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spirits are cultural assets, and enjoying them is a 
centuries-old tradition: they are consumed responsibly 
by millions of adults worldwide every day, and in many 
societies they are an expression of our zest for life.
 
For more than 70 years, we have continuously strived 
to produce spirits of the highest quality and with an un-
mistakable flavor. Today, Jägermeister is the most suc-
cessful herbal liqueur in the world. It is sold in over 80 
countries and enjoyed by millions of people on a wide 
variety of occasions.
 
In 1934, Curt Mast created what is now known the 
world over as Jägermeister, combining 56 different na-
tural ingredients, including select herbs, blossoms, roots 
and fruits from every corner of the globe. Since then we 

have succeeded in combining the great traditions of a 
family-owned company with innovative and exciting 
marketing strategies. This has made Jägermeister one 
of the most successful premium brands worldwide. The 
Jägermeister brand has a strong character and stands 
for unique, authentic flavor.
 
As a family company, we are aware of our responsibility 
to the people who consume our products and therefore 
are committed to the responsible marketing and adverti-
sing of our products. We pay special attention to ensure 
that our sales, marketing, communication, and adverti-
sing activities promote the responsible enjoyment of our 
products by adults of legal purchase age who choose 
to drink. We are convinced that implementing this code 
will contribute to the long-term success of our brand.



jägermeister – 
FOr ADults ONly.
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Our PriNCiPles 
PriNCiPle 1

jägermeister is intended for adults of legal purchase age who choose 
to drink.

Minors must be given special protection. Drinking alcohol should be a choice that is 
made freely by adults. In marketing and communications activities, we will strongly 
support the message that the consumption of alcohol is only for adults who have 
attained the legal minimum age.



jägermeister –  
COmmitteD tO resPON-
sible CONsumPtiON.
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Our PriNCiPles 
PriNCiPle 2

jägermeister’s commitment to responsible consumption is an impor-
tant, integral component of all advertising and marketing practices.

At Jägermeister, we strive to promote the message that alcohol should be consumed 
responsibly. We will incorporate responsible drinking statements in our communi-
cations wherever practicable and possible. In our marketing and communications 
work, the consumption of alcoholic beverages will be depicted exclusively as res-
ponsible and moderate enjoyment.



jägermeister –  
DisCOurAgiNg Abusive 
CONsumPtiON.
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Our PriNCiPles 
PriNCiPle 3

jägermeister encourages responsible decision-making regarding the 
consumption of alcohol and discourages abusive consumption.

At Jägermeister, we reject any consumption of alcohol that is irresponsible, abusive 
or excessive. Our marketing and communications activities will not claim that the 
consumption of Jägermeister enhances mental ability or physical performance.



jägermeister – 
HONOriNg COmmuNity 
stANDArDs.
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Our PriNCiPles 
PriNCiPle 4

jägermeister marketing and advertising should reflect generally 
accepted standards of good taste while recognizing that these stan-
dards can vary from nation to nation.

At Jägermeister, we hold socially accepted standards and conventions in high esteem 
since our products are enjoyed by millions of different people. We want to play our 
part in a multicultural society and we honor the diversity of people, ideas and beliefs. 
Accordingly, our marketing will never denigrate anybody because of his or her sex, 
ethnicity or belief, nor because of his or her religious or political views.



jägermeister Observes 
tHe lAw.
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Our PriNCiPles 
PriNCiPle 5

jägermeister marketing and advertising abides by all laws, regula-
tions, and national self-imposed codes.

The Jägermeister Marketing Code sets out fundamental principles that are applicable 
for any country in which we are active. In countries where local laws and advertising 
regulations place additional requirements on doing business, these additional requi-
rements must also be met.



COmPliANCe witH tHe CODe



The marketing and advertising practices of every 
country in which we do business will be periodically 
reviewed to ensure compliance with this Jägermeister 
Marketing Code. These periodic reviews will examine 
all marketing and advertising practices, including the 
following areas:

  Traditional Advertising
  New Media (websites, social networking, etc.)
  Point of Sale/Consumption Materials
  Promotional Activities
  Event Sponsorships
  Public Relations

  15



mast-jägermeister se  ·  jägermeisterstraße 7–15  ·  38296 wolfenbüttel  ·  germany

Contact
If you have any questions, comments or feedback  
regarding the Jägermeister Marketing Code, please do 
not hesitate to contact us.

Corporate Communications

Phone: +49 5331 81-448
Fax: +49 5331 81-411 

marketing.code@jaegermeister.de


