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Welcome Aboard

At Transport for Greater Manchester 
ό¢ŦDaύΣ ǿŜΩǊŜ ōǳƛƭŘƛƴƎ ŀ ƴŜǘǿƻǊƪ ǘƘŀǘΩǎ 
more than just buses, trams, trains, bikes 
and walking. 

The Bee Network is about connecting 
people to the things that matter most 
and making  everyday journeys easier, 
more affordable and more reliable.

We believe everyone deserves a 
transport system that works for them. 
¢ƘŀǘΩǎ ǿƘȅ ǘƘŜ .ŜŜ bŜǘǿƻǊƪ ƛǎ ōŜƛƴƎ 
built to reflect the spirit of our city 
region and why its shaped by the people 
who live here.



The team behind the 
timetable

Our Commercial Relationships team works with 
brands, venues and their agencies to create impactful 
campaigns across the Bee Network. We have a detailed 
knowledge of our network and its audience as well as 
ĵĦğĲŌı ĥĭħĬĥ ĭĬ ğġİĭıı ċİģğĲģİ đğĬġĦģıĲģİ# ıĭ ġğĬ ĦģĪĮ 
you maximise the reach and impact of your brand. 

We believe in a consultative approach Ü many of our 
assets are exclusive and we package assets on a bespoke 
basis.

This ĢĭġĳīģĬĲ ĭĤĤģİı ğĬ ĭĴģİĴħģĵ ĭĤ ĵĦğĲŌı 
available# ĠĳĲ ĵģŌİģ ğĪĵğķı ĪĭĭĩħĬĥ Ĥĭİ Ĭģĵ ğĬĢ ģĶġħĲħĬĥ 
ħĢģğı! čĤ ķĭĳ ĦğĴģ ğ ġĭĬġģĮĲ ĲĦğĲŌı ĭĳĲıħĢģ ĭĤ ĲĦģ ĠĭĶ# 
ĲĦģĬ ĥģĲ ħĬ ĲĭĳġĦ ğĬĢ ĪģĲŌı ĦğĴģ ğ ġĦğĲ ğĠĭĳĲ ĲĦģ ŋğİĲ ĭĤ 
ĲĦģ ĮĭııħĠĪģŌ!

We have national sales agencies with access to some of 
our assets too so we can navigate you to the best points 
of contact depending on the assets you are interested in.



Our platform

Over 100 million bus journeys 
made across Greater Manchester 
every year with annual patronage 

growth of c.14%
 

Metrolink - the ęďŌı largest  
light rail network, with a record 

breaking 46 million+ tram 
journeys made in 2024

Active Travel-focused, with 1.2 
million Starling Bank Bike rides 

taken in 2024 and 1,000kms+ of 
walking and cycling routes

Greater Manchester has a 
population of 2.9 million 

The largest student population of 
any city in Europe

1 million international 
visitors every year





Your journey with TfGM

Advertising

Get your brand in front of 
thousands of daily commuters 
by advertising across our Bee 
Network assets, from trams to 

bus shelters. 

Sponsorship

Long-term association with 
a Bee Network asset, 

creating brand visibility and 
meaningful connection with 

customers.

Experiential

Short-term experience in a 
high-footfall location, perfect 
for integrating your brand into 

customers daily journeys.

Partnership

Collaborate with TfGM to 
create an impactful campaign, 
reaching large audiences across 

Greater Manchester



Our Clients and Partners

Marketing Manager, Manchester United
ά²Ŝ ŀŎƘƛŜǾŜŘ ŀƴ ŀǘǘŜƴŘŀƴŎŜ ƻŦ омΣллл ƻƴ ǘƘŜ Řŀȅ ŦƻǊ ǘƘŜ ώ²ƻƳŜƴΩǎ 

Manchester Derby] game and the team also secured Champions League 
football for next season ς so big wins on and off the field.This would not have 

been possible without your support at TFGM and especially with all of the 
changes that we made with the fixture details. We needed to reach a new 

audience for this game and inspire a new generation of fans and I have 
personally received multiple messages from people saying they had seen the 

ŎǊŜŀǘƛǾŜ ŀƭƭ ŀŎǊƻǎǎ ǘƘŜ aŜǘǊƻƭƛƴƪ ƴŜǘǿƻǊƪΦέ

Rachel Bainbridge, Digital Marketing Manager at The Great Run Company
άLǘ ǿŀǎ ŦŀƴǘŀǎǘƛŎ ǘƻ ǿƻǊƪ ŀƭƻƴƎǎƛŘŜ ǘƘŜ ǘŜŀƳ ŀǘ ¢ŦDaΦ ¢ƘŜȅ ŘƛǎǇƭŀȅŜŘ ŀƴ 

openness to ideas and a genuine commitment to supporting our 
ŎŜƭŜōǊŀǘƛƻƴΧ¢ƘǊƻǳƎƘ ƻǳǊ ŎƻƭƭŀōƻǊŀǘƛǾŜ ŜŦŦƻǊǘǎ ǿƛǘƘ ǘƘŜ ǘŜŀƳΣ ǿŜ ƭŀǳƴŎƘŜŘ ŀ 
Great Run branded Metrolink tram, captured exclusive stories featured in the 
live BBC One broadcast, and amplified the voices of Sir Mo Farah and Eilish 

McColgan across the tram network with tannoy announcements. The team's 
support, professionalism, and innovative thinking contributed to driving our 

нлǘƘ ŀƴƴƛǾŜǊǎŀǊȅ ƳŜǎǎŀƎƛƴƎ ŀŎǊƻǎǎ ǘƘŜ ŎƛǘȅΦέ



Bee Network Assets



Metrolink Stop Takeovers



Metrolink Stop Takeovers

Transform a Metrolink tram stop into a full brand 
experience with a vinyl and poster takeover. 

ąı ĵģŌİģ ğĬ ĭĮģĬ ĬģĲĵĭİĩ# ĲĦħı ĤĭİīğĲ ĢģĪħĴģİı Ħĳĥģ 
OTS, reaching customers waiting on platform, those 
travelling through and high volumes of passers-by on 
foot. 

These takeovers make the perfect backdrop for 
experiential activations and offer strong potential for 
organic social content, especially when the creative 
goes big.

Our team will work with you to create a bespoke 
ĢģıħĥĬ ĲĦğĲŌı İħĥĦĲ Ĥĭİ ķĭĳİ ĠİğĬĢ# ĲĦģ ĪĭġğĲħĭĬ ğĬĢ 
the audience.Locations available across the 
Metrolink network. 



Get your brand in front of Bee Network 
customers with exclusive poster 
placements across Metrolink shelters and 
the high-footfall Piccadilly Mezzanine.

Available through TfGM only, our posters 
gives you direct access to some of Greater 
đğĬġĦģıĲģİŌı ĠĳıħģıĲ ıĮğġģı# ġĭĬĬģġĲħĬĥ 
your brand with audiences who travel with 
us every day.

With c100,000 daily Metrolink travellers 
and 85,000+ users across our 
interchanges as well as extended visibility 
from passers-by and increased footfall on 
event day, these formats put your message 
front-and-centre on the journeys that 
matter.

Metrolink Poster Sites



ŎčĬıĲğ-trammable&ŏ Ü The Ultimate Moving Advert



With 2.9 million residents across Greater Manchester and millions of visitors each year, wrapping a tram as part of a 
partnership campaign is the perfect high-impact way to achieve maximum brand exposure. As well as high visibility 
from major roads, trams using the on-street sections of the network pass through busypedestrianised areas in the city 
centre incl. Market Street,Exchange Square, Piccadilly Gardens and St Peter's Square.

TfGM will provide design support to help ensure your campaign is striking, effective, and compliant with all 
safety and accessibility standards.



Enhance Your Wrapped Tram

Take it a step further and create a fully immersive experience for those travelling on board your wrapped tram with a range 
of internal vinyl options. 

Backs of Seats
Benefit from high impact positioning and long 
dwell times with vinyls on a selection of 
Metrolink tram seats. With average journey 
times of 25 minutes , they are ideal for longer 
format messaging and calls to action via QR 
codes. 

Tram Covings
These internal advertising sites 
provide the perfect opportunity for 
customers to engage with your 
advert across the entire tram 
network. 

Tram covings run across 147 
trams viewed by 100,000+ 
customers per day. 

With a diverse customer base, 
around 47% of Metrolink users 
are aged 18-44 years old, with a 
significantly higher use propensity 
among urban professionals and 
family groups .



Bus Print Assets



Bus Assets
With more than 160M bus journeys made across 
Greater Manchester every year, our Bee Network buses 
allow you to tap into an impactful and wide-reaching 
portfolio of assets. 

With routes across all of GM, our network puts your 
brand in-front of audiences wherever they are, be that 
those travelling on the bus, passers-by on foot or other 
vehicles on the road.

Options include:

Å Vinyl bus wraps (full or rears)

Å Free city centre bus stop takeovers

Å Internal headliners panels 

Å Exterior adverts

Å Bus stop timetable adverts



Digital Assets


