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Project Description
In this project, students apply the basic principles, elements, and tools of graphic design to create a design portfolio that meets the marketing and communication needs of a client. Potential clients are local small businesses, nonprofit organizations, school clubs and organizations, and so on. 
Students begin the project by examining their client’s core values, philosophy, principles, and target audience. Then they define an identity design specification that reflects who the client is. After completing these planning steps, students create a logo that tells the client’s story. To complete the portfolio, students create additional collateral for their client, including business cards and at least one other item that adheres to the client’s identity design. The driving question for the project is, “How can we create a visual design and collateral materials that capture and communicate the identity of our client?”
The students work cooperatively in groups of three or four. Ideally, each group is assigned a different client.
Project Components
Over the course of this project, students produce the following pieces that will make up their complete portfolio:
An identity design style guide
A logo
A business card and letterhead
An additional piece of collateral that reflects the identity design of the client (for example, a video game backdrop, a poster, a flyer, a book jacket, or packaging)
Students also prepare a presentation in which they explain their work to an invited audience. During the presentation, they use the various pieces in their portfolio as a visual support when they speak.
Assessment
Project elements are assessed as follows:
The identity design style guide is assessed using assessment criteria.
The portfolio is assessed with a rubric.
Each individual item in the portfolio is assessed using assessment criteria.
Advance Preparation
Most of the advance preparation entails identifying clients who need a graphic design portfolio and who are willing to invest the time necessary to define their identity, meet with students two or three times during the course, and review student work as necessary. You will serve as a liaison with the clients to ensure that students can obtain the information and client approvals they need in a timely manner. You will also need to line up NAF academy advisory board members who can help you find both clients for the project and experts in the graphic design field. You will be asking for experts to review student work, to be willing to be interviewed, to come into the classroom near the end of the course to talk about their profession, and to act as the audience for the students’ project presentations.
You will need to decide whether you will hold the final presentations in your classroom or in another space, such as an auditorium or conference room. It is best to use a space where students have enough room to show off the various pieces in their portfolio. Book the date and time well in advance of the event, and make sure to notify students and other attendees as soon as possible so that you have time to handle scheduling conflicts. If possible, line up a guest speaker to deliver opening remarks at a student portfolio review in Lesson 16. You may also want to schedule to have the presentations videotaped.
Lesson Overview
Below are the main milestones for this project, broken down according to the lesson in which they fall.
Lesson 13: 
Student groups interview their client for the first time (someone representing marketing needs, if possible) and discuss topics such as core values, philosophy, principles, and target audience. They discuss the client’s requirements in terms of an identity system, and they review existing specifications the client may have. Using this client input, students create an identity design style guide and plan a design project that reflects the client’s identity. The identity design style guide is assessed using assessment criteria.
Lesson 14: 
Student groups apply the elements and principles of graphic design to create three logo mockups that tell the story of the history, quality, and type of products or services offered by the client. Students work with the client to choose the logo that the client considers the best, and include this logo in their portfolio. The logos are assessed using assessment criteria.
Student groups also complete their portfolio during this lesson. They create a business card for their client that is in keeping with their identity design specification and that respects the principles of design, with particular emphasis on visual hierarchy. Students create a letterhead design as well as an additional piece of printed collateral that is in keeping with their client’s needs, thus demonstrating their ability to apply the same graphic elements and color palettes across multiple forms of communication.
The business card, letterhead, and additional printed collateral are assessed using assessment criteria. The completed portfolio is assessed using a rubric.
Lesson 16: 
The graphic design portfolios are presented to visitors at a student portfolio review. After a guest speaker (ideally a graphic design professional) delivers opening remarks, groups give a short presentation explaining the identify design portfolio they created for their client. The teacher assesses the portfolios using the same rubric as in Lesson 14. 
The Culminating Project and NAFTrack Certification 
The culminating project is a required course assessment component for academies taking part in NAFTrack Certification. As students complete their culminating project, they upload a work sample for evaluation. The sample demonstrates students’ ability to apply the knowledge and skills they have learned throughout a course in an authentic way that is relevant to their academy’s industry theme.
If your students are participating in NAFTrack Certification, see below for the work sample(s) to keep in mind as your students work on this culminating project. Please note that the rubric used to assess the project in NAFTrack Certification is different from the project rubric used in the course instructional materials. 
Culminating Project Work Sample(s) for Graphic Design
Students must upload one work sample for evaluation. Learning objective codes are organized by unit, lesson, and unit learning objective (e.g., 1.3.8). 
	Work Sample(s)
	Learning Objectives

	Presentation of Final Culminating Project Identity Design Portfolio, including:
· Identity Design Style Guide
· Logo
· Business Card
· Letterhead
· Additional Design Item
(Lesson 16, Student Resource 16.1, Teacher Resource 16.4)
	1.1.1: Infer the skills and knowledge about graphic design needed to be successful in an authentic project
5.13.1: Explain how graphic elements and color can be used to visually represent core values, philosophy, and principles of a business or organization
5.13.2: Evaluate designs for audience, meaning, and effectiveness
5.13.3: Identify ways to maintain consistency across a client’s entire identity system
5.13.4: Demonstrate the ability to choose a style for a client’s identity system
5.13.5: Develop an identity design that meets a client’s needs
5.14.6: Explain what makes a logo simple, unique, and memorable
5.14.7: Synthesize the elements and principles of graphic design as they apply to logos
5.14.8: Design a logo that tells the story of the client’s history and of the quality and type of products or services offered by the client
5.14.9: Identify different types of printed collateral where identity design can be used effectively
5.14.10: Design a business card and letterhead that gives a business or organization instant recognition
5.14.11: Demonstrate the ability to apply the same graphic elements and color palettes across multiple forms of communication
6.15.4: Create a professional portfolio to present to a potential employer or to include in a school or scholarship application
6.16.6: Summarize key learning across the whole subject of graphic design
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