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Teacher Resource 15.1
Guide: Pathways and Careers
Use this information to guide the discussion on pathways and careers before students begin to research and write their own college profile.
Ask students, “What majors do you think might prepare you for a career in hospitality marketing?” 
Reassure them that it’s alright to guess—they will have an opportunity to do research and find specific majors later on.
Major in hospitality marketing?
This is not a major by itself but is usually a part of a major like hospitality management or hospitality administration. 
Write down “Hospitality Management/Administration” on the board as a possible option. Point out that this could be a good major for any of the jobs they read about earlier in the lesson.
What if they work at an agency or a consulting group?
If students work at an agency or a consulting group, they might have clients who are outside of the hospitality industry. 
What type of major might prepare them for a job like that? A major in communications, marketing, or advertising—maybe even a BBA (bachelor of business administration) degree. List those on the board.
What about people who want to go into copywriting? 
Ask students, “What does a copywriter do? What kind of skills would they need to develop in college if they wanted to be a copywriter?” Writing skills, of course. 
So a student who planned to be a copywriter might major in communications but could also be an English major or creative writing major. List those on the board.
What about people who want to become art directors? 
What do they do? What skills do they need? Graphic design training and art skills. 
So they might major in graphic design or art.


 Teacher Resource 15.2
Assessment Criteria: Personal College Profile
Student Name:______________________________________________________________
Date:_______________________________________________________________________
Using the following criteria, assess whether the student met each one.
	
	
	Met
	Partially Met
	Didn’t Meet

	The profile includes specific and accurate information about the school’s academic programs.
	
	□
	□
	□

	The profile includes specific and accurate information about other reasons the school might be a good choice.
	
	□
	□
	□

	The profile identifies how the school fits into a personal career pathway.
	
	□
	□
	□

	The profile is an appropriate length.
	
	□
	□
	□

	The profile is neat and uses correct spelling and grammar.
	
	□
	□
	□



Additional Comments:
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________
Teacher Resource 15.3
Key Vocabulary: Working in the Industry and Course Closure
	Term
	Definition

	account executive
	Often works at an advertising agency and is responsible for managing a number of accounts as well as developing new accounts. Works directly with the client and serves as the client’s liaison with every department within the agency (creative, financial, production, etc.). May also apply to sales or catering within a company’s marketing department.

	art director
	Works in a creative partnership with a copywriter to create and produce effective advertisements. Focuses on the look and feel of a campaign and is responsible for producing innovative concepts and ideas for advertising campaigns in all kinds of media.

	associate’s degree (AA)
	A degree given for successful completion of some courses of study at a two-year college.

	bachelor of business administration (BBA)
	A college degree that typically requires four years of study in commerce and business. 

	bachelor’s degree (BA or BS)
	An academic degree typically requiring four years of study. The degree conferred on someone who has successfully completed undergraduate studies; a bachelor of arts is a BA and a bachelor of science is a BS.

	college
	An institution of higher learning that offers undergraduate programs (usually of a four-year duration) that lead to a bachelor’s degree in the arts or sciences (BA or BS).

	copywriter
	Works in a creative partnership with an art director to create and produce effective advertisements in a range of media. The copywriter focuses on the verbal and written content of the advertisement. 

	disseminate
	To spread around, as in “to disseminate publicity.”

	doctorate (PhD)
	One of the highest earned academic degrees conferred by a university; a PhD is a “doctor of philosophy” rather than an MD, which is a “doctor of medicine.”

	entry level
	A job that doesn’t require prior work experience, making it suitable for someone who is new to the field or has just graduated and is looking for a first job.

	graduate school
	Post undergraduate education, usually in pursuit of a master’s degree, a doctorate, or a professional degree.

	major
	The subject, theme, or professional field in which students choose to specialize during their undergraduate education.

	market research analyst
	Gathers and analyzes data to evaluate existing and potential product and service markets. Identifies and monitors competitors; researches market conditions or changes in the industry that may affect sales.

	market research director
	Supervises anything to do with market research and the development of new concepts and ideas. Plans and evaluates research and development proposals.

	master of business administration (MBA)
	An advanced university degree in business studies.

	master’s degree (MA)
	A graduate degree typically requiring two or three years of study beyond a bachelor’s degree; an academic degree higher than a bachelor’s but lower than a doctorate.

	media director
	Buys advertising space in various media; plans media strategies using statistics and data analysis, with client objectives and budget in mind.

	minor
	A secondary specialization; whereas a student might take 30 or more units in a major, a minor might require only 10–15 units.

	postsecondary education
	Education pursued after high school (secondary school).

	product or brand manager
	Plans, develops, and directs the marketing efforts for a particular brand or product. Responsible for coordinating the efforts of specialists in sales, advertising, promotion, research and development, market research, finance, and more.

	public relations
	The generation of positive publicity for the company in the media. Specifically, it is a marketing sector that focuses on the company’s overall strategic public relations programs, which may include media relations, community relations, internal communications, social media, and investor relations. May also have budget management responsibilities.

	undergraduate
	A university student who has not yet received a first degree.

	unit
	A value that indicates the amount of college credit assigned to a course. In many cases, one hour of lecture a week equals one unit of credit. Units are used to determine whether a student is full time or part time and may also be a part of scholarship requirements.

	university
	[bookmark: _GoBack]An educational institution that usually maintains one or more four-year undergraduate colleges (or schools) with programs leading to a bachelor’s degree, a graduate school of arts and sciences awarding master’s and doctoral degrees (PhDs), and graduate professional schools.


Teacher Resource 15.4
Bibliography: Working in the Industry and Course Closure
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