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Note: Most lessons in this course have supplemental files in addition to the standard lesson plan, student resource, and teacher resource documents. These include items such as Photoshop and JPEG image files, PDF files, PowerPoint files, and Word files. All separate files are listed as teacher resources, even if they are intended for distribution to students. Lesson plans refer to these separate files by the name and number they are given in the teacher resource document. The actual file names are descriptive of the content and have the notation TR to indicate that they are listed as a teacher resource. 
Teacher Resource 1.1
Preview: Requirements for the Culminating Project 
This resource explains the advance preparation for the culminating project that is required at the beginning of the course. 
Setting up the culminating project, which begins in Lesson 13, requires extensive advance preparation, because the project depends upon each student group working with a real client for whom the group will create an identity design. The following points are designed to help you organize your preparation:
Before the course begins or very soon thereafter, line up clients for whom students will create an identity design as the culminating project for this course. Finding the right clients for the culminating project can be challenging. Before you line up clients, we recommend that you read Teacher Resource 13.1, Guide: Recruiting Clients for the Culminating Project. 
At least two weeks before beginning Lesson 13, finalize arrangements with the clients. 
At least a week before starting the culminating project, provide clients with specific information about what they can expect from you, and make sure they will be available over the next weeks to provide feedback to students in a timely manner. 
Arrange for the client to come to the school for an initial interview during Lesson 13. Although the client meeting is scheduled for only 30 minutes, it’s best if the client can plan to spend a full class period with students, possibly over the lunch break. If possible, arrange for the meeting with the client and the students to be a working luncheon in a location such as the school media center. To mark the importance of the event, try to find donation money to get the luncheon catered. Invite administrators and NAF advisory board members to attend. 
Set up a workable system with the client so that students can contact the client via email and get a quick turnaround when they need client approval on an aspect of their design or when students need answers to questions in order to proceed.
At the end of the course, students will display their culminating projects at a student portfolio review, showing their work to the professional graphic design community, NAF advisory board members, school faculty, family, and friends. As early as possible in the course, work on finding a suitable venue and date for the student portfolio review. 
Teacher Resource 1.2
Guide: Project Examples
Introduction to the Culminating Project
In this project, students apply the basic principles, elements, and tools of graphic design to create an identity design portfolio that meets the needs of a client. Potential clients are local small businesses, nonprofit organizations, school clubs and organizations, and so on. 
Students begin the project by examining their client’s core values, philosophy, principles, and target audience. Then they create an identity design that reflects who the client is, and document that design in an identity design style guide. After completing these foundational steps, students create a logo that tells the client’s story. To complete the portfolio, students create additional printed materials for their client, including business cards, letterhead, and at least one other item that adheres to the client’s identity design. The driving question for the project is, “How can we create a visual design and collateral materials that capture and communicate the identity of our client?” The students work cooperatively in groups of three or four. Each group is assigned a different client.
Example Portfolio
The identity design portfolio of Computer Masters, a hypothetical client, is available in Teacher Resource 1.3, Example: Culminating Project Artifacts (separate ZIP file). You can use this portfolio to give your students an example of the types of materials they will be creating for their culminating project. (You can also show them examples projects created by students in your previous courses.) Computer Masters is a high school computer club that offers computer repair and maintenance services to the school community. The identity design portfolio includes the following pieces:
Example: Identity Design Style Guide
The identity design style guide translates the message that Computer Masters wants to communicate to its target market into a logo, typefaces, color palettes, and an image style. All of the printed materials that Computer Masters creates comply with the specifications in this style guide. The logo, which is included in the style guide, tells a story about Computer Masters. It is simple, unique, and memorable.
Example: Business Card
The business card incorporates the logo and effective visual hierarchy. It uses the accent color to make the name stand out. On the back, it has an image that adheres to the Computer Masters image style and creates instant recognition. It stands out from the ordinary and is memorable.
Example: Letterhead
The letterhead example on the last page of the style guide shows how the Computer Masters identity design is applied to invoices. The use of the logo, typefaces, and color palettes and image style from the identity design clearly tie the letterhead style to the Computer Masters identity.
Example: Flyer
The Computer Masters flyer is another example of printed materials that “belong” to the identity design.
Example: T-shirt
The T-shirt is an example of what the identity design might look like when printed on something other than paper. It also shows what the identity design looks like on a black background.
Teacher Resource 1.5
Answer Key: Graphic Design Anticipation Guide
	A design always involves a client who wants to communicate a message.

	My guess:
	    I agree            I disagree

	My reason:
	

	I learned:
	By definition, a design is the visual communication of a message provided by the client.

	You can create a good design even if you don’t know much about the target audience.

	My guess:
	    I agree             I disagree 

	My reason:
	

	I learned:
	Creating a design requires research, and one of the most important research steps is learning as much as possible about the target audience, in order to create an image and text that will resonate with that audience.

	You can use Adobe Photoshop for photo corrections, but it’s not a very powerful tool for other design tasks. 

	My guess:
	    I agree             I disagree 

	My reason:
	

	I learned:
	Photoshop is a powerful tool that can be used to create the images and text of a design. Although other tools such as InDesign and Adobe Illustrator are often used by graphic designers and may provide tools for more specific tasks, all of the basic graphic design tasks can be achieved with Photoshop.

	In Photoshop, it’s common to have an image with multiple layers.

	My guess:
	    I agree             I disagree

	My reason:
	

	I learned:
	Layers are the building blocks of images in Photoshop. All images have a background layer, and then additional layers provide images, shapes, hue and saturation, adjustments, text, logos, and so on. 




	Good graphic designers don’t need to use repetition in their design elements.

	My guess:
	    I agree             I disagree

	My reason:
	

	I learned:
	Repetition is one of the key principles of graphic design. It is used to unify and strengthen a design.

	Color can be a key factor in communicating.

	My guess:
	    I agree             I disagree

	My reason:
	

	I learned:
	Using color consistently provides recognition. Color can be used effectively to sort or link information and to communicate the emotional content of a client’s message.

	A complex logo is usually better than a simple logo.

	My guess:
	    I agree             I disagree

	My reason:
	

	I learned:
	The best logos are simple, yet still tell a story about the client’s history and the quality and type of products or services offered by the client.

	A good design reflects the identity of the client.

	My guess:
	    I agree             I disagree

	My reason:
	

	I learned:
	A good design includes graphic elements, typography, and color that can be used to visually represent a client’s core values, philosophy, and principles.



Teacher Resource 1.6
Key Vocabulary: Course Introduction
	Term
	Definition

	graphic design
	The visual communication of a message provided by the client using text and images to represent an idea or concept.

	taxonomy
	A categorized list of terms that are related to a particular topic.
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