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This document provides all the key vocabulary terms presented in this course in one convenient place. The terms are listed alphabetically; the lesson number identifies the first time a term is introduced in the course. To use the words only from a particular lesson, please see the Key Vocabulary resource included in the Teacher Resources document for that lesson.
	Term
	Definition
	Lesson #

	accent
	The secondary and tertiary focal points on a page that draw the eye to important elements.
	8

	Adobe Illustrator
	A vector program often used by designers to create logos, work with or manipulate type, and draw.
	3

	Adobe InDesign
	A page layout program used by designers to combine text and images.
	3

	Adobe Photoshop
	A pixel-based program typically used to create or edit images.
	3

	alignment
	Underlying principle of graphic design. Except for in the case of asymmetric alignment, every visual element in a design should be connected by an invisible line with at least one other element. This helps the viewer see connections and brings organization and unity to a design.
	7

	analogous colors
	A set of two or three colors that are next to each other on the color wheel.
	10

	antialiasing
	The process of smoothing out rough letters by adding semitransparent pixels along the edges of letterforms, thus smoothing the appearance of the “stair-step” effect.
	11

	area of transition
	When using the Refine Edge tool, the area that includes some background that’s being removed and some foreground. The greater the radius, the larger the area of transition.
	5

	ascender
	The part of a lowercase letter that rises above the height of a lowercase x.
	11

	asymmetric alignment
	The beginnings and ends of lines do not align with each other. This alignment conveys a sense of informality and energy. It is visually very interesting, but difficult to read. The viewer’s eye has to work to find the beginning of the next line. 
	7

	asymmetrical balance
	A layout in which the visual weight of a composition is not evenly distributed around a central axis. Objects of different sizes balance one another with their respective visual weights. The weight is equal, but the elements are not identical.
	9

	balance
	The equal distribution of visual weight on a page in order to create a pleasing and clear layout. A graphic design can be symmetrically or asymmetrically balanced.
	9

	baseline
	The invisible line on which type sits.
	11

	blackletter typefaces
	A category of typefaces based on early written forms with thick to thin strokes and serifs.
	11

	Blur tool
	Tool that can be used to soften the uneven edges of a selection or mask.
	5

	BMP (bitmap)
	Full-color format commonly used for editing raster graphics in Windows. There is no compression, so file sizes are large.
	6

	boldface
	A font weight where letterforms have thicker strokes.
	11

	Burn tool
	Photoshop tool used to darken areas of an image.
	6

	business principles
	The methods, procedures, and rules that an organization follows in order to meet its objectives.
	13

	canvas size
	The full editable area of a design. Increasing the canvas size adds space around the existing design. Typically, you change the canvas size to extend a design by adding something to it.
	4

	cap height
	The height of capital letters in a typeface.
	11

	centered alignment
	Each line of text is centered, making both the right edge and the left edge ragged. This alignment implies formality and is often used in headline type. The irregular left edge makes it difficult for the reader’s eye to find the beginning of the next line of type.
	7

	Clone Stamp tool
	Photoshop tool used to duplicate any area in an image and “paint” that area over any other part of the image.
	6

	CMYK
	Color system based on the colors cyan (C), magenta (M), yellow (Y), and black (K). This is the color system used in four-color printing.
	10

	color wheel
	A color wheel arranges colors around the edges of a circle. A standard color wheel has 12 distinct hues, which are classified as primary colors, secondary colors, and tertiary colors.
	10

	column gutter
	The space between columns of text in a page layout. (Also referred to as an alley.)
	9

	commissioned photography
	An arrangement in which the designer envisions an image and the photographer captures the exact image the designer requests. Commissioned photographs are shot either on location or in a studio.
	12

	complementary colors
	Colors situated across from each other on the color wheel. The complement of red, for example, is green. There is an inherent unity in complementary colors because any color has as its complement the sum of the other two primary colors. For example, red’s complement, green, is made by combining blue and yellow, which are the two other primary colors on a standard color wheel.
	10

	comps
	Also known as comprehensives, these are the step after roughs in the design process. Comps show the exact placement of page elements (text, illustrations, etc.) in a form comparable to that of the final printing. Details such as backgrounds, color schemes, and images are more thoroughly worked out. Oftentimes designers show a client several different styles in comps and let the client decide. 
	3

	concrete alignment
	The arrangement of the text takes on the shape of an action or object it describes. This alignment is often difficult to read but is visually very interesting. This text alignment has much creative potential, but it is not easy to move type into an identifiable shape.
	7

	consulting
	An employment arrangement wherein an industry expert is called in to provide assessments and give advice.
	15

	contrast
	Underlying principle of graphic design. Contrast can be used to create both organization and visual interest in a design, because our eyes are drawn to contrasting elements. Examples of contrasting elements are large type and small type, different type weights (bolds, italics, lights), old-style font and sans serif font, thin line and thick line, cool color and warm color, horizontal element and vertical element, small graphic and large graphic.
	7

	cool colors
	Colors that have some blue and/or green in them. Cool colors recede into the background.
	10

	core values
	The principles that guide an organization’s internal conduct and its relations with those outside. Many companies have a mission statement that summarizes their core values.
	13

	counter
	The hollow, either partially or fully enclosed, space in a letter.
	11

	creative brief
	A written plan delineating the strategy, expectations, audience, and scope of a design project.
	3

	crossbar
	The horizontal bar connecting two strokes of an uppercase letter, as in H and A. The horizontal or sloping stroke that connects the curving shapes of a lowercase e is also a crossbar.
	11

	Density slider
	Tool on Masks panel used to adjust the opacity of a mask. At 100% density, the mask is completely opaque and blocks out any underlying area of the layer. As you lower the density, more of the area under the mask becomes visible.
	5

	descender
	The part of a letter that descends below the baseline.
	11

	display typefaces
	A category of typefaces designed for a distinctive ornate or decorative look.
	11

	Dodge tool
	Photoshop tool used to lighten areas of an image, especially shadows.
	6

	dpi (dots per inch)
	The number of dots on a linear inch of a printed image. The more dots per square inch, the higher the resolution and the sharper the image. Dots per inch is used only for printed images.
	4

	duotone
	A reproduction of an image in which one color (traditionally black) is superimposed over another color. The most common use of duotone is to give a photo an “old” effect by using a sepia tone.
	10

	entry level
	What a job is called if it doesn’t require prior work experience, making it suitable for someone who is new to the field or who has just graduated and is looking for a first job.
	15

	exclusive-rights images
	An arrangement whereby the owner (or purchaser) of an image is the only one who has the right to use the picture.
	12

	Feather slider
	Tool on Masks panel used to apply feathering to the mask edges. Feathering blurs the edges of the mask to create a softer transition between the masked and unmasked areas. Feathering is applied from the edges of the mask outward, within the range of pixels you set with the slider.
	5

	flush-left alignment
	The first letters of the text are aligned on the left while the right edge is allowed to flow naturally into a ragged edge. Typography experts consider flush left to be a very readable alignment.
	7

	flush-right alignment
	The end of each line of text is aligned on the right while the left edge flows into a ragged edge. This option works best for short amounts of text, because it is hard for the reader’s eye to find the start of the next line, especially if the text line lengths are very long.
	7

	focal point
	The visual element on a page that is most emphasized and that first attracts and holds the viewer’s attention.
	8

	font
	A particular size, weight, width, and style of a typeface. Often used incorrectly as a synonym for typeface. The digital file that lives in the font folder on the computer.
	11

	Free Transform tool
	Photoshop tool used to change the size of an image or to rotate, skew, or otherwise manipulate an image. Use Edit > Free Transform (or Ctrl+T) to access the tool.
	4

	GIF (Graphic Interchange Format)
	Image file format supported on the web. It uses a lossless compression technique and supports only 256 colors. Good for images with only a few distinct colors, such as line drawings, black-and-white images, and small text that is only a few pixels high. Supports transparency, where the background color can be set to transparent in order to let the color on the underlying web page show through. Can support animation.
	6

	graphic design
	The visual communication of a client’s message using text and images to represent an idea or concept.
	1

	grayscale
	A series of achromatic tones having varying proportions of white and black, to give a full range of grays.
	10

	grid
	A nonprinting system of horizontal and vertical lines that divide a page into margins, columns, rows, and gutters. Designers use grids to align elements consistently.
	9

	guides
	Nonprinting gridlines that aid position and alignment of text or graphic elements during page layout.
	9

	hardness
	Photoshop option that controls how hard the center of a brush tip is. The degree of hardness can be compared to the degree you might press on a pencil to create a darker and more forceful print. The lower the number, the softer the effect.
	6

	headline
	The main verbal message of a layout, usually a line of large type used to grab the reader and to set up what is to follow.
	9

	Healing Brush tool
	Photoshop tool used to correct imperfections such as dirt, smudges, and blemishes. The brush can match the background texture, lighting, and shadows or shading to cover up flaws.
	6

	hero image
	The image your eye goes to first when you look at a page. It is the most important image, and it is either the biggest image or an image made noticeable by a technique such as framing or color.
	9

	History panel
	The Photoshop panel that keeps a list of what you have done to an image since you opened it. History can also be used to go in reverse and eliminate changes you’ve made.
	4

	horizon line
	The line below which the major copy of a layout starts. There might be a heading above the horizon line, and maybe a horizontal rule underneath it, but images are not placed above the horizon line. In some cases, the top margin is the horizon line.
	9

	hue
	A color in its purest form, with no black, gray, or white added. For example, scarlet, crimson, and pink all have a red hue. 
	10

	icon
	A pictorial image used to represent an object or facility. In a graphical user interface, users click icons to activate the features of the interface, rather than using textual instructions. Icons shouldn’t need to be taught; they should look like what they mean.
	2

	identity design
	A systematic visual program that distinguishes an organization or business. It is a means for communicating the organization’s values, activities, and method of doing business. A clear identity design that is used consistently on all company materials portrays an image of professionalism and competence.
	13

	identity design style guide
	A set of guidelines that specify how an organization’s visual identity is to be applied to establish a consistent visual appearance. 
	13

	instant recognition
	A technique of using symbols and colors that trigger the brain to instantly make associations. Symbols are recognized much more quickly than words.
	14

	JPEG (Joint Photographic Experts Group)
	Image file format supported on the web and recognized by most graphic editing programs. Uses lossy compression, which eliminates some color detail but can shrink a file to about 5% of its original size. The information that is discarded in the compression is information that the human eye cannot detect. Supports 16 million colors. Best suited for photographs and complex graphics.  
	6

	jumpline
	Line printed at the end of a column when an article continues on another page (for example, “continued on page 24”). Jumplines such as “continued from page 3” appear at the top of a column and indicate where the article is continued from. Jumplines, also called continuation lines, help the reader to keep reading. 
	9

	justified alignment
	Both the left edge and the right edge of each line of text are aligned. Justified alignment is very readable when set properly and is widely used in books, magazines, brochures, and other text-intensive pages, because this alignment allows for a higher word density. Because of the word density, justified columns tend to look visually darker. Justified columns also tend to develop “rivers” of white space that require the lines of type to be adjusted. These larger blocks of type are best composed in a page layout program like Adobe InDesign. 
	7

	kerning
	The process of adjusting the space between pairs of letters so that it is visually consistent.
	11

	kicker
	A short phrase set above the headline in a layout. It is usually set in a smaller type than the headline. The kicker can serve as an introduction or as a type of section heading. The purpose is to help readers know where they are and where they are going.
	9

	Lasso tools
	Photoshop selection tools that allow you to draw freeform segments to create a selection border. The Lasso tools are often used to create a rough selection that can then be refined.
	4

	layer
	A discrete element of a Photoshop design. Layers are combined to create a finished product. They can contain photos, text, logos, shapes, textures, and more. They can be activated, deactivated, locked in place, or unlocked.
	4

	layer mask
	An editable selection in Photoshop that reveals or hides an entire layer or certain portions of a layer. The mask is applied to an individual layer and is visible in the Layers panel as a thumbnail, which is linked to the layer’s own thumbnail. When a layer mask is applied, it tells Photoshop how much of that layer will be visible. Layer masks play an important role in nondestructive editing.
	5

	layout
	The placement of visual elements on a page, including headlines, body text, images, lines, and so on.
	9

	leading
	The amount of space between the baseline of text and the next baseline under it. (Pronunciation tip: This word rhymes with sledding, not reading.)
	11

	legibility
	The ease with which the reader can distinguish one letter from another in a typeface, which determines how easy it is to read a short phrase such as a headline.
	11

	letter spacing
	The space between one character and the next.
	11

	line spacing
	See leading.
	11

	logo
	A combination of type and graphics that represents an organization’s identity and projects the desired image.
	14

	lorem ipsum
	A type of nonsense text used as a placeholder in page layout before the final copy is inserted. It is based on a piece of classic Latin literature. As originally created, the lorem ipsum text matched the average frequency and pattern of word lengths typically found in the English language. This was intended to give a fairly accurate visual impression of how the document would appear, only without the distraction of real words. 
	9

	lowercase
	The small letters of the alphabet.
	11

	mandatories
	Elements that the client requires the designer to include in a design. This could be a logo, specific colors, or a specific URL.
	3

	Marquee tools
	Photoshop selection tools that allow you to click and drag to define a selection. Typically, these tools are used to make rectangular and elliptical selections.
	4

	Maximum filter
	Filter used on a layer mask to spread out the white areas and choke in the black areas. It replaces the current pixel’s brightness value with the highest brightness value of the surrounding pixels. 
	5

	median
	The value separating the higher and lower halves of a sample or series of numbers, such as salaries for a particular profession. For instance, the median salary for a designer would be the figure with an equal number of salaries higher and lower than it. 
	15

	Minimum filter
	Filter used on a layer mask to spread out the black areas and reduce the white areas. It replaces the current pixel’s brightness value with the lowest brightness value of the surrounding pixels. 
	5

	modern typefaces
	A category of serif typefaces in which the strokes of the letters change radically from thick to thin. All modern typefaces have serifs that are horizontal and very thin. The stress in modern typefaces is completely vertical.
	11

	modules
	Boxes formed by the intersection of columns and rows in a layout. Modules can be combined to form larger areas for placement of text or graphics.
	9

	monochromatic scheme
	A combination of one hue with any number of its corresponding tints and shades.
	10

	monospace typefaces
	A category of typefaces in which each character takes up the same width of space. 
	11

	Navigator panel
	The Photoshop panel that allows you to pan within an image and easily keep track of what part of an image you are viewing.
	4

	nondestructive editing
	A workflow that focuses on leaving the source content of a project unmodified by creating dynamic (nonpermanent) edits that can be adjusted later. The layer system and layer masks are key elements of this type of editing.
	5

	old-style typefaces
	A category of serif typefaces that date back to the 15th century. The letterforms always have serifs, and the serifs are connected to the main strokes with a curve. Old-style typefaces are also distinguished by their diagonal stress. 
	11

	opacity
	The transparency of an image. When using a layer mask, you can use shades of gray to define the opacity of part or all of the layer mask.
	5

	Options bar
	Bar at the top of the Photoshop work area that contains the majority of the controls for the currently active tool.
	4

	Patch tool
	Photoshop tool used to select a part of an image and use it as a sample for correcting another part of the image. Combines the selection power of the Lasso tools with the correction properties of the Healing Brush tool.
	6

	pictograms
	A simple picture denoting an object, activity, place, or person that is intended to cross language barriers. They can also guide or instruct, such as with a “no smoking” picture. 
	2

	pixel
	An abbreviation for picture element. The tiniest component of a raster image. When you zoom in extremely close on a Photoshop document, you can see individual pixels. 
	4

	placeholder text
	Nonsense text placed in a page layout before the final copy is inserted. This is also known as lorem ipsum, Greeking, Greeked text, jabberwocky text, and dummy text.
	9

	PNG (Portable Network Graphics)
	Image file format supported on the web. Uses lossless compression but can have millions of colors. An image in this file format can be 5% to 25% more compressed than a GIF file of the same image. Supports transparency and allows control of the degree of transparency, known as opacity.
	6

	point size
	The measurement of the size of type. 
	11

	ppi (pixels per inch)
	The number of pixels on a linear inch of an image when the image is viewed on a monitor. 
	4

	primary colors
	The defining colors of the wheel. For a standard color wheel, the primary colors are blue, yellow, and red.
	10

	proximity
	One of the gestalt principles of graphic design. Items that are related should be physically close to each other. This helps the viewer organize information quickly.
	7

	PSD (Photoshop Document)
	Native file format for all Photoshop software. Supports layers and masks. There is no compression, so file sizes are large.
	6

	pull quote
	A short quote “pulled” from the text of an article and set in a larger font size than the body of the article, then placed in a text column or in the margin.
	9

	raster graphic
	An image composed of a grid of individual pixels, and each pixel can be a different color or shade. Photos are raster images.
	12

	readability
	How easy it is to read a large block of text.
	11

	Refine Radius
	Tool on the Refine Edge window that allows you to paint across uneven edges, such as wisps of hair. It includes them in the selection while keeping hidden everything around the hair (or around whatever Photoshop considers the “nonforeground” areas).
	5

	repetition
	Underlying principle of graphic design. Repeating visual elements in a design adds interest and unity. It helps the viewer make connections. Repetitive elements can be fonts, lines, bullets, color, a design element, a format, or a spatial relationship.
	7

	resolution
	The degree of sharpness of a displayed or printed image. The more pixels per inch, the higher the resolution. An image with a higher resolution looks sharper. The higher the image resolution, the larger your file size will be.
	4

	RGB
	Color system based on the colors red (R), blue (B), and green (G) and used for additive color mixing. Televisions and computer monitors use RGB to reproduce color.
	10

	rights-managed images
	An arrangement whereby the owner (or purchaser) of an image is the only one who has the right to use the image for a set period of time. This is to prevent two companies from using the same image at the same time. Typically, rights-managed images are higher quality than royalty-free images.
	12

	roughs
	Page designs or layouts that depict a somewhat accurate representation of the final size and position of all page elements. Roughs include accurate type and color information. 
	3

	royalty-free images
	Purchased images that can be used for multiple layouts or projects.
	12

	runaround alignment
	The text wraps around a picture or another piece of text. This alignment is commonly used in newsletters and other text-intensive pages. It is also called text wrap.
	7

	salary
	Yearly earnings.
	15

	sans serif typefaces
	A category of typefaces in which none of the letterforms have serifs.
	11

	script typefaces
	A category of typefaces that simulate handwriting or calligraphy.
	11

	secondary  colors
	The three colors that are equidistant from the primary colors on the color wheel. These colors are created by combining equal amounts of two primary colors.
	10

	serif
	A very short line that extends from the upper and lower ends of strokes.
	11

	serif typefaces
	A category of typefaces in which all letterforms have serifs at the end of their strokes. This category of typefaces can be broken down into old style, modern, and slab serif.
	11

	shade
	A hue with black added to it to create a darker color.
	10

	sidebar
	A short, often boxed, article dealing with a sidelight of a major news story and printed alongside it.
	9

	sign
	Something that stands for something else. 
	2

	slab serif typefaces
	A category of typefaces in which the letterforms have thick, flat serifs.
	11

	Smart Radius 
	Tool on the Refine Edge window used to automatically smooth out a transition. This is very useful for selecting hair and uneven edges.
	5

	Smudge tool
	Photoshop tool that blends the pixels where you paint, simulating the action of dragging a finger through wet paint.
	5

	split complement triad
	A set of three colors that includes one color on the color wheel and the colors on each side of its complement.
	10

	Sponge tool
	Photoshop tool used to change the level of saturation of colors in an area of an image.
	6

	Spot Healing Brush tool
	Photoshop tool that automatically takes pixels from the surrounding area and uses them to paint over an area, matching the texture, lighting, transparency, and shading.
	6

	spread
	A set of two facing or adjacent pages.
	9

	stock photography
	High-quality photographs available for download from a multitude of websites. Most stock photography sites contain thousands of photographs that are searchable by keyword. Stock photography images can be rights-managed or royalty-free.
	12

	stress
	The direction of thinning on the curved stroke of a letter. For example, if you draw a line through the thinnest parts of the rounded forms of an old-style letterform, the line is diagonal. Old-style typefaces have a diagonal stress.
	11

	stroke
	Any straight or curved line of a character.
	11

	symbol
	A simple sign that represents another often more complex thing. For example, a dove represents peace. Symbols are learned and not obvious. Their meaning can change based on countries, cultures, and religions.
	2

	symmetrical balance
	A layout in which the visual weight is distributed in such a way as to create a mirrored image from side to side or top to bottom.
	9

	target audience
	The primary group of people that a graphic design is trying to reach. This group can be defined in terms of demographics. 
	2

	target market
	The market that a business or organization wants to reach with its products or services.
	13

	taxonomy
	A categorized list of terms that are related to a particular topic.
	1

	tertiary colors
	The colors between each primary and secondary color on a color wheel. These colors are created by combining equal amounts of the primary and secondary color on either side of them.
	10

	thumbnails
	Small-scale, hand-drawn rough sketches of a design concept. These are usually generated during the concept development phase of design and are used internally (they are not shown to the client). Thumbnails are used to help determine which concepts warrant further development.
	3

	TIFF (Tagged Image File Format)
	One of the most widely supported file formats on both Macs and PCs for image-manipulation and page layout applications. In desktop publishing, it is the standard format for importing images into documents. There is no compression, so file sizes are large.
	6

	tint
	A hue with white added to it to create a lighter color.
	10

	tone
	The particular quality of brightness, deepness, or hue of any color. 
	10

	tracking
	Adjusting the space between letters in a range of text.
	11

	triad
	A set of three colors equidistant from each other on the color wheel.
	10

	typeface
	A set of letters, numbers, and punctuation that share the same design.
	11

	typography
	The process of designing with type and letterforms.
	11

	uppercase
	Capital letters of the alphabet.
	11

	value
	The relative lightness or darkness of a color. Different colors can have the same value.
	10

	vector graphic
	An image that is described using mathematical relationships between points and the paths that connect the points. The vector file saves directions to draw the image. Each time the image is rendered, the lines and fills are redrawn so that the images are always crisp. 
	12

	visual center
	The place in a design where a viewer’s eye spends most of its time. This is slightly to the right of and above the geometric center.
	8

	visual communication
	Written language and imagery combined into messages that connect with the audience on intellectual and emotional levels, and provide the audience with pertinent information. Visual communication is usually aesthetically pleasing, but may also be provocative.
	2

	visual hierarchy
	The arrangement of visual elements on a page (such as type, graphics, shapes, and lines) according to their order of emphasis.
	8

	visual weight
	The illusion of physical weight on a two-dimensional surface such as a page. The more visual weight something has, the more it engages your eye. Factors including size, color, shape, orientation, texture, position, and contrast to other elements contribute to visual weight.
	9

	Wand tools
	Photoshop selection tools that allow you to select an area of color and have Photoshop create a selection based on adjacent pixels. Wand tools include the Magic Wand tool and the Quick Selection tool, which detects borders as well as colors.
	4

	warm colors
	Colors that have some red or yellow in them. Warm colors come to the front.
	10

	weight
	The thickness of strokes in a font.
	11

	white space
	The space on the page that does not contain visual elements such as text, images, or lines.
	9

	word spacing
	The space between words.
	11

	x-height
	The height of lowercase letters, excluding ascenders and descenders.
	11
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