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Welcome to the DFDS Review, our 
way of presenting an annual over-
view to our stakeholders of where 
we are and where we are heading.

In 2013, the European economy 
started to head in the right direc-
tion as did DFDS in an operating 
environment with continued 
intense competitive pressure.

In DFDS, we are taking up the 
challenge, focusing on growing 
our topline and making operations 
more efficient. We made good pro-
gress in 2013, growing operating 
profit (EBITDA) by 11% to DKK 
1,213m, delivering one of the best 
results in our sector.

A top priority in 2014 is to contin-
ue to raise customer satisfaction 
by improving our understanding  
of our customers’ needs.

Resolving the exceptional com-
petitive situation on the Channel 
and preparing the transition to 
new, stricter rules on sulphur 
emissions from 1 January 2015 
are also top priorities.

Looking ahead, we see a balanced 
mix of opportunities and challeng-
es. With a solid balance sheet and 
strong relations with our stake-
holders, DFDS is well positioned 
to make the most of opportunities, 
including acquisitions, and over-
come challenges.

Thank you to all our stakeholders 
for your support in 2013, not least 
for the hard work of our employ-
ees and the confidence shown in 
us by our customers.

Niels Smedegaard
President & CEO

Heading in 
the right  
direction

DFDS provides shipping and transport 
services in Europe, generating annual 
revenues of EUR 1.6BN.

To over 8,000 freight customers, we 
deliver high performance AND superior 
reliability through shipping & port 
terminal services, and transport & 
logistics solutions. 

For more than five million passengers, 
many travelling in their own cars, we 
provide safe overnight and short sea 
ferry services. 

Our 6,000 employees, located in offices 
across 20 countries, ARE COMMITTED TO 
YOUR SUCCESS.

DFDS was founded in 1866, is head-
quartered in Copenhagen, and listed  
on NASDAQ OMX Copenhagen.  
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Our vision

Delivering high performance 
and superior reliability  
– whatever we carry.

Our people understand  
your needs and are 
committed to your  
success.

In our day-to-day operations, we aspire to make our customers successful by consistent 
delivery of:

1.	�S uperior reliability and 
schedule:  
a.	O n-time reliability 
b.	�H igh frequency services and 

flexibility 

2.	E asy to work with: 
	 a.	�T ransparent contact points 

for customers, simple 
communication

	 b.	� Clear team structures, 
team services to support 
customers

	 c.	� Simple and accurate 
customer processes

3.	� Fast communication when  
it matters: 
a.	� Communicating changes 

to customers based on 
what matters to customers 
and which communication 
options best fit their needs 

4.	�E mpowered people with  
“can-do” attitude:

	 a.	� Customer service by 
informed, empowered, and 
motivated employees

	 b.	� Service and action mindset 
always in place at DFDS 

5.	W e bring you solutions: 
	 a.	�A ctive provision of services  

based on thorough under-
standing of customer needs

	 b.	�B ringing new solutions to 
customers ranging from 
day-to-day, operational 
adjustments to exploiting 
DFDS’ entire range of 
services and network to 
optimize a customer’s 
operations.

Fast communication
when it matters

Empowered people with  
“can-do” attitude

We bring  
you solutions

Easy to 
work with

Superior reliability
and schedule
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Strategy and 
goals

Priorities  
in 2014

DFDS’ strategy is based on four drivers: Our strategic priorities in 2014 are:

1.		�T he DFDS Way: Customer focus and  
continuous improvement

		�T  he DFDS Way is the behaviours we aspire to 
and our operating model – this is our platform for 
driving customer focus and continuous improve-
ment of operations.

2.		� Network strength: Expand network  
to leverage operating model

		�  DFDS operates the largest shipping route network 
in Northern Europe, and we expect to continue to 
lead the consolidation of our sector to grow the 
scope of our customer services and gain more 
efficiency from scale advantages.

3.		�I ntegrated shipping and logistics operations: 
Optimise capacity utilisation

		�  By integrating shipping services and door-to-door 
transport and logistics solutions, we support the 
capacity utilisation of the route network’s assets.

4.		� Financial strength and performance:  
Reliable, agile partner 

		�  Financial strength and performance is a prereq-
uisite for being able to invest in our network to 
meet the future requirements of our customers.

1.		� Resolve exceptional situation on the Channel
		�T  he outcome of the UK merger inquiry into the 

Eurotunnel/SeaFrance transaction will determine 
the future competitive structure on the Dover 
Strait. This will impact DFDS’ activities on  
the Channel.

2.		�M anage transition to introduction of 0.1%  
limit on sulphur content in fuel by 2015

		�T  he new rules imply a bunker cost increase of 
40-50%. EUR 100m investment in scrubber  
technology ongoing and dialogue with customers 
on price implications.

3.		�C ontinue streamlining of operations through 
efficiency and improvement projects

		�  Customer focus, reduction of working capital  
and establishment of a group-wide finance  
service are our priorities in 2014.

4.		�L ead sector consolidation
		�  Continue sector consolidation to leverage  

DFDS’ operating model and position DFDS  
for the future.

Strategy Priorities in 2014Strategy and goals

Financial goals
•	 10% return on invested capital
•	 �Target capital structure: NIBD/EBITDA multiple of minimum 2.0 and maximum 3.0
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Transport & logistics solution  
for Tata Steel

Tata Steel, Europe’s second-largest steel producer, chose 
DFDS as logistics provider for its UK exports to Ireland,  
Italy and the Nordic markets.

“DFDS’ submission caught our attention due to a 
combination of understanding our service needs and 
recognising where their strengths met our needs. The 
final decision to award DFDS the contract was based 
upon a 100% guarantee of supply and competitive 
pricing. At Tata Steel, we look forward to implementing 
the many improvement opportunities that we jointly  
see during the life of the contract”, says Paul Bradshaw, 
Tata Steel’s Regional Manager for UK Logistics Services. 

The three-year contract is worth EUR 25m annually. 
DFDS’ solution includes dedicated Health & Safety 
teams and transport solutions combining road, rail 
and sea. A control tower is set up to deliver contract 
governance and compliance. The contract covers 25 
collection points at over 19 Tata Steel sites in the UK.

Steel coils warehoused 
in DFDS’ port terminal 
in Immingham.

Understanding and meeting customer needs

100% guarantee of supply 
and competitive pricing 
Paul bradshaw, Regional Manager, Tata steel
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Continuous 
focus on 
customer 
needs

For DFDS, customer focus is about 
understanding our customers’ 
needs, how well we are perform-
ing, and how we can improve to 
be the provider of choice. 

In 2013, we received feedback 
from over 3,500 freight customers 
and 27,000 passengers. We heard 
that we are doing well overall, 
although we can still improve our 
performance.

The most often highlighted areas 
for improvement were communi-
cating faster when issues occur 
and providing new solutions. 

We use customer feedback to 
develop action plans targeted 
to improve our performance and 
customer satisfaction.

In 2014, customer focus continues 
with an annual freight survey and 
bi-weekly meetings at the unit 
level to discuss current customer 
service issues and how our solu-
tions can be improved.

Customer satisfaction and loyalty 
and top line growth go hand in 
hand. The results of the past year 
have been encouraging, support-
ing our continuous customer 
focus initiative.  

Understanding and meeting customer needs

Revenue distribution per major customer segments in 2013

DFDS LOGISTICS: CUSTOMER SPLIT
PER INDUSTRY

PASSENGERS (21%)

FREIGHT FORWARDERS (44%)

MANUFACURES OF HEAVY GOODS (6%)

CHARTERS (2%)

SHIPPING COMPANIES (3%)

FREIGHT CUSTOMERS (26%)

DFDS LOGISTICS: CUSTOMER SPLIT
PER INDUSTRY

PASSENGERS (21%)

FREIGHT FORWARDERS (44%)

MANUFACURES OF HEAVY GOODS (6%)

CHARTERS (2%)

SHIPPING COMPANIES (3%)

FREIGHT CUSTOMERS (26%)

Passengers 
A total of 5.6m. 4.0m crossed the 
Channel with us. 1.4m travelled 
on Copenhagen-Oslo, Amster-
dam-Newcastle & Esbjerg-Harwich, 
and 0.2m were transported across 
the Baltic Sea

Freight forwarders 
We shipped 29m lane metres of 
unaccompanied and accompa-
nied trailers for Europe’s freight 
forwarders

Manufacturers of  
heavy goods 
We developed bespoke logistics 
solutions in partnership with 
manufacturers of automobiles, 
forest & paper products, metals 
and chemicals 

Charters 
Excess ships were chartered to 
other shipping companies and 
to assignments for the Danish 
Defense 

Shipping companies 
Port terminal services were 
provided to third party shipping 
companies

Freight customers 
We provided transport and logis-
tics solutions to producers of 
industrial goods, food products, 
forest and paper products, con-
sumer goods and retailers. Many 
of the solutions were carried out 
using our own route network 

Customer Satisfaction

DFDS services CSAT NPS3 Scale

Freight shipping services 1 8.0 33 Very Good
Transport & logistics solutions 1 7.8 19 Good
Passenger services 2 7.8 27 Good

1 Shipping and Logistics customer scores are the simple average of all units within each division
2 Passenger customer scores are the simple average of all customer responses in BU Passenger
3 �Net Promoter ® and NPS ® are registered trademarks of Bain & Company, Inc., Fred Reichheld 

and Satmetrix Systems, Inc.

CSAT (Customer Satisfaction) asks customers “How would you rate the overall performance, 
products and services of DFDS?” and is measured on a 10-point scale (1-Not satisfied at all; 
10-Fully satisfied).
 
NPS (Net Promoter Score) asks customers “How likely would you be to recommend the prod-
ucts/services of DFDS?” on a 10-point scale (1-Not at all likely; 10-Extremely likely). The NPS is 
an aggregate score created by subtracting the percentage of detractors (those who gave scores 
from 1 to 6) from the percentage of promoters (those who gave scores of 9 and 10).
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Smeets Ferry has become  
more competitive in the 
marketplace 
J. G. Smeets, Managing Director, Smeets Ferry

Operations streamlined  
for Smeets Ferry

Smeets Ferry approached DFDS in 2013 to discuss ways 
to improve the cost efficiency and reliability of their 
transport solutions.

Managing Director Laurentius Th. J. G. Smeets was becoming 
increasingly concerned about rising administration and haul-
age costs and capacity issues at shipping providers.

“I had an idea that by focusing our volumes on fewer  
shipping providers, it would be possible to streamline  
operations and improve both our customer service and  
our margins”, says Laurentius Th. J. G. Smeets.

DFDS’ solution was to simplify Smeets Ferry’s operation  
by centralising volumes around three hubs, Vlaardingen,  
Felixstowe and Immingham. As a result, the required 
shipping capacity could be allocated to Smeets Ferry 
and haulage costs were reduced, including the provision 
of maintenance and repair services at all ports.

“The solution that DFDS came up with improved 
the reliability of our services, which is a top priority 
for my customers. The EDI solution (Electronic Data 
Interchange) provided by DFDS also simplified our 
administration and together with lower haulage costs, 
Smeets Ferry has become more competitive in the 
marketplace,”, says Laurentius Th.  
J. G. Smeets. 

Understanding and meeting customer needs

Handling of a Smeets 
Ferry trailer in DFDS’ port 
terminal in Vlaardingen
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DFDS 2013

February 
We signed two freight 
ship newbuilding con-
tracts for DKK 670m

March 
We issued a new corpo-
rate bond of NOK 700m

May 
We announced a DKK 
120m upgrade of our 
two passenger ships on 
the Copenhagen-Oslo 
route

July 
We expanded our Baltic 
and Russian logistics 
network through the 
acquisition of the 
Karlshamn Express 
Group September 

We purchased own 
shares to a value of DKK 
628m, and subsequently 
cancelled most of them 
to increase financial 
leverage

Major events in 2013

March 
We renewed and 
expanded our customer 
agreement with NTEX 
AB, a major freight 
customer on our routes 
between Sweden and 
the UK

June 
The UK Competition 
Commission ruled that 
Eurotunnel must cease 
ferry operations out 
of Dover – Eurotunnel 
appealed against the 
decision

November 
We announced a new 
policy for distribution 
to shareholders and set 
targets for our capital 
structure

DFDS 2013
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Transition to new low sulphur  
emission rules in 2015

Romania explores rehabilitation  
at DFDS

From 1 January 2015, a new set of 
rules will limit the sulphur emis-
sions to 0.1% from the current 
limit of 1.0% in SECAs (Sulphur 
Emission Control Areas). These 
areas include the Baltic Sea, the 
North Sea and the Channel, which 
are DFDS’ primary market areas.

The price of MGO (Marine Gas 
Oil) with a content of 0.1% sul-
phur is currently 40-50% higher 
than 1.0% bunker fuel and this 
price difference is expected to 
continue in the future.

In 2013, DFDS’ bunker cost 
was DKK 1.9bn, equal to 16% 
of revenue. The cost ratio was 

In 2013, the High Five project, 
focused on creating job oppor-
tunities for young people with a 
criminal past, hosted a Romanian 
delegation, along with represent-
atives of the Danish Prison and 
Probation Service and Ministry 
of Justice. The delegation also 
visited DFDS, as we are one of the 
companies that has successfully 

11% net of bunker surcharges. 
All else being equal, a switch 
to MGO in 2015 entails a cost 
increase of around DKK 800m. 

DFDS’ transition strategy to 
overcome the considerable 
financial challenge of the new 
rules has three elements:

• �Installation of scrubbers on  
20 ships by 2017, a total 
investment of EUR 100m 

• �Roadshows and meetings 
ongoing to prepare freight 
customers and market for  
a cost increase

• Consolidation of routes

secured jobs for young people with 
criminal convictions. Executive 
Vice President, People & Ships, 
Henrik Holck, presented insights 
about the background for taking 
part in the work and experiences 
of getting young convicts to work 
together with their colleagues in a 
regular job on one of DFDS’ ships.

Responsibility 
to our stake-
holders

By taking responsibility for our 
actions, we aim to create and
protect value for all our stake-
holders, and to position DFDS 
as a preferred supplier and 
employer.

Some of our most important 
responsibilities are passenger 
safety, the health and safety of 
our employees, the environmen-
tal impact of our activities and 
meeting the requirements of our 
customers.

We have started on a journey to 
diversify our workforce and we 
are increasingly engaging and 
contributing to the communities 
we operate in.

Providing shipping and transport 
services across Europe naturally 
impacts the environment. More 
than 90% of DFDS’ carbon 
footprint derives from our ships. 
Through a targeted effort, we 
reduced emissions by 10% over 
a five year period, 2008-2012, 
and aim to further reduce emis-
sions by 5% over the period 
2013-2017.

The transition in 2015 to new 
rules limiting the permitted 
level of sulphur in bunker fuel 
to 0.1% is set to increase fuel 
costs by 40-50%, representing a 
considerable challenge for DFDS 
and the rest of the ferry industry 
in Northern Europe.

In line with our environmental 
policy, we support initiatives to 
make our world greener. As long 
as it happens in a sensible way 
and on a level playing field versus 
competition, including other 
transport modes.

Our strategy to overcome the 
challenge of the new emission 
rules is focused on installation of 
scrubbers on up to 20 ships, and 
managing the transition to a high-
er shipping cost in partnership 
with customers. 

DFDS’ CR Report 2013 is avail-
able from www.dfdsgroup.com/
about/responsibility

Customer CaseCorporate responsibility
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Company information

Executive Board
•	 �Niels Smedegaard,  

President & CEO
•	 �Torben Carlsen, EVP & CFO

Shipping Division
•	 �Peder Gellert Pedersen,  

EVP & Head of Division

Logistics Division
•	 �Eddie Green, EVP &  

Head of Division

People & Ships
•	 �Henrik Holck, EVP &  

Head of Division

DFDS Executive management

HeaderHeader

Company
information

Organisation structure
DFDS is a customer-driven organisation. The Shipping Division pro-
vides freight and passenger shipping services in five business areas 
and the Logistics Division provides transport and logistics solutions 
in three business areas. The divisions are supported by corporate 
functions for People & Ships and Finance.

DFDS shareS
DFDS has one class of shares. DFDS’ share price rose by 74% to DKK 
437 in 2013. DFDS’ distribution policy is to pay an annual dividend of 
DKK 14 per share. In addition, excess capital, as defined by the target 
capital structure, will be distributed to shareholders as an extra divi-
dend and/or a buy-back of shares.

INDEXED PRICE DEVELOPMENT FOR DFDS AND INDEX, 2013
(INDEX)
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DFDS INDEX PEER GROUP 

ALL SHARE INDEX OMX COPENHAGEN (OMXCPI)

Ownership
DFDS is quoted on Nasdaq OMX 
Copenhagen. The Lauritzen 
Foundation has been a major 
shareholder in DFDS since 1964.

Ownership structure, end of 2013 % of share capital

Lauritzen Foundation 1 42.8
Institutional and financial investors 36.4
Other registered shareholders 8.9
Own shares 4.4
Non-registered shareholders 7.5

Total 100.0

1 Based in Copenhagen

History
DFDS was founded in 1866, the result of an initiative by C.F. Tietgen to 
merge the three largest Danish steamship companies of the day. Since 
then, DFDS has developed Northern Europe’s largest ferry route network.

Company information
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Financial  
performance

•	 �Improved financial 
performance driven by 
recovery in North Sea 
region

•	 �Cash flow boosted by 
more than DKK 300m 
from working capital 
reduction 

•	 �Clear policy for distribu-
tion of excess capital to 
shareholders adopted 

DKK m
2013

EUR m 1 2013 2012 20112

Revenue 1,622 12,097 11,700 11,625

Operating profit before depreciations (EBITDA)  
and special items 2 163 1,213 1,089 1,495
Profit on disposal of non-current assets, net 1 6 6 26
Operating profit (EBIT) before special items 67 503 418 835
Special items, net -2 -17 -124 91
Operating profit (EBIT) 65 486 295 925
Financial items, net -18 -136 -149 -183
Profit before tax 47 350 146 742
Profit for the year 44 327 143 735

Total assets 1,650 12,311 12,313 12,795
Equity 847 6,318 6,936 6,964
Net interest-bearing debt 293 2,189 1,929 2,555
Invested capital, end of period 1,147 8,555 8,896 9,564

Average number of employees - 5,930 5,239 5,096

Key figures
Number of ships 48 49 49
Free cash flow 75 558 1,144 1,638
EBITDA margin, % 10.0 9.3 12,9
Return on invested capital (ROIC), % 5.7 3.4 9.0
Return on equity, % 4.9 2.1 11.0

Equity ratio, % 51.3 56.3 54.4
Interest-bearing net debt/EBITDA, times 1.80 1.77 1.71
Earnings per share (EPS), DKK 23 10 50
Dividend per share, DKK 14.0 14.0 14.0
Number of shares, end of period 3, ’000 14,856 14,856 14,856
Share price, end of period, DKK 437 255.5 355
Market value 745 5,559 3,706 5,149

1 	 Applied exchange rate for Euro as of 31. December 2013: 7,4603.
2	T he key figures for 2009-2011 have not been restated in accordance with the amendments to IAS 19 ‘Emloyee benefits’.
3 	�A  change of the number of shares to 13,330,000 was registered by the Danish Business Authority on 16 January 2014 following a statutory 

notice period of one month from the extraordinary general meeting’s cancellation of 10.5% of the share capital on 16 December 2013.

DFDS delivered one of the best 
results in our sector in 2013. 
EBITDA* increased by 11% to 
DKK 1,213m and pre-tax profit* 
increased by 36% to DKK 367m.

The profit increase was mainly 
driven by higher earnings for the 
North Sea freight and passenger 
activities, following resumed vol-
ume growth during the year in the 
regions around the North Sea.

Revenues increased by 3.4% 
to DKK 12.1bn, mainly from 
the full-year effect of increased 
market share on Dover-Calais, 
opened in February 2012, and the 
acquisition of three routes from 
Louis Dreyfus Armateurs. Revenue 
from higher freight volumes was 
partially offset by lower revenue 
from bunker surcharges as the oil 
price declined in 2013. 

Shipping Division’s EBITDA* in-
creased by 15.8% to DKK 1,148m 
while the Logistics Division’s 
EBITDA increased by 5.7% to  
DKK 149m. The cost of non-allo-
cated items rose by DKK -40m  
to DKK -84m.

The Group’s free cash flow was 
positive by DKK 558m in 2013, 
despite net investments of DKK 
943m, as the Light Capital project 
boosted the cash flow by more 
than DKK 300m.

The leverage ratio (net-inter-
est-bearing debt to EBITDA*) at 
year-end of 1.8 was below the 
targeted minimum ratio of 2.0. 
 
To increase leverage to around 
2.0, DKK 200m will be returned  
to shareholders through a share 
buy-back programme in 2014.

Financial performance

* Before special items
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LOGISTIC OFFICES 12.2012

Logistic locations

BELGIUM
Brugge
Geert Liefhooghe
geert.liefhooghe@dfds.com

Gent
Christophe van Laer
christophe.vanlaer@dfds.com

DENMARK
Copenhagen
Peter Andersen
pand@dfds.com

Fredericia
Thim Møller Nielsen
thim.m.nielsen@dfds.com 

FINLAND
Kotka
Kimmo Salmi
kimmo.salmi@dfds.com 

FRANCE
Boulogne 
Annie Cardenas
annie.cardenas@dfds.com

GERMANY
Hamburg
Sven Ohlsen
sven.ohlsen@dfds.com

IRELAND
Dublin
Michael Connolly
michael.connolly@dfds.com 

Please go to www.dfdsseaways.com for an overview of routes, 
online booking and customer support.

ITALY
Fagnano
Roberto Barbagallo
roberto.barbagallo@dfs.com 

LATVIA
Liepaja / Ventspils
Oleg Bambulyak
oleg.bambulyak@dfds.com

LITHUANIA
Klaipeda
Oleg Bambulyak
oleg.bambulyak@dfds.com  

NETHERLANDS
Vlaardingen
Dick van Herwaarden
dick.vanherwaarden@dfds.com 

NORWAY
Brevik
Steinar Heja
steinar.heja@dfds.com 

Oslo
Per Møller
per.møller@dfds.com

RUSSIA
Kaliningrad
Oleg Bambulyak
oleg.bambulyak@dfds.com

SPAIN
Bilbao
Per Holme
per.holme@dfds.com 

SWEDEN
Gothenburg / Helsingborg
Örjan Bråten
orjan.braten@dfds.com

Karlshamn
Joakim Svärdh
joakim.svardh@dfds.com  

UNITED KINGDOM
Aberdeen / Larkhall / Newlyn
Robert Murdoch
robert.murdoch@dfds.com

Belfast
Andy Scott
andy.scott@dfds.com 

Immingham
Michael Pousette
michael.pousette@dfds.com

Peterborough
Matt O’Dell
matt.odell@dfds.com

CENTRAL SALES & TENDERS
Rodney Ferguson
rodney.ferguson@dfds.com

Freight shipping services & solutions Transport & logistics solutions

Passenger services

Customer Contacts

North Sea 

Gothenburg 
Morgan Olausson 
Morgan.Olausson@dfds.com

David Forsberg 
david.forsberg@dfds.com

Copenhagen 
Kell Robdrup 
kell.robdrup@dfds.com

Karin Bilstrup 
karen.bilstrup@dfds.com

Immingham 
Alistair Campbell 
alistair.campbell@dfds.com

Sean Potter 
sean.potter@dfds.com

Cuxhaven 
Ortolf Barth 
ortolf.barth@dfds.com

Rotterdam 
Rob Olbertz 
rob.olbertz@dfds.com

Gavin Rice 
gavin.rice@dfds.com

Ghent 
Stein van Est 
stein.vanest@dfds.com

Baltic Sea     

Copenhagen 
Anders Refsgaard 
anders.refsgaard@dfds.com

St. Petersburg 
Aleksej Slipenciuk 
aleksej.slipenciuk@dfds.com

Fredericia 
Christian V. Pedersen 
christian.pedersen@dfds.com

Riga 
Ervin Kaverski 
ervin.kaverski@dfds.com

Kiel 
Jacob Andersen 
jacob.andersen@dfds.com

Tallinn 
Mikael Mortensen 
mikael.mortensen@dfds.com

Klaipeda 
Tomas Maciulskis 
tomas.maciulskis@dfds.com

Karlshamn 
Lars Malmström 
lars.malmstrom@dfds.com

Channel 

Dover 
Carsten Jensen 
carsten.jensen@dfds.com

Wayne Bullen 
wayne.bullen@dfds.com

Cheryl Hughes 
Cheryl.hughes@dfds.com

UK 
Phil Garrett 
phil.garrett@dfds.com

Ireland 
Declan Cleary 
declan.cleary@dfds.com

Germany 
Laszlo Tanka 
laszlo.tanka@dfds.com

France & Mediterranean

Paris 
Jean-Claude Charlo  
jean-claude.charlo@dfds.com

Portugal 
Ana Maximo 
ana.maximo@dfds.com

Valencia 
Massimiliano Cappitelli 
massimiliano.cappitelli@dfds.com

Paris 
Stephane Boyer 
stephane.boyer@dfds.com

Dieppe 
Yvonne Mazire-Nasri 
yvonne.mazire@dfds.com
 

Passenger 

Copenhagen 
Rasmus K. Hansen 
rasmus.hansen@dfds.com



ALMA-ATA 

ILYICHEVSK

MINSK 

MOSCOW

UST-LUGA

GOTHENBURG

VASTERAS

STOCKHOLM

TAULOV

AARHUS

BERGEN

TRONDHEIM

BARI

VERONA
NOVARA

FAGNANO (VA)

BUSTO

ANTWERP

LÜBECK

DAVENTRY

GRANGEMOUTH

BALLINA

MALMÖ

RAIL NETWORK 12.2012

STAVANGER

HAUGESUND

BERGEN

FLORØ

ÅLESUND

TRONDHEIM

ZEEBRUGGE

BILBAO

LIVERPOOL

GREENOCK

CORK
WATERFORD

AVONMOUTH

BODØ

CONTAINER SERVICE 01.2013

KARLSHAMN

KALININGRAD

KLAIPEDA

LIEPĀJA

VENTSPILS

HALDEN

KOTKA

HELSINGBORG

COPENHAGENFREDERICIA

KRISTIANSSAND

BREVIK MOSS

OSLO

GHENT

ROTTERDAM (VLAARDINGEN)

HAMBORG

FAGNANO (VA)

BOULOGNE SUR MER 

PETERBOROUGH

NEWLYN

IMMINGHAM

DUBLIN

BELFAST

LARKHALL

ABERDEEN

LOGISTIC OFFICES 12.2012

BRUGGE

Logistic locations

 	 Ports of call and sales offices
 	L ogistics offices
 	R ail transport
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DFDS A/S
Sundkrogsgade 11
DK-2100 Copenhagen Ø
Tel. +45 3342 3342
Fax. +45 3342 3311
www.dfds.com
CVR 14 19 47 11

Addresses of DFDS’ subsidiaries, locations and  
offices are available from www.dfds.com


