AOHT Principles of Hospitality and Tourism 
Master Vocabulary List

AOHT Principles of Hospitality and Tourism
Master Vocabulary List
This document provides all the key vocabulary terms presented in this course at a glance. The terms are listed alphabetically; the lesson number identifies the first time a term is introduced in the course. To use the words only from a particular lesson, please see the Key Vocabulary resource included in the Teacher Resources document for that lesson.
	Term
	Definition
	Lesson #

	AAA (American Automobile Association)
	An organization that provides a variety of travel resources for members, including flight, dining, and hotel discounts; booking assistance; traveler’s insurance; maps; and vacation suggestions. 
	3

	à la carte
	Small portions of food that come on the side, complement the main course, and which are priced separately.
	7

	admission ticket
	Piece of paper or electronic proof indicating permission to enter an event or attraction and showing that the cost of entry has been paid.
	8

	advertising
	Any promotional material designed to reach a mass audience, such as billboards and commercials.
	12

	advertising copy
	Words that promote a person, a business, an opinion, or an idea.
	12

	ambiance
	The mood or feeling of a place; can include the lighting, quality of table settings, service, and even candles placed on tables.
	7

	Amtrak
	The main railway company in the United States.
	11

	annual income
	Yearly earnings.
	5

	app
	Small, self-contained program downloaded onto a smartphone or tablet that makes online usage easier and simpler than accessing websites using URLs and passwords.
	13

	appetizer
	Food that is served before the main course as a snack.
	7

	arcade
	A business offering coin-operated games and rides; often includes opportunities for visitors to win prizes.
	8

	arrival time
	The time a plane will land at an airport.
	10

	attentiveness
	Being alert and caring about customers and their needs.
	3

	attitude
	The way you present yourself; your state of mind.
	3

	attraction
	A business, monument, natural structure, body of water, or other object of interest that draws tourists.
	8

	baggage claim
	The area in the airport where passengers go to collect their luggage.
	10

	ballet
	A theatrical performance combining dance and music.
	8

	bed and breakfast
	A lodging option in which guests stay in private homes converted to host overnight travelers. Breakfast is included as part of the lodging package.
	3

	bilgewater
	The water that accumulates between the floor of the ship and the ship’s hull.
	9

	blog
	A website with regular entries, or posts; the word comes from weblog. Blogs can be commented on by readers, which provides a level of interactivity.
	13

	boarding pass
	The ticket passengers need to enter the plane and locate their seat.
	10

	box office
	A place to buy tickets to sports, theater, musical, and other performances.
	8

	buffet
	A type of restaurant in which food is served on a large table or counter from which guests serve themselves and eat as much as they want.
	8

	business class
	A section of the plane reserved for travelers who want to upgrade from the standard seat size, amenities, and service.
	10

	business convention
	A gathering of businesspeople who come together to share products, services, ideas, and information with each other and with consumers. 
	3

	cabin
	A room where you sleep on a ship.
	9

	career path
	A planned, logical progression of jobs throughout a person’s working life.
	14

	carry-ons
	The bags passengers bring with them on the plane.
	10

	chain restaurant
	Dining establishments that have the same name and serve the same food, but also have multiple locations and sometimes multiple owners.
	7

	checked luggage
	Bags that are put in the cargo area of the plane, which is inaccessible by passengers.
	10

	check-in
	The process passengers must go through when first arriving at the airport before going through security.
	10

	chef
	A professional cook; usually has years of training and a culinary education.
	7

	coach class
	The section of the plane that offers standard seat size, amenities, and service; typically, the least expensive section. Also called economy class.
	10

	cockpit
	The area where the pilot sits to operate the plane; remains closed and locked during flight for security reasons.
	10

	complaint
	An expression of dissatisfaction or unhappiness.
	3

	composure
	Maintaining a calm, professional attitude.
	3

	connecting flight
	The airplane a passenger catches after a layover.
	10

	consulting
	An employment position in which an industry expert is called in to provide assessments and give advice.
	14

	consumer
	A person who purchases products and services.
	3

	consumer choice
	The decision to spend money at a specific business based upon the quality and/or convenience of its products and services.
	3

	consumer motivation
	The reason for action, based on the person’s needs and desires.
	3

	consumer needs
	Items or conditions necessary for survival, including food, water, shelter, and safety.
	3

	consumer wants
	Items or conditions desired but not necessary for survival; often the driving force behind travel decisions. 
	3

	continental breakfast
	Morning meal served at some hotels; typically includes cereal, toast, juice, and fruit and originally referred to a European style of choosing breakfast foods.
	6

	courteous
	Being respectful and considerate of others.
	3

	cruise ship
	The largest type of passenger ship; provides transportation, lodging, food and beverage, and entertainment for several days or weeks.
	9

	culinary
	Having to do with cooking and the kitchen.
	7

	customer service
	The assistance provided to customers by employees.
	3

	day spa
	A business that offers beauty treatments for hair, skin, and nails, as well as massages, saunas and hot tubs, and other relaxation activities.
	8

	departure time
	The time a plane will leave from an airport.
	10

	destination
	The geographical location that serves as the endpoint or point of interest in a trip; can be a public site or a private business (such as Disneyland). 
	3

	diner
	A food and beverage business that often serves breakfast, lunch, and dinner and can be open 24 hours per day; serves combination of fast food and restaurant fare.
	7

	dirham
	The form of money used in Morocco.
	5

	disseminate
	To spread around, as in “to disseminate publicity.”
	14

	dock
	The action of pulling into a harbor, slowing the boat, and tying up to allow passengers to disembark; can also be the location where this takes place.  
	9

	eco-friendly
	Describes goods and services that inflict minimal or no harm on the earth, its resources, and the environment.
	4

	economy class
	See coach class.
	10

	ecosystem
	A specific area in which all plants, animals, and microorganisms function together and even depend on each other for survival.
	4

	ecotourism
	Travel that is nature based; concentrates on protection of the earth, its resources, and minimizing damage from tourism.
	4

	entertainment
	An activity that provides pleasure and/or relaxation, such as sightseeing, playing sports, going to the theater, watching animals at a zoo, and riding roller coasters at an amusement park.
	2

	entrée
	In English, the main course. In French, the appetizer.
	7

	entry level
	What a job is called if it doesn’t require prior work experience, making it suitable for someone who is new to the field or has just graduated and is looking for a first job.
	14

	environmental consultant
	A person who evaluates impacts to the environment and proposes solutions.
	4

	environmental footprint
	A measure of how much impact one person has on the environment.
	4

	environmental impact
	The stress or damage on land, water, air, and natural features.
	4

	environmental impact assessment
	A report on the status and health of the environment and what potential impacts could result from new developments.
	4

	environmental sustainability
	Practice of minimizing or eliminating destructive impacts on the earth and its resources.
	4

	ethnic restaurant
	An eating establishment that serves a menu from a certain region or cultural background.
	7

	euro
	The form of money used in most European countries, including Malta.
	5

	FAA (Federal Aviation Administration)
	The federal agency that develops and enforces safety regulations and advancements.
	10

	fare	
	Another word for food.
	7

	fast food
	Meals that are precooked and heated to go, or quickly cooked and served in minutes.
	7

	feedback
	The response customers provide after receiving service.
	3

	ferry
	A boat used to transport passengers, cars, and products short distances. Often used by people in coastal areas to commute to work or school.
	9

	first class
	The section of the plane that offers largest seat size and highest-quality amenities and service.
	10

	flight attendant
	The airline employee responsible for providing service to passengers and ensuring their in-flight safety.
	10

	flight number
	The number that identifies a particular flight and that passengers use to find their gate number and plane.
	10

	follow
	On Twitter, following someone means choosing to receive their tweets.
	13

	font
	A specific size and style of type.
	12

	food and beverage
	Any business that provides food or drink to customers, including catering businesses, street vendors, fast-food restaurants, diners, luxury restaurants, and even room service.
	2

	frequent flyer miles
	Points awarded by airlines to passengers, usually based on how many miles the passenger has flown or earned through credit card spending. Designed to promote customer loyalty, frequent flyer miles can be redeemed for rewards such as free airplane tickets, hotel rooms, and other products and services. 
	3

	greeting
	Welcoming customers and demonstrating your readiness to assist them.
	3

	Greyhound
	The main intercity bus company in the United States.
	11

	gross domestic product (GDP)
	The total monetary value of all the goods and services produced in a country.
	5

	guidebook
	A resource to help travelers plan vacations and choose hospitality and tourism businesses.
	6

	guiding and touring companies
	Businesses that lead people on short trips such as river rafting trips, sightseeing expeditions, and mountain climbing tours. These companies are responsible for keeping people safe and informing them about their surroundings.
	8

	harbor
	A body of water that is shallow and protected and offers boats a place to dock.
	9

	high-speed rail
	Trains that travel hundreds of miles an hour.
	11

	hors d’oeuvre
	Variety of savory foods served as appetizers.
	7

	hospitality
	The act or practice of welcoming and entertaining guests; includes hotels, restaurants, resorts, clubs, and other service businesses that deal with tourists.
	1

	host/hostess
	The person at a restaurant in charge of taking reservations, greeting guests, and seating them at tables.
	7

	hostel
	A lodging option designed for budget-conscious travelers, frequently students; typically less expensive, dorm-type settings.
	6

	hotel
	The most common type of lodging; ranges from limited service to luxury, and also can include casinos, resorts, and convention centers.
	6

	inn
	Another name for a bed and breakfast or a small hotel.
	6

	innkeepers 
	The people who own or manage a bed and breakfast or small hotel.
	6

	interactivity
	A feature of communication technology that allows the viewer to interact with or engage other people—the sponsors of the site or other guests on the site. Interactivity is one of the key features of social media, or Web 2.0.
	13

	intercity
	Transportation between two cities.
	11

	internship
	Temporary on-the-job training and experience in a particular career or field that is either paid or not paid.
	15

	intracity
	Transportation within a city.
	11

	itinerary
	A detailed list of activities a traveler will undertake; often includes flight, accommodation, and entertainment information.
	1

	layover
	A stop in an airport before reaching the final destination.
	10

	leisure
	Rest and relaxation; activities that don’t demand a lot of responsibility or decision making.
	8

	life vest
	A flotation device; typically worn as a vest, it attaches around the waist and is designed to keep the person’s head above water.
	9

	lifeboat
	A small raft that is carried on a larger vessel; used only in case of an emergency.
	

	light-rail 
	A commuter train that operates using an electric railway or overhead cable.
	11

	lodging 
	A place for travelers to sleep, rest, and sometimes eat, such as hotels, bed and breakfasts, hostels, and even campsites.
	2

	maître d’
	Similar to a restaurant manager; oversees seating arrangements, food preparation, and service. Also known as host or headwaiter. 
	7

	marketing
	The process of how a product is created, priced, promoted, and distributed to the customers.
	12

	marketing channels
	Any means that a company uses to conduct its marketing efforts, including print material, a sales force, media advertising, sales promotions and point-of-sale materials, public relations, event sponsorship, direct marketing, and Internet marketing.
	12

	Maslow’s hierarchy of needs
	A theory of consumer motivation developed by Abraham Maslow that places human needs in five levels, from most basic to most complex. The basic needs form the base of a pyramid and the most complex are the apex of the pyramid.
	3

	mean
	Another word for average.
	14

	menu
	The list of items served at a restaurant.
	7

	microblog
	A blog site that restricts posts to a limited number of characters; Twitter is the best-known microblog site.
	13

	minibar
	A small refrigerator in a hotel room; typically stocked with a range of beverages and snacks.
	6

	motel
	Another name for a highway hotel or roadside hotel. The name is derived from the words motor and hotel.
	6

	multimedia
	The combined use of several media for the purpose of communication. For example, text is a medium, still images are a medium, video is a medium, and sound is a medium. Sites like Pinterest, Flickr, and YouTube include text as well as images, video, or sound, so they can be called multimedia sites.
	13

	oars
	Paddles or large pieces of wood with handles and a blade at the other end; used by passengers to propel the boat forward and to steer.
	9

	ocean liner
	A large passenger ship designed for traveling thousands of miles.
	9

	one-way ticket
	A ticket that passengers buy to fly to a destination but not to return.
	10

	opera
	A theatrical performance combining singing and instrumental music.
	8

	organic
	Food grown without the use of pesticides, fertilizers, or other chemical additives.
	7

	Pearce’s leisure ladder
	A theory of consumer motivation developed by Philip Pearce that categorizes levels of motivation as steps in a ladder; the most pressing motives, at the bottom of the ladder, must be met before the next level of motives can be addressed.
	3

	petroglyph
	Rock carvings made by American Indians and other native peoples around the world centuries ago.
	4

	planetarium
	A huge auditorium with a dome-shaped ceiling and a projector that displays the planets and the stars on the ceiling; also provides educational activities that teach guests about the universe.
	8

	Plog’s model
	A theory of traveler personality developed by Stanley Plog that categorizes different kinds of travelers along a continuum. The most traditional type is at one end and the most adventurous is at the other. Most people fall somewhere in the middle.
	3

	population
	The total number of people who live in an area.
	5

	port of call 
	A place where passengers disembark to explore before resuming their cruise.
	9

	price range
	The least expensive option to the most expensive option.
	6

	print materials
	Handheld-size promotional materials created on paper; these may include business cards, menus, flyers, table cards, brochures.
	12

	proactive listening
	Listening carefully and responding with clarifying questions.
	3

	profile
	Information users share about themselves on a social media site—this may consist of a user name, gender, location, and more. 
	13

	promotion
	Publicity; spreading the word about a product.
	12

	pub
	An eating establishment that is known for serving beer and other alcoholic beverages as well as food.
	7

	public relations
	The practice of creating goodwill for a person or an institution, typically by using the media to promote positive news stories.
	12

	rating
	A measure of quality, usually expressed in numbers or stars.
	6

	red-eye
	A flight that departs late at night and arrives during early morning hours.
	10

	repeat customers
	Customers who return to the business again and again; often a sign of a successful business.
	3

	reservations
	Holding a table or a room in a restaurant for guests at a specific time and date.
	7

	resort
	A lodging option that also offers access to spas, the ocean, ski hills, golf courses, and so forth.
	6

	resume
	A written summary of work experience, education, and skills to send to prospective employers.
	15

	revenue
	Income or earnings.
	5

	round-trip ticket
	A ticket that passengers buy to travel to a destination and back again.
	10

	rufiyaa
	The form of money used in the Maldives.
	5

	sailboat
	A type of watercraft that has sails and is propelled by the wind.
	9

	salary
	Compensation paid on a regular basis.
	14

	sea
	A large body of water, usually salt water, marked by boundaries of land.
	9

	self-destruct theory of tourism
	A destination life cycle-related theory used to explain the stages of a tourist destination, from its beginning to its decline.
	4

	servers
	Another word for waiters or waitstaff.
	7

	service sector
	Part of the economy that includes travel, transportation, food and beverage, lodging, entertainment, and hospitality and tourism.
	14

	social media
	A means of communicating online used by large groups of people in order to share information and interact. 
	13

	social networking site
	Places on the Internet where people meet in cyberspace to interact—Facebook is the best-known social networking site.
	13

	soft skills
	Knowledge and abilities that are not specifically job related but aid in the ability to perform the job well; these include politeness, professionalism, ability to communicate, writing ability, how to shake hands, how to introduce yourself to someone, and how to speak to business professionals.
	15

	souvenirs
	Gifts and keepsakes that represent the activity, the event, or the place.
	8

	spectating
	To be present as a spectator, watching a show, a performance, or an event.
	8

	statistics
	Facts, usually in the form of numbers.
	5

	steamboat
	A ship that uses steam as its energy source; it uses the energy to rotate large paddles that propel the ship through the water.
	9

	subway
	An underground railway system.
	11

	sustainability
	Living in a way that meets the needs of the present without compromising the ability of future generations to meet their own needs.
	4

	takeout
	Food that is cooked and prepared for guests to take home. Can often be an ethnic cuisine, such as Chinese. 
	7

	taxonomy
	A categorized list of terms that are related to a particular topic.
	1

	ticketing agent
	An airline employee who checks in passengers, checks luggage, and prints boarding passes.
	10

	tip
	The extra money guests give someone who has served them. Also known as gratuity.
	7

	[bookmark: _GoBack]tourism
	Travel for recreational, leisure, educational, and many other purposes.
	1

	Tourism Area Life Cycle
	Theory developed by Richard Butler to explain the stages of a tourist destination’s health and profitability.
	4

	tourist
	A person who travels and visits new places of interest. 
	1

	transportation
	The movement of people and goods from one place to another, such as by means of cars, trains, planes, boats, and busses.
	2

	travel agent
	A person trained to advise and assist travelers in making travel arrangements. A travel agent may help the traveler choose destinations; make flight, hotel, dining, and entertainment reservations; and coordinate appropriate passenger documentation (passports, immunizations, currency exchanges). 
	3

	trending topics
	On Twitter, topics that a lot of people are currently talking or tweeting about.
	13

	trolley
	A single train car that operates using a gas engine or electric system.
	11

	troubleshooting
	Thinking of solutions; problem solving.
	3

	TSA (Transportation Security Administration)
	A federal agency that protects transportation systems in the United States and ensures safe air travel; employees serve as security officers in airports.
	10

	tsunami
	One or a series of huge sea waves caused by earthquakes, volcanoes, or landslides.
	5

	turbulence
	Pockets of air that cause a plane to bounce and sway.
	3

	tweet
	A post on Twitter; tweets must be 140 characters or fewer. Tweet can also be used as a verb (“He tweeted about this great sale.”).
	13

	utensils
	Forks, knives, spoons, and any other items used to eat.
	7

	vacation package
	Everything a traveler needs to take a trip, including transportation, lodging, dining, entertainment arrangements and tickets, maps, and an itinerary. Also called a travel package.
	1

	venue
	Location of an event, such as a building, a sports arena, or a theater stage.
	8

	waiters/waitstaff
	The restaurant employees who provide service to guests, including bringing food, drinks, and anything else guests need while they dine.
	7

	Web 2.0
	A term that refers to the increasingly interactive quality of Internet sites and programs.
	13

	wiki
	A website or similar online resource that allows users to add and edit content. Wikis may not always be the most accurate source of information since they are open to editing by a wide range of people. Wikipedia is the best-known example of a wiki.
	13

	Will Call
	The office where purchased tickets are held for pickup.
	8

	word of mouth
	The advertising generated by customers sharing their experiences—whether good or bad—with others. A very powerful way to attract—or chase away—new customers.
	3
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