


AOF Professional Ethics
Learning Objectives Eligible for Assessment on NAFTrack Certification End-of-Course Examination 
Industry stakeholders and NAF educators reviewed this course to identify the 16 learning objectives that represent the most important content for students to master. The NAFTrack Certification end-of-course exam is based on these 16 key learning objectives. Some teachers find it necessary to make course modifications to meet local requirements or the needs of particular student populations. If you choose to modify this course, make sure you still cover the NAF content for these 16 learning objectives. 
	Unit Name
	Unit #
	Lesson #
	Learning Objective
	Description

	Introduction to Ethics
	1
	1
	3
	Display understanding of ethical concepts that form the basis of ethics in the industry

	
	1
	2
	6
	Identify the characteristics of an ethical professional

	
	1
	3
	12
	Display understanding of an ethical decision-making framework

	
	1
	3
	13
	Evaluate ethical dilemmas and propose ethical solutions

	Ethics and 
Workplace Cultures
	2
	4
	1
	Identify ways that organizational cultures differ

	
	2
	4
	2
	Characterize the relationship between organizational culture and ethics

	
	2
	4
	4
	Display understanding of the ethical challenges employees face

	
	2
	5
	9
	Describe some of the ethical situations managers face

	
	2
	5
	11
	Evaluate specific ways managers can inspire and uphold ethical conduct in the workplace

	
	2
	6
	12
	Display understanding of the ethical challenges and opportunities of the digital realm

	Ethics and Business Practice
	3
	7
	1
	Identify and explain some of the ways the US federal government regulates business for ethics and legal compliance

	
	3
	7
	2
	Explain how the seven minimum requirements of the US Federal Sentencing Guidelines relate to common principles in business ethics

	
	3
	7
	3
	List and compare some of the ethical issues involved in setting up or doing business abroad

	
	3
	7
	4
	Evaluate some of the ethical questions that arise in an increasingly global marketplace

	
	3
	8
	7
	Define marketing and list its main elements

	
	3
	8
	8
	Describe and explain the ethical issues involved in marketing





	
