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Gamstop Group Limited is a not-for-profit organisation set up to design and run national schemes to support those dealing with gambling-related harms.

“I couldn’t have done it without 
Gamstop. Willpower alone was not 
enough for me. Registering with 
Gamstop would be my biggest tip. 
I only wish I’d done it sooner.”
- Gamstop Online User

1All rights reserved.   



Enhancing protection through
longer term options
A key development in 2025 was the 
introduction of the new 5-year self-
exclusion period with automatic 
renewal, providing an additional 
layer of long-term protection for 
people seeking sustained support. 

Early adoption indicates that many 
individuals value the reassurance 
and stability that this option provides, 
building on trends already emerging 
across the sector. 

All four companies are incorporated in the United 
Kingdom as Companies Limited by Guarantee. The 
audited financial statements of each company for the 
year ended 31 December 2025 will be filed later this year 
and will be available from Companies House.

Looking ahead
As I look to the year ahead, I share 
Jenny’s view—expressed in her 2024 
reflections—of the extraordinary 
importance of our mission and 
the lived experiences that fuel it. 
I also recognise, as I outlined on 
appointment, that the Group has 
a unique opportunity to deepen 
its contribution to national efforts 
to reduce gambling related harm, 
including through data insights, 
early intervention opportunities, and 
collaborative prevention initiatives. 
 
 

2026 will be a year of great 
change within the gambling harm 
environment with the rollout of 
Statutory Levy commissioned 
prevention, research and treatment. 
As the new commissioning structure 
takes shape, responsibilities will 
shift, expectations will rise, and the 
sector will need to adapt at pace—
requiring organisations like ours 
to remain agile, collaborative and 
evidence driven. These reforms will 
reshape the landscape in which we 
operate, and Gamstop stands ready to 
play a constructive and proactive role 
within this new framework.

Statement from the Chair: Reflections

Chris Pond, Chair
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Jenny’s final full year as Chair in 2024 was marked by 
reflection on seven years of remarkable progress, 
during which she helped guide Gamstop Group to 
become a world leading provider of self-exclusion 
technology and consumer protection services. Her 
2024 statement captured this evolution, emphasising 
the rapid growth in registrations, the trust users place 
in the scheme, and the profound impact Gamstop has 
had on hundreds of thousands of lives. On behalf of 
the Board, our teams, and the individuals we support 
every day, I extend my sincere thanks to Jenny for her 
dedication and leadership.

Strengthening and 
modernising our services
A major achievement this year has been the launch 
of our new user centred website, which reflects 
extensive research into user needs and the lived 
experience of those seeking self-exclusion. The 
redesign forms part of a broader brand evolution 

I am pleased to present my first statement as Chair of the 
Gamstop Group. Having joined the organisation in September, 
I have spent my initial months meeting colleagues within the 
team and across the wider environment, learning firsthand 
about the commitment, innovation, and care that underpin 
everything we do. It is clear to me that I am joining an 
organisation with a deep sense of purpose and a strong  
foundation - thanks, in large part, to the leadership of  
my predecessor, Jenny Watson CBE.

across the Group, making our services clearer, more 
accessible, and easier to navigate. It follows earlier 
updates that strengthened the visibility of user stories 
to help destigmatise the process and build confidence 
for those taking the first step toward protection. I 
would like to personally thank all those who took part 
in interviews, focus groups and surveys to provide us 
with the testimony to make these valuable changes 
to our website.

Rebranding MOSES to 
Gamstop Betting Shops
2025 also saw the strategic decision to rename MOSES 
as Gamstop Betting Shops, creating a more coherent 
and unified identity across our online and retail self-
exclusion services. This builds on continued work to 
strengthen the operational integration between the 
two schemes, ensuring a consistent experience for 
users wherever they seek support. The new branding 
brings welcome clarity for consumers and supports 
our long-term aim of making self-exclusion easier to 
understand and access. 

Welcoming new expertise 
to the Board
We were pleased to welcome Ian Craig as a Non 
Executive Director this year. Ian brings valuable 
operational and strategic knowledge, already 
contributing to the Group’s governance and direction. 
His appointment follows the pattern of Board 
renewal highlighted in recent annual reports, 
ensuring we retain the expertise needed to meet a 
fast changing regulatory and technological landscape.
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            Open
We are transparent about what we 
do and how we do things, building 
trust with each other, service users 
and stakeholders to achieve more. 

            Integrity
We always strive to do the 
right thing for all service users 
and stakeholders, building 
confidence in our organisation 
and people. 

            Collaborative
We connect and collaborate 
internally and externally, creating 
strong relationships with service 
users and stakeholders. 

            Progressive
We are bold, challenging the status 
quo, ourselves and each other.  
We embrace change and strive to 
continuously improve. 

4

We help safeguard people from the harms of gambling addiction.

Our objectives

Trusted entity 
To be trusted and credible.1

2

3

4

5

Positive consumer experience 
To provide a positive experience for consumers using 
our services.

Cost efficient solution 
As a not-for-profit organisation, to provide cost 
efficient services.

National service 
To be recognised by the public, external stakeholders 
and the industry as a leading national safer gambling 
service provider.

Our people
To ensure Gamstop Group staff are motivated and 
engaged to deliver effective and successful services.

To be the effective, independent and trusted provider of national 
gambling exclusion services: valued by our users and promoted 
by key stakeholders.

Review 
of 2025 
CEO overview

Fiona Palmer, CEO

Real people.
Real recoveries.
Inspiring stories

See page 12 & 18

Our values

Our purpose

Our vision

2025 has been a year of meaningful 
operational progress across the 
Gamstop Group, as we continued to 
strengthen the services that hundreds 
of thousands of people rely on to 
manage their gambling behaviour. 
Our focus has remained on innovation, 
effectiveness and user experience — 
ensuring that our schemes evolve in 
line with the wider environment and 
the needs of the people we support.

Enhancing insight
through data
This year saw significant advancements in our 
data and analytical capabilities. Our team has 
expanded the suite of dashboards and insight 
tools used internally and by key partners, enabling 
a more detailed understanding of gambling harm 
trends and self-exclusion behaviour.

Across 2025, our data revealed record monthly registration 
levels, reflecting the ongoing demand for effective self-
exclusion and the increasing visibility of the Gamstop 
service. The data also highlighted a noticeable and 
sustained rise in uptake among 16–24-year-olds. In 
the second half of the year, registrations from this age 
group increased by 40% year on year, with 16–24-year-
olds accounting for almost a third of new signups — 
demonstrating that younger adults are engaging with self 
exclusion earlier and more proactively than ever before.

Alongside this, we have made improvements to how we 
analyse exclusion behaviour over time — particularly 
the way individuals interact with the scheme over time; 
removing and replacing exclusions as well as extending 
them. These insights are informing future service 
development and giving our partners greater confidence 
in the national picture of gambling harm.

A major achievement has been the development of our 
Gamstop Online heat maps, which allow us to identify 
geographic patterns of risk with greater clarity. These 
visual tools are already proving invaluable to local 
authorities, treatment providers, researchers and other 
stakeholders who are working to target interventions 
more effectively. By providing richer, real-time insight, we 
are helping to strengthen the wider ecosystem of harm 
prevention and response.

Click to watch video

Meet the Gamstop 
leadership team: 
Fiona Palmer
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Operational excellence
and service reliability
As our user base continues to grow, maintaining 
resilience and reliability has remained a top priority. 
This year we invested further in our technical 
infrastructure to ensure the robustness of both 
Gamstop Online and Gamstop Betting Shops. We 
strengthened our internal governance processes, 
expanded monitoring capabilities achieved 
ISO27001 for the second year running as well as 
Cyber Essentials Plus, all supporting the secure and 
efficient delivery of our schemes.

We are proud of the work we continue to deliver 
for GamProtect Ltd as their dedicated technology 
partner, ensuring the single customer view scheme 
remains robust, scalable and responsive to the 
evolving needs of the sector. Throughout 2025, 
we enhanced system performance, strengthened 
data matching processes and supported 
continuous service improvements, helping 
GamProtect maintain the highest standards of 
accuracy, security and consumer protection

In summary
The operational achievements of 2025 
mark an important step in our long-term 
vision: a more integrated, insight driven 
and user centred national self-exclusion 
system. As we move into 2026, our 
priorities will include completing the 
rollout of the return to gambling chatbot, 
expanding our data tools for external 
partners, deepening our collaboration 
with local and national stakeholders, and 
continuing to ensure that our services 
remain accessible, trusted and effective.

I am immensely proud of the dedication 
and expertise of our team, and grateful 
to all our partners for their ongoing 
collaboration. Together, we are building 
on a strong foundation and ensuring that 
Gamstop Group continues to play a vital 
role in protecting people from gambling 
related harm.

Improving user
experience and access
Our commitment to continuously improving 
user experience remained central to our work 
throughout 2025. A key project underway is the 
development of a new chatbot designed to support 
individuals returning to gambling after a period 
of exclusion. The aim is to provide accessible, 
immediate help without requiring users to make 
a phone call — an important consideration given 
the feedback from people who find reaching out 
verbally at moments of vulnerability challenging.

This chatbot will guide users through tailored 
advice, signpost them to appropriate support 
services, and, always enable them to choose 
verbal conversations with our team at any point 
in the Gamstop Online journey. It represents a 
significant step towards offering more flexible, 
user led support pathways, which we will continue 
to develop over the first quarter of 2026.

2025 also saw the creation of a new dedicated 
website for Gamstop Betting Shops, following 
the rebranding of the MOSES scheme. The new 
site provides clearer information, more intuitive 
navigation, and a design consistent with the updated 
digital identity across the Group. It ensures that 
retail self-exclusion is as easy to understand and 
access as the online scheme, reducing complexity 
and bringing a coherent user experience to both 
parts of our service. Next steps for this work will 
involve the development of an online registration 
for the Betting Shop scheme alongside the current 
telephone registration service.

“My life is  
so much better 
without gambling.” 
- Gamstop Online User
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Brand evolution
In 2025, Gamstop 
Group launched its 
modernised Gamstop 
Online website, 
introducing a cleaner, 
more accessible user 
experience informed 
by user research; 
designed to improve 
clarity and support 
signposting.

The rebrand coincided with 
continued organisational growth, 
with the Group now supporting 
over 600,000 people across 
online and the betting‑shop 
self‑exclusion service which it 
had taken on in 2023. To reflect 
this evolution, the Group 
implemented a refreshed brand 
architecture to strengthen 
consistency and accessibility.

Gamstop Group alignment 

Gamstop Online, while a trusted 
name, required modernisation and 
improved accessibility to better 
meet user needs. The betting shop 
scheme previously known as 
MOSES was renamed Gamstop Betting 
Shops, aligning it with the wider 
Gamstop portfolio, while the corporate 
identity of Gamstop 
Group was re‑aligned to ensure 
coherence across all services.

If you have any questions about 
the changes to the Gamstop 
Group brands, please contact 
info@gamstop.co.uk

Gamstop Online

•	 Refined letterforms: cleaner, more distinctive “G” and clearer “P.”
•	 Better balance: taller background shape improves legibility.
•	 Stronger contrast: black replaces white for readability; vibrant new 

blue passes accessibility tests.
•	 Simplified look: outdated keyline removed for a modern finish.
•	 Clearer positioning: “ONLINE” added for instant service recognition.

Result: A digital-first logo that feels contemporary and is accessible and 
recognisable at any size.

Gamstop Betting Shops

•	 Service integration: Betting shop multi-operator self-exclusion is a 
key offering under Gamstop Group.

•	 Consumer insight: Research show low recognition of the “MOSES” 
brand; consumers refer to it as the betting shop self-exclusion 
scheme.

•	 Yellow-and-black palette retained for continuity and visibility.
•	 Hierarchy improved: “Betting Shops” is easy to read at all scales.
•	 Unified identity: Rebranding all logos ensures a cohesive brand suite 

that resonates with users.

Result: An identity that connects in-person support with Gamstop’s  
online services.

Redesigning Gamstop Online’s website
In 2025, we completed a full redesign of the 
Gamstop Online website to improve clarity, 
accessibility, and the overall user experience. 
User research showed that personal stories 
were among the most impactful elements 
of the service, so these now feature more 
prominently across the site, alongside 
clearer signposting to additional support. 
The updated design also incorporates the 
refreshed Gamstop branding, creating a 

more consistent and recognisable identity 
across our communications. These changes 
were made to ensure that people seeking 
help can navigate the service more easily, 
understand their options, and access  
support with confidence.
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Student
Gambling Survey

2026

Data collected December 2025 Report  published March 2026

Commissioned byConducted by

Student 
Gambling 
Survey
Key Findings

For five years, Gamstop and 
Ygam have worked together 
to deliver the Annual Student 
Gambling Survey - now the most 
comprehensive study of student 
gambling behaviour in the UK. This 
long‑standing collaboration has 
been instrumental in identifying 
emerging trends, enabling the  
two organisations to both adapt  
their education and training and  
to target the marketing of  
self-exclusion to meet the  
evolving needs of students.

18%
of students are  
experiencing 
gambling harms

Over half
of students who gamble 
do so to make money 

Social media 
now influences

34%
of student gamblers

“Together, Gamstop and Ygam remain committed to 
using robust evidence to help universities, student 
unions, and wellbeing services understand the 
pressures students face - and to ensure that young 
people receive the right support at the right time.”
- Fiona Palmer, CEO, Gamstop Group

The 2026 findings reveal that gambling is increasingly 
shaped by financial pressure and digital influence. 

Average losses have almost doubled in the past year, more than 
half of student gamblers are motivated by the need to make 
money, and 18% are already experiencing gambling harms. Nearly 
half report negative effects on their university life, from academic 
disruption to difficulties affording food, bills, or accommodation.

Social influence remains strong, but digital influence is 
accelerating rapidly: social media now shapes the behaviour of 
34% of student gamblers, up from 23% over the past five years. 
These shifts highlight the need for stronger safeguards, better 
digital literacy, and earlier prevention.

Across the five‑year trend analysis - drawing on data from more 
than 10,000 students - the partnership has seen gambling 
participation fall, awareness of support increase, and harm levels 
begin to decline. Yet average weekly spend has risen faster than 
inflation, and financial motivations have intensified.

“Never thought in a million 
years I would be registering for 
Gamstop, but I’ve done it and 
officially quit gambling. Never 
realised how much I gambled 
until I properly looked into it, 
needed to put a stop to it!” 
- Gamstop Online User

11All rights reserved.   Gamstop Group10



“Before 
signing up, the 
temptation 
was constant. 
Gamstop changed 
that overnight. 
Suddenly, the 
option to gamble 
online was gone,  
and the relief  
was huge.” 
- Ben

“I added other protections 
too, but Gamstop was the 
foundation. With impulsive 
access removed, I could 
sleep, manage my finances, 
and begin rebuilding trust 
with the people around me.”
- Ben

I spent years working in health and social care, managing 
services, leading teams, and taking real pride in the 
work I did. From the outside, my life looked stable and 
successful, but underneath, a gambling addiction I’d 
carried quietly for years was getting worse. By 2020, it 
had reached a point where I no longer recognised myself. 
I crossed a line I never imagined I would: fraud by abuse 
of position. Rather than waiting to be found out, I handed 
myself in to the police. It was the hardest thing I’ve ever 
done, but it was also the moment I knew something 
had to change. Gambling had taken my money, my time, 
my peace of mind, and my sense of who I was. I felt 
constantly on edge, always one bad decision away from 
another crisis, and I had lost almost everything.

My first step was calling the National Gambling Helpline. 
I remember crying through most of the conversation 
because it was the first time in a long time that I felt heard 
rather than judged. Through that call, I started specialist 
therapy with GamCare, which helped me understand the 
roots of my addiction and the shame I’d been carrying for 
years. But I also needed something immediate, something 
that would stop me from gambling in moments of panic 
or weakness. That’s when I registered with Gamstop. 
Before signing up, the temptation was constant. Gamstop 
changed that overnight. Suddenly, the option to gamble 
online was gone, and the relief was huge. For the first time 

in years, I felt safe from myself. I added other protections 
too, but Gamstop was the foundation. With impulsive 
access removed, I could sleep, manage my finances, and 
begin rebuilding trust with the people around me.

Alongside therapy, I joined peer support groups where 
people understood what addiction felt like. Being around 
others with lived experience helped ease the shame 
and gave me a sense of belonging at a time when I felt 
incredibly isolated. Over time, I began to believe that 
recovery was possible. It wasn’t easy. After a four‑year 
wait for sentencing, I served ten months in prison. It was a 
difficult experience, but it also deepened my understanding 
of how addiction, trauma, inequality, and the criminal 
justice system overlap. I came out determined to rebuild 
my life with honesty and purpose.

Since then, I’ve trained as a peer supporter and recovery 
coach, chaired a Lived Experience Council, contributed 
to national research, and spoken to organisations and 
policymakers about gambling harm. Today, I’m the Service 
Manager for Gambling Harms at Brighton & Hove LGBT 
Switchboard, supporting LGBTQ+ communities who are 
often overlooked in gambling harm services. I’m now five 
years into recovery and training as a counsellor, working 
to create spaces where people feel safe, understood, and 
able to heal. 

Ben rebuilt his life after a long gambling addiction that cost 
him his career, freedom, and stability. With support, therapy, 
and self-exclusion tools, he found recovery and now leads 
gambling harm services supporting LGBTQ+ communities.

Impact Assessment Case Study
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Impact 
Assessment
Overview

Gamstop continued to grow 
in 2025, with 117,756 new 
registrations during the year. 
Due to the end of the 7 year data 
retention period since going live 
in 2018, we are no longer able to 
report on total registrations as we 
could be starting to see original 
registrants returning following a 7 
year absence. 

Monthly registration volumes exceeded 
those of 2023 and 2024, contributing to 
561,983 active exclusions at year‑end. 
Consumers increasingly opted for longer-
term protection, with nearly half selecting 
five‑year or auto‑renew periods. The 
16–24 age group saw the sharpest rise, 
now representing 28% of all registrants, 
while older age groups declined modestly. 
Gender patterns remained stable, with 
younger men continuing to drive a large 
share of new registrations and women 
maintaining consistent representation 
across age brackets.

Impact Assessment
Snapshot

561,983 
Number of users who were 
excluded at 2025 year end

Age profile of consumers at registration

  Men     Women

25-34 yrs 35-44 yrs 45-54 yrs 55+ yrs16-24 yrs

16-24 yrs

28%

+4.6%

-2.4%

-1.0%

-0.8%
-0.4%

25-34 yrs

33.7%

35-44 yrs

23.6%

45-54 yrs

9.1%

55+ yrs

5.6%

At the end of 2025, we began to transition from using 
postal areas to an administrative geography based on 
Local Authority Districts (LADs) and Electoral Wards 
(EWs). This shift enables more meaningful analysis of 
Gamstop Online registrations. Unlike postcode areas, 
LADs and EWs are maintained in detail by the Office 
for National Statistics, allowing our heatmaps to 
incorporate current population estimates and, where 
appropriate, segment insights by demographics such 
as age and gender.  

As the UK’s approach to gambling harm prevention 
moves increasingly toward a public health model, 
presenting data at local authority level provides 
stakeholders with information that is more actionable 
for planning and intervention. The clear geographic 
hierarchy (UK → Countries → Regions → LADs → EWs) 
improves consistency across reports, while alignment 
with council boundaries makes insights more useful 
for operational and strategic partners.

Source: Gamstop data 2025. 
Postcode mapping courtesy of Open Door Logistics.

117,756 
new registrations in 2025

Gamstop Heatmaps

% of postcode area population

2025 Postcode

0.3 0.6 0.9 1.2

Exclusion period selected

Gamstop Total Monthly Registrations

6 months
29%

1 year
24%

Auto-renew

22%

5 years
25%

Source: Gamstop data 2025. 
Contains OS data © Crown copyright and database right 2025, Contains Royal Mail 
data © Royal Mail copyright and database right 2025, Source: Office for National 
Statistics licensed under the Open Government Licence v.3.0

% of Local Authority District (LAD) population

2025 LADs

0.5 1.0 1.5 2.0

% point change vs 2024

33% 34%

22%

29%

8%

13%

4%

10%

33%

14%

2023 2024 2025 Currently excluded

5 years
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Gender split of registrants

Age profile of consumers at registration

8,955 
Total registered

6,509 
Total new registrations 
during the year

4.4%
Wales

87.8%
England

Scotland

7.8%

New and renewed exclusions (2025)

Female
5.7%

Male
94.3%

Currently working with over 60 
different operators and covers 
approximately 6,000 shops

“Thanks to excluding myself, 
I am taking my daughter on her 
first holiday abroad in May. I had 
been wasting all my money,  
so thank you.” 
 - Gamstop Betting Shops User
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Impact 
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Overview

4%

29%

18%

38%

11%

17Gamstop Group16 All rights reserved.   17All rights reserved.   



Click to watch video

“Had they have taken it 
off, I don’t believe I’d be 
here today. I think I’d still 
be gambling.” 

- Deb

In the early months of her five-year 
registration, Deb repeatedly contacted 
Gamstop Online asking for it to be 
removed. She said she had not signed 
up, did not know what Gamstop was 
and insisted the exclusion should be 
taken off. For six to eight months, she 
continued to challenge it and demand 
that access to online gambling be 
restored. Each time, the response 
remained the same: the registration 
could not be cancelled and had to run 
its course.

Looking back now, Deb believes that 
decision saved her life. She has said 
that if Gamstop Online had removed 

her registration, she does not believe 
she would have stopped gambling. 
She believes she would still be 
gambling today, and that the outcome 
for her and her family could have been 
devastating. Instead, the continued 
restriction gave her the time and 
protection she needed for her mindset 
to change. By the time the five years 
ended, she was in a completely 
different place and no longer wanted 
to gamble. For Deb, Gamstop Online’s 
refusal to remove her registration 
early was not just the right policy 
decision - it was a vital part of her 
recovery.

Focus on: early removal  
of self-exclusion
Deb’s story is a powerful reminder of why 
Gamstop Online registrations cannot be 
removed early. One of the most common 
questions received by the support team is 
whether a self-exclusion can be cancelled 
before the chosen term ends. For people in the 
grip of gambling harm, that can feel urgent 
at the time. But Deb’s experience shows why 
keeping that barrier in place is so important.
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https://vimeo.com/1060171657?turnstile=0._5vIAGp_vclCcW6ZgyH6RfB3ZA1j7BlMhjqMyD7ISMkKCG9w94hhndyZiL_9VLHTk8F4G81BIVkq_F2J_EwI29ioj_x6SmBCIarUOD4vkt3NsCyLD4yjqfi8TBvqUPtFclinReTgWn-1ORETQSyqoo8LSK9QFMpX6-xMzzaAKMf6xznW9fgghqXEftUSGCBgHU_tSuV6taFV3J9e9jNmR9TmmRrGuCA-EhQKVUMs3SitRC018QjtWQFCqflvJrNvgMPYg7VsspXs5BNxgA-BxFTRy-VzydfDWhXOoA5gZiwrl307EqNkXIeSdFVcxbpGDI2EdSJSHyhy2ZOx79NyX5BjTjG3j_S9CHp-roUpOrS8mqlnZvngsB8YOrnhGKm13NFQOiuAy4ZqYlWOPVtoL-zKvTglr7kITy11dFJdhHGwx9dfyIuejTvcYE-ZWAgmp8fy29KD7km4Nh8hW1kLw8mfgj0UGlItxUHcgvuyXHPG1lmnfbKjIyBOhQwPwLR2sClxAhmvrsjQ18TDl4M5xOCAkToDR4SWxiucZnED47JHMoyKfINGtHx8Q5vhwGfCe16VlW_ANgY9owTHQ2SNyANsQF3tE9XDhL3BTKDkEQghJaHXksuldZa-zEVsKv2BP6SDi3BCgotC8HuP6YYVEIdYcaQCmGXjKrV2zHku3gv8sk8KaEChoozKK0mYnfhk0jJYE7qxORCudhgFJircQcHrbI-_YlijkjApof-nfboN9bRSTyctjoEg9FSrwVt4qdo4W5CKAD9StwwVIUiZD5QyLSnsCg2_HNDAbSE5Tgb4OuUHbL5Lx2rPmbKf_02oGOslzO9JLdJInpC8D711KjQuHglBBiYXKpjPRMDa8pQ7I2dUyRrjqbLPK9TZaTJ7qsDNd9WydmqT94hFvZBe5k50vuca8wFrBHaD8cQsjfpFgkzViA0PGtC7kjNxOfIR.oTKsnDPAV_-5ECE7CIvSqw.37484265f1f761b46794c2b6896bcd0c31da2908eea45cbfddc23dbadac9f52f
https://vimeo.com/1060152589
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The Board  
of Directors

Simon Reynolds
Non Executive Director

Simon is the Operator Board 
Director with over 30 years’ 
experience of compliance 
and regulatory affairs within 
the gambling industry, most 
recently as Chief Compliance 
Officer at Buzz Bingo and 
before that UK Compliance 
Director for the Entain Group. 
Simon brings knowledge and 
experience of Safer Gambling-
related policies and procedures 
from the industry and across 
all sectors within it.

The Board of 
Directors provide 
challenge and 
expertise in key 
areas to support 
the operational 
team. This, in 
turn, ensures 
that the Group 
is well placed 
to develop and 
continue to grow. 

Board leadership transition  
We thank Jenny Watson CBE for her dedicated leadership and the lasting impact she has 
made. We are pleased to welcome Chris Pond as Chair, marking a positive step in the continued 
evolution of our Board and leadership team.

Welcome
Chris Pond 
Chair

Chris is highly experienced in financial services 
and has worked across the public, private and 
non-profit sectors. He is currently Chair of the 
Money and Mental Health Advisory Board and 
the Financial Services Consumer Panel at the 
Financial Conduct Authority. He has previously 
chaired the Financial Inclusion Commission, 
served as the CEO of two national charities and 
was a Work and Pensions minister during his 
eight years as a Member of Parliament.

Case study
Our case studies are experts by experience who have 
consented to sharing their stories more widely on 
behalf of Gamstop.

Chatbot
A computer program designed to simulate conversation 
with human users, especially over the internet.

Exclusion
The period the consumer has chosen to be unable to 
access gambling. 

Heatmaps
These are maps whereby Gamstop registrations can 
be plotted as a proportion of overall population sizes 
across areas or districts within the UK. 

Local Authority District (LAD)
A subnational division of England used for local 
government purposes.

Operator
Operator is another name for a gambling company.

Self-exclusion
Self-exclusion is a tool used by people who wish 
to avoid certain types of gambling for a specific 
period of time. 

Student Gambling Survey
A research study conducted to assess the gambling 
behaviour and attitudes of students.

Young Gamers and Gamblers Education Trust (Ygam)
A UK charity dedicated to preventing gaming and 
gambling harms in young people. 

 
 
The company, and the group headed by it, qualify as 
small as set out in section 383 of the Companies Act 
2006 and the parent and group are considered eligible 
for the exemption to prepare consolidated accounts. 
Therefore each company prepares full individual 
company accounts.

Glossary

Dr Jo Watts
Former Non Executive Director

Resigned 3rd March 2025. A 
specialist within the data and 
AI sector, having spent much 
of the last 25 years working 
in data-related roles within 
financial services.

Kevin Beerling FCA
Non Executive Director*

Kevin has a strong financial and 
commercial background with 
over 25 years’ Board experience, 
most recently as Group Finance 
Director of the Prospects 
Group. His wider Board level 
responsibilities have included 
legal services, risk management 
and HR. Kevin is also a director 
of 3BM Ltd, an architectural  
and project management 
services company.

*Senior Independent Director

Mike Dixon
Non Executive Director

Mike Dixon is the CEO of the 
Liberal Democrats, having 
previously been the Chief 
Executive of Addaction and 
the Assistant Chief Executive 
of Citizens Advice. His depth 
of experience within the 
voluntary sector brings focus 
on the needs of the Gamstop 
service users. 

Fiona Palmer
Executive Board Director

Fiona Palmer has over 20 
years’ experience working 
in social responsibility and 
compliance. She is currently 
the CEO of Gamstop Group. 
Fiona is also the chair of the 
Self-Exclusion Scheme 
Owners Group (SESOG) and 
a member of the External 
Advisory Board for the 
University of Bristol’s Hub for 
Gambling Harms Research.

Ian Craig
Non Executive Director

Ian brings extensive financial 
services experience to the 
Gamstop Board, having most 
recently served as Divisional 
Director at Nationwide Building 
Society. With a background 
spanning CTO and COO roles 
he has successfully bridged the 
gap between business strategy 
and technological execution. 
He also serves as a Non-
Executive Director at Stafford 
Building Society and MDDUS 
and is Chair of Willowbrook 
Hospice and Trustee of The 
Brain Charity, reflecting 
his strong commitment to 
community and governance.

Jenny Watson CBE
Former Non Executive Chair

Resigned 17th September 
2025. Jenny brought a wealth 
of experience in social 
responsibility projects and 
regulation in the public interest.
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