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Use this table to map this course against your instructional calendar and to make note of key lesson attributes. 
	[bookmark: OLE_LINK1]Lesson Title
	# of Class
Periods
	Summary of Lesson Assessments
	Summary of Advance Prep

	Lesson 1: Course Introduction
	2
	N/A
	In the first class period, students view a culminating project example. Print out the example materials or show them on the computer. If you decide to print them, print them in color so that students can see the color palette.
Determine how you would like students to set up notebooks for this course. We recommend a three-ring binder, spiral-bound notebook, or computer-based folder.
This course requires a specific set of computer-related equipment, listed in Required Equipment and Supplies (included in the Course Planning Tools section of the course). Review this list and make sure that you will have the necessary equipment and supplies for each lesson.
Review the Course Updates (also included in the Course Planning Tools), which describes significant changes to the course.
The culminating project for this course requires advance planning to recruit real clients for whom students can create an identity design. It is recommended that you begin recruiting clients at the beginning of the course. Use Teacher Resource 1.1, Preview: Requirements for the Culminating Project, as a guide.
Note that guidance for NAFTrack Certification procedures is not included within the lesson plans for this course. section of the course materials.
If this is your first time teaching this course and you are a non-AOIT teacher, read the special note on the first page of the Lesson 1 lesson plan prior to the first class period.

	Lesson 2: What Is Graphic Design?
	4
	A written explanation of how a design communicates meaning [individual work]
	N/A

	Lesson 3: The Graphic Design Process
	3
	A creative brief detailing the parameters of a graphic design [group work]
	N/A

	Lesson 4: Getting Started with Photoshop
	6
	Creation of a multilayer image and an accompanying annotation [individual work]
	Ensure all students have access to Photoshop on their computers. Note that this curriculum is written for Photoshop CS6/CC. If you are using another version of Photoshop, you may have to alter the instructions slightly.

	Lesson 5: Working with Masks
	5
	An original image that uses selections, layers, and masks, accompanied by a descriptive annotation of the image [individual work]
	N/A

	Lesson 6: Basic Photo Corrections
	3
	Two images that have been corrected using Photoshop tools and commands [individual work]
	N/A

	Lesson 7: Proximity, Alignment, Repetition, and Contrast
	7
	A restaurant menu design that adheres to the principles of proximity, alignment, repetition, and contrast [group work]
	N/A

	Lesson 8: Visual Hierarchy
	4
	An explanatory essay that analyzes the visual hierarchy of an image [individual work]
A flyer that demonstrates effective visual hierarchy [individual work]
	If the student resources are printed in black and white, you will need to give students color copies of the example in Student Resource 8.4, Explanatory Essay: Creating Visual Hierarchy.

	Lesson 9: Layout and Balance
	3
	Quiz on the principles of graphic design [individual work]
	This lesson requires you to have a large supply of music, entertainment, and sports magazines in your classroom so that students can analyze different layouts and mark up magazine articles.
In Class Period 1, students create a layout called “Summer Break.” You may want to advise them ahead of time to bring in any digital photos they would like to include in their layout. If you don’t think your students will have their own digital photos, you will need to have 10–15 digital photos of typical summer break activities for them to use.
If student resources are printed in black and white, you will need to give students a color copy of the images in Student Resource 9.3, Analysis: Achieving Balance. The image in the quiz should also be printed in color.

	Lesson 10: Fundamentals of Color
	5
	A color palette for a business or an organization and an accompanying creative brief [individual work]
	If student resources are normally printed in black and white, you will need to provide students with color copies of all images in this lesson’s student resources in order for this lesson to be effective. You will also need a color version of Teacher Resource 10.2.

	Lesson 11: Typography






















	5
	Typographical design of student’s name that expresses something about who the student is [individual work]





















	Verify that students have access to a good variety of typefaces on their computers. If it is necessary to download additional typefaces, make sure you have the necessary administrator rights to download them onto student computers.

	Lesson 12: Images 


















	6
	An album cover design for a musician or musical group [individual work]
	If resources are normally printed in black and white, you will need to print color copies of Teacher Resource 12.1, Sample Images: Images That Express Meaning.

	Lesson 13: Identity Design
	8
	Three proposals for an identity design style guide for their culminating project client [group work]
	When the course begins, start lining up clients for the culminating project. Students will be grouped in teams of three, so you will need one client for every three students. You may want to suggest to students that they try to arrange to work with local neighborhood businesses or organizations (such as cafés and church groups) that are close to their school or home. At least two weeks before beginning this lesson, finalize arrangements with the clients. See Teacher Resource 13.1, Guide: Recruiting Clients for the Culminating Project, for information and suggestions on appropriate clients.
Provide clients with specific information about what they can expect from you, and make sure they will be available over the next weeks to provide feedback to students in a timely manner. 
Arrange for the client to come to the school for an initial interview in Class Period 5. If possible, arrange for the meeting with the client and the students to be a working luncheon in a location such as the school media center. 
In this lesson, you will be assigning students to their culminating project groups. You may need to put some thought into placing students in the groups where they will be most likely to succeed.
You will need to work out the course schedule so that you can tell students when each element for the project will be delivered to the client, and when they should expect feedback from the client. Use Teacher Resource 13.2, Timeline: Culminating Project Work, to get a clear idea of what the schedule should look like. You will need to fill in your specific project dates.

	Lesson 14: Creating Logos and Applying Identity to Printed Materials
	10
	A logo that adheres to the client’s identity design and tells a story about the client [group work]
A business card that adheres to the client’s identity design [group work]
A letterhead design that adheres to the client’s identity design [group work]
An additional piece of printed collateral required by the client to meet its communication needs [group work]
Each piece will be assessed separately, and then the project in its entirety will be assessed using a rubric. [group work]
	Students continue to communicate with their clients during this lesson via email and telephone. It is essential that students get responses from clients within 24 hours during this lesson in order to complete all of the identity design products in the prescribed time. You may want to check in with each client to ensure that everything is running smoothly and to head off any potential challenges.
Student Resource 14.6, Interactive Reading: Business Card and Letterhead, is more effective if it is printed in color.

	Lesson 15: Exploring Graphic Design Careers and Learning from Industry Experts
	4
	Draft of professional-style design portfolio [individual work]
	Line up a guest speaker, or several guest speakers, to talk with your students. The speakers should be industry professionals prepared to discuss their own job histories, what they do now, and what they look for in someone applying for an entry-level position. Request that guest speakers bring a portfolio of their work if possible. Explain that this will serve as an example of a professional portfolio for students, who are assembling their own portfolios during this lesson. If possible, arrange to obtain a speaker through the local AIGA chapter, as this will get students interested in the professional organization as well as the career.
For Class Period 2, students need to bring to class all the materials they have collected in their portfolio during this course. You may want to inform them of this at the beginning of the lesson. 

	Lesson 16: Project Presentation and Course Closure
	4
	Final version of the culminating project identity design portfolio, which includes identity design style guide, logo, business card, letterhead, and additional design item [group work]

Note: For students taking part in NAFTrack Certification, this lesson is where they will upload their culminating project work sample and where you administer the end-of-course exam.
	This lesson includes the student portfolio review, in which students share their client identity design portfolios. This should be a major event with an invited audience and a keynote speaker. See Teacher Resource 16.1, Guide: Planning for the Student Portfolio Review, for details of how to prepare for this event.
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