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Student Resource 15.1
Organizer: Job Wish List
Student Name:						 Date:			
Directions: Using Student Resource 15.2, Reading: Hospitality Marketing Industry Employment Overview, write down at least three jobs that you read about that you might want to do. Then write down why the job interests you and include at least two or three examples of skills, knowledge, and personal characteristics a person needs to have in order to succeed in that job. An example is provided.
	Job Title
	Why It Interests Me
	Skills, Knowledge, or Personal Characteristics Needed

	Example: Veterinarian

	I love animals and I would love helping them to heal from injuries or illnesses and to teach their owners how to keep their pets healthy.
	Degree in veterinary medicine
Good at math, science
Good at working with people
Good at working with animals

	

	
	

	

	
	

	

	
	

	

	
	




Student Resource 15.2
Reading: Hospitality Marketing Industry Employment Overview
The hospitality industry is huge and offers many different types of employment. The service sector, the part of the economy that includes hospitality and tourism, is growing rapidly, and new technological developments are dramatically changing how marketing is done. The combination of those two facts means that this is a great time to get a job in the hospitality marketing field.
According to the US Department of Labor’s Bureau of Labor Statistics, Marketing managers earned a median salary of $115,750 in 2012. Market research analysts made $60,300 annually in 2012 and job growth in this field is excellent.
Types of Employment
There are two major types of employment in the hospitality industry: working for a hospitality business and working for a consulting firm.
If you choose to work for a hospitality business, you have many options: 
Transportation companies (air, cruise, rail, bus, etc.)
Lodging (hotel, motel, bed and breakfast, all-inclusive resort, etc.)
Food service (restaurants, catering companies, etc.)
Conference and convention centers
Sports and performing arts venues (sports arenas, concert halls, theaters, etc.)
Other destinations and activities (outdoor recreation activities, amusement parks, spas, etc.)
Other tourism services (travel agencies, travel websites, tour companies)
Online travel agencies such as Expedia.com and Orbitz
Marketing research firms specializing in the hospitality industry
Convention and visitors’ bureaus
You will be working on projects and assignments connected to this one company, so it’s important to choose a company you believe in and whose products you enjoy.
If you work for a consulting firm, you will be handling projects and assignments for many different companies, some of which may not be in the hospitality industry. In this situation, it is even more important that you are good at handling many different projects at once. Being a consultant basically means you have several different bosses at once, and you have to stay on top of projects for many different businesses simultaneously.
Specializations within Hospitality Marketing
Once you have determined which kind of company you’d like to work for, you need to think about what kind of job you’d like to have. As we discussed at the beginning of this course, marketing also includes advertising and public relations. A person with a background in marketing could work in any of these fields or could specialize in something even more specific, like market research or Internet marketing. Some of these jobs are described below.
Advertising Director: An advertising director plans and supervises a company’s advertising strategy. Advertising directors manage the development of sales materials, including media kits, and supervise a group of sales representatives. They are also responsible for developing budgets and projections for advertising. This position generally requires a bachelor’s degree and five years of field experience. Advertising directors also need good communication and people skills. They must be quick, creative thinkers who can come up with a lot of ideas.
Account Executive: An account executive generally works at an advertising agency and is responsible for managing a number of accounts as well as developing new accounts. This position typically requires a bachelor’s degree and three years of field experience. Account executives need to be outgoing and ambitious, with strong people skills, a competitive spirit, and an optimistic attitude.
Media Director: A media director is responsible for making decisions about purchasing print space in newspapers and magazines and broadcast time on radio and television for the clients of the advertising agency. Media directors use statistics and market research to determine the best media plan for a specific client based on the client’s objectives and budget. This position generally requires a bachelor’s degree and five years of experience. Media directors need to be detail oriented and good at multitasking and communicating their ideas.
Brand Manager (also called a Product Manager): A brand manager plans, develops, and directs the marketing efforts for a particular brand or product. Brand managers are usually responsible for managing specialists in sales, advertising, promotion, research and development, market research, finance, and more. This position generally requires a bachelor’s degree and four years of field experience. Brand managers should be results oriented and ambitious, with strong interpersonal, communication, and analytical skills.
Market Research Director: Market research directors supervise anything to do with market research and the development of new concepts and ideas. They spend time planning and evaluating research and development proposals. This position generally requires a bachelor’s degree with at least five years of field experience. Market research directors should be detail oriented and have strong leadership skills.
Market Research Analyst: Market research analysts gather and analyze data to evaluate existing and potential product and service markets. It is their responsibility to identify and monitor competitors and research market conditions or changes in the industry that may affect sales. This position generally requires a bachelor’s degree. Market research analysts should be detail and goal oriented, with excellent organizational and communication skills. They also need to have a high level of professionalism and strong ethics to guide their market research decisions.
Public Relations Director: A public relations (PR) director plans and oversees the company’s overall strategic public relations programs, which may include media relations, community relations, internal communications, and investor relations. PR directors may also have budget management responsibilities. This position generally requires a bachelor’s degree with at least seven years of field experience. PR directors need strong communication skills. They need to be confident and persuasive speakers, quick thinkers, and quick learners, with good leadership abilities.
Public Relations Specialist: A public relations (PR) specialist prepares information about an organization and publicizes it via newspapers, periodicals, television and radio, and other forms of media. The PR specialist’s job may include writing press releases, speeches, or op-ed pieces; planning special events; representing the company at press conferences and trade shows; tracking trends; using social media to promote the company; and looking for opportunities to receive media coverage. This position generally requires a bachelor’s degree. PR specialists should have excellent communication skills. They need to be persuasive, confident speakers and quick thinkers.
Copywriter: A copywriter usually works in a creative partnership with an art director to create and produce effective advertisements. The copywriter creates the verbal or written component of these ads, including catchphrases, slogans, or messages. The job includes writing all the wording in any type of advertising, including posters, press, leaflets, brochures, radio or television scripts, and web or digital copy. Copywriters must have outstanding written communication skills and work well under pressure. A bachelor’s degree is recommended.
Art Director: An art director usually works in a creative partnership with a copywriter to create and produce effective advertisements. The art director focuses on the look and feel of a campaign. The art director is responsible for producing innovative concepts for advertising campaigns in all kinds of media, including television, radio, posters, press, and direct mail. Art directors are also involved in Internet advertising, using sites such as YouTube and Facebook to generate publicity. Art directors need strong art skills and training in graphic design. A bachelor’s degree is recommended.
[bookmark: _GoBack]Note that some positions require knowledge and skills from several of these descriptions. For example, hotel sales managers need to know a lot about advertising, PR, and marketing. 
Getting Started
If you want to succeed in the hospitality industry, you need good people skills. It is important to have a friendly attitude and a genuine enjoyment of other people. Hospitality companies including Disney, Southwest Airlines, and Four Seasons Hotels all say that a positive and friendly attitude is the number-one quality they look for in a new hire. Teamwork is also very important.
As for specific job skills, those can be obtained through a bachelor’s, master’s, or even a PhD degree program, but most experts claim that hands-on experience will enhance your college education, as you will be able to put the information you learn in class into proper perspective. Keep in mind that even a summer job waiting tables is hands-on experience in the hospitality industry. Many people start out in low-level jobs and work their way up by demonstrating excellence on the job and by continuing their education.
All hospitality careers require ongoing training, starting with a company orientation that presents the company’s philosophy, culture, and priorities. In addition, many companies offer on-the-job training. Marketing professionals will need a bachelor’s degree to qualify for most entry-level jobs and an MBA to advance in their field. The MBA in marketing typically includes courses in management policy, research, advertising and promotion, quantitative analysis, and consumer behavior. Additional coursework in behavioral sciences like psychology can be helpful. If you want to be a marketing director someday, the combination of a degree and some work experience (from an internship or a summer job) can be a great way to start.





Student Resource 15.3
Reading: Sample Personal College Profile
Describe your career goal. Explain which school can help you reach your goal.

The University of California at Santa Cruz (UCSC) is one of the top programs in the country for computer and video game design. I believe that this could be a great university for me to attend as I pursue my dream of becoming a video game designer. My career goal is to start out by getting a job as a game programmer or level designer, but ultimately I want to become a producer and game designer like Hideo Kojima, who made the Metal Gear Solid games, or Peter Molyneux, who designed games like Fable and Black and White. In order to do that, I need to have a strong background in programming but also a good sense of artistic and creative design elements. I think UC Santa Cruz is the best program to help me learn those skills.
Describe the classes, majors, or programs the school offers that appeal to you.

UC Santa Cruz is the only school in the University of California system that offers a computer-science–based program in video game design. This four-year program results in a bachelor of science degree in computer science with a specialization in game design. This program offers a broad background in computer science, which is important because it helps the student really understand how the technology works, and it can help students get jobs after they graduate. One of the professors is an expert in artificial intelligence, which I think is great, because having good artificial intelligence is really important in a game and it is hard to do. The designers I admire, like Kojima and Molyneux, use artificial intelligence very well, and that’s part of what makes their games so good.
The program also requires a lot of study outside of computer science, which I think is really important. People who pursue this major at UCSC have to take classes in art, music, ethics, theater, and film, which means that I get to learn not just about the technology in the games but also about the artistic side of them. I think that’s a big part of making a good game. The best part is that there’s a year-long team game-design project that is part of the graduation requirement, so the students have a chance to build a real game that they could show to developers when they’re trying to get a job.
Describe the professional or academic opportunities the school offers outside of the classroom that can help you reach your career goals.

UCSC has a good internship program through their career center, and although they can’t guarantee that all their game design students get internships, the school is in a good location for internships. It’s near Silicon Valley, and a lot of gaming studios are located in the San Francisco Bay Area.
UCSC also has good facilities. They have a game design lab with computers that have high-performance graphics cards and high-resolution monitors, and they have all the latest computer systems. They’re even working on getting development kits so the students can design games directly on the latest video game systems. And the school’s library lets you check out a video game system and several games—even old systems like the original Nintendo—so you can try out different games you never got to play before.
Explain why this school is a good fit for you personally.

UC Santa Cruz is a good fit for me personally, too. So far, I’ve met all the basic UC requirements, and my SAT scores look like they match up with what UCSC wants. They also said that to get in you should have taken several math and science courses, and I have. The school isn’t that expensive compared to other colleges, and it offers a lot of financial aid, so that’s good, because I’ll probably need help to pay for school.
UCSC seems like a big school to me, but they have a system to divide up the university into smaller colleges, and each college has smaller residence halls and apartment buildings. So even though there are lots of students there, it sounds like they manage it so the freshmen don’t feel totally overwhelmed. There are over 100 student clubs and organizations on campus, including five or six different groups for minority engineering or math students. Since the school is predominantly Caucasian, it might be nice to have some support, because that will be a big adjustment for me. 
Summarize why this school is a good choice for you.

UC Santa Cruz offers a strong academic program and an environment that I think will help me to feel more comfortable in college. Its location near the San Francisco Bay Area and the senior project of designing an original video game should help me find a job when I graduate, and UCSC’s program covers both the technical and the artistic skills I need to learn to become a great designer. Based on all of this, UC Santa Cruz will definitely be one of the schools that I apply to next year.
Student Resource 15.4
Assignment: Personal College Profile
Student Name:						 Date:			
Directions: This profile should answer the five questions below. The prompts and charts will help you find the answers. Before you begin, read through all of the instructions for this assignment, and read the assessment criteria at the end to make sure you understand how your work will be assessed.
What is your career goal? Which school will help you get there?
What classes, majors, or programs does the school offer that appeal to you?
What professional or academic opportunities does the school offer outside the classroom that might appeal to you?
What does the school offer for you personally?
Summarize in two to three sentences why the school is a good choice for you.
Before You Start Your Research
Complete this section so that you have a better idea of what you’re looking for.
My career goal is.…
											


To help me achieve this goal, a school needs to offer.…							



													

To help me feel comfortable in college, a school needs to offer.…	





Use the following charts to guide your research.
	College Name
	

	Website Address
	

	Location
	

	School, Department, or Program Title
	

	Degree(s) Offered
	

	Specific Program Details That Appeal to Me


	

	School Details That Appeal to Me


	



	College Name
	

	Website Address
	

	Location
	

	School, Department, or Program Title
	

	Degree(s) Offered
	

	Specific Program Details That Appeal to Me


	

	School Details That Appeal to Me


	


If you need more space, copy the charts onto a blank sheet of paper or into your notebook.
Make sure your assignment meets or exceeds the following assessment criteria:
The profile includes specific and accurate information about the school’s academic programs.
The profile includes specific and accurate information about other reasons the school might be a good choice.
The profile identifies how the school fits into a personal career pathway.
The profile is an appropriate length.
The profile is neat and uses correct spelling and grammar.
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