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[bookmark: _GoBack]In this lesson, students put together the final components of their culminating project. Students draw upon all the work they have done throughout the course to draft a marketing plan for their project attraction. They then use that plan as the basis for creating a prezi presentation. Students view an example presentation and evaluate it using a rubric before working together to create their own prezi. Then students present their projects to an invited audience. This special occasion is a fitting demonstration of how much they have learned about marketing, working in groups on a long-term project, and making professional presentations. This lesson also gives students an opportunity to consider their experience with giving presentations and to choose personal goals for strengthening their presentation skills.
Advance Preparation
Students will need all their previous assignments for this lesson; make sure to have these assignments assessed and ready to return in Class Period 1.
This lesson includes the final presentation of the students’ marketing plans. The presentation should be a major event with an invited audience. See Teacher Resource 14.3, Guide: Planning for the Presentation, for the details of how to prepare for the event.
In Class Periods 3, 4, 5, 6, 7, and 8, students will need computers with Internet access to create a prezi (one for each student). 
This lesson is written for students to use the popular presentation software program Prezi to create their marketing presentations. There may be a learning curve, particularly if your students are used to working with PowerPoint or a similar program. Prezi does require an account, but free accounts are available on Prezi’s site (www.prezi.com). If you prefer not to have students use Prezi, make adjustments to the lesson steps and timing to accommodate your preferred presentation tool. 
Ensure your own familiarity with Prezi using Student Resource 14.5, Guide: How to Make a Prezi, or the tutorials available at prezi.com/support/. 
Familiarize yourself with the project roles described in Student Resource 14.4, Organizer: Preparing to Make Your Prezi. Note that this organizer is set up for project groups of four students. If you have larger or smaller groups, you may have to make adjustments. Before the lesson begins, make at least four copies of Teacher Resource 14.1, Rubric: Marketing Presentation, for each student.
This lesson is expected to take 10 class periods. Keep in mind that the number of class periods needed for this lesson will vary depending on how many groups of students need to present and whether the presentations are given outside of class time.

Lesson Framework
Learning Objectives
Each student will:
Synthesize multiple marketing elements into a cohesive marketing plan
Demonstrate the ability to use presentation software to create an effective marketing presentation
Develop a presentation that captures the highlights and key components of a marketing plan
Demonstrate the ability to give a professional presentation
Academic Standards
Implement marketing research to obtain and evaluate information for the creation of a marketing plan (Common Career Technical Core 2012, Standard MK 2)
Communicate information about products, services, images and/or ideas to achieve a desired outcome (Common Career Technical Core 2012, Standard MK 9)
Apply techniques and strategies to convey ideas and information through marketing communications (Common Career Technical Core 2012, Standard MK-COM 1)
Access, evaluate and disseminate information to enhance marketing decision-making processes (Common Career Technical Core 2012, Marketing cluster, Standard MK-COM 3)
Plan, manage and organize to meet the requirements of the marketing plan (Common Career Technical Core 2012, Standard MK-MGT 3)
Access, evaluate and disseminate information to aid in making marketing management decisions (Common Career Technical Core 2012, Standard MK-MGT 4)
Demonstrate leadership qualities and collaboration with others (Common Career Technical Core 2012, HT-RFB 4)
Apply listening, reading, writing and speaking skills to enhance operations and customer service in food and beverage service facilities (Common Career Technical Core 2012, HT-RFB 10)
Assessment
	Assessment Product
	Means of Assessment

	Marketing plan overview (Student Resource 14.2)
	Assessment Criteria: Marketing Plan Overview (Teacher Resource 14.2)

	Marketing overview presentation (culminating project)
	Rubric: Marketing Overview Presentation (Teacher Resource 14.1)


Prerequisites
Understanding of marketing philosophies and current marketing trends
Solid grasp of demographics, marketing segmentation, niche markets, and the application of these concepts to specific communities
Ability to design basic marketing products, product bundles, and advertisements for these products as part of an overall marketing plan
Ability to conceptualize a rudimentary marketing and public relations campaign to increase visibility and tourist awareness of a specific place
Ability to strategize a marketing campaign for a community, drawing on an understanding of cooperation, competition, and public perception in marketing 
Ability to use the results of basic market research to inform a marketing strategy
Understanding of the importance of positioning and brands when designing a marketing strategy
Ability to employ a variety of appropriate marketing channels to launch and sustain a marketing campaign with the objective of drawing more tourists to a community 
Instructional Materials 
Teacher Resources
Teacher Resource 14.1, Rubric: Marketing Overview Presentation
Teacher Resource 14.2, Assessment Criteria: Marketing Plan Overview
Teacher Resource 14.3, Guide: Planning for the Presentation 
Teacher Resource 14.4, Bibliography: The Marketing Plan and Presentation
Student Resources
Student Resource 14.1, Organizer: Project Components
Student Resource 14.2, Assignment: Marketing Plan Overview
Student Resource 14.3, Frame: In-Progress Plan Feedback
Student Resource 14.4, Organizer: Preparing to Make Your Prezi
Student Resource 14.5, Guide: How to Make a Prezi
Student Resource 14.6, Organizer: Preparing Speaker’s Notes
Student Resource 14.7, Feedback Form: Project Overview Presentation
Equipment and Supplies
LCD projector and computer to show an example presentation and the culminating project  presentations
Computers with Internet access (one computer for each student)
Whiteboard, blackboard, or flip chart

Lesson Steps
	Step
	Min.
	Activity

	
	
	class period 1

	1
	15
	Composing with Key Words
As students approach the end of the course, they draw on what they have learned to write a short statement demonstrating the relationship between some of the concepts they have learned. This sets the context for the work they will do in this lesson.
Before class begins, write the following terms on the board or a sheet of chart paper:
Mission statement
Goals
Marketing strategy
Marketing plan
When class begins, ask students to look over the four terms and think about what they have learned about each one. You may wish to remind students that information about marketing strategy and marketing plans was provided in Lesson 1, mission statements and goals in Lesson 4, and more information on marketing strategy was provided in Lesson 8.
Put students into pairs and ask them to discuss what they remember about each of these terms. Then instruct students to write a sentence that explains how these four terms relate to each other. The sentence will be long, but it must be grammatically correct.
Allow approximately five minutes for students to write their sentence. Then invite them to share it with the rest of the class. Make sure students remember the following key points:
The mission statement describes the company’s reason for being―what this company is going to do better (or differently) than all other companies.
Goals should be SMART (specific, measurable, achievable, realistic, and accomplished within a timetable). Goals describe what a business wants to accomplish.
Marketing strategy: a planned approach to help a business achieve its goals through marketing. Strategy is the big picture―who the company’s target market is and what the company wants that market to do.
Marketing plan: the specific details of how the business will accomplish its marketing strategy. 
Point out that students have already completed three out of the four (mission statement, goals, and marketing strategy) for their project attraction. Now it’s time to create their marketing plan and develop a presentation to share their plan.

	2
	15
	Culminating Project Work: Getting Organized
Students work together to gather up all the project assignments they have done so far. This activity prepares them to write their marketing plan and develop their presentation later in this lesson. It also focuses on the following college and career skills:
· Demonstrating teamwork and collaboration
· Utilizing time efficiently when managing complex tasks
Ask students to move into their project group and look over Student Resource 14.1, Organizer: Project Components. Tell them that this resource lists all the work they have done so far on their projects. Instruct students to review the list as a group and look over their work to make sure that they:
Have a copy of every assignment
Have each assignment completed
Explain that in this lesson, students will be putting together a marketing plan that summarizes everything they have done on this project. Then they will use that plan to create a presentation to explain their marketing plan to an invited audience that will include marketing professionals.
Point out that students might use the components listed on Student Resource 14.1 in two different ways. Some components, such as the attraction proposal or print marketing research, will be a reference for students as they write their plan. Other components, like the market research graphs, brand mark, or social media mock-up, might be included as part of their final presentation. If students have Internet access, an option is to have them use a cloud-based application like Google Docs to upload, edit, and review documents as a group.
Let students know that they will have some time during this class period to fix, finish up, or redo any components that need a little more work, so the first step is figuring out which components they have and which might need a little more work.
As students get to work, make sure that any assignments related to the project are returned. Then circulate through the room while students talk, checking in with each group and advising as necessary. If some groups have lost or failed to complete key portions of their project, they may need to make up that work before they can move on to writing their marketing plan.
If some groups have all their assignments complete and organized, direct them to the last section of Student Resource 14.1 (We Have All Our Pieces—Now What?). This section provides a list of steps students can take to prepare themselves to create a digital presentation, such as a prezi (or PowerPoint). Work with students to determine which of these steps is most appropriate for their group.
If there are groups that are missing (or redoing) a lot of their assignments, ask them to meet with you to determine what their next steps should be.  

	3
	20
	Introduction: Creating a Marketing Plan
Students prepare to write marketing plans by analyzing an example.
Review Student Resource 14.2, Assignment: Marketing Plan Overview. Explain that this resource provides them with a very simple marketing plan overview they should be able to complete pretty quickly, using the materials they have already created for their project. 
Go over the example, which is based on the FarmHouse Family Retreat, and answer any questions. Draw students’ attention to the assessment criteria. Ask students to read over the assessment criteria in their group and discuss which criterion they think their group will have an easy time with and which criterion might be more challenging for their group. Invite volunteers to share what their group decided. Make sure students understand that they have to make sure all the various components fit together.
Tell students that they will have part of the next class period to write their marketing plans.

	
	
	CLASS PERIOD 2

	4
	20
	Writing: Marketing Plan
Students synthesize the work they have done on their projects by creating a basic marketing plan.
Tell students they have some of this class period to work on their marketing plan. They only need to create one plan per group to turn in, but point out that they may need to rewrite their plan if it gets too messy and difficult to read.
Check in with each group while they work on Student Resource 14.2 to answer questions and help them make changes to their plan if the pieces aren’t all fitting together.
When approximately half an hour remains in the class period, ask students to wrap up their work and prepare to share their plan with another group to obtain peer feedback.

	5
	15
	Culminating Project Work: Getting Feedback
Students get feedback on their plans from another project group.
Ask students to look over Student Resource 14.3, Frame: In-Progress Plan Feedback. Explain that this is how students can give feedback to another group on their overview.
Arrange for each group to trade its in-progress marketing plan overview with another group. Students should quickly read over the other group’s plan and use Student Resource 14.3 to provide feedback. Circulate through the class as students write their feedback, making sure that all feedback is constructive and useful. 

	6
	15
	Culminating Project Work: Revising the Plan Overview
Students review their peer feedback and make final revisions to their marketing plan overviews.
Instruct students to read over their peer feedback and revise their overview as needed. 
Tell students they will have a limited amount of time to complete their revisions. If any groups feel they need a lot more time to finish them, ask them to speak with you immediately.
At the end of class, ask students to wrap up their work on their marketing plan overview (Student Resource 14.2) and turn them in to you. Assess the plans using Teacher Resource 14.2, Assessment Criteria: Marketing Plan Overview. Be prepared to return the marketing plans in the next class period so students can use them to guide the development of their presentations.

	
	
	CLASS PERIOD 3

	7


	20
	Culminating Project Work: Rubric and Example Presentation
To prepare themselves to create their marketing presentations, students study the rubric that will be used to assess their work. They use the rubric to evaluate an example presentation.
Before class begins, make sure you have enough copies of Teacher Resource 14.1, Rubric: Marketing Overview Presentation, (one per student). 
Ask students to think about why a marketing team might want to share their ideas in a presentation rather than a written plan. Students should be able to recognize that a presentation is more visual and interesting than a written plan. Explain that in an effort to make sure their plan is even more visually interesting, they will be using a presentation tool called Prezi rather than PowerPoint. Explain that professionals use Prezi for their presentations because it is creative, dynamic, and flexible. 
Distribute copies of Teacher Resource 14.1, Rubric: Marketing Overview Presentation. Tell students that this is how their final presentation will be assessed. Ask students to read over the categories on the rubric and determine which ones are about the content or materials of the presentation and which ones are about how the students behave when working on or delivering the presentation. Students should see that the first four categories (Comprehension of Subject Matter, Evidence and Examples, Creativity, and Organizational Flow) focus on the presentation materials, while the other categories are about student behavior.
Explain that students will now have an opportunity to view an example prezi about a marketing plan for the FarmHouse Family Retreat. As they view the prezi, ask students to use the rubric to evaluate it.
Display the example prezi, available online at http://prezi.com/tpxbm81mavf4/aoht-hospitality-marketing-the-farmhouse-family-retreat/. If time permits, you may wish to allow students to view the example prezi twice.
Once students have had an opportunity to view the prezi, ask them to vote by a show of hands on how they assessed the prezi for Comprehension of Subject Matter: exemplary, solid, developing, or needs attention? Invite a few volunteers to say why they voted as they did. Repeat this process with the criteria for Evidence and Examples, Creativity, and Organizational Flow. In all cases, students could make a case for evaluating the example as solid or exemplary, but it should be clear the example does not qualify as developing or needs attention.
Let students know that next they will begin creating their own prezi, using the example and the rubric to guide their work.

	8


	25
	Culminating Project Work: Starting a New Prezi
In this activity, students are guided through the process of creating a Prezi account, starting a new prezi, and selecting a template. This activity is completed as a class so that the teacher can ensure all groups have a solid foundation before beginning to create their presentation.
Before class begins, determine how you will handle the creation of Prezi accounts. There is a free option available to educational institutions, as well as a free option available to all users who are willing to let their prezi be viewed publicly. Based on your circumstances, prepare instructions for your students about how to create accounts. Also familiarize yourself with how to share prezis across accounts.
When class begins, ask students to move into their project group and assign each student to a computer. Walk students through the process of setting up their Prezi account. Each student should have an individual account.
Once the accounts are established, have each group choose one computer to work on together. Explain that they will create their prezi within one account and then share it across all the group member’s accounts.
Have one member of each group click on “New Prezi.” Prezi offers a variety of templates. Instruct each group to choose one that seems appropriate for their project attraction. There are several templates that are generic enough to work for almost any attraction. It is possible to create a prezi without a template, but it is not recommended unless your students are already comfortable with using Prezi.
When every group has chosen a template, ask students to title and save their prezi. Then walk students through the process of sharing the prezi with the rest of their group. 

	9
	5
	Homework: Getting to Know Prezi
Students learn more about Prezi, the tool they will be using to create their presentations.
For homework, ask each student to watch at least two Prezi tutorials. Tutorials are available on the Prezi site under Support (https://prezi.com/support/). Prezi’s YouTube channel also has an Official Prezi Tutorials playlist (https://www.youtube.com/playlist?list=PL09A34EF19596B7BB). Most of the tutorial videos are less than five minutes long.
If students have limited computer/Internet access at home, there are text or PDF Prezi guides available online. Search for one that seems appropriate for your students and provide copies of it, or make other arrangements so students will have at least a little familiarity with the tool before Class Period 4.

	
	
	class period 4

	10
	15
	Culminating Project Work: Preparing to Make Your Prezi
Students work together in their project groups to decide which group member will be responsible for each component of the final presentation.
Review Student Resource 14.4, Organizer: Preparing to Make Your Prezi. Explain that this resource will help students decide which group member will take responsibility for each component of their final presentation.
Read the list of responsibilities for the Content Expert. Invite students to ask any questions about those responsibilities. Repeat this process for the Marketing Plan Expert, the Visuals/Multimedia Expert, and the Prezi Expert. The Prezi Expert’s responsibilities may be the least familiar to students, although if they completed a tutorial (as they were supposed to for homework), they should have some understanding of the tasks.
Give the groups time to assign one role to each group member. Work closely with any groups that have different numbers (e.g., three or five group members) to ensure the work is distributed fairly. Also take this time to return Student Resource 14.2, Assignment: Marketing Plan Overview, to groups with your feedback.
Once a group has assigned tasks, students should look over your feedback on their marketing plan and use that to guide any changes they would make to their presentation. Students then should work together to make sure each group member has what is needed in order to complete his or her assigned tasks. This could mean that students need to pull out previously completed assignments or make copies of parts of Student Resource 14.2. The Visuals Expert needs to have the drawings or files for all market research graphs, the brand mark, the jingle (if it will be used), and any other visual materials students might wish to insert in their final presentation.
Make sure every student tries to log on to Prezi under his or her own account. Students should also double-check that they can access the shared prezi that their group started earlier in this class period. Let students know that next they will be putting together their prezi.

	11


	35
	Culminating Project Work: Prezi Creation
Students work together to create a prezi for their culminating project. This activity focuses on the following college and career skills:
· Utilizing time efficiently when managing complex tasks
· Effectively using technology relevant to a profession
· Demonstrating creativity and innovation
Assign students to computers and review Student Resource 14.5, Guide: How to Make a Prezi. Explain that this document provides them with basic information they will need as they work on their prezi during this class period. At least some of it should look familiar because of the tutorials they watched. Tell students they do not need to read the entire guide now, but they can refer to it while they are working.
Ask students to begin with the following tasks:
Content Expert and Marketing Plan Expert: Work together to add frames and titles to create an outline of the prezi.
Visuals/Multimedia Expert: Scan/upload any images that are already created, watch the tutorial on Inserting Images (listed at the end of Student Resource 14.5).
Prezi Expert: Read all of Student Resource 14.5; watch the tutorials on saving a copy of a prezi, transitions and animations, and setting a prezi’s path.
Once the Content and Marketing Plan Expert has created the frames and titles, he or she can begin to insert content into the appropriate frames. The Visual Expert can insert already created images (like market research graphs and brand marks) into the prezi. The Prezi Expert may wish to take the time to view an additional tutorial or two, depending on the group’s plans for their presentation. The Prezi Expert should also be the group’s go-to person with any questions about how to use Prezi. If the Prezi Expert does not know, he or she should use the support section of the website to get answers. While students are working, circulate through the room to answer questions and keep students on task.
The Visuals Expert and Prezi Expert will need to let some of the content get entered before their tasks really begin. As the Content and Marketing Plan Experts finish entering their content, they can consult with the Visuals Expert on what images might be appropriate. Finding images can be a time-consuming process and might well require the work of more than one group member. Make sure to advise students on your preferences regarding clip art, and be sure students understand they should not use copyrighted images in their prezi. 
If time permits, the Visuals, Content, and Marketing Plan Experts can work together to finalize the conclusion for the prezi. The Prezi Expert is likely to be the last team member working on an individual task, as he or she will be responsible for the overall flow of the prezi.
When approximately five minutes remain in class, ask students to save their work. Let them know that they will have much of the next class period to work on their prezi as well. If they feel they have a lot more work to do, they need to work on their prezi for homework.

	
	
	class period 5

	12


	35
	Culminating Project Work: Prezi Creation (Continued)
Students finish up work on their prezi.
Before class begins, make sure you have enough copies of Teacher Resource 14.1, Rubric: Marketing Overview Presentation. For this class period, you will need one copy per project group.
At the start of class, tell students they will have approximately half the class period to finish up their prezi. Ask students to begin by gathering in their group around a single computer and watching the prezi as it currently exists. This should highlight any problems or blanks that currently exist in the prezi.
Give students time to work on their prezi. At this point, students can begin to shift outside their assigned expert roles to make sure that everything gets done. However, the experts should still have the final say. For example, the Content Expert might help the Visual Expert with inserting images, but the Visual Expert should make the final determination on where an image should be placed.
When the period is approximately half over, ask students to save their work and again gather in their groups around a single computer to view their prezi. Let students know that at this point they are going to share their prezi with another group to get peer feedback. Have students set up their prezi to autoplay on one computer. Then arrange for groups to trade locations so that each group is now ready to view another group’s prezi.

	13


	15
	Culminating Project Work: Peer Feedback
Students view another group’s prezi and offer feedback using the project rubric.
Give each group another copy of Teacher Resource 14.1, Rubric: Marketing Overview Presentation. Remind students which categories apply to the presentation materials (the first four categories, through Organizational Flow).
Instruct students to view the prezi once (or more than once, if necessary) and discuss their thoughts with their group mates. Then the group should rate the prezi as exemplary, solid, developing, or needs attention on each category and write a brief explanation of why. Provide these examples as needed:
We rated your presentation as solid for examples and evidence because we thought you gave a lot of good examples with specific details.
We rated your presentation needs attention for organizational flow because we got really confused when we tried to watch your prezi.
At the end of the class period, collect the copies of Teacher Resource 14.1. Make sure each rubric is clearly labeled with the names of the group or the attraction that was evaluated. After class, read the rubrics to make sure the feedback is helpful, and prepare to distribute the rubrics at the start of the next class period.

	
	
	class period 6

	14


	20
	Culminating Project Work: Peer Feedback Review
Students look at feedback from their peers and use it to guide their final work on their prezi.
Begin class by asking students to move into their group. Distribute the rubrics their peers completed in the last class period and ask students to look over the comments. Let students know that they will have a limited time during this class period to finish up their prezi, and ask students to use their peer feedback, as well as their own opinions of their work so far, to set goals for today’s work on their Prezi.

	15



	30
	Culminating Project Work: Polishing the Prezi
Students put the finishing touches on their prezi, using peer feedback to guide them.
Give students approximately 30 minutes to revise and put finishing touches on their prezi. Remind them to refer back to their peer feedback while they work. Circulate through the room to answer any final questions.
When class is almost over, ask students to finish up their work and save their prezi. If students have not finished their prezi in class, tell them they will have to finish for homework. Let students know that in the next class period they will begin thinking about what they will say when they share their prezi publicly later in this lesson.

	
	
	CLASS PERIOD 7

	16


	25
	Culminating Project Work: What Makes a Good Presentation?
Students consider the qualities of a good presentation as preparation for giving their own later in this lesson. 
Before class, make sure you have enough copies of Teacher Resource 14.1, Rubric: Marketing Overview Presentation, to distribute to students.
Begin class by explaining that although students have developed their prezi, they haven’t really worked on what they will say when they show it to an audience. Tell students that this is their opportunity to do so.
Ask students to think about oral presentations they have given and/or watched. Instruct students to write a response in their notebook to the following questions:
What made those presentations good, interesting, or enjoyable to watch?
What made those presentations boring, confusing, or not fun to watch?
Give students a few minutes to write. Invite volunteers to share their thoughts. Make a list of qualities of a good presentation on the board. Make sure to touch on the following:
Presenters speak loudly, slowly, and clearly.
Presenters smile, look confident, and make eye contact.
The content is well organized.
The presentation includes interesting visual aids. 
Presenters use the visuals and point things out.
Next, distribute copies of Teacher Resource 14.1, Rubric: Marketing Overview Presentation. Ask students to look at the categories on the rubric not related to the presentation materials. These categories include Delivery and Individual Contributions. Explain that students have been continuously evaluated on their group work and individual contributions throughout the entire course of the project, and they will continue to be evaluated during the rest of this lesson. However, at this point, students need to focus on the Delivery category.
Instruct students to read the Delivery category and think back to the last time they gave an oral presentation or spoke in front of the class. How would they have assessed themselves on that presentation: needs attention, developing, solid, or exemplary? Then ask students to write down in their notebook one to three things they think they could do to move their performance into the next higher category. If students already rated their performance as exemplary, ask them to think about one to three things they think they could do to stay in the exemplary category but get even better. 
After students have had a few minutes to write, invite volunteers to share what they wrote. You may also wish to take a look at what students’ goals are and assess these entries on a credit/no-credit basis.
Note that even the most accomplished performers tend to get nervous right before they have to go on stage. It’s natural! The best way to calm your jitters is to be very well prepared—to know exactly what you want to say, how to say it, and at what point in the presentation. In the next part of this lesson, students will have a chance to practice and to get really well prepared to give great presentations.

	17


	25
	Culminating Project Work: Preparing Speaker’s Notes
Students prepare their notes for the presentation.
Tell students that this is their opportunity to determine who will talk about what part of their presentation. Review Student Resource 14.6, Organizer: Preparing Speaker’s Notes. Explain that students need to use this time to meet with their group and determine which group member will speak about each part of the presentation. Remind students that every group member needs to speak, and the goal should be for all group members to speak about the same amount of time, which is about a minute each. In other words, aim for their presentation to take about four or five minutes altogether.
Once groups have decided on who will speak on each section, the students need to work individually to prepare speaker’s notes. Go over the example speaker’s notes provided in Student Resource 14.6 and make sure students understand why it’s not a good idea to just read off the prezi when they are presenting. Tell students they may not finish their speaker’s notes in class, but they should finish them for homework.
Ask students to move into their project group and divide up the speaking assignments for their prezi. Students will need to look at their prezi while dividing up assignments and developing speaker’s notes, so assign computers as necessary.
Give students the rest of the period to work on their speaker’s notes. Tell them that in the next class period they will practice their presentation, and then it will be time to give the presentations. Remind the students that an invited audience will watch the presentations along with their classmates (see Teacher Resource 14.3, Guide: Planning for the Presentation, for more information).

	
	
	CLASS PERIOD 8

	18



	25
	Culminating Project Work: Presentation Practice
Students have the opportunity to do a dry run of their presentation. It will also allow them to determine whether the planning they did in the previous class period is practical, and to make changes if necessary.
Explain to the students that now that they have prepared their speaker’s notes they need to practice. Tell them that they will have a limited amount of time to practice once by themselves before giving the presentation to some of their classmates and getting peer feedback.
Remind the students to look at Teacher Resource 14.1, Rubric: Marketing Overview Presentation, for an explanation of how they will be assessed, and to refer back to Student Resource 14.6, Organizer: Preparing Speaker’s Notes, to guide them through their practice run.
Once all the groups have finished their first attempt at a practice presentation, ask for some quick feedback from each group:
How did the practice go?
Any new questions or problems they discovered?
Any good ideas they came up with for how to do this presentation more effectively?
Tell students that it can be very difficult to judge yourself when you are giving a presentation. To help with that, they will now have a chance to work with another group (or other groups) to get peer feedback. 
Keep in mind that some groups may feel they need to adjust their prezi after practicing aloud. Make your own determination about whether groups can skip the peer feedback process to fix their prezi, or whether you will expect them to change their prezi for homework.

	19



	25
	Culminating Project Work: Peer Feedback on Presentation
Students get feedback on their presentation from their peers and then make any final adjustments.
Assign two or three groups to work together, depending on the size of the groups and the number of students in each one. Distribute extra copies of Teacher Resource 14.1, Rubric: Marketing Overview Presentation, giving one or two to each student depending on how many groups that student will be evaluating.
One group should give its presentation while the other group(s) watch. The watching group should use the rubric to identify strengths and weaknesses of the presentation and write down any suggestions they have for improvement. Then the groups should switch, until every group has had a chance to give their presentation.
When all groups are finished presenting, ask them to separate from their feedback partners and take the last few minutes of class to review the feedback they received. Now is the time for group members to consider whether anyone needs to talk more slowly, more loudly, or with more animation; to make sure that the segues between students are smooth; to adjust content of talking points to take more or less time; and to polish their general delivery. They may also need to make adjustments to their prezi based on feedback and their experience of delivering the presentation aloud.
Encourage students to practice their parts at home. Explain that the more times they say their part, the more comfortable and confident they will feel, and the better they will be at making their presentation. Remind them that the presentations will begin in the next class period and encourage them to dress appropriately. Go over some tips on what “appropriate” means in this context.

	
	
	CLASS PERIOD 9

	20

	50
	Culminating Project Work: Final Presentations
Students display their skills at speaking in front of an audience as they present their prezis. This activity focuses on the following college and career skill:
Demonstrating the ability to speak effectively
Before the first group presents, distribute Student Resource 14.7, Feedback Form: Project Overview Presentation, to each member of the audience. Explain that receiving constructive appraisals of their presentation will help the students to evaluate themselves honestly as well as improve the presentations they give in the future. Each time a new group presents, have a student volunteer collect the feedback forms and distribute another set.
As each group presents, complete Teacher Resource 14.1, Rubric: Marketing Overview Presentation. Also determine whether you would like students to provide you with a digital copy of their prezi or a link to where it can be viewed online. These can be useful as examples for future AOHT students. At the end of the class period, collect the feedback forms for that day’s presentations. Let students know they will receive their feedback in the next lesson. After class, organize the forms by group and review the forms for any inappropriate comments.

	
	
	class period 10

	21

	50
	Culminating Project Work: Final Presentations (Continued) 
Students display their skills at speaking in front of an audience as they continue their final presentations.
Before the first group presents, distribute Student Resource 14.7, Feedback Form: Project Overview Presentation, to each member of the audience. Explain that receiving constructive appraisals of their presentation will help the students to evaluate themselves honestly as well as improve the presentations they give in the future. Each time a new group presents, have a student volunteer collect the feedback forms and distribute another set.
As each group presents, complete Teacher Resource 14.1, Rubric: Marketing Overview Presentation. Also determine whether you would like students to provide you with a digital copy of their prezi or a link to where it can be viewed online. These can be useful as examples for future AOHT students. At the end of the class period, collect the feedback forms for that day’s presentations. Congratulate all the students on completing their culminating project for the course! Let students know they will receive their feedback in the next lesson. 
After class, organize the forms by group and review the forms for any inappropriate comments. 


Extensions
Content Enrichment
Invite NAF academy advisory board members to visit the class and review the group’s marketing plans before they design their presentations. Although the marketing plans are simple, they touch on many of the same criteria a professional marketing plan would encompass.
Provide additional class time for students to work together through one or more Prezi tutorials. This will allow students to create presentations that take advantage of all Prezi’s unique features.
STEM Integration
Math: Work with a marketing professional to obtain estimates for typical marketing costs. Provide these costs to students, then ask them to determine how they would adjust their marketing plans based on different budget amounts (e.g., “You have a total budget of $40,000. Which marketing tactics would you use and which would you eliminate to stay within your budget?”)
Technology: Showcase student work and prezis with QR (quick response) code links to the class blog or website. A QR code is a two-dimensional barcode that is readable by smartphones and tablets with cameras. To understand the utility of these codes and to see how they work in a classroom, see “Twelve Ideas for Teaching with QR Codes” on Edutopia at http://www.edutopia.org/blog/QR-codes-teaching-andrew-miller. Generate your own codes for free using a site like https://bitly.com, www.qrcode-monkey.com, or Google QR Code Generator. Student devices require the appropriate reader software and are also available free from the iTunes App Store or Google Play.
Additional Cross-Curricular Ideas
English Language Arts: Have students write a sales-pitch style email or letter about why their marketing plan is the right choice to lead their project attraction to success.
Any subject: Have students use Prezi to create a presentation for another class.
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