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Zattoo was founded in Switzerland / USA

Zattoo is an OTT (over-the-top) service that
offers streaming of live, catch up and VOD TV
on a variety of devices and platforms.

More than 200 Zattooies in the Team.

With offices in 3 countries, Zattoo is a
worldwide operating company with more than
200 employees.

Biggest TV-Streaming Provider in Europe

Zattoo is with more than 20 million registered
users the biggest TV-Streaming provider in
Europe for B2C and B2B clients.
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EVOI Utlon Of Zattoo Live or time delayed, on the road or at home: viewers watch their

From free television to the perfect TV TV programmes when and where they want. This makes Zattoo a
experience right in your I|V|ng room real alternative to classic TV reception by cable and satellite.

Live TV online Focus on mobile devices Zattoo in the living room
Zattoo is an online TV Since 2011, Zattoo users Today, Zattoo is a fully
pioneer in Switzerland and were able to watch using comprehensive TV experience,
Germany. mobile devices as well. with Smart TVs, streaming

players and Full HD.



The Product

TV

Connected-TV (CTV)

Samsung * LG « Xbox One/360 < Apple

TV « Amazon Fire TV « Chromecast *

Android TV « Panasonic

Mobile

iOS - Android « Windows 10

Web

Browser « Windows 10 App
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Advertising Options

Zattoo offers a wide range of video and display advertising

options on more than 16 different platforms.

S Video Ads

Display Ads

Special Promotions

Highlights
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Individual user experience 2022

TV streaming providers like Zattoo make it possible for users to
access their favorite TV content anytime and anywhere. As a
recent survey of Zattoo users in Germany and Switzerland
showed, people sometimes watch TV on the road in their camper - — 4 * 3 Lj%

van, on their exercise bike, in their own multimedia room or in P ~

\';A\-J‘

#FernsehenWieDu ZATTOD

their own private man cave.

With our new campaign #FernsehenWieDu, we focus on this
individual TV experience. The three spots highlight different TV

moments from the everyday life of our main characters.

ZATT

#FernsehenWieOu
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#FernsehenWieDu



https://youtu.be/WXt-L_kU1sU
https://youtu.be/eO_QS9ZiM58
https://youtu.be/gWr-BzyxWGE
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Zattoo is
climate neutral
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The Future of TV

© &

©
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We integrate ourselves deeply into Assistants (Google Home,
Amazon Alexa, Apple Siri) and ensure that TV content can be found
in equal measure.

We draw conclusions from the usage data and recommend exciting
content to users based on this information. We use Machine
Learning to do so.

We are working on reducing streaming latency and are continuously
improving the UX and expansion of the platform, especially for
smart TV.

For us, the future of TV is climate neutral. That is why we calculate
and offset our CO2 emissions and reduce our consumption through
targeted measures.
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The Futureof TV is
climate neutral

Our Climate Goals

<> We put the topic of climate action in the focus of our

v business and integrate sustainability as part of our
corporate values.

<> We use resources responsibly and aim for a small

v corporate carbon footprint.

We set a good example and use our reach to encourage
others to act sustainably.

<

Download our Press
release



http://download.zattoo.com/press/Zattoo_PM_WindCORES_CH.pdf
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TV streaming viaa
wind turbine

Together with Westfalenwind, we are working on the
carbon neutral television of the future. Wit the wind farm
operator’'s windCores project, we're bringing our data
center directly into a wind turbine.

(‘ Climate neutral
(‘_:ompﬂn':l erae e

Watch our project film to see exactly how it
works!

https://www.youtube.com/watch?v=Wkwo1ExvCOw&t=23s



https://www.youtube.com/watch?v=Wkwo1ExvCOw&t=23s
https://www.youtube.com/watch?v=Wkwo1ExvCOw&t=23s
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Football Euro 2021
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Zattoo Nutzung zur
EM 2021

in der Schweiz



Die Spiele mit den :
meisten Zuschauern [ﬁ ]

w F: ACHTELFINALE
FRANKREICH | H:.

bei Zattoo in der Schweiz

VS

FINALE
SCHWEIZ

ITALIEN GRUPPENPHASE
VS PORTUGAL
ENGLAND
VS
FRANKREICH
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Concurrent Watch for 02.07.2021

Daily WRUU {incl. double count over country) 625'639 L
Anzahl (eindeutig) von Zuid Uuid 623950 Divided by Country )
Time is in UTC (Summer: UTC + 2h = CET, Winter UTC + 1h = CET)
Max
Concurrent Lo;ﬂ:aily
Regionid (gr.. Watches 420K
. . 390K
DE 164'379 DE 312'248 360K
CH 234'733 CH 280197 o 330K
. . £ 300K
Other 19'149 Other 28'085 5 570K
AT 7425 AT 2668 = 240K
E 210K,
L 180K
[ 150K
Q120K
S0k
GOK
30K
FOOtba” Game o 04 a7 10 13 16 19 22
@ <Datetime> [2. Juli 2021]

Switzerland vs Spain W AT M cH DE Other
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Ad Formats

Video

(All Devices)

Preroll
Midroll

Display

(Desktop)

Billboard
Halfpage Ad
Skyscraper
TV Side Ad
Leaderboard

Mobile

(Tablet & Smartphone)

Video (all ad formats)
Prestitial
Mobile Billboard (Leaderboard)
Medium Rectangle
Mobile Banner
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The Video Product

Preroll/ Dynamic Ad Dynamic Ad

Channel Substitution Substitution
Switch Ad (DAS) (DAS)
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Channel Switch Ad

Preroll

Stand alone Spot
Before Content
Free TV

VAST 4, HD Quality

Big Size / Full Size Player
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‘ READY FUR MARCO UND KITZBUHEL?

JETZT MITMACHEN UND MARCO ODERMAIT LIVE
Allf DER STREIF IN KITZBUHEL UNTfRSTUTI[N

REDBULL.COM/MARCO ;3
1 \ p
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Dynamic Ad Substitution
Live & VOD

Live-TV-Spot / Spot Replacement
Seamlessly stitched into live ad break
Free & Premium TV

VAST 4, HD Quality

Big Size / Full Size Player

OO OO OO

Also available as 6sec Bumper Ad

=t '(
Splitsereen
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Dynamic Ad

Substitution
The TV Ad - same

same, but diff
e

etter

1.

TV Ad Format

3.

Additional Audience OTT

9.

> 94% Completion Rate

2.

TV-Audience Targeting

4,

42 Mio. Ad Requests available

6.

Always in view



ZAT'I’éD Zattoo Advertising 2021

Dynamic Ad Substitution

Live DAS enables the combination of quality and awareness of TV advertising
with the targeting and measurement technology of online advertising.

Dynamic Ad Substitution (DAS) is the dynamic delivery of
targeted advertising spots during live TV commercials.

A A A
Substituted ad break

Lol

Spot E Spot F

TV Channel

A A A
Substituted ad break

iy

Live ad break

Dynamic Ad Substitution

A targeted spot is seamlessly stitched into the
regular live ad break or inserted in VOD content.

A
Substituted ad break
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DynamicAds - DAS Broadcasters

- _ . 1 COMEDY
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Zattoo Plattform
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High Impact
Display - Formats
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Display / Desktop
Billboard / Wideboard

Front page
S
@ First Point of Contact

@ Size 970x250 / 994x250
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Display / Desktop
Halfpage Ad

Front Page, Sub Pages
First Point of Contact on Desktop

Size: 300x600

O O
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Highlights

Das groge Promi - BiSen

o

Filmauswahl der Redaktion >

Geheimes Verlangen

Demnichst >

Highlights

Abenteuer Leben tiglich

DIE HIGHLIGHTS DER
BERGKRANZ- UND
TEILVERBANDSFESTE
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Tablet & Smartphone

Prestitial
Front Page, Sub Pages
G ronrmsne
@ First Point of Contact on Desktop
@ Size Tablet: 768x1024 / 1024x768

Size Smartpohne: 320x480 / 480x320
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Standard IAB
Display - Formats
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Display / Desktop & Mobile

TV Side Ad & MedRec

DER
BERGKRANZ- UND
ESTE

- TEILVERBAI
" 'JEDEN MONTAGAUE SWISSL
B JcxINFURY

<> Next to Live-Stream TV
XA

@ Size 300x250
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Display / Tablet
Mobile Billboard (Leaderboard)

<> Next to Live-Stream TV
XA

@ Image or Rich Media

> Size 930x180 & 728x90
X/

Jetzt beliebt >

. >

Fussball-EM 2021 >
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Special Formats




ZATTOD

Branding Day
Display / Desktop & Tablet

Exclusive Branding around the
Live-Stream TV

Direct bookings and
Programmatic Guaranteed

Image
(Rich Media for Prestitial possible)

Size Desktop: 1800x1200
Size Tablet: 2200x1025
Size Prestitial Smartphone: 320x480

O O OO

; 5
DER DISNEY WEIRNACHTSFILM
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Branded Channel

Two different kind of Branded Channels

Preferred placement under
the top 20 channels

With a click on the logo, your short videos
will be played in endless loop

Ask for special technical specifications

O O OO

- rEERUR

- — -
Haln
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B2C Promos
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B2C-Promos Zattoo

© €

¥

B2C Newsletter-Promo, incl. landingpage

Universal f.ex. promoted the movie Pets 2.
Our users could win a special goddie bag
and a cinema voucher

The Newsletter was sent to 134.107 users.

Opening rate: 26.7%
Click rate: 2.7%

ZATTOD

WATCHYOUWANT

Mo .

GEWINNE TICKETS & MERCH :

Bei PETS 2 sind die Herrchen wieder aus dem

Haus und die Tiere haben sturmfrei. Weiche
Abenteuer die beiden Hunde Max und Duke
dieses mal erleben, kannst du ab jetzt im Kino
sehen!

Bel uns gewinnst du mit etwas Gliick eines von
drel tollen Merch-Paketen mit je 2 Kinotickets
fir den neuesten Film-Hit PETS 2. Einfach das
Formular ausfilien und Daumen driicken!
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B2C-Promos Partner

<

©

Zweifel Chips made a special competition
on their 60th anniversary.

Customers could win a voucher for a
Zattoo Premium Account

Ask for special technical specifications

WIR VERLOSEN 60 PAKETE MIT ZWEIFEL MOMENTEN

f Neven Z MOMENTE PAXET» die folg e

stc i+

SCHWEIZER 400
ILLUSTRIERTE ;=

ZWIE SOFATAG. Schweicer Sustriere beghilcki DKh It ZWHE AUSFLUG. Switzeriand Travel Cenre scherd D ZWIE e oub ' ZWIEWANDERN. Der Hiker von Victorinan i Wert von
e Jahresabonsement im Wert von OHF 230, e grale Version des Swiss Coupon Passes 2018 und e Premium Mitgledachatt i Wert von OIF 60, O 23 5t o esle Begleter f0r einens Trip i e Berge.
s Gutscheinbiuch fUr 2019 im Wert von 1 63, . R
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Targeting Options



Targeting Options

Socio Demographic

Age
Gender
Language

TV based Interests

Channel
Content Category
Content Genre

Geo & Device

Country (DE, CH)
Device (i0OS, Android
Connected TV,
Web, etc.)

DFP Audience Segments

Interest / Behavioural
Targeting
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Buying Options on Zattoo

02. Preferred Deals
Always on, fixed price but
non guaranteed inventory
+ Data Targetings available

04. Open Auction
Leftover inventory is available
on the open market

01.1/0 or PG

Highest priority, guaranteed
inventory and a fixed price
+ Data Targetings available

03. Partners
Pre-Selected Partners that
work together with Zattoo



Parts for a great personal TV Ad Experience

01. FANTASTIC PRODUCT 02. INNOVATIVE AD FORMATS

Top notch design, great user
experience, reliable, easy to use

Branding Day & Special Promotion

03. HIGH QUALITY TARGETING DATA 04. TOP OF THE CLASS VIEWABILITY

First party data through user
analytics & signin

All video ad slots are always in view
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Facts & Figures




IGEM-Digimonitor 2021

zAT10D

Ranking of movin image offerings among 15-34 years olds are almost the same

Twitch & Disney+ move forward

At least occasional use
100%

88% 90%
80%
TV streaming services 68% Video streaming-services
60%
Personen 15+ m15-34j

40% 34%
20% 15%1 204 90/0180/0100/

I 6% 5% 4% 4% 3% 3% 206 7% 5% 5% 4% 4% 4%

I.l---- H.E.Eom e e

0%

— — >
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%%U’)D Do O = é;’:
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Quelle: IGEM-Digimonitor 2021, Gesamtbevdlkerung ab 15 Jahren. Befragte im Alter 15-34j., n=583. Mindestens gelegentliche Nutzung.
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Price List &
Tech. Specs 2022



RATECARD 2022 / Insertion Order

Channel Switch Ad

Run-of-Video Ad

Video

Dynamic Ad Substitution

Bumper Ad

High Impact Formats
Halfpage Ad

Billboard (Web&Tablet)

Prestitial

Display

IAB Formats
Leaderboard

TV Side Ad

Medium Rectangle

Basic gross CPMs in CHF

Link:

CH_Ads-TechSpecs_2022.pdf

(=)

Desktop

90

90

90

50

70

70

30

g OJ

Mobie
Devices

90

90

90

50

70

70

30

30

cTv

100

100

100

60

3o

Mudtiscreen

95
95
95

55
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Run-of-Video

Benefit of brand performance with high reach

Preroll Instream and Dynamic Ad Substitution (DAS)
Awareness and performance
Maximum reach by Zattoo users

Dynamic Ad Substitution (DAS)

One solution for high awareness campaigns

Live TV Ads with targeting of the users
Very high completion rate & VTR

Free and pay-users

Bumper Ad

Short Video Ad
For Videos shorter than 7 seconds
For Dynamic Ad Substitution only

Extras

Extra charges
Targeting: + 10%
French Targeting: + 10%
Retargeting: +10%

Discounts
Non Profit Discount: 50%
Agency comission: 5%
New-Bizz: 10%

Cancellation fees
5 days before start date: 20%

During the campaign: 50%


https://assets.ctfassets.net/nn6vbw09vzdt/3vZ9cdso0f6mk1SQJAn7L8/022b3d2a547a43fc86efe6fa5e76496f/CH_TechSpecs_2022.pdf
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Point of Contact

Martin Schlenker
Head of Advertising

+4179 3190579
martin@zattoo.com

Manuela Zimmermann
Sales Support

+4179 896 68 64
manuela@zattoo.com

Marga Cupin
Key Account Manager

+4179 709 63 51
marga@zattoo.com

>

Lisa Kluge
Team Lead Ad Operations
& Programmatic

+49 173 8909251
Lisa.kluge@zattoo.com
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Thank You

Switzerland




