EARNINGS First Quarter of
PG HIGHLIGHTS Fiscal Year 2024

“We delivered very strong results in the first quarter of fiscal year 2024, putting us on track to deliver
towards the higher end of our fiscal year guidance ranges for organic sales and core EPS growth. We
remain committed to our integrated strategy of a focused product portfolio of daily use categories
where performance drives brand choice, superiority — across product performance, packaging, brand
communication, retail execution and consumer and customer value — productivity, constructive
disruption and an agile and accountable organization. The P&GC team'’s execution of this strategy has
enabled us to build and sustain strong momentum. We have confidence this remains the right strategy
to deliver balanced growth and value creation.”

JON MOELLER - P&GC CHAIRMAN OF THE BOARD, PRESIDENT & CEO
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We returned $3.8 B of cash to shareowners via approx. $2.3 B of dividend payments and $1.5 B of coomnmon stock repurchases.
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v.pginvestor.com/event for P&G's full Q1 FY24 earnings release issued October 18, 2023, the associated webcast presentation, definitions of non-GAAP measures
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subject to risks and uncertainties that may cause actual results to differ materially.




