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Zattoo Summer Olympics 2024 Paris
Packages

GOLD

SILVER

BRONZE CHF 40°000.00
CHF 24°000.00

CHF 10°000.00

: Run of Video Run of Video
Run of Video Prestitial Prestitial
Prestitial Billboard Billboard
Billboard Half Page Ad Half Page Ad
Half Page Ad MedRec / TVSA MedRec / TVSA
MedRec/ TVSA 1 Branding Day 2 Branding Days
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Packages Bronze
CHF 10°000.-

TKP/ CPM TKP / CPM Standard IAB
Formate Al's Brutto* Total Brutto* Discount n/n* Total n/n* Formats Run-of-Video
Run-of-Video 111°000 115 12765 53% 54 6°000 ) 26%
Hight Impact Formats 119°880 77 9230 74% 20 2’400
Standard IAB Formats 186’480 33 6'154 74% 9 1’600
Total 417’360 28’149 67% 10°000

Hight Impact
Formats
29%

Run of Video: Mix of Channel Switch & Dynamic Ads on Zattoo, Teleboy, Salt & Yallo stream, for example,
on Sport THD & FAST TV Channels

Display Formats:

High Impact Formats: Prestitial, Billboard & HalfPage Ad

Standard Formats: Mobile Billboard, TVSA & MedRec
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Packages Bronze

CHF 24°000.-

TKP/ CPM TKP / CPM
Formate Al's Brutto* Total Brutto* Discount n/n* Total n/n*
Run-of-Video 115940 115 13’330 55% 52 6’000
Hight Impact Formats 129’870 77 10°000 76% 18 2’400
Standard IAB Formats 202020 33 660 76% 9 1600
Total 447’830 23’990 69% 10’000
Incl. 1 Branding Day 150’000 20°000 30.00% 14’000
Total 597°830 43’990 24°000

Run of Video: Mix of Channel Switch & Dynamic Ads on Zattoo, Teleboy, Salt & Yallo stream, for example,

on Sport THD & FAST TV Channels

Display Formats:

High Impact Formats: Prestitial, Billboard & HalfPage Ad
Standard Formats: Mobile Billboard, TVSA & MedRec

Run-of-Video
19%

Hight Impact
Formats
22%

Standard IAB
Formats
34%
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Packages Gold
CHF 40°000.-

Run-of-Video
19%
TKP/ CPM TKP / CPM
Formate Al's Brutto* Total Brutto* Discount n/n* Total n/n*
Run-of-Video 213430 115 24’544 56% 51 10°800
Hight Impact Formats 243'940 77 18’783 77% 18 4’320 Hight | t
Standard IAB Formats 379'510 33 12'524 77% 8 2'880 'QF' mtpac
ormats
()
Total 836’880 55'851 70% 18’000 22%
Incl. 2 Branding Day 300’000 20°000 45.00% 22'000 Standard IAB
Formats

Total 1'136°880 75'851 407000 33%

Run of Video: Mix of Channel Switch & Dynamic Ads on Zattoo, Teleboy, Salt & Yallo stream, for example,
on Sport THD & FAST TV Channels

Display Formats:

High Impact Formats: Prestitial, Billboard & HalfPage Ad

Standard Formats: Mobile Billboard, TVSA & MedRec
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Ad Formats

Video

(All Devices)

Preroll
Midroll

Display

(Desktop)

Billboard
Halfpage Ad
TV Side Ad
Leaderboard

Mobile

(Tablet & Smartphone)

Video (all ad formats)
Prestitial
Mobile Billboard (Leaderboard)
Medium Rectangle
Mobile Banner
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The Video Product

Preroll/
Channel
Switch Ad

Dynamic Ad
Substitution
(DAS)

TV
(LIVE &
VOD)

Dynamic Ad
Substitution
(DAS)
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Channel Switch Ad

Preroll

Stand alone Spot
Before Content
Free TV

VAST 4, HD Quality

Big Size / Full Size Player

OO O
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Dynamic Ad Substitution
Live & VOD

Live-TV-Spot Stand alone / Spot Replacement
Seamlessly stitched into live ad break

Free & Premium TV

VAST 4, HD Quality

Big Size / Full Size Player

Also available for 6sec Bumper Ad

OO OO OO

Der Frischkdse nach
Schweizer Familienrezept.
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Dynamic Ad Substitution

Live

DAS enables the combination of quality and awareness of TV advertising
with the targeting and measurement technology of online advertising.

Dynamic Ad Substitution (DAS) is the dynamic delivery of
targeted advertising spots during live TV commercials.

Substltuted ad break
A A R R R R R R R R R R R ERRRRR R B

Spot E Spot F

A A R R R R R R R R R R R RRRR AR R B
A A A
Substituted ad break

e il

Live ad break

Dynamic Ad Substitution

A targeted spot is seamlessly stitched into the
regular live ad break or inserted in VOD content.

Substltuted ad break
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Was sind FAST Channels? FAST-Channel

Definition

«FAST bezeichnet sogenannte Free Ad Supported TV Sender. Das sind Sender, die zwar einem linearem Sendeschema
folgen und ebenfalls iber Werbung finanziert und damit fiir den Zuschauer kostenfrei angeboten, diese aber

ausschliesslich liber das Internet (Streaming) zum Endkonsument transportiert werden.»

Fiir TV-Zuschauerinnen und Zuschauer erhoht sich die qualitative

Free Angebotsvielfalt von Fernsehinhalten.

Ad Werbekunden erhalten Zugang zu attraktiven TV-Zielgruppen.

Supported Die Werbung wird mittels Dynamic Ad Substitution (DAS & DAI) eingespielt.
TV Lineares Angebot von spannenden TV-Spartensendern auf dem

Connected-TV (CTVs mit iber 80 % Nutzungsanteil).
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Dynamic Ads - DAS Broadcasters & FAST TV-Channels

Dynamic Ads Channels

sport o

u
=

euronews.
DE,EN & FR

s @

-

DMAX mwN24D0<U M
Zattoo Plattform
ZAT1OD
Salt. yallo .

sssssss

@Ihouse

NZZFormat

NDR"
2

E4arv

FAST TV-Channels

S iNetzking .ﬂ?ﬁi..' > g"@"‘?

M LM & qouz,

i goLD W.F HEIMATKINOTV
o,

ttv R ewew - oW

TERRANAS®S
WRRWELD

HOMICIDE

LIFE ON THE STREET



ZATTOD

High Impact Formats
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Display / Desktop
Billboard / Wideboard

@ Front page
@ First Point of Contact

@ Size 970x250 / 994x250
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Display / Desktop
Halfpage Ad

@ Front Page, Sub Pages

@ First Point of Contact on Desktop

@ Size: 300x600

ZATTOD

Dein Live-Programm
Highlights

Highlights der Videothek >

>

joko geg

Highlights

Der neue
Nissan X-Trail
e8-POWER

Elektrisierende Abenteuer.
Jetzt unplugged
Die Bilder des Jahres 2022
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Tablet & Smartphone

Prestitial

Jetzt wird's heiss
auf dem Ei

@ Front Page, Sub Pages

First Point of Contact on Desktop

Size Tablet: 768x1024 / 1024x768

Size Smartphone: 320x480 / 480x320 Ltte SUi;se inscht der SENWeizer

| Jetzt wird's heiss bckey-Nationalmannschaft viele Goals.
auf dem Eis

¥
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Standard IAB Formats
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Display / Desktop & Mobile
TV Side Ad & MedRec

@ Next to Live-Stream TV

@ Size 300x250
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Mobile Billboard (Leaderboard)
Display / Desktop & Mobile .

@ Front page

@ Image or Rich Media

@ Size 930x180 / 728x90
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Branding Day

N




Display / Desktop & Tablet

O Exclusive Branding around the Live-Stream TV
X~

Direct bookings and Programmatic Guaranteed

V:
@ Image (Rich Media for Prestitial possible)

@ Size Desktop: 1800x1200
Size Tablet: 2200x1025
Size Prestitial Smartphone: 320x480

* ENTDECKE EINE WELT *
« VOLLER MARIO-SPASS!

PO W
(Sl &%
* ENTDECKE EINE WELT ° @
. VOLLER MARIO-SPASS! &
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Targeting & Figures




Targeting Options

Socio Demographic TV based Interests Geo & Device DFP Audience Segments
Age Channel Country (DE, CH) Interest / Behavioural
Gender Content Category Device (iOS, Android Targeting
Language Content Genre Connected TV,

Web, etc.)
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Audience Segments
Selection

Fashion
& Beauty

Shopping

Entertainment

Sustainability ;

Consumer o

Electronics -
Health &

Fitness

Kids & Family

ah
Home
Improve-

Pets &

a
ment

Animals

Business &
Finance




zZAT1OD

Buying Options on Zattoo

02. Preferred Deals
Always on, fixed price but
non guaranteed inventory
+ Data Targetings available

04. Open Auction
Leftover inventory is available
on the open market

01.1/0 or PG

Highest priority, guaranteed
inventory and a fixed price
+ Data Targetings available

03. Partners
Pre-Selected Partners that
work together with Zattoo
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Parts for a great personal TV Ad Experience

01. FANTASTIC PRODUCT 02. INNOVATIVE AD FORMATS

Top notch design, great user
experience, reliable, easy to use

Branding Day & Special Promotion

03. HIGH QUALITY TARGETING DATA 04. TOP OF THE CLASS VIEWABILITY

First party data through user
analytics & sign in

All video ad slots are always in view
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Facts & Figures

Women
42%

Men
58%

= Women = Men

Share of men and women in %

Intern source 2023

I-CH

FCH
19%

D-CH
76%

Unique users per month per language

18-34 years
25%

55 + years
30%

34-55 years
45%

Unique users per age
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Streaming Report 2023

Auf welchen Geraten schauen Sie

TV liiber das Internet?

49% 49%

Smart-TV

a7% 6%
| |42%

Smartphone Laptop/PC

40%

Basis: Nutzer mind. 1% TV-Streaming-Angebote
2023 Basis ungew: 592

2022 Basis ungew: 568

Mehrfachantworten méglich

@ 2022 W 2023

31%

27%

14%
12%

Tablet Streaming-Gerit Spielekonsole
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Bewegtbild: Kino & Teletext feiern Revival. Netflix wird gebremst.
YouTube ist rucklaufig. SRF/RTS/RSI pragen den CH-Streaming-Markt.

» Delta zu 2022
. . Bevolkerung ab 15 J., mindestens gelegentliche Nutzung Delta zu 2019

9 Uber 2.2%pkt Plus
4 Uber 2.2%pkt Minus

80%

60%

40%

¥
$ 8
s Ah 2

20% &.»‘ & & &%
9% 8%
4°/ M A ven Gon G . o

% mwwwwmm““--_-————
wm p—
g 5 2 5% 285 8 88.5 5 .87 2 3 £ 5 5 R2RER S 2 5 § &

S & h o< @ E << o £ S §z w o 8 g E S .2 o

s '_'5 8~ 5 O 5,<\V‘>'E‘g’§ 2 N5 B Q—ﬂ:ﬁ';E":’wggﬂg
£ 3 Sp o 2F 2 £ 25 o g 22 325 & 5 § £
A g Sk g 33 g 82 gE o £ o 5 © 2 g
5 £ a 93 2 op o s 3 e o
; S 3 <
= 14 53 o.L
| 7] ”w 900
Q = =

€
M
3
D

IGEM-Digimonitor 2023: n=2'087. Bevdlkerung ab 15 Jahren in Schweiz (6.8 Mio.). Mindestens gelegentliche Nutzung. Veranderung zum Vorjahr auf Basis D- + W-CH (n=1'993).
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Point of Contact

Martin Schlenker

Head of Advertising

+4179 3190579
martin@zattoo.com

Marga Cupin

Key Account Manager

+41 79709 63 51
marga@zattoo.com

Manuela Zimmermann

Sales Support Advertising

+ 4179 896 68 64
manuela@zattoo.com

Carla Wyss Goce Nikoloski
Ads Operations & Key Account Director
Programmatic Manager Advertising
+4176 491 40 99 +41 (0) 79 619 19 87

carla.wyss@zattoo.com goce.nikoloski@zattoo.com
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Thank You

Switzerland




