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Welcome Aboard

At Transport for Greater Manchester
(TfFGM), we’re building a network that’s
more than just buses, trams, trains, bikes
and walking.

The Bee Network is about connecting
people to the things that matter most
and making everyday journeys easier,
more affordable and more reliable.

We believe everyone deserves a
transport system that works for them.
That’s why the Bee Network is being
built to reflect the spirit of our city
region and why its shaped by the people

who live here.




The team behind the
timetable

Our Commercial Relationships team works with
brands, venues and their agencies to create impactful
campaigns across the Bee Network. We have a detailed
knowledge of our network and its audience as well as
what'’s going on across Greater Manchester, so can help
you maximise the reach and impact of your brand.

We believe in a consultative approach — many of our
assets are exclusive and we package assets on a bespoke
basis.

This document offers an overview of what's

available, but we're always looking for new and exciting MANA Vil |-
ideas. If you have a concept that's outside of the box, Uggfiuigzg_;___.
then get in touch and let’s have a chat about the “art of i
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the possible’. S —

We have national sales agencies with access to some of
our assets too so we can navigate you to the best points
of contact depending on the assets you are interested in.
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Metrolink - the UK's largest
light rail network, with a record
breaking 46 million+ tram
journeys made in 2024
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Greater Manchester has a
population of 2.9 million

Our platform
e
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Over 100 million bus journeys Active Travel-focused, with 1.2
made across Greater Manchester million Starling Bank Bike rides
every year with annual patronage taken in 2024 and 1,000kms+ of

growth of c.14% walking and cycling routes
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1 million international The largest student population of
visitors every year any city in Europe




Year at
a glance

Over the past year we've worked with
our partners to transform transport in
Greater Manchester.

Through the Bea Metwork we've worked to improve the

way millions of people travel for work, leisure and other
essential trips in our thriving city region,

Here's a snapshot of some of our successes and key
achievements for passengers.
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over 100 million

bus journeys and annual
patronage growth of c.14%

since bus services were franchised.

AW 577 bus
routesand

1,600 buses

brought back under
public control.
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Around

300 zero

emission

buses serving

local communities.
night bus
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services +

launched connecting Manchester with
Leigh and Bolton via Salford.
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Two new
round
the clock

1.2
million
rides on Starling
Bank Bike hire

scheme.
0_0 More than 50;000
O™ 16-18-yr olds now using

2

'‘Our Pass’ to get free travel
to college, work and leisure,

20Kkm of new Bee

Network standard walking, ¢
wheeling and cycling
routes, making

133km now in use.

Customer satisfaction up O

from 76% to 85% m
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outlined in a new plan. : . station
for Golborne, Wigan, uu o un
; on track, with a n
A record t_:rea_kmg successful business
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46 million case and planning —
tram journeys in 2024, application.
£24 million Metrolink [
improvement works, |
I — including replacing around Skm of track.  *
Plans on track to further o . _ _ . " _ J
extend the - [
Metrolink —
network. =v Vision 460,000
people using the
E:;; and Bee Network
, With close t
24,’ 7 action plan i w‘| .L os€ 10
- launched to 1 million
Operational _
improve road downloads.
Control Centre safety.
dealt with 6,000+
incidents on our roads a1
affecting the wider M
transport network. @ L-’_il

113-strong 2.1 million

TravelSafe officer unit J:UTFESGPE":'E;: .
e the first 4 weeks o

patro Ui ng contactless ‘tap and

3,750+ go' launching across

hours a week across bus and tram.

Bee Network buses

and interchanges.
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Advertising

Get your brand in front of

thousands of daily commuters
by advertising across our Bee
Network assets, from trams to

bus shelters.

Your journey with TfGM

Sponsorship

Long-term association with
a Bee Network asset,

creating brand visibility and
meaningful connection with

customers.
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Partnership

Collaborate with TfGM to
create an impactful campaign,
reaching large audiences across
Greater Manchester
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Experiential

Short-term experiencein a
high-footfall location, perfect
for integrating your brand into

customers daily journeys.
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Our Clients and Partners
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Marketing Manager, Manchester United
“We achieved an attendance of 31,000 on the day for the [Women’s
Manchester Derby] game and the team also secured Champions League
football for next season — so big wins on and off the field. This would not have
been possible without your support at TFGM and especially with all of the
changes that we made with the fixture details. We needed to reach a new
audience for this game and inspire a new generation of fans and | have
personally received multiple messages from people saying they had seen the
creative all across the Metrolink network.”

ELTON JOHN

Rachel Bainbridge, Digital Marketing Manager at The Great Run Company
“It was fantastic to work alongside the team at TfGM. They displayed an
openness to ideas and a genuine commitment to supporting our
celebration...Through our collaborative efforts with the team, we launched a
Great Run branded Metrolink tram, captured exclusive stories featured in the
live BBC One broadcast, and amplified the voices of Sir Mo Farah and Eilish
McColgan across the tram network with tannoy announcements. The team's
support, professionalism, and innovative thinking contributed to driving our
20th anniversary messaging across the city.”



Bee Network Assets
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Metrolink Stop Takeovers

Transform a Metrolink tram stop into a full brand
experience with a vinyl and poster takeover.

As we’re an open network, this format delivers huge
OTS, reaching customers waiting on platform, those
travelling through and high volumes of passers-by on
foot.

These takeovers make the perfect backdrop for
experiential activations and offer strong potential for
organic social content, especially when the creative
goes big.

Our team will work with you to create a bespoke
design that's right for your brand, the location and
the audience. Locations available across the
Metrolink network.
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Metrolink Poster Sites f oot

Get your brand in front of Bee Network
customers with exclusive poster
placements across Metrolink shelters and
the high-footfall Piccadilly Mezzanine.

Available through TfGM only, our posters
ives you direct access to some of Greater
anchester’s busiest spaces, connecting
your brand with audiences who travel with

us every day.

With ¢100,000 daily Metrolink travellers
and 85,000+ users across our
interchanges as well as extended visibility
from passers-by and increased footfall on
event day, these formats put your message
front-and-centre on the journeys that
matter.




g | i 3 4 j | . BRIEF » e
| = "N8023 & 11 T al rm oo e
etrolink % : i —
= V ELEETRIE X — —

s
7 | Recycle L, i INC g N e ——
. | = Forever = = BN - o\ URSELF b
" 5 S | . L\ Z00) soxouune o suve %%




Ladywell Langworthy
.

Key A o Abraham B%wlker Heaton Besses o'
M ale Park th' B: Radcliffe
Visible to customers and road users/pedestrians ’ Weaste $ Broadway il A o o Bury
Visible to customers ! MediaCityUK - 1 f Crumpsall Prestwich Whitefield
Eccles « Harbour City 1 Queens
Altrin‘(ham * Anchorage Road Newton
| Salford: ‘ Hﬁ\athtand i liwod Shaw and
Trafford s Quays Monsall oston ollinwoo Freehold Crompton
Navigation The Palazzo  (Parkway| village Wharfside $ Exchange $omm—
Road § Trafford ¢ - . ri " 0 Quay Central Failsworth South \ Newhey
I Ti 1 SENE Wlmp;ﬂxerial P Victoria Park Chadderton
« Timperley ar Museum omona s Derk Mi
Dane Deansgate- Exchange Westwood %Ldn'l?:f + (Derker] = Milnrow
Road Stretford 0ld Trafford Castlefield Square \.- v s
Manchester o ———1— s ; Oldham Oldham Kingsway
Airport (Brooklands Sale Trafford  (Cornbrook St Peter’s Shodenls ) King Mumps | Business Park
% — Bar Square ! Street
I ) Market * Newbold
& Shadowmoss Didsbury  Burton St Werburgh's * Firswood Street I
East Village Road Road Chorlton j ¢ Ashton- Rochdale
+ PeelHall Didsbury () Piccadilly under-Lyne * Railway
Robinswood _ 'West Withington U Gatdane (@) . Station
= Wythenshawe Road Piccadilly
3 H Ashton Wi Rochdale
Town Centre vaa:e N _— 5 Fdge sAt:n By Town Centre
Crossacres « Wi ater < o tiha ayton shton
ythenshawe Islington L
Martinscroft Baguley Park L g X CGHIPUS . H‘all a‘"e , Dfﬂy:SGEﬂ , Mtzss
. - . * . “» . =  — — -em -
: Holt Town Velopark Cemetery Audenshaw
Benchill R h Moor Northern
Road Moor L

With 2.9 million residents across Greater Manchester and millions of visitors each year, wrapping a tram as part of a
partnership campaign is the perfect high-impact way to achieve maximum brand exposure. As well as high visibility
from major roads, trams using the on-street sections of the network pass through busy pedestrianised areas in the city
centre incl. Market Street, Exchange Square, Piccadilly Gardens and St Peter's Square.

TfGM will provide design support to help ensure your campaign is striking, effective, and compliant with all
safety and accessibility standards.
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Enhance Your Wrapped Tram

Take it a step further and create a fully immersive experience for those travelling on board your wrapped tram with a range
of internal vinyl options.

R Tram Covings

These internal advertising sites
provide the perfect opportunity for
customers to engage with your
advert across the entire tram
network.
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Tram covings run across 147
trams viewed by 100,000+
customers per day.

Backs of Seats
Benefit from high impact positioning and long
dwell times with vinyls on a selection of
Metrolink tram seats. With average journey
times of 25 minutes, they are ideal for longer
format messaging and calls to action via QR
codes.

With a diverse customer base,
around 47% of Metrolink users
are aged 18-44 years old, with a
significantly higher use propensity
among urban professionals and

family groups.
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More frequent
trains to crowd-
surfing-central
‘are coming




Bus Assets

With more than 160M bus journeys made across
Greater Manchester every year, our Bee Network buses
allow you to tap into an impactful and wide-reaching
portfolio of assets.

With routes across all of GM, our network puts your
brand in-front of audiences wherever they are, be that
those travelling on the bus, passers-by on foot or other
vehicles on the road.

Options include:
 Vinyl bus wraps (full or rears)
* Free city centre bus stop takeovers
 Internal headliners panels
» Exterior adverts

» Bus stop timetable adverts
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Digital Assets

With around 18,000 people passing through Piccadilly’s
Mezzanine daily and millions of impressions generated by
our bus and interchange screens each month, the Bee
Network's digital assets offer a dynamic and high-
visibility platform for your brand. Strategically placed in
high-footfall areas and integrated across Greater
Manchester’s transport ecosystem, our digital screens
deliver unmissable exposure to commuters, shoppers,
and city dwellers alike - capturing attention in motion and
at moments that matter.

Options include:

» Digital 6 sheet posters on Piccadilly train
station’s busy mezzanine floor

 AVAscreens onboard the Bee Network's bus fleet
« Transport interchange screens

» Digital 48 sheet posters by busy roadsides




Be Seen
Be Inspired
Bee Network

Watch our commercial showreel here:
Commercial | Bee Network | Powered by TFGM

Contact us:

Commercial@tfgm.com %



https://tfgm.com/commercial
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