15
	Culminating Project Work: Feedback and Reflection
Students consider the feedback on their presentation and reflect on the project. 
Before class begins, post the following questions on the board or a sheet of chart paper:
Did you see any feedback repeated on multiple forms? What was it?
What feedback was the most helpful? What was the least helpful? Why?
What are you proudest of in your group project?
What would you do differently the next time you have a group project?
Ask students to move into their project group. Return the feedback forms from Lesson 14 to each group. Instruct students to read over their feedback and discuss the questions posted on the board.
Circulate through the classroom while groups are discussing. Listen to what groups are saying and contribute as necessary. After about five minutes, ask each group to choose a spokesperson and one takeaway they would like to share with the rest of the class. Encourage students to pay attention to what other groups say. 
Conclude the discussion by having students evaluate and share their experiences with using Prezi. Possible questions to ask include:
What did you like about creating a prezi? What did you not like?
Would you use Prezi for future presentations? Why or why not?
Point out that students will have many other opportunities to give presentations throughout high school and college. Also, some of the same skills they use in giving a presentation could be used at an interview for an internship, a college scholarship, or a job. Note that using different software, such as Prezi, is a skill that can serve students well in future courses and in their career search. Explain that the rest of this lesson will be devoted to learning more about careers in hospitality marketing.

	2
	30
	Reading: Hospitality Marketing Industry Employment Overview
This activity provides students with an overview of the many different jobs available in the hospitality marketing industry and will also help students to reflect further on jobs that might be right for them.
Review Student Resource 15.1, Organizer: Job Wish List, with the students and answer any questions. Then ask them to read Student Resource 15.2, Reading: Hospitality Marketing Industry Employment Overview, and complete the Job Wish List as they read. Explain that this assignment will help them think about specific jobs that might interest them and the qualities they would need to succeed in that position. 

	3
	5
	Homework: Preparing to Meet an Industry Expert
This activity will prepare students to take an active role in the visit of the industry expert(s).
Tell students that a guest (or guests) will be coming to speak to them in the next class period. Present a brief introduction of each visitor, including a description of the person’s role within the organization that person works for. This is an excellent opportunity to learn directly from someone in the industry what the work is like and also to learn the qualities and experiences that are most important for succeeding.
Ask students to take a moment to think about what they might ask this person. For homework or in the time remaining of the class period, have them write down two or three questions in their notebook. Consider sharing the questions below as examples:
How did you decide to go into this field?
What is the hardest part about your job?
What do you think I should do if I want to work in marketing?
What is something you’ve accomplished professionally that you are really proud of?
Let the students know that you may call on any of them to ask the expert a question, so having a list in their notebook is important preparation for that.
Make sure students understand that they are expected to take notes during the speaker’s visit. Have them start a new page in their notebook and label it with the guest speaker’s name and the date of the visit. Suggest that they write down a summary of each question as it is asked, and then make notes on the important elements of the speaker’s responses. Remind them that they should not aim to write down everything that the speaker says but to focus on key points.

	
	
	CLASS PERIOD 2

	4
	50
	Group Discussion: Asking an Expert
This activity provides students with the opportunity to ask an industry expert questions and also challenges students to work on their public speaking skills.
Begin the class period by introducing the expert(s) you’ve invited. Ask class visitors to briefly describe the following:
Position in the industry and responsibilities in this role 
Work history and how they settled into their current position
Educational background and how educational experiences prepared them for work
Pathways that they, or colleagues, took to get into hospitality marketing—what did they study in college, and so forth?
Soft skills, such as being punctual, polite, and able to follow instructions. Which ones matter the most and why do they matter?
Use these questions together with any additional questions that you think might help set context for your students.
Then invite the students to ask questions. If there are no volunteers, remind students to look at the list of questions they made in their notebook. Then ask for volunteers again. If there are still no volunteers, choose a student.
At the end of the class period, make sure that the students thank the expert(s). Point out to the students that it is not only polite but also a good business practice to thank someone after an interview. Tell the students that they will have an opportunity to reflect on the interview during the next class period. 

	
	
	class period 3

	5
	10
	Notebook Reflection: Reviewing the Industry Expert(s) Interview
This activity will allow students to reflect individually and as a class about what they learned from the expert(s). Keep in mind that this is an excellent time to begin including the guidance counselor in the classroom activities.
Ask students to take a few minutes to reflect in their notebook on one or more of the following prompts, based on what the expert(s) said:
I am more interested/less interested in working in this field now because.…
The most important skills I have for this industry are.…
I still need to work on.…
Invite a few students to share their thoughts. You may want to gauge student understanding by assessing the notebook entries on a credit/no-credit basis.
Refer back to what the speaker(s) said about college and how their college experience prepared them for what they do now. Ask students if they have any plans for college yet, and encourage a few students to share.
Point out that many people in the professional world of hospitality and tourism did not major in hospitality and tourism in college. They may have majored in business or a variety of other fields. Ask students: 
What do they think might be the advantages and disadvantages of majoring in hospitality and tourism rather than in business, general marketing, or in liberal arts?
Point out that different colleges offer different types of programs and that certain colleges are better than others for studying a particular field such as hospitality marketing. Explain to the students that their next assignment will require them to research colleges that offer good programs in this field and then write a research report on one college that they might choose to attend if they want a career in this field.

	6
	15
	Prewriting: Reviewing the Example and Discussing Possible Majors
This activity will prepare students to write their own college profile by studying an example. It also focuses on the following college and career skills:
Utilizing time efficiently when managing complex tasks
Developing awareness of one’s own abilities and performance 
Place students in pairs and ask them to read Student Resource 15.3, Reading: Sample Personal College Profile. Tell students to identify the elements of this profile. Specifically, how is it organized and what kinds of information does it contain?
After a few minutes, ask for suggestions to make a list of the elements of a good profile on the board. Have the students label the appropriate parts as you discuss them. Point out that the profile is organized like an essay. It has an opening paragraph with a thesis (in this case, the sentence starting “I believe that…”), supporting paragraphs that offer more detail, and a conclusion. The profile includes two types of information: information about the academic programs—the major that the student will be pursuing—and information about the school in general and why it might be a good fit for the student. Emphasize that this is a personal profile. It needs to reflect the student’s individual plans for a career pathway and the student’s individual preferences for a college environment.
Remind students of the jobs they read about earlier in the lesson. Point out that while all of those jobs preferred candidates with a bachelor’s degree, there are actually many different college majors that could prepare a student for a career in that field. Discuss with students the various majors that would be appropriate for different careers in hospitality marketing. Refer to Teacher Resource 15.1, Guide: Pathways and Careers, to lead this discussion.
After identifying the different pathways and majors, point out that the college profile needs to include information about how that college will be a pathway to a specific career. Encourage students to think about the jobs they read about and to consider which one might be most appealing to them.
Explain to the students that in the next class period they will have time to do research on different schools before writing their own profile. Let students know that this research should include an investigation of the different majors they might choose to help them reach their goal. 

	7



	25
	Research: Writing a Personal College Profile
This activity helps students begin the process of researching colleges. Invite your high school guidance counselor to participate in this activity. 
If possible, have students conduct their research in the college and career center at your school.
Review Student Resource 15.4, Assignment: Personal College Profile, with the students. Answer any questions. Remind students that they may be investigating many different majors, depending on what type of job they might want to pursue in hospitality marketing.
Ask students to begin by accessing the College Board’s College Search process, available online at: https://bigfuture.collegeboard.org/college-search. This tool can help them to not only identify colleges that offer a specific major but also to narrow the search by a number of other criteria.
Encourage students to use the charts provided in Student Resource 15.4 to organize their information. Remind students that they only have this class period to do their research, and circulate through the classroom regularly to ensure that students are staying on task.
If you have students who have already chosen a college, encourage them to circulate throughout the room as advisors to help the students who have not made this decision yet.
When class comes to an end, let students know that they will be writing their college profile in the next class period, so if they need to do more research, they must complete it for homework.

	
	
	class period 4

	8



	50

	Assessment: Writing a Personal College Profile
Students use their research to write a profile identifying the specific criteria that they would consider in choosing a college. This activity focuses on the following college and career skills:
Demonstrating the ability to write effectively
Utilizing time efficiently when managing complex tasks
If possible, have students type their assignments on computers. Remind them to refer back to their sample assignment to guide the organization of their profile and the charts they completed to guide their content.
If you have students who have already chosen a college, they should complete the profile for the school they will attend, still making a point to identify what academic and nonacademic criteria they used to select the school.
When the period is about half over, ask students to trade papers with a partner (or trade seats at the computer and read each other’s draft on the screen). The students should read each other’s draft and give feedback using the following prompts:
Two things I think you’ve done well are.…
Two things you might want to revise or add are.…
Once students have gathered this feedback, they should return to writing their profile. Let them know they will have the rest of this class period and a limited amount of time in the next period to finish their assignment. If students think they will not be able to finish, they need to work on the assignment for homework.

	
	
	class period 5

	9



	25
	Assessment: Writing a Personal College Profile (Continued)
Students put the finishing touches on their assignment.
Tell students they will have the first half of this class period to finish their college profile assignment. Remind them to refer back to the assessment criteria listed on Student Resource 15.4 to guide their work.
When the period is approximately half over, instruct students to save and turn in their work. Ask each student to turn in two copies of the assignment. Assess one copy of each student’s assignment using Teacher Resource 15.2, Assessment Criteria: Personal College Profile. Place the other copy in a binder, organized by major. This binder can be kept in the classroom or in the college counselor’s office as a reference for other AOHT students or for any student interested in pursuing this field in college.

	10
	25
	Notebook Reflection: At the End of the Course
This activity provides a final opportunity for students to reflect on what they have learned. It also focuses on the following college and career skill:
Developing awareness of one’s own abilities and performance 
Ask students to write a brief response to the following prompt:
What is your overall evaluation of this course? Explain.
Take the last 5–10 minutes of class for students to share some of their thoughts. Make any final comments you wish to share with your students.


Extensions
Content Enrichment
Conduct a Work-Based Learning (WBL) activity: Demonstrate the value of internships by showing students the video "Internships Offer Meaningful Real-World Learning" on Edutopia, at http://www.edutopia.org/is-school-enough-real-world-internship-video. In the video, Noah interns at a nonprofit working to protect his city’s local water source, and he gains both knowledge and skills in the process. Have students think of their dream company or nonprofit and then identify a possible internship position they could hold. Next, have students consider and list possible skills and knowledge they would gain in such a position.
Encourage students to find job listings for the roles that most appeal to them. Then ask the students to explain the factors they think make one type of job more interesting than some others—for instance, is advancement a key, or money, or the location of the job?
Introduce students to some of the self-evaluation tools designed to help people choose a career, such as those in What Color Is Your Parachute? Select a tool or tools that are appropriate for your students and have the students complete the tool in the classroom. To find further career resources, check with your school’s career or college office. Ask a member of the NAF academy advisory board to visit the class and conduct an interviewing workshop, including mock interviews, if possible. These might be videotaped for evaluation.
Ask students to research the following topic: how have the typical skill sets for employment in marketing changed over time? For example, there is a need for computer skills that were unnecessary 50 or 100 years ago. Ask students to write an essay, based on their research, in which they predict what skills will be needed in the future.
Have students write a cover letter to go with their resume, using the following websites to guide them:
The 7 Elements of a Highly Effective Cover Letter (http://www.quintcareers.com/effective_cover-letter.html)
Who Needs a Cover Letter?                             
(http://jobstar.org/tools/resume/cletters.php)
Cover Letters 
(http://jobsearch.about.com/od/coverletters/Cover_Letters.htm)
Have students write a thank-you note or email to the expert(s) who visited. Tell the students to include specific things they learned from the presentation and review the note for appropriate language and format. Point out that it’s a good habit to send thank-you notes or emails to people after an in-person interview as well.
Organize the class to attend a college fair, visit a local college campus and get a tour, or have a college admissions officer come in as a guest speaker.
Ask students to organize their thoughts about the course once more. This time, however, ask them to comment specifically on which parts of the course they liked the most, which they thought were most difficult, which they wished they had more time to complete, and so on. Encourage them to create a list of ideas, recommendations, and improvements they would make if they had to teach the course the following semester, and to organize these suggestions into categories for presentation.
STEM Integration
Mathematics: Demonstrate how salaries compound over time by having students calculate annual raises. For example, ask them to compare starting salaries of $25,000 and of $40,000, assuming 5% increases each year.
Technology: Have students explore the LinkedIn website. Explain how it differs from websites that they may be more familiar with, such as Facebook. Students with some internship or job experience could create a LinkedIn profile and begin developing their professional online persona. 
[bookmark: _GoBack]Technology: Have students research salary possibilities for their future careers and consider their lifetime earning potential using the following sites for guidance:
About.com: How to Make More Money
(http://humanresources.about.com/od/salaryandbenefits/a/life_earnings.htm)
Salary.com Salary Wizard
(http://www.salary.com/category/salary/)
PayScale.com Salary Calculator
(http://www.payscale.com/salary-calculator)
Additional Cross-Curricular Ideas
English Language Arts, Drama: Team up with other teachers to simulate job fairs and interview situations. The more varied, expert feedback and encouragement the students receive on their “performances,” the more skilled at interviewing they will become. Ideally, videotape students and offer constructive criticism to improve their presentations of themselves to potential employers. 
English Language Arts, Social Studies: Have students conduct “interviews” with characters from literature or with historical figures. Let students work in groups to write questions for the interviewee. Then ask them to write out a script between themselves (as interviewer) and the historical or literary figure. These can also be performed in class.  
English Language Arts, Social Studies, Science: Have students create a resume for a fictional character (Hercules), a historical figure (Abraham Lincoln), or a famous scientist (Albert Einstein). These resumes should include education, experience, and skills based on what is known of that person. Make sure students use proper format and display the resumes when completed. If students complete a resume for a real person, ask if they learned anything surprising from this assignment (e.g., Einstein was not always a good student even though he was so smart).
All other subjects: Tell students to ask other teachers if an end-of-term summary and evaluation would be valuable in their courses. Students can write a letter to another teacher that makes the case for such an activity.
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