Professional Ethics Lesson Descriptions

UNIT 1: Introduction to Ethics
Lesson 1: Course Introduction 
This introductory lesson exposes students to some of the key terms and areas of knowledge that they will be studying throughout this course. After an exercise to create a trustworthy classroom environment, students explore what they currently value. They then establish a basic understanding of ethical theories and see how these theories are relevant to ethical dilemmas we face today. 
Students acquire a sense of the course objectives by looking at an example of a culminating project. Students also set up two course tools: a general taxonomy of key ethics terms, and a notebook that they will use throughout the course.
This lesson is expected to take four class periods.

Lesson 2: Ethics and Professionalism
In this lesson, students begin to consider what it means to be a “professional.” They consider the ways in which they might behave as a professional in their current lives, and they learn about the characteristics of a professional in a career. They see the connection between ethics and professionalism. Students conclude this lesson by formulating their own ethical code for a particular role in their lives. 
This lesson is expected to take four class periods.

Lesson 3: An Ethical Decision-Making Framework
In this lesson, students delve more deeply into how to respond to an ethical dilemma by studying ethical decision making. They begin by experiencing a simulation of ethical decision making through the online game Quandary. Then students focus on ethical dilemmas in a personal context, considering the types of difficult decisions that high school students might face. They practice applying an ethical decision-making framework to multiple ethical dilemmas. Students then shift to thinking about ethical decision making in a professional context by analyzing a case study of ethical dilemmas in their academy career field. They engage in a Socratic seminar discussion of their case study.
This lesson is expected to take five class periods.

 
UNIT 2: ETHICS AND WORKPLACE CULTURES
Lesson 4: Workplace Ethics
In this lesson, students move from a consideration of ethics in personal circumstances to the challenges of ethics in the workplace. Students begin by considering workplace environments and organizational culture. They are introduced to the relationship between an organization’s culture and its ethics. They look at some of the more common ethical issues that occur in the workplace. Students discuss the similarities and differences between snitching and whistle-blowing, and the attitudes people have toward both. They conclude this lesson by developing an ethics board game that helps people practice making ethical decisions in both personal and professional situations.
This lesson is expected to take six class periods.

Lesson 5: The Ethics of Management
In this lesson, students begin to think about ethics and authority, specifically ethics from a manager’s perspective. Students begin by thinking about role models and the people they turn to for advice. They consider a modern version of the Milgram Experiment, which tested people’s inclination to obey authority. Students look at the types of ethical challenges managers face and the ways in which managers can promote an ethical work environment. To get a real-world perspective, students listen to a presentation by a guest speaker and also interview someone about ethics in a work environment. Students then take the information they have gained from the guest speaker and from their interviews and write an analysis of what they have learned and what a manager can do to promote ethical behavior at work.
This lesson is expected to take six class periods.

Lesson 6: Professional Ethics Online 
In this lesson, students consider the online realm and the ethical challenges it presents. Students begin by thinking about their own relationship to the online realm. They think about some of the significant ethical issues that arise online. Students then begin to evaluate what professional ethical behavior looks like online. Students do research and then compile an ethics guide for the digital realm.
This lesson is expected to take five class periods.

UNIT 3: ETHICS AND BUSINESS PRACTICE
Lesson 7: Ethical Misconduct in the Workplace
In this lesson, students consider ethical issues that arise in the workplace. Students begin by thinking about the legal implications of unethical behavior as they study government regulations. Turning to a more proactive approach to ethical business behavior, students also look at corporate social responsibility programs and the positive effect those can have on both employees and the community. Students then take a quiz on what they have learned. After the quiz, students continue to expand their understanding of ethics by considering the ethical issues involved in globalization. They conclude the lesson by doing research on a specific example of ethical misconduct in their NAF Academy career field.
This lesson is expected to take six class periods.
 
Lesson 8: Ethics in Marketing 
In this lesson, students learn about the ethical issues involved in marketing. They learn about their own role as a target market and use the Four Ps (product, price, promotion, and placement) as a framework for analysis when they examine questions of marketing ethics.
This lesson is expected to take five class periods.

UNIT 4: ETHICS AND CAREERS
Lesson 9: Ethics and Finding the Right Job 
In this lesson, students imagine what characteristics a company would have that would be a perfect fit for them. They consider whether they’d work for a company that engaged in some kind of unethical or morally questionable practice. They explore careers that could be a good match for them, based on interest and skill set. They revisit the qualities of an effective resume and ensure that theirs are up-to-date. Students conclude this lesson by developing their own LinkedIn profile.
This lesson is expected to take four class periods.
 
Lesson 10: Ethics in Industry
In this lesson, students explore the professional ethics of their academy industry. They learn about the ethical qualities that are especially important to their industry and hear about industry ethics from a guest speaker. They synthesize their learning by creating an infographic depicting the characteristics of ethics in their industry. Finally, students compare their own ethical standpoint with that of their industry.
This lesson is expected to take six class periods.

Lesson 11: The Culminating Project
This is the lesson in which students work on their culminating project. They research the ethical issues faced by their industry and choose an issue that they feel is pressing and important to focus on. In groups of three, students write a report about this issue. In the report, they make use of the concepts and terms that they have learned in this course, and they include a proposed solution to the ethical issue that they have arrived at by using the ethical decision-making framework.
This lesson is expected to take ten class periods.

Lesson 12: Project Presentation and Course Closure
In this lesson, students participate in panel discussions or an ethics bowl as they talk about an important ethical issue in their industry. They write a critique of their experience while completing the culminating project and reflect on what they have learned in this course. Finally, they think about their personal code of ethics and create a personal ethics board that captures this code.
This lesson is expected to take six class periods.


