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Student Resource 14.1
Organizer: Project Components
Student Names:							 Date:			
Directions: Use this chart to make sure you have all the pieces that you need to create your marketing plan and presentation. Here are a couple of examples:
	Project Component
	From Lesson…
	Status and Needs

	Example: Attraction Proposal
	3
	Finished; Shawna is keeping it in her binder

	Example: Market Research Report
	7
	Lost the final report; need to re-create our graphs



	Project Component
	From Lesson…
	Status and Needs

	Attraction Proposal
	3
	


	Mission Statement and Goals

	4
	

	Market Research Report (including graphs)
	7
	


	Brand Planning Sheet and Brand Mark
	7
	


	Marketing Strategy Statement
	8
	


	Press Release
	9
	


	Print Marketing Research
	10
	

	Jingle
	11
	

	Internet Marketing Research
	12
	

	Social Media/Digital Marketing Plan and Mock-up
	13
	

	Marketing Plan
	14
	Will complete it during this lesson


We’re Missing Something—What Do We Do?
Talk to your teacher. Some things are crucial to be able to use when writing your marketing plan and presentation, like your attraction proposal or your strategy statement. Other things, like your press release or your jingle, might be fun to include, but your presentation can still be strong without them.
If you are missing something you really need, you may have to re-create some part of that assignment before you can develop your plan and your presentation. That’s why you need to talk to your teacher right away.
What Should We Do with the Pieces We Have?
Put them somewhere safe! Your teacher might let you store them in the classroom during this lesson. If not, put them in a binder or folder and give them to the group member who is most likely to take good care of them. If you have digital copies of your work, make sure they are saved someplace where everyone in the group can get to them, such as in a shared folder on Google Drive. You will want to have these pieces to look at throughout the rest of this lesson.
We Have All Our Pieces—Now What?
If you have all your pieces, look closely at them and make sure they reflect your best work. If they aren’t, here’s your chance to fix them up.
If all your pieces look terrific, talk to your teacher about what you can do to prepare your assignments for inclusion in your presentation. That might include:
Gathering all your digital files into one folder
Deciding which pieces you will include in your presentation (for example, which of your social media examples pieces will you use? Will you include the jingle, or not?)
Creating a graph of your market research (if you didn’t already do so)
Scanning a drawing or taking a photo of it so you have a digital copy
Making a recording of your jingle to play as part of your presentation


Student Resource 14.2
Assignment: Marketing Plan Overview
Student Names:_______________________________________________________ Date:___________
Directions: Now it’s time to put together a simple marketing plan overview. Use the project assignments you have already completed to fill out the overview organizer on the next page. An example is provided below. Before you begin, read through all of the instructions for this assignment, and read the assessment criteria at the end to make sure you understand how your work will be assessed.
	Attraction Name
	The FarmHouse Family Retreat

	Description (3‒4 sentences)
	The FarmHouse Family Retreat is the ideal getaway for families with young children, only 20 minutes from downtown Santa Rosa in northern California. Built on two historic farming properties, the FarmHouse celebrates the unique agricultural heritage of Santa Rosa by offering families a chance to find out what it’s like to live on a farm, even if it’s just for the weekend.

	Mission Statement
	The FarmHouse Family Retreat wants to lead the way in green hospitality in Northern California. We aim to provide a sustainable escape for families to relax and learn about healthy living and the world around them.

	Market Research Process and Results
	We gathered our research from parents because the FarmHouse is a family vacation destination. We surveyed 20 moms or dads of children in elementary school. We visited a local elementary school’s basketball game and talked to parents in the stands. 
According to our survey, the biggest factor affecting parents' choice of vacation spots is how much fun the whole family can have there. We also found that many local parents have not taken their children on vacations that require plane travel, which suggests a local vacation spot that offered fun for the whole family could be very successful.

	Brand Mark
	Our brand mark is a circle with the words “The Farmhouse Family Retreat” around the border. Inside is a graphic of an apple tree, two parents and a young child, and a goat. The colors are green and brown.
We chose this brand mark because it symbolizes the kind of experience a family would have at the FarmHouse Family Retreat. They can eat or cook with apples that they pick right off the tree, they can interact with farm animals, and they can just be together having fun in a wholesome environment. 

	Marketing Strategy Statement
	We want to appeal to families with children under the age of 18 who live within 100 miles of our attraction. We want to encourage them to book a vacation at the FarmHouse or at least attend one of our special events for families.

	Plan: Public Relations
	Seek media coverage related to sustainability (the FarmHouse is LEED certified), family fun/family activities

	Plan: Print Marketing
	Ads in the local free paper
A full-page, full-color ad in Parents magazine for the Grand Opening
Brochures to be displayed/distributed at farmers markets, local children's stores

	Plan: Broadcast Media Marketing
	No television ads (they’re expensive and it would be hard to know if we’re reaching the right audience)
Radio ad (with original jingle) broadcast on local family station, news station

	Plan: Internet Marketing
	FarmHouse website: Lots of photos/video of the resort; information on local events and activities to increase relationship with the local community; booking feature on home page so it's easy for potential guests to reserve a room

	Plan: Social Media/Digital Marketing
	Comprehensive social media strategy, including presence on Facebook, Twitter, Pinterest, Instagram, YouTube



Use your earlier work to help you fill out this organizer for your overview. You don’t need to write in complete sentences, but make sure you include all the important information. You must include a response for every category. If you choose not to use a specific marketing channel, explain why.
	Attraction Name
	


	Description
	




	Mission Statement
	




	Market Research Process and Results




	




	Brand Mark
	





	Marketing Strategy Statement
	





	Plan: Public Relations
	




	Plan: Print Marketing
	




	Plan: Broadcast Media Marketing
	




	Plan: Internet Marketing
	




	Plan: Social Media/Digital Marketing
	





Once You Have Finished
Read over your overview. Do all your pieces fit together? Do the specific ideas you have for each marketing channel reflect your goals? Your target market? Your strategy? If not, make changes!

Make sure your assignment meets or exceeds the following assessment criteria:
The plan overview provides detailed information about a particular hospitality attraction and how to promote it to a specific target market. 
The plan overview thoroughly addresses all five marketing channels (public relations, print marketing, broadcast media marketing, Internet marketing, social media/digital marketing).
Each element of the plan supports the other elements so that they work well together.
The completed assignment is neat and easy to read.

Student Resource 14.3
Frame: In-Progress Plan Feedback
Student Names:							 Date:			
Directions: Use this writing frame to help you provide feedback on another group’s marketing plan. After you read the plan, work with your project group to use the sentence prompts below to help you give useful feedback.

One thing we think your plan does really well is….


We also liked….



We think you might need to work more on…     					because….



We think that all the components of your plan 	fit	    don’t fit (choose one)    together well because….



We think your plan 	will		won’t   (choose one)    reach your target market because….
Student Resource 14.4
Organizer: Preparing to Make Your Prezi
Student Names:							 Date:			
Directions: Your presentation should include everything you put in your marketing plan as well as a conclusion that persuades, or sells, the audience on why your plan will be a success. Use this organizer to help you divide up the work so each group member makes an equal contribution. Refer back to your completed marketing plan overview (Student Resource 14.2) for guidance.
	Job Title
	Responsibilities
	Group Member Name

	Content Expert
	Inserts content for the following parts of the presentation:
Attraction description
Mission statement
Market research process and results
Marketing strategy statement
Also writes a first draft of the conclusion for the presentation 
	

	Marketing Plan Expert
	Inserts content for the following parts of the presentation:
Plan details: public relations
Plan details: print marketing
Plan details: broadcast media marketing
Plan details: Internet marketing
Plan details: social media/digital marketing
	

	Visual and Multimedia Expert
	Adds visuals that already exist (market research graphs, brand mark, etc.) and revises visuals if necessary
Adds any multimedia (video/audio clips) the group wants to use 
Finds visuals/multimedia to support and enhance the prezi 
	

	Prezi Expert
	Studies the Prezi guide (Student Resource 14.5) and uses the support/tutorials on the Prezi site to find answers to the team’s questions
Saves a copy of the prezi periodically so the group has a backup in case something goes wrong
Maintains the prezi “path” and adds transitions as appropriate
Works on the overall feel and flow of the prezi
	


Next Steps
Make sure you have all the materials for your section of the prezi.
Check that you can access the saved prezi in your account.
Get to work!
Student Resource 14.5
Guide: How to Make a Prezi
Directions: Your teacher will explain how to set up or access your Prezi account. Use this guide to help you figure out the steps for creating your prezi.
Navigating Your Prezi
[image: ]Now your screen should be showing your template. On the left hand side of the screen, you should see various slides of your presentation under a button that says Edit Path. The path is the order in which your information is presented.
Use the Path to navigate between the slides or sections of your presentation. Most templates are already set up with titles, body text, and places to insert images, but you can change that in any way you like.
To change where a specific section goes in the presentation, just click on that section and drag it to a different spot.
To add a brand new section, click the Add button at the bottom of the Path.




[image: ]This small menu is always available to you. The magnifying glasses help you zoom in or out, and the home button helps you to move back to an overview perspective of your presentation after you’ve zoomed in or out.

Adding Text
[image: ]
Your template probably says something like “Click to Enter Title.” Click on that and you will be able to put in the title for your presentation, which should include your attraction’s name.

To insert text anywhere else, just click on the prezi.
Working with Images
[image: ] 
To insert images, videos, and so on, click on the Insert button at the top of the screen. You can select suggested images Prezi offers or add your own.

[image: ]Once you add an image, you can move it or zoom in or out by using this menu, which appears in the center of the image.


In addition, a small menu pops up when you select a photo. [image: ]
That menu allows you to replace the image, crop it, add effects, or delete it.  
If you select effects, Prezi provides a photo editor. This lets you add interesting visual effects to images, correct photo problems (like red eye), or add a frame around your photos. 


 [image: ]
[image: ]     You can tell if you have a photo selected if it has a blue frame around it. While the blue frame is around it, look for a small line in one corner of the photo. If you click and hold on that line, you can turn the photo so that it’s angled.


Before							After (Image Turned)
[image: ]					[image: ]		

Adding Frames and Arrows
To add a new frame (the circles and boxes and so on around each section of your presentation), click on the Frames and Arrows button at the top of the screen. You can also use this button to add arrows between sections of your presentation.


 [image: ]
Viewing, Undoing, and Saving


[image: ]  One reason prezis are interesting is that they are animated as they move from section to section (or slide to slide). To view how the prezi moves from section to section along the path, click Present in the upper-left corner of the screen.
If you make a mistake, you can always click Undo, located next to the Present button. Next to the Undo button is a Save button, which also tells you when the last time you saved was. Make sure to save your prezi often!

[image: ]
Special Skills
Visual or Prezi Experts: looking for tips and techniques? Check out these tutorials:
Duplicating Prezis (saving a copy): https://prezi.com/support/article/sharing/duplicating-prezis-save-a-copy/
Prezi Animations and Transitions: htps://prezi.com/support/article/creating/animations-and-transitions/
Setting Your Prezi’s Path: https://prezi.com/support/article/creating/setting-your-prezis-path-adding-a-slide/
Inserting Images: https://prezi.com/support/article/creating/inserting-images/ 
Five Simple Steps to a Great Prezi: https://prezi.com/support/article/steps/five-simple-steps-to-a-great-prezi/ 
Student Resource 14.6
Organizer: Preparing Speaker’s Notes
Student Names:								 Date:		
Directions: You have created your prezi, but you still need to decide who is going to talk about what part of your presentation and then write your speaker’s notes. Use this resource to help you. 
Assigning Speakers
Every member of your group needs to speak as part of this presentation. Ideally, you will all speak for approximately the same amount of time—about one minute. Use the table below to help you identify the sections of your presentation and who will speak about each one.
	Section of the Presentation
	Section Leader(s) (who will talk about it)

	Example: Mission Statement and Market Research
	Liane

	
	


	
	

	
	


	
	



Once you have determined who will speak about each section, each group member needs to develop presentation notes. Use the information on the next page to help you write good notes.
Writing Presentation Notes
Speakers make notes to themselves on index cards or a sheet of paper so that they remember everything that they want to say. These notes help the speaker stay focused and can also keep him or her from feeling too nervous. Without them, you might find yourself saying your part in the wrong order, rambling on and boring your audience, or saying things you never meant to say. 
It’s not a good idea to just read your information from the slides or sections of your prezi. Why not? For one thing, if you are trying to read the prezi, you will be standing with your back to the audience—not a good way to present! For another thing, the audience doesn’t want to sit there while you read exactly what’s being projected. They can read that for themselves. They want you to explain what it says in your own words and possibly to add a detail here or there that didn’t make it into the actual prezi content.
Presentation notes don’t include every word of your presentation; they are really a list of reminders. When you write them, think about good details and interesting ways to express your information so that the audience is truly listening and enjoying your part.
Here is an example of one student’s presentation notes. The project was on how to change what you eat in order to be healthy, and her part was on drinks.  
- one can of Coke has the equivalent of six teaspoons of sugar in it
- rots your teeth; makes your blood sugar spike so you feel jittery and then tired when you crash
- if you are overweight, it’s one of the main reasons
- instead, when you’re home drink:
	- juice spritzers: describe how to make one
	- tea, any kind. Even if you like it with sugar you will only put two teaspoons in. Explain antioxidants
	- skim or 1% milk for protein and calcium for bones. Drinking milk at our age helps prevent our bones from breaking when we’re grandparents. Describe osteoporosis
	- ice water with a little lemon













Practice your presentation with your group, using your presentation notes. When you practice, glance at your notes but mostly look at your audience. Smile, stand tall but try to look relaxed (it might help you feel relaxed!), and speak slowly and clearly. People usually talk too quietly and quickly when they are in front of an audience. If you sound too slow and loud to yourself, you are probably speaking so that people can hear and understand you.

Good luck!
Student Resource 14.7
Feedback Form: Project Overview Presentation

Attraction Name:					Students:					

If you ran a hospitality or tourism business, would you hire this group to handle your marketing? Why or why not?


List three things the group did well.
1. 
2. 
3. 

List three things you thought they could have done better.
1. 
2. 
3. 
- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Attraction Name:					Students:					

If you ran a hospitality or tourism business, would you hire this group to handle your marketing? Why or why not?


List three things the group did well.
1. 
2. 
3. 

List three things you thought they could have done better.
1. 
2. 
3. 
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