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This document provides all the key vocabulary terms presented in this course in one convenient place. The terms are listed alphabetically; the lesson number identifies the first time a term is introduced in the course. To use the words only from a particular lesson, please see the Key Vocabulary resource included in the Teacher Resources document for that lesson.
	Term
	Definition
	Lesson #

	acoustics
	The sound quality within an entertainment venue.
	8

	ADA (Americans with Disabilities Act) 
	Law passed in 1990 that dictates what changes a venue must make in order to allow fair use by disabled individuals.
	3, 11

	ADA compliant
	Adhering to requirements of the Americans with Disabilities Act, which requires public facilities to make accommodations for disabled people.
	3

	administrative overhead
	Costs associated with planning an event: staff to answer phones, track attendees, make copies; office expenses, and so on. 
	4

	advertising
	Any paid-for mass communication activity.
	5

	affluent
	Having a lot of money; wealthy.
	2

	agent of change
	A person (or organization) who encourages or inspires other people to change their behaviors and/or opinions
	10

	ambiance
	Atmosphere, feel, or environment of a particular location.
	3 

	amphitheater
	A semicircular large, outdoor theater with seats rising in tiers from a central acting area.
	8

	arena stage
	Stage layout where the audience surrounds the performing space on all sides, also known as “in the round.”
	8

	attendee
	Person who is present and participates in a meeting or event.
	1

	backstage
	The area used by performers and crew to prepare for a production.
	8

	ballet
	A classical style of dance performed by trained dancers; it usually tells a story and is very formal in its staging.
	7

	BMX
	Bicycle motocross.
	12

	booking agent
	Person who makes the arrangements between a touring production and a venue.
	8

	break-even point
	The point at which money brought in (tickets, donations) covers the cost of holding the event.
	4

	budget
	A tool used to track the expenditures and income (if applicable) for an event.
	1

	buffet
	Food served on a table or sideboard; guests help themselves to the portion they want.
	3, 4

	Cannes Film Festival
	One of the world’s oldest, largest, and most important film festivals.
	7

	commensurate
	Corresponding in amount, magnitude, or degree.
	14

	committee
	A person or group of persons elected or appointed to perform some service or function.
	6

	compliance
	Acting in accordance with certain standards.
	3

	concession
	A commercial operation at a sports venue that offers food, beverages, or merchandise
	11

	continental breakfast
	Light breakfast, typically consisting of coffee and/or juice, rolls/bagels/pastries, and occasionally fruit.
	3, 4

	contingency
	A possible event or occurrence that cannot be predicted with certainty.
	4

	contract
	A voluntary arrangement between two or more parties that is enforceable by law as a binding legal agreement.
	7

	contract bid
	In event planning, a contract bid is an offer to provide event services for a certain cost. It is submitted in response to an RFP.
	4

	convention and visitor bureau (CVB)
	A not-for-profit organization designed to encourage groups to hold meetings, conventions, and trade shows in the city or area it represents; to assist those groups with meeting preparations and while their meeting is in progress; and to encourage tourists to visit and enjoy the historic, cultural, and recreational opportunities the destination offers. A CVB does not actually organize meetings and conventions, but it helps meeting planners and visitors learn about the destination and area attractions and make the best possible use of all the services and facilities the destination has to offer. 
	14

	crowdsourcing
	The practice of engaging a crowd for a common goal. In event planning, crowdsourcing provides a valuable means of gathering feedback online through sites such as Yelp and TripAdvisor.
	5

	destination management company
	A local company that handles arrangements for tours, meetings, transportation, and so forth, for groups originating elsewhere.
	14

	entry level
	What a job is called if it doesn’t require prior work experience, making it suitable for someone who is new to the field or who has just graduated and is looking for a first job.
	14

	e-sports
	Professional video game competition on sports-related themes; video gamers form teams and play tournaments held in actual sports stadiums in an effort to win prize money.
	10

	event plan
	A to-do list for an event; it identifies what steps need to be taken, and in what order, to ensure the success of the event.
	6

	Facebook
	A free, well-known social networking website where users create profiles, advertise events, promote businesses, and interact with intended audiences.
	5

	fair trade
	An organized social movement whose goal is to help producers in developing countries develop better trading conditions and promote sustainability. Participants believe in stricter social and environmental standards. 
	2

	fantasy football
	A game in which teams are formed based on the statistics of actual NFL players; the teams then play fictional, or fantasy games.
	10

	flamenco
	A dance from Spain, characterized by complicated rhythmic patterns of foot stomping and clapping.
	7

	flies, or fly system
	Pulley system that lifts scenery overhead to be stored out of view of the audience; named because the scenery “flies” in and out.
	8

	folklórico
	Mexican folk dancing.
	7

	fundraiser
	An event whose goal is to raise money, not just break even.
	4

	generic
	Lacking distinctive qualities; general, basic.
	4

	goal
	The purpose of the event; it should guide all other event planning decisions.
	1

	Google+ 
	A social networking website organized around specific communities that are created via circles. Google+ has public as well as private communities.
	5

	Google+ Events
	A subsite of Google+ designed specifically for planning events; it links to Google Calendar and enables members of the event community to post photos and comments and engage in conversations.
	5

	hors d’oeuvres
	Light food or snacks served before a meal.
	1

	house
	The area in a theater where the audience sits.
	8

	hula
	A Polynesian dance that tells a story; when performed by women, it includes a lot of hip and arm movement.
	7

	illicit
	Forbidden by laws, rules, or custom.
	2

	improv
	Short for improvisation, a type of comedy show where the actors make it up as they go.
	7

	incentive house
	A company that runs incentive programs, often including travel programs, for other businesses and organizations.
	14

	income
	Any money that an event brings in; money from selling tickets, for example.
	4

	integrated pest management
	A more sustainable strategy for the long-term prevention of pests through a combination of techniques such as biological control, changing the habitat, modifying customs, and using pest-resistant varieties.
	2

	Instagram
	An online mobile application for sharing photos and videos. It can be posted on a range of social networking platforms such as Facebook or Twitter.
	5

	Leadership in Energy and Environmental Design (LEED) certification
	A certification that means a building has been built according to strict environmental standards.
	11

	liaison
	A person who maintains communication between different organizations to ensure concerted action and cooperation.
	14

	line item
	A particular type of expense that is written on its own line in a budget.
	4

	LinkedIn
	A social networking website geared for the business community and for connecting with people for career purposes.
	5

	logistics
	The planning, coordination, and details of some business or operation.
	4

	marketing
	The process by which a product or service originates (is thought of or invented) and is then priced, promoted, and distributed to consumers.
	1

	marketing channel
	The method(s) a company or event uses to promote itself to customers.
	5

	marketing plan
	In event planning, the plan for ensuring that the appropriate audience knows about the event. Different sectors of this audience will be reached by different marketing channels.
	5

	mitigate
	To lessen, minimize, or relieve. To mitigate a risk is to lessen the chances of it occurring.
	3, 4

	modern dance
	A style of dancing that uses some of the same movements as ballet but rejects the formal, restrained way in which ballet is presented. Modern dance is usually more reflective of emotion and may or may not tell a story.
	7

	monorail
	A railway that only has a single rail. It is usually elevated above the ground.
	2

	motocross
	A timed motorcycle race over a closed course consisting of a winding dirt trail with hills, jumps, sharp turns, and often muddy terrain.
	12

	musical theater
	Telling a story through a combination of song, dialogue, and dance; the staging may be formal or informal depending on the show but is generally more realistic. Musical theater was invented in the United States in the early 20th century.
	7

	naming rights
	A type of sponsorship deal in which the company names a venue, usually because it has contributed to building it, or because it has signed a long-term naming rights contract. 
	12

	opera
	Telling a story through song with little or no spoken dialogue; the music is classical and the staging very formal.
	7

	orchestra pit
	An area where the orchestra plays during some musical or dance performances, usually below stage level, which is why it is called a “pit.”
	8

	paddling
	Rowing, canoeing, or moving through the water in a light boat using a paddle.
	12

	pedometer
	A device that measures how many steps a person has taken.
	2

	permaculture
	An ethical design system based on a set of principles and on natural processes whose goal is to help us live more sustainably by using less energy and fewer resources.  
	2

	Pilates
	A method of physical and mental exercise involving stretches and breathing that focuses on strengthening the abdominal core. Named for its creator, Joseph Pilates (pronounced Pih-LOT-eez).
	12

	Pinterest
	A personalized media platform for posting images and videos that are organized by collections known as boards. 
	5

	pitch
	To give a verbal presentation to a potential client, “selling” the client on key concepts or ideas.
	6

	plated meal
	Food served in individual portions on plates at the table (as in a sit-down restaurant).
	3, 4

	presenter rights
	A type of sponsorship deal in which the sponsor’s name is listed immediately after the event name (for example, “The Rose Bowl presented by Vizio”).
	12

	presenting venue
	[bookmark: _GoBack]An entertainment venue that is equipped to handle many different types of productions; it presents traveling shows or shows created by nonresident companies.
	7

	press release
	An announcement released to the media that is designed to bring in publicity for a business, individual, or event.
	1

	professional event planner
	A qualified person whose profession is to successfully execute events according to a client’s needs and budget.
	1

	promotion
	A message issued on behalf of some product, person, or institution; in professional event planning, the means by which potential and/or invited guests learn about a large event.
	1

	proscenium stage
	Stage layout that is the most traditional, similar to watching TV, with backstage space on three sides of performing space and audience on one side.
	8

	prospective
	Something that is expected to happen in the future.
	2

	prospectus
	A document that informs or attracts clients, buyers, or investors.
	11

	public relations
	The generation of positive publicity and good will for the company or event in the media.
	4

	quinceañera
	Rite of passage celebrating a 15-year-old girl’s transition to womanhood. 
	4

	repertory company
	A group of actors who work together but perform a variety of different plays; one week they may do Shakespeare and the next week they may do something by a brand-new playwright, but it is always the same actors working together.
	7

	request for proposals (RFP)
	Begins the contract bidding process by specifying what the client is looking for in his or her event.
	4

	resident company
	A group of actors or dancers who have a permanent home base for performance, usually a theater they own or a facility provided by a local university, city, or state government.
	7

	risk
	Adverse occurrence that would have a negative effect on the event. Fire, heart attack, bad weather, and poor attendance are examples of risks.
	3, 4

	season
	The period of the year when productions are being produced; companies or presenting venues will refer to their season, meaning the total list of works they will produce or present in a given period of time. Seasons typically run across two calendar years, like a school year—the 2008–2009 season, for example.
	7

	sight lines
	Angles of visibility in an entertainment venue.
	8

	Snapchat
	A mobile app that allows users to send videos and photos that self-destruct after a few seconds.
	5

	staging
	How a production looks onstage, specifically, how the performers move and behave; formal staging will look less realistic to a modern audience.
	7

	stereotype
	To assume that all the people of a group have the same characteristics.
	12

	studio system
	The factory-style system used by Hollywood from the 1920s to 1960s, which resulted in a lot of films being made but all following very strict guidelines.
	7

	Sundance Film Festival
	The largest independent film festival in the United States, started by actor Robert Redford in the 1970s; it is held in Utah and is the premier showcase for work by independent filmmakers from around the world.
	7

	swag
	Another term for promotional merchandise, or merchandise distributed for free at an organizational or fundraising event.
	4

	symphony orchestra
	A large group of musicians, including those who play wind instruments, string instruments, and percussion, all playing together; they frequently play classical music.
	7

	tap dance
	A dance where rhythms are created by clicking metal pieces on the toe and heel of a dancer’s shoes; a less formal style of dance.
	7

	target market
	A part of the market that a company or event has identified as potential customers.
	5, 12

	theme
	How an event should look and feel; the visual and sensorial representation of the event’s goal/purpose. 
	1, 3

	thrust stage
	Stage layout where the audience surrounds the performing space on three sides.
	8

	title rights
	A type of sponsorship deal in which the event is named after the sponsor.
	12

	trade show
	An exhibition where companies in a particular industry can view the latest products, services, and trends.
	2

	traffic control
	Managing the flow of people so that crowds don’t congregate, lines don’t get too long, and people can exit safely in an emergency.
	11

	triathlon
	An athletic competition made up of three events, usually cycling, swimming, and running.
	12

	TripAdvisor
	A travel site where travelers plan, book, and review every aspect of a trip, including restaurants, cruises, hotels, and places to visit.
	5

	Twitter
	A microblog site where users broadcast small amounts of information—140 characters--in “tweets.” This is useful for announcing and commenting on events.
	5

	underwrite
	Undertake to finance, support, or guarantee something. In insurance, it means to guarantee payment in case of loss or damage.
	2

	USDA
	US Department of Agriculture.
	10

	variable expenses
	Expenses that change depending upon the number of people attending the event.
	4

	venue
	The scene or location of an event.
	1, 3

	Vine
	A video app where the video is only six seconds but replays continuously.
	5

	vlog
	A video blog.
	9

	wings
	The backstage space on either side of a proscenium stage.
	8

	Yelp
	A social networking site where people post reviews about their experiences at local businesses and with business people.
	5

	yoga
	A series of postures and breathing exercises practiced to achieve control of the body and mind, tranquility, and other benefits.
	10

	YouTube
	A website for posting and sharing videos.
	5
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