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Principles of Hospitality and Tourism provides an overview of the current hospitality and tourism industry. This course serves as the foundation for the core courses offered by NAF’s Academy of Hospitality & Tourism. 
Students take a brief look at the history of the industry to understand the forces that have shaped it and the degree to which it has changed in the past century. They learn about traveler motivation and consumer needs and how these factors affect current offerings in the lodging, transportation, food and beverage, and entertainment sectors. Students consider the economic and environmental impacts of the industry on the world today. They receive exposure to the wide array of domestic and international travel. Finally, students learn the basics of selling and marketing in tourism. 
Throughout the course, students apply their learning to their culminating projects: developing a vacation package for high school students. They create a business plan, an itinerary that includes a special meal suggestion, a promotional plan, and a brochure about the destination. They present their plan to an invited audience.
This course is expected to take a total of 69 50-minute class periods.
Unit 1: Getting Started 
Lesson 1: Course Introduction
Estimated # of Class Periods: 2
Learning Objectives
Infer the skills and knowledge about hospitality and tourism needed to be successful in an authentic project 
Identify general hospitality and tourism terms with which to build a taxonomy 

Lesson 2: The Development of Hospitality and Tourism
Estimated # of Class Periods: 3
Learning Objectives
Describe the four primary sectors of the hospitality and tourism industry
Display understanding of the history of the hospitality and tourism industry
Evaluate how travel and tourism has changed in the last 100 years
Compare and contrast travel and tourism today with travel and tourism at the turn of the 20th century

Lesson 3: The Psychology of the Traveler and Customer Service
Estimated # of Class Periods: 3
Learning Objectives
Describe different types of travelers and their reasons for traveling
Compare and contrast several theories about consumer motivation
Explain how consumers make travel choices to fulfill their needs and wants
Summarize key characteristics of great customer service
Explain how understanding consumer motivation can improve customer service

Unit 2: The Effects of Travel and Tourism
Lesson 4: Environmental Impact
Estimated # of Class Periods: 6
Learning Objectives
Explain the environmental effects of tourism
Summarize the Tourism Area Life Cycle
Define sustainability
Identify ways in which tourist destinations can be environmentally sustainable
Describe ecotourism
Evaluate the environmental impact of tourism on a specific destination

Lesson 5: Economic Impact of Tourism
Estimated # of Class Periods: 3
Learning Objectives
Explain the economic importance of tourism in different areas of the world
Display understanding of the types of information used to track tourism’s impact on the economy
Identify and summarize news stories that demonstrate tourism’s effect on local, national, or international economies  

Unit 3: Fundamentals of the Hospitality Industry
Lesson 6: Lodging
Estimated # of Class Periods: 7
Learning Objectives
Display understanding of the types of accommodations that make up the lodging sector
Evaluate the best lodging choice for specific travelers
Explain how travelers’ needs, wants, and motivations guide their lodging selection
List appropriate green travel tips for a specific destination 
Develop a business proposal on lodging for a high school vacation package
Lesson 7: Food and Beverage
Estimated # of Class Periods: 6
Learning Objectives
List the many kinds of businesses that fall in the food and beverage sector
Summarize the ways hospitality and tourism professionals categorize restaurants
Display understanding of current trends in the food and beverage business   
Develop a plan for a special meal for a high school vacation package

Lesson 8: Entertainment
Estimated # of Class Periods: 4
Learning Objectives
Describe the types of establishments that make up the entertainment sector
Make inferences about potential entertainment choices based on demographic information
Summarize the important information a traveler needs to know about a specific entertainment activity
Develop a sample itinerary for a high school vacation package

Unit 4: Transportation in the Tourism Industry
Lesson 9: The Cruise Industry
Estimated # of Class Periods: 4
Learning Objectives
Identify the types of activities and amenities tourists need and want on a cruise ship
Evaluate how a specific cruise may appeal to different demographic segments
Describe the differences between a range of cruises that are popular today

Lesson 10: Air Transportation
Estimated # of Class Periods: 4
Learning Objectives
Evaluate how the costs, options, and regulations involved in air travel affect flight arrangements 
Explain the roles of pilots, flight attendants, and ticketing agents
Display understanding of safety measures implemented after 9/11
List the requirements for carry-on luggage and forms of identification accepted for air travel
Demonstrate the ability to compare flight options and book a flight

Lesson 11: Ground Transportation
Estimated # of Class Periods: 4
Learning Objectives
Identify the most common ground transportation options 
Evaluate the benefits and limitations of ground transportation options
Develop a comprehensive itinerary for a vacation package for high school students

Unit 5: Overview of Selling Tourism
Lesson 12: Marketing in the Hospitality Industry
Estimated # of Class Periods: 6
Learning Objectives
Display understanding of the different marketing channels used to promote destinations and products
Develop a plan to promote a vacation package
Compare and contrast materials designed to inform with materials designed to advertise tourism products
Design a brochure to promote a vacation package

Lesson 13: Internet Marketing in the Hospitality Industry
Estimated # of Class Periods: 3
Learning Objectives
Display understanding of several common Web 2.0 marketing tools
Describe how different categories of Web 2.0 tools serve different functions
Describe how the hospitality and tourism industry uses Web 2.0 marketing tools

Unit 6: Careers in Hospitality and Tourism
Lesson 14: Working in the Industry
Estimated # of Class Periods: 4
Learning Objectives
List the types of jobs that are available in the industry
Describe entry-level jobs in the hospitality and tourism industry and corresponding qualifications
Evaluate which jobs are most suitable based on personal interests and skills 
Develop effective responses to common job interview questions

Lesson 15: Learning from Industry Experts
Estimated # of Class Periods: 4
Learning Objectives
Evaluate personal experience and qualifications for potential employment opportunities
Display understanding of potential employment opportunities in the hospitality and tourism industry
Develop a personal educational and career path for hospitality and tourism
Create a resume

Lesson 16: Project Presentation and Course Closure	
Estimated # of Class Periods: 6
Learning Objectives
Demonstrate the ability to give a professional presentation
Evaluate personal experience and performance in the course
Summarize key learning across the whole subject of hospitality and tourism
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