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In the Event Planning course, students learn about the process of professional event planning for the full range of event possibilities: special events and business events, sports events and entertainment/performing arts events. Students are introduced to all aspects of event planning, including aligning events with the client’s goals, sustainable event planning practices, facility selection and management, personnel management, audience management, budgeting, marketing, fundraising, and sponsorship. Students also consider the role of events in the larger context of communities and society. They realize how important events are to the health or revitalization of regions around the world. 
By learning about these topics and practicing these skills, students gain valuable experience in project management that can be applied to any course of study or career path. Students examine career opportunities as an event planner, facility manager, event coordinator, or event promoter. Students also learn about the education, experience, and skills needed to enter and succeed in this field.
For their culminating projects, students work together as a class to host an event for their school or local community. Students work in groups to develop a proposal for a client. These proposals are presented to the client, who decides on which proposal to implement. Students are then divided into groups, with each group responsible for one aspect of the event. Students work together to plan and host the event. When the event is concluded, each student creates an individual report that evaluates the event and includes photographs or other supporting materials to document his or her contribution. 
This course is expected to take a total of 65 50-minute class periods.
Unit 1: Getting Started
Lesson 1: What All Events Have in Common
Estimated # of Class Periods: 4
Learning Objective
Identify the elements that all types of events have in common 
Evaluate when a professional event planner is necessary
Demonstrate the ability to write an effective description of an event they expect to plan

Lesson 2: The Lasting Impact of Events
Estimated # of Class Periods: 3 
Learning Objectives
· Display understanding of the social, economic, and environmental attributes that make an event sustainable
· Evaluate the ways in which a specific event is or is not sustainable
· Develop a proposal for an event that meets a client’s goals and is also sustainable 

Unit 2: Professional Event Planning
Lesson 3: Venues and Themes
Estimated # of Class Periods: 4 
Learning Objectives:
Identify key components of event venues
Summarize the characteristics that make a particular venue a good choice for holding a specific kind of event
Decide how best to lay out a space for a specific event
Describe a particular local event venue
Demonstrate understanding of how a theme affects an event plan

Lesson 4: Budgeting and Bidding
Estimated # of Class Periods: 4 
Learning Objectives
Predict the cost of typical event budget components
Evaluate how the specific details of an event can impact its budget
Display understanding of key concepts in event budgeting
Display understanding of how the contract bidding process works

Lesson 5: Marketing and Promotion
Estimated # of Class Periods: 5 
Learning Objectives
Explain the various means by which the intended audience learns about an event
Describe marketing and public relations and their relationship to event planning
Compare marketing and promotion channels for events
Demonstrate understanding of the importance of social media in promoting and marketing an event

Lesson 6: Hosting an Event
Estimated # of Class Periods: 14 
Learning Objectives
· Develop a theme for an event that is appropriate, creative, and aligned with the client’s goals
· Create a presentation about a potential event theme to pitch to the client
· Plan a successful event for a public audience
· Produce a successful event for a public audience

Unit 3: Entertainment Event Planning 
Lesson 7: Introduction to Entertainment Event Planning
Estimated # of Class Periods: 4 
Learning Objectives
Identify the main types of entertainment events
Summarize the major historic influences that have shaped modern entertainment events 
Classify the performing arts activities available in the local community
Plan a season of different entertainment events that are appropriate for the local community
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Lesson 8: Entertainment Venue Management
Estimated # of Class Periods: 3 
Learning Objectives
Identify the kinds of facilities, basic requirements, and expectations for entertainment venues
Summarize the characteristics of the three most common types of stages
Evaluate the suitability of a specific facility for a specific entertainment event
Describe the unique personnel and audience management challenges for entertainment venues

Lesson 9: Entertainment Marketing 
Estimated # of Class Periods: 3 
Learning Objectives
· Explain why building an online community around a particular event, act, or brand is an effective marketing strategy
· Evaluate the use of digital/social media marketing tools for the promotion of a specific entertainment event 
· Compare and contrast the digital/social media marketing techniques of a variety of different entertainment events

Unit 4: Sports Event Planning
Lesson 10: The Role of Sports Events 
Estimated # of Class Periods: 4 
Learning Objectives
· Identify the personal importance of sports events 
· Evaluate the role of sports in society
· Describe how a sports event can have a positive impact on the local community
· Demonstrate the ability to write an effective letter to the editor 

Lesson 11: Sports Venues
Estimated # of Class Periods: 5 
Learning Objectives
List the tasks involved in managing a sports event 
Describe the specific characteristics of a sports venue
Design a sports venue that incorporates the latest trends in technology, environmental sustainability, and benefits to the community

Lesson 12: Sports Marketing  
Estimated # of Class Periods: 4 
Learning Objectives
Identify the steps involved in marketing a sports event
Differentiate between stereotypes and target markets  
Develop an effective marketing and communications strategy for a specific sports event that emphasizes sponsorship
Evaluate the effects of sponsorship and present-day media coverage on sports

Unit 5: Event Evaluation, Industry Careers, and Course Closure
Lesson 13: Evaluating an Event
Estimated # of Class Periods: 4 
Learning Objectives
· Demonstrate the ability to write an effective internal evaluation of an event
· Synthesize concepts from the course to draw conclusions about the success of an event
· Decide how best to use evidence to evaluate an event

Lesson 14: Careers in Event Planning and Course Closure
Estimated # of Class Periods: 4
Learning Objectives
List the types of jobs that are available in the event planning industry
Develop effective responses to common job interview questions
Summarize key learning across the whole subject of event planning
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