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Student Resources
	Resource
	Description

	Student Resource 2.1
	Chart: Visual Communication

	Student Resource 2.2
	Group, Label: Icons, Symbols, and Pictograms

	Student Resource 2.3
	Reading: Levels of Meaning in Graphic Design

	Student Resource 2.4
	Analysis: Levels of Meaning in Graphic Design

	Student Resource 2.5
	Writing Assignment: How a Design Communicates Meaning

	Student Resource 2.6
	Skills Analysis: Skills of Graphic Designers




Student Resource 2.1
Chart: Visual Communication
Student Name:_______________________________________________________ Date:___________
Directions: Look at the designs posted around the classroom and consider how they communicate a message visually. Answer the questions in the table below for each image. 
	Design
	What is the message?
	Who is the target audience?
	What elements are used to communicate the message visually?

	Penguin Books




	
	
	

	Amnesty International




	
	
	

	UPS





	
	
	

	Nike





	
	
	

	Vertigo





	
	
	

	Metro Area




	
	
	

	Nike website




	
	
	

	Morning Jacket




	
	
	



Student Resource 2.2
Group, Label: Icons, Symbols, and Pictograms
Student Names:_______________________________________________________ Date:___________
Directions: Group the following signs into categories, and then label each category.  
	[image: Bitcoin Icon Logo Currency - Free vector graphic on Pixabay]
__________________________________________
[image: mike_mcgrath_London_Tube_Sign.svg.hi.png]
___________________________________________

[image: Olympic Rings On White Free Stock Photo - Public Domain Pictures]
_____________________________________
[image: mike_mcgrath_London_Tube_Sign.svg.hi.png]

	[image: mike_mcgrath_London_Tube_Sign.svg.hi.png]
___________________________________________

[image: mike_mcgrath_London_Tube_Sign.svg.hi.png]
___________________________________________

[image: mike_mcgrath_London_Tube_Sign.svg.hi.png]
___________________________________________
[image: mike_mcgrath_London_Tube_Sign.svg.hi.png]


Student Resource 2.3
Reading: Levels of Meaning in Graphic Design
Directions: Read the following passage, and take time to think how you would answer each of the “Think about this” questions in the reading. 
Did you know that you are more likely to understand and remember a design that speaks to you on more than one level? In order for viewers to connect with a design, the design needs to have layers of meaning that connect emotionally and intellectually with the target audience. Along with what you actually see printed on the page, is there something that sparks your imagination or your creativity? Is there something that resonates personally with you? Graphic designers use “levels of meaning” to help viewers connect in these ways. 
The primary layer of meaning is the direct message of a word, sign, or image. What do you actually see? For example, in the Lego poster, you see a lively main street with color buildings and unexpected elements. The ad features the campaign’s tag line: “Rebuild the world.”
But the poster also connects with the target audience on other levels conveyed or suggested by the overall design of the poster. These other layers of meaning are what graphic designers use to make their work memorable. 
	[image: Rebuild the world ad screenshot]Credit: Lego
To speak to viewers on more than one level, designers embed meaning that speaks to viewers’ emotions, their intellect, their imagination, their creativity, their desire to belong, their ties to nostalgia, and so on.

	Graphic designers often illustrate emotions such as love, trust, confidence, happiness, and fear to promote products or lifestyles. Appealing to viewers’ emotions rather than their reason hugely affects one’s power of persuasion. 
Think about this: Do you see any evidence of appealing to emotions in this Lego ad?
Designers appeal to their viewers’ intellect through the power of well-chosen words and the use of wit. A witty message uses cleverness, verbal skill, or surprise to evoke laughter. For example, the artist might surprise viewers by breaking from what they expect to see. Viewers are rewarded with understanding, and therefore remember what they have seen.
Think about this: Do you see any evidence of appealing to intellect in this design? What elements are different from what you might expect?


Because everyone likes to belong, identity is an important layer of meaning. Viewers are likely to remember designs with which they can form a personal connection on an emotional or intellectual level. The target audience must see something that gives them a sense of belonging. 
Think about this: In the “Rebuild the world” design, who do you think the target audience is? What makes this group identify with the design?
Speaking to the viewer’s imagination and creativity are also methods of embedding meaning in a design. Designers invite viewers to use their creativity and imagine themselves in a situation that would bring them personal pleasure, adventure, success, or some other positive outcome.
Think about this: In the “Rebuild the world” design, how do you think the designer is appealing to the viewer’s imagination and creativity?
Nostalgic imagery often elicits comfort and dependability in visual images. A reference to history or tradition tends to resonate with the viewer as being true and desirable. 
Remember that not all designs have all of these levels of meaning. But all good designs have more than one level of meaning. This reading is just an introduction to this very important topic. As you learn more about graphic design in this course and in future studies, you will continue to learn how graphic designers use a wide variety of tools and techniques to embed meaning in their designs. 
In our society, we are bombarded with thousands of visual messages every day. From the cereal box you see first thing in the morning to the TV advertisement just before bedtime, designers are vying for your consideration through their designs. If you pay attention, you will start to notice the levels of meaning that are presented to you. Learning to work with levels of meaning is important preparation for succeeding in graphic design. 
Student Resource 2.4
Analysis: Levels of Meaning in Graphic Design
Student Name:_______________________________________________________ Date:___________
Directions: Study each of the designs, and use the information from the reading (Student Resource 2.3) to answer the questions. 
	[image: ]
What is the primary message? (What do you see?)



What other levels of meaning do you see?



What elements of appeal to emotion, intellect, identity, imagination, or nostalgia do you see?



Why do you think someone would remember this design?





	[image: ]
What is the primary message? (Describe what you see.)



What other levels of meaning do you see?



What elements of appeal to emotion, intellect, identity, imagination, or nostalgia do you see?



Why do you think someone would remember this design?





	[image: ]
What is the primary message? (Describe what you see.) 



What other levels of meaning do you see?



What elements of appeal to emotion, intellect, identity, imagination, or nostalgia do you see?



Why do you think someone would remember this design?






Student Resource 2.5
Writing Assignment: 
How a Design Communicates Meaning
Directions: For this assignment, you have the opportunity to choose a design you like and explain how it communicates meaning. Follow your teacher’s instructions to complete the steps below.
Step 1: To begin, analyze the design and writing sample at the end of this resource, according to your teacher’s instructions, and carefully review the assessment criteria for this assignment.
Step 2: Select your design. Make sure that it meets the definition of a graphic design and encompasses more than one level of meaning.
Step 3: After you select the design you want to write about, note your answers to the following questions to help you plan your writing.
What is the primary message of your graphic design? Describe what you see.


What is the overall message the designer communicates, and what levels of meaning does he or she use to communicate visually?


Who is the target audience, and what makes this design appealing to them? 



What makes the message in the design you’ve chosen memorable?



What conclusions can you draw about how this design communicates meaning?



Step 4: Write your analysis on a separate sheet of paper or use a word processing program such as Microsoft Word. Remember to leave room for your image at the top of the page. 
Make sure your assignment meets or exceeds the following assessment criteria:
The image chosen conforms to the definition of a graphic design and encompasses more than one level of meaning.
The writing clearly describes the primary message of the design.
The writing explains various levels of meaning depicted in the design and explains how the message the designer wants to communicate is encoded.
The writing explains who the likely target audience is and why this design would appeal to them.
The writing provides a description of what makes the graphic design so memorable.
The writing assignment is clearly written and easy to understand, with no grammatical or spelling errors.
Example Writing Assignment
	[image: mike_mcgrath_London_Tube_Sign.svg.hi.png]


Camper, Shoes Advertising Campaign by La DOMA
At the primary level, this ad shows an ordinary office that has been reinvented by a couple of employees. They have filled the office with beach sand, transforming their workspace into a different, more interesting place. The Camper logo is right at the front of their oasis, and the two colleagues continue their normal work routine while sitting on the sand. 
The underlying message of this ad campaign challenges the audience to reinvent the look of their everyday world. The image asks the question, “Are you content with the familiar reality that shapes your every day?” It suggests that a bit of imagination, creativity, and humor can put a new way of life within the viewer’s reach, just for the fun of it. The image draws the audience into the idea of reinventing their work, their classroom, their house, or whatever their space may be. And the subtle meaning is that the place to start could be as simple as your shoes. Buying the shoes is the first step toward reinventing your reality. A little thing leads to something bigger. 
The ad is targeted at a younger, urban person who longs for freedom. The message is encoded in concepts of freedom, choice, comfort, and creativity. The designer appeals to young, urban humor, stretches the imagination, and shows a very good understanding of the young, urban lifestyle. 
The quirkiness, fun factor, and slightly bizarre visual make this ad memorable. The provoking headline, "Reinvent Your Reality," stands out and makes viewers think about their life.
The overarching message is that Camper is more than just a shoe or a lifestyle; it is a way of thinking. Buying Camper shoes is about improving your world.

Student Resource 2.6
Skills Analysis: Skills of Graphic Designers
Student Names:_______________________________________________________ Date:___________
Directions: Professional designers need a wide range of skills, as listed below. Based on what you have learned so far, give your reason for why each skill is important for a graphic designer. Then think about what your strongest skill is, and the skill you most need to work on. Throughout this course, you will have many chances to gain proficiency in all of these skills!
	Skills that graphic designers need
	Why is this skill important? 

	Proficiency with the fundamental elements and principles of design


Ability to think visually 


Ability to invent, conceptualize, and embrace new ideas


Ability to stay focused, organized, and positive 


Creativity and curiosity



Effective communication abilities in spoken, written, and visual contexts 


Critical thinking and analysis 



Proficiency with computers and graphic design programs

Knowledge of current cultural trends 



Understanding of ethics (responsibilities to clients, other designers, and members of the target audience)


Ability to collaborate effectively with team members and with client


Ability to solve problems, so that you can improve the daily life of your audience

Attention to detail, and patience to check and double-check work
	Knowing the basics helps you get the design right, work quickly, and convey the client’s message in the most effective way.

You need to be able to “see” an idea so that you can turn it into a design. What does the idea look like? 




My strongest skill: 


The skills I will most need to work on:
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