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NEW REALITY CHECK:

PAYCHECK-TO-PAYCHECK

THE SUPPLEMENTAL INCOME EDITION

New Reality Check: The Paycheck-to-Paycheck Report, 2 PYMNTS and LendingClub collaboration, seeks to
provide a full and accurate picture of consumer finances in the U.S. today. The report is part of a monthly
series based on a census-balanced survey of 4,125 U.S. consumers conducted from Feb. 7 to Feb. 23, as
well as analysis of other economic data.




nflation has made life more and more expensive, and
consumers have already made moves to cope, such
as pulling back on discretionary expenses. But one
can only pull back so far on spending, and PYMNTS’
data reveals that consumers are finding another way

to navigate their lower purchasing power. Half of employed

consumers now have supplemental income sources in
addition to their paychecks. Nearly one-quarter of con-
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sumers have a side job, while 17% have other types of
PART I: supplemental income.
Today’s changing paycheck-to-paycheck landscape . . . . . 08 In fact, consumers could be amassing a collective $52
PART II: billion in cash payments related to active side incomes
How consumers supplement their employment income. . . .14 each month.
Y Inflation sat at 6% as of February 2023, down from a high
\ \ of 9.1% in July 2022, according to the Bureau of Labor Sta-
Why supplementary income matters .. ............. 26 o _ _ _
tistics’ Consumer Price Index.! With these pressures still
T T T A N A S NN I L L LT 34 making it harder for those in all income levels to put aside
savings, PYMNTS’ research finds that 62% of United States
SRR OO E A R R R e S SN S A B 37 consumers lived paycheck to paycheck in February 2023.
Data shows that paycheck-to-paycheck consumers have
more successfully managed their cash flows, and sup-
plemental income may be the key. Fewer consumers are
PYIVNTS LendlngC|Ub T Author unknown. Consumer Price Index. U.S. Bureau of Labor Statistics. 2023. https:/www.bls.

gov/cpi/. Accessed March 2023.

New Reality Check: The Paycheck-to-Paycheck Report was produced in collaboration with LendingClub,
and PYMNTS is grateful for the company’s support and insight.
the following findings, methodology and data analysis.

retains full editorial control over
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living paycheck-to paycheck with issues paying their bills, at
20% — down from 21% in February 2022 and 24% in February
2021.

Paycheck-to-paycheck consumers are reporting that supple-
mentalincome can represent the difference between struggling
to pay bills and not struggling. Despite most of these incomes
being relatively new — under two years in most cases — 22% of
paycheck-to-paycheck consumers living without issues paying
monthly bills say their financial grounding would seriously de-
teriorate without this income.

These are just some of the findings detailed in this edition
of New Reality Check: The Paycheck-to-Paycheck Report, a
PYMNTS and LendingClub collaboration. The Supplemental
Income Edition examines how U.S. consumers are turning to
alternative sources of income to supplement what they receive
from regular full-time employment to improve their financial
standing. The series draws on insights from a survey of 4,125
U.S. consumers conducted from Feb. 7 to Feb. 23 as well as
analysis of other economic data.>3*

This is what we learned.

2 Author unknown. Consumer Credit - G.19. Board of Governors of the Federal Reserve System. 2023.
https:/www.federalreserve.gov/releases/g19/current/. Accessed March 2023.

3 Author unknown. Current Employment Statistics - CES (National). U.S. Bureau of Labor Statistics.
2023. https://www.bls.gov/ces/. Accessed March 2023.

4 Author unknown. Consumer Price Index Summary. U.S. Bureau of Labor Statistics. 2023. https://www.
bls.gov/news.release/cpi.nr0.htm. Accessed March 2023.
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FIGURE 1:

Consumers living paycheck to paycheck Source: PYMNTS
New Reality Check: The Paycheck-to-Paycheck Report, March 2023

Share of U.S. consumers living paycheck to paycheck, over time N = 4125: Whole sample, fielded Feb. 7. 2095 — Feb. 23, 2023
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PART I:
TODAY’S CHANGING PAYCHECK-TO-PAYCHECK LANDSCAPE

Fewer consumers overall reported
struggling to pay bills in February 2023,
but 62% still live paycheck to paycheck

— a share that mirrors that of a year ago.
This suggests that consumers are navigating
inflation’s impact and adapting to the new normal.

PYMNTS’ research finds that 62% of adult U.S. consumers live
paycheck to paycheck. Although this represents a slight rise
from 60% last month, the share of consumers living paycheck
to paycheck has remained steady year over year.

When we take a closer look at the two categories of paycheck-
to-paycheck consumers — those who can pay their monthly
bills without difficulty and those who struggle to do so — we
see recent shifts in financial lifestyle that indicate consumers
have adjusted to inflationary pressures, finding ways to better
manage their cash flows.

FIGURE 2:

Consumers’ financial lifestyles
Share of consumers with different
financial lifestyles, over time

February 2021

37.9% I—
38.0% I
24.1% I

February 2022

38.0% -
41.0% I
21.0% I

February 2023

38.5% I—
41.1% I
20.4% I

B Do not live paycheck to paycheck
B Live paycheck to paycheck without issues paying bills
B Live paycheck to paycheck with issues paying bills

Source: PYMNTS

New Reality Check: The Paycheck-to-Paycheck Report,
March 2023

N = 4,125: Whole sample,

fielded Feb. 7, 2023 - Feb. 23, 2023

62%

New Reality Check: The Paycheck-to-Paycheck Report |

Fewer paycheck-to-paycheck
consumers report struggling
to pay bills. The current share
of consumers living paycheck
to paycheck and struggling
to pay their bills, 20%, rep-
resents a drop of 1 percentage
point from last year and 4
percentage points since 2021.
Meanwhile, sitting at 41% this
year and last year, the share
of consumers living paycheck
to paycheck without issues
paying bills is up 8% from 38%
in February 2021. This rela-
tive success is not limited to
paycheck-to-paycheck living;
we also detected a slight
increase in the share of con-
sumers who have broken the
paycheck-to-paycheck cycle.

SHARE OF ADULT US. CONSUMERS
LIVING PAYCHECK TO PAYCHECK

AS OF FEBRUARY 2023
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PART I:
TODAY’S CHANGING PAYCHECK-TO-PAYCHECK LANDSCAPE

Fewer low-income consumers report
living paycheck to paycheck with issues
paying their bills than did so one year ago,
and the share of those living without
difficulty has increased slightly.

Our research classifies consumers earning more than $100,000
annually as high-income consumers, and 48% of this group
reported living paycheck to paycheck in February 2023, up
slightly from 47% in February 2022. The share of middle-income
consumers — those earning between $50,000 and $100,000
annually — living paycheck to paycheck remained at 62% in
the same period. Low-income consumers — those earning less
than $50,000 annually — have made some financial inroads,
as the share living paycheck to paycheck dropped from 79% in
February 2022 to 75% in February 2023.

PYMNTS’ research finds that these changes reflect significant
financial shifts, further highlighting that struggling consumers
have adapted to recent economic conditions.

New Reality Check: The Paycheck-to-Paycheck Report | 11

48%

SHARE OF HIGH-INCOME CONSUMERS
LIVING PAYCHECK TO PAYCHECK

This relative success is particular-
ly visible among the most strug-
gling low-income consumers.
The share in this income bracket
living paycheck to paycheck with
issues paying bills reached a high
point of 44% in September 2021,
dropped to 36% a year ago, and
now stands at 30%. The share
of those living paycheck to pay-
check without issues paying bills
has increased from 44% in Febru-
ary 2022 to 45% in February 2023,
and the share of low-income
consumers not living paycheck to
paycheck increased from 22% to
25% over that same span.

© 2023 PYMNTS All Rights Reserved



12

| PART I: Today’s changing paycheck-to-paycheck landscape

FIGURE 3:

Low-income consumers living paycheck to paycheck
Share of consumers earning less than $50,000 annually living paycheck to paycheck,

over time and by financial lifestyle

New Reality Check: The Paycheck-to-Paycheck Report

Source: PYMNTS
New Reality Check: The Paycheck-to-Paycheck Report, March 2023
N = 4,125: Whole sample, fielded Feb. 7, 2023 - Feb. 23, 2023
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PART II:
HOW CONSUMERS SUPPLEMENT THEIR EMPLOYMENT INCOME
TABLE 1:

Consumer employment and supplemental income
Share of consumers citing select employment statuses and supplemental incomes received,
by demographic

Nearly two-thirds of consumers
report being employed, and close to half

Have a side job or
other supplemental Employed TOTAL
source of income

of this group also have a side job ENTIRE SAMPLE 29.0% 31.3% 60.3%
or other source of supplemental income.
While almost one-quarter of consumers

FINANCIAL LIFESTYLE

« Do not live paycheck to paycheck 221% 31.3% 53.4%
have a Slde JOb’ 17% have Other types Of + Live paycheck to paycheck without issues paying bills 32.7% 33.3% 66.0%
supplemental income, and paycheck-to-paycheck « Live paycheck to paycheck with issues paying bills 34.7% 27.2% 61.9%
consumers are most likely to have such
" : INCOME
additional sources of income. « Less than $50K 20.4% 23.6% 44.0%
» $50K-$100K 30.6% 37.6% 68.3%
« More than $100K 357% 331% 68.8%
One way to cope with financially trying times is to turn to
supplemental incomes, and we find that paycheck-to- GENERATION
paycheck consumers have been particularly likely to adapt in « Generation Z 43.6% 211% 64.7%
this way. According to PYMNTS’ research, 60% of consumers * Millennials 46.9% 37.3% 84.1%
surveyed say they are employed, with nearly half of this group * Bridge millennials 43.6% 41.5% 851%
also holding a side job or other form of supplemental income. " Generation X 29.1% 42:4% 12:2%
Among consumers living paycheck to paycheck, 35% of those " Babyboomers and seniors oo% 2o 30:2%
living with issues paying their bills have an additional source CENDER
of income, as do 33% of those living without difficulty; each . Female 4. 6% 30.9% 54.8%
share is above the average of 29% for all consumers. .« Male 33.7% 32.5% 66.2%

Source: PYMNTS
New Reality Check: The Paycheck-to-Paycheck Report, March 2023
N = 4,125: Whole sample, fielded Feb. 7, 2023 - Feb. 23, 2023
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PYMNTS

PART II: How consumers supplement their employment income

9%

SHARE OF CONSUMERS LIVING
PAYCHECK TO PAYCHECK WITH ISSUES
PAYING THEIR BILLS WHO HAVE

AN ADDITIONAL SOURCE OF INCOME

Overall, 23% of consumers have a side job, while 17% have
other types of supplemental income. Side jobs are the most
common solutions for paycheck-to-paycheck consumers —
30% of these consumers with issues paying their bills and 26%
without hold a side job. In contrast, only 17% of those not
living paycheck to paycheck have a side job; 13% receive other
sources of supplemental income.

Data shows that more affluent consumers are also likely to
have side jobs, and these respondents cited easy access or
enjoyment as their motivations. In fact, 27% of high-income
and 26% of middle-income consumers say they have side jobs.
One point of differentiation is that high-income consumers are
more likely than average to receive supplemental income that
does not come from a side job: 24% do so, while 17% of all
consumers do so.

LendingClub

FIGURE 4:

Consumer supplemental income

New Reality Check: The Paycheck-to-Paycheck Report

Share of consumers who say they have a side job or receive other supplemental income,

by demographic

Entire sample

23.0% I
17.0% I

INCOME

More than $100K

27.3% I
24.4% I

$50K-$100K

25.9% I
15.6% I

Less than $50K

15.8% I
10.5% .

GENDER

Female

18.6% I
13.4% .

Male

27.6% I
20.9% I——

FINANCIAL LIFESTYLE

Do not live paycheck to paycheck
16.9% I
12.7% -
Live paycheck to paycheck without issues paying bills
25.5% I
19.8% N
Live paycheck to paycheck with issues paying bills

29.5% I
19.5% I

GENERATION

Generation Z

35.8% I
23.4% I

Millennials

37.4% I
29.5% I

Bridge millennials

35.5% I
28.0% I

Generation X

23.9% I
16.3% I

Baby boomers and seniors

5.8% Il
4.9%

B Have a side job

B Receive other supplemental income

Source: PYMNTS

New Reality Check: The Paycheck-to-Paycheck Report, March 2023

N = 4,125: Whole sample, fielded Feb. 7, 2023 - Feb. 23, 2023
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PART II:
HOW CONSUMERS SUPPLEMENT THEIR EMPLOYMENT INCOME

Although consumers cite difficulties
paying bills and extraordinary expenses
as reasons to seek alternative incomes,
a sizable share of consumers pursuing

additional work credit easiness
and enjoyment as reasons.

Among consumers not living paycheck to paycheck who had
a side job in the last six months, 70% opted for the side job
because the income was easy to earn and 56% said their mo-
tivation was enjoying doing the job. Also, consumers not living
paycheck to paycheck said the same about earningincome from
informal tasks or selling artisan or used products in the last
three months, at 77% and 61% respectively. These alternative
income sources are often accessed via online marketplaces,
such as Etsy and eBay for artisanal or used products, or in the
case of informal tasks, via mobile apps like TaskRabbit.

In contrast, paycheck-to-paycheck consumers living with
issues paying their bills are far less likely to report that income
is easy to earn from side jobs (563%) and informal tasks and
selling aristanal or used products (61%). Struggling consumers
are instead the financial lifestyle most likely to report that the

New Reality Check: The Paycheck-to-Paycheck Report | 19

39%

SHARE OF PAYCHECK-TO-PAYCHECK CONSUMERS
WITH ISSUES PAYING THEIR BILLS WHO CITED
EXTRAORDINARY EXPENSES

AS THE REASON THEY HAVE A SIDE JOB

reason they have a side job is that their current income is not
enough to pay all their bills (46%). They are also the most likely
to say that is the reason that they earn income from informal
tasks or selling artisan or used products (35%).

Additionally, 39% of paycheck-to-paycheck consumers with
issues paying their bills cited extraordinary expenses as the
reason they have a side job, while 46% cited extraordinary ex-
penses as their motivation for earning income from informal
tasks or selling artisan or used products. Forty-one percent of
struggling consumers also reported that earning income from
informal tasks or selling artisanal or used products is nontax-
able as a reason they opted to do so; only 16% of consumers
not living paycheck to paycheck said the same.

© 2023 PYMNTS All Rights Reserved
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TABLE 2:

Reasons consumers receive supplemental income
Share of consumers citing select reasons why they had a side job in the last six months,

by demographic

ENTIRE Do not live Live paychgck to Live paycheck to
SAMPLE i pmcneck  looves paying oils isouss peying bils

¢ The extra income was easy to earn 61.7% 69.6% 61.9% 531%

* Enjoyed doing it 44.3% 56.2% 441% 31.9%

¢ Main income source is not enough to pay bills 26.6% 71% 277% 45.9%

¢ Had extraordinary expenses 25.3% 13.8% 24.6% 391%

¢ Main occupation does not take up much time 14.2% 14.4% 14.5% 13.5%

¢ It is nontaxable income 16.1% 181% 16.7% 12.7%

Share of consumers citing select reasons why they completed informal tasks or sold artisanal
or used products for income in the last three months, by demographic

Do not live Live paycheck to Live paycheck to
* The extra income was easy to earn 65.9% 771% 62.8% 61.0%
* Enjoyed doing it 42.4% 60.8% 42.9% 22.7%
« Main income source is not enough to pay bills 23.2% 47% 26.4% 35.3%
+ Had extraordinary expenses 34.9% 23.9% 34.9% 46.2%
* Main occupation does not take up much time 25.9% 20.8% 19.0% 45.6%
e It is nontaxable income 27.7% 15.6% 27.3% 40.8%

Source: PYMNTS

New Reality Check: The Paycheck-to-Paycheck Report, March 2023

N = 843: Respondents who completed side jobs in the last six months;

N = 262: Respondents who sold artisanal products, used items or did informal or on-demand tasks in the last three months,
fielded Feb. 7, 2023 - Feb. 23, 2023

PYIWNTS LendlngCIub © 2023 PYMNTS All Rights Reserved
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PART II:

HOW CONSUMERS SUPPLEMENT THEIR EMPLOYMENT INCOME

TABLE 3:

Types of supplemental income consumers received

Share of employed consumers who received each type of supplemental income in the last
three months, by demographic

Affluent consumers generally have
- - supplemental supplemental Aid income
a wider scope of potential supplemental income income
iIncome sources, likely explaining why ENTIRE SAMPLE 221% 12.3% 11.2%
those in financial distress are only
somewhat more likely to be accessing them. FINANCIAL HIFESTYLE
) * Do not live paycheck to paycheck 17.7% 13.9% 6.3%
Supplemental Income tends to come * Live paycheck to paycheck without issues paying bills 24.3% 11.9% 12.7%
from active engagement; approximately . Live paycheck to paycheck with issues paying bills 24.6% 107% 16.1%
one-tenth of workers cited receiving passive
- , : : INCOME
income or some form of financial aid. . Less than $50K 69, 1o, e
- $50K-$100K 18.8% 8.1% 71%
« More than $100K 28.4% 20.3% 14.5%
PYMNTS’ research finds that 22% of employed consumers re-
ceived active supplemental income in the last three months; GENERATION
24% of paycheck-to-paycheck consumers received active sup- . Generation Z 29.9% 12.0% 18.2%
plemental income over that time frame. - Millennials 29.8% 18.0% 14.8%
* Bridge millennials 28.2% 17.4% 13.4%
The most common source of active supplemental income was . Generation X 1799 700 2 5%
selling used items. Employed consumers living paycheck to . Baby boomers and seniors 70% 8.5% 21%
paycheck without issues paying bills cited this activity the
most, at 11%. Only 6.4% of consumers living paycheck to pay- GENDER
check with issues paying bills said they received such income, * Female 18.3% 9.6% 9.9%
. Male 25.5% 14.7% 12.3%

perhaps signifying that they do not have much to sell.

Source: PYMNTS
New Reality Check: The Paycheck-to-Paycheck Report, March 2023
N = 2,326: Employed respondents, fielded Feb. 7, 2023 - Feb. 23, 2023

© 2023 PYMNTS All Rights Reserved
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3%

SHARE OF PAYCHECK-TO-PAYCHECK
CONSUMERS WITH ISSUES PAYING THEIR BILLS
WHO REPORTED GETTING MONEY

FROM A FRIEND OR RELATIVE

Twelve percent of employed consumers said they received
passive supplemental income. For this type of income, money
from investments was the most common: 9.9% of consumers
not living paycheck to paycheck, 7.4% of those living paycheck
to paycheck without difficulty and 2.6% of consumers living
paycheck to paycheck with issues paying bills received this
income.

Financial aid seems to be the most common source of supple-
mental income for consumers living paycheck to paycheck with
issues paying bills. Thirteen percent of struggling consumers
reported getting money from a friend or relative, compared to
9.8% of those living paycheck to paycheck without difficulty
and 4.8% of consumers not living paycheck to paycheck.

PYMNTS LendingClub

FIGURE 5:

New Reality Check: The Paycheck-to-Paycheck Report | 25

Types of supplemental income consumers received
Share of employed consumers who received supplemental income from select sources in

the last three months, by financial lifestyle

ACTIVE
SUPPLEMENTAL INCOME

Profits from selling used items
7.3%

10.5%

6.4% N

Bonuses or commissions payments

7.8% W
6.4% Il
4.6% I

Tips or gratituities
3.2% W

6.8% N
6.6% I

Informal tasks

2.5% W
4.4% 1
71% .

Returns on betting or gambling

4.7% BN
4.3% H
4.0% N

Profits from selling artisanal products

2.3% N
3.4% 1
3.7% 1l

M Do not live paycheck to paycheck
B Live paycheck to paycheck without issues paying bills
M Live paycheck to paycheck with issues paying bills

PASSIVE
SUPPLEMENTAL INCOME

Profits from an investment

9.9% Im
7.4% Il
2.6% M

Royalty income

1.6% N
2.5% H
5.3% Il

Rent from a property

3.4% W
3.3% H
1.9% N

Retirement benefits

3.2% W
1.8% I
21% B

AID INCOME

Money from a friend or relative

4.8% N
9.8% N
12.8% N

Government benefits

1.7% B
4.7% Il
2.2% N

Alimony

0.5% |
1.6% 1
1.4% N

Source: PYMNTS

New Reality Check: The Paycheck-to-Paycheck Report, March 2023

N = 2,326: Employed respondents, fielded Feb. 7, 2023 - Feb. 23, 2023

© 2023 PYMNTS All Rights Reserved
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PART III:

WHY SUPPLEMENTARY INCOME MATTERS
TABLE 4:

Average monthly supplemental income consumers received
Average monthly supplemental income and average amount received in cash, and estimated
monthly cash payments for active side income, by type of income

Consumers could be amassing

SUPPLEMENTAL INCOME
TOTAL TOTAL

a COIIective $52 billion in caSh payments Average monthly Average INCOME PAYMENTS
each month related to active side incomes,

received in cash monthly

much of which may be undeclared. sonee

More than half Of consumers reported a rise +  Bonuses or commissions payments $188 $330 $519 $8.3B

in the share of supplemental income they have - Profits from selling used items $196 $280 $475  $8.6B
received relative to total month|y income. +  Returns on betting or gambling $70 $212 $282 $3.1B

+ Informal tasks $244 $87 $31 $9.9B

Tips or gratituities $270 $193 $463 $11.9B

In the last three months, 55% of respondents who received - Profits from selling artisanal products  $229 $118 $347 $10.1B

supplemental income for at least one year have seen its share
. . . Source: PYMNTS
increase compared to their total monthly income. Consumers e Roality Check: The PaycheckTo-paycheck Report. tarch 2025
“Ving payCheCk tO payCheCk W|th issueS paylng b||.l$ and those N = 572: Respondents who received supplemental income other than their salary in the last three months,

fielded Feb. 7, 2023 - Feb. 23, 2023
earning more than $100,000 annually are significantly more

likely to have a growing supplemental income, at 62% each. . .
Moreover, employees collectively have declared the equivalent

Such income growth could be attributed to the fact that active of $12 billion in tips or gratuities — the largest volume across all
side incomes have amassed a collective $52 billion in cash subsets. For informal or on-demand tasks, employees have de-
payments each month. Tips and product resales are the ac- clared the equivalent of $9.9 billion. Some consumers may prefer
tivities most associated with cash payments, with up to 50% cash because they think they can shelter it from taxes: 28% of con-
made this way. Paid informal or on-demand tasks also weigh sumers said their alternative sources of income are undeclared.
heavily toward cash payment. Just 16% of consumers did not declare their side jobs in their tax
reporting.

© 2023 PYMNTS All Rights Reserved
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PART Ill: Why supplementary income matters

FIGURE 6:

Average monthly supplemental income consumers received
Share of consumers who state that the share of supplemental income they receive relative
to their total monthly income in the last three months increased, by demographic

Entire sample
55.1% I

INCOME FINANCIAL LIFESTYLE

More than $100K Do not live paycheck to paycheck
62.0% I 53.0% -

$50K-$100K Live paycheck to paycheck without issues paying bills
45.8% = 54.0% =

Less than $50K Live paycheck to paycheck with issues paying bills
46.3% = 62.4% I

GENDER GENERATION

Female Generation Z
56.1% I 44.6% I

Male Millennials
54.3% = 65.0% I

Bridge millennials

source: PYMNTS 61.0% I

New Reality Check:

The Paycheck-to-Paycheck Report, Generation X

March 2023 48.8% I

N = 295: Respondents who have received .

supplemental income for at least one year, Baby boomers and seniors

fielded Feb. 7, 2023 - Feb. 23, 2023 37.2% —

PYMNTS

LendingClub

New Reality Check: The Paycheck-to-Paycheck Report
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PART III:
WHY SUPPLEMENTARY INCOME MATTERS

Supplemental income can
greatly affect financial stability,
even if such income is relatively new.
More than half of those not receiving
supplemental income believe it is at least somewhat
likely they will pursue one in the next year.

One-quarter of consumers who have supplemental incomes
depend on this income for their financial stability, despite the
reality that such incomes are relatively new for most consum-
ers. This is especially true for paycheck-to paycheck consumers
struggling to pay bills, as 38% say their financial standing would
seriously deteriorate without this income. Among paycheck-to-
paycheck consumers living without issues paying bills, 22% say
the same.

FIGURE 7:

The cost of losing supplemental income

New Reality Check: The Paycheck-to-Paycheck Report

Share of consumers who state that losing supplemental income would have a very or
extremely negative impact on their financial stability, by demographic

Entire sample
24.5% I——

INCOME

More than $100K
20.5% I

$50K-$100K
24.4% IE—

Less than $50K
34.5% I

SUPPLEMENTAL INCOME TYPE

Active supplemental income
21.7% —

Passive supplemental income
24.4% EE——

Aid income
26.3% I

GENDER

Female
27.5% I

Male
22.5% I

FINANCIAL LIFESTYLE

Do not live paycheck to paycheck
18.5% .

Live paycheck to paycheck without issues paying bills

21.5% I

Live paycheck to paycheck with issues paying bills
38.0% I

GENERATION

Generation Z
30.1% I

Millennials
20.4% I

Bridge millennials
21.4% IE—

Generation X
231% I

Baby boomers and seniors
39.0% I

Source: PYMNTS

New Reality Check: The Paycheck-to-Paycheck Report, March 2023

N = 572: Respondents who received supplemental income other than their salary in the last three months,

fielded Feb. 7, 2023 - Feb. 23, 2023
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TABLE 5: The supplemental income phenomenon is fairly new for consumers
How long consumers have been receiving supplemental income

Average number of months consumers have received supplemental income from
select sources, by financial lifestyle we tracked, consumers have received these funds for an average of

as awhole. Data shows that across all supplementalincome streams

just 15 months. Consumers not living paycheck to paycheck have

ENTIRE Donotlive  Live paycheckto  Live paycheck to received all forms of supplemental income for an average of 17

paycheck paycheck without paycheck with
SAMPLE to paycheck issues paying bills  issues paying bills

months, with retirement benefits, income from rental properties
AVERAGE SUPPLEMENTAL INCOME 15.0 71 147 190 and profits from investments the sources these consumers held
the longest.

ACTIVE SUPPLEMENTAL INCOME ,
In contrast, paycheck-to-paycheck consumers struggling to pay

-+ Profits from selling used items 14.3 17.3 14.0 9.6
. Bonuses or commissions payments 15 - e 04 bills have received all supplemental incomes for an average of 12
- Tips or gratituities 14.6 207 50 - months, meaning that supplemental income is generally newer.
. Informal tasks 13.7 151 199 140 They had received steady sources, such as government benefits,
. Returns on betting or gambling 13.8 155 127 9.9 for the longest span (19 months) as well as money from relatives or
- Profits from selling artisanal products 13.7 15.9 15.5 8.0 friends (16 months). Paycheck-to-paycheck consumers struggling
to pay bills received profits from selling used items for an average
PASSIVE SUPPLEMENTAL INCOME of only 10 months.
-+ Profits from an investment 18.1 211 16.2 10.5
. Royalty income 156 79 . 4 Supplemental income might continue to gain importance moving
. Rent from a property 15.8 93,6 10 10 forward, as 51% of those who have not received a supplemental
. Retirement benefits 20.6 577 153 104 income in the last three months are at least somewhat likely to
seek another income source in the next 12 months. This share is
AID INCOME even higher among consumers living paycheck to paycheck with
* Money from a friend or relative 12.4 7.9 12.0 15.9 issues paying bills, as 64% are likely to seek better financial sta-
- Government benefits 17.5 19.4 16.5 19.2 bility via additional income. Finding a second job and selling used
* Alimony 1441 6 21 05 items are the sources of income that consumers would most likely

seek. Another 26% would seek to gain profits from investments.

Source: PYMNTS

New Reality Check: The Paycheck-To-Paycheck Report, March 2023

N = 572: Respondents who received supplemental income other than their salary in the last three months,
fielded Feb. 7, 2023 - Feb. 23, 2023
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echnology is constantly enabling new ways to
make an extra buck, from selling on marketplac-
es or doing small tasks, redefining the standard
notion of “the paycheck.” PYMNTS projects these
extra bucks to add up, with $52 billion in cash
trading hands each month. While U.S. consumers continue to

adjust to inflationary pressures by budgeting and spending less
money, many have looked to improve their financial standing
by supplementing their employment income with a side job or
alternative income sources. Our research finds that different
consumer subgroups handle supplemental income in their own
ways. While consumers who do not live paycheck to paycheck
are more apt to pick up side gigs, paycheck-to-paycheck con-
sumers are the most likely to supplement their incomes out of
necessity, and both groups cite enjoyment and easy access as
reasons for doing so. Paycheck-to-paycheck consumers living
without issues paying their bills are the most likely to sell used

PYMNTS | iiLendingClub

products to make ends meet, yet affluent consumers are also
more likely to receive passive incomes from investments and
rental properties, and paycheck-to-paycheck consumers strug-
gling to pay their bills are the most likely to turn to friends and
family for financial aid.

The clear throughline between these groups is that having a
supplementary income greatly impacts financial stability. This
income can often mean the difference between living without
difficulty and struggling to pay monthly bills. And as consumers
expect that high inflation will continue into 2024, navigating fi-
nancial challenges with creativity and effort will likely remain
part of normal consumer life. With half of employed consum-
ers not receiving supplementary income planning to do so,
we may well see more and more consumers augment their
paycheck-to-paycheck lifestyles.
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METHODOLOGY

New Reality Check: The Paycheck-to-Paycheck
Report — The Supplemental Income Edition is
based on a census-balanced survey of 4,125 U.S.
consumers conducted from Feb. 7 to Feb. 23,
as well as analysis of other economic data. The
Paycheck-to-Paycheck Report series expands on
existing data published by government agencies,
such as the Federal Reserve System and the Bureau
of Labor Statistics, to provide a deep look into the
core elements of American consumers’ financial
wellness: income, savings, debt and spending
choices. Our sample was balanced to match the
U.S. adult population in a set of key demographic
variables: 51% of respondents identified as female,
31% had college educations and 36% declared
incomes of more than $100,000 per year.
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PYMNTS is where the best minds and the best content meet
on the web to learn about “What’s Next” in payments and
commerce. Our interactive platform is reinventing the way
in which companies in payments share relevant information
about the initiatives that shape the future of this dynamic
sector and make news. Our data and analytics team includes
economists, data scientists and industry analysts who work
with companies to measure and quantify the innovation that
is at the cutting edge of this new world.

LendingClub Corporation (NYSE: LC) is the parent company of
LendingClub Bank, National Association, Member FDIC. Lend-
ingClub Bank is the leading digital marketplace bankin the U.S.,
where members can access a broad range of financial products
and services designed to help them pay less when borrowing
and earn more when saving. Based on more than 150 billion
cells of data and more than $80 billion in loans, LendingClub’s
advanced credit decisioning and machine-learning models are
used across the customer lifecycle to expand seamless access
to credit for our members while generating compelling risk-ad-
justed returns for our loan investors. Since 2007, more than
4.5 million members have joined the Club to help reach their
financial goals. For more information about LendingClub, visit
https://www.lendingclub.com.

We are interested in your feedback on this report. If you have questions, comments

or would like to subscribe, please email us at feedback@pymnts.com.

DISCLAIMER I

The New Reality Check: The Paycheck-to-Paycheck Report may be updated periodically.
While reasonable efforts are made to keep the content accurate and up to date, PYMNTS:
MAKES NO REPRESENTATIONS OR WARRANTIES OF ANY KIND, EXPRESS OR IMPLIED,
REGARDING THE CORRECTNESS, ACCURACY, COMPLETENESS, ADEQUACY, OR RELIABIL-
ITY OF OR THE USE OF OR RESULTS THAT MAY BE GENERATED FROM THE USE OF THE
INFORMATION OR THAT THE CONTENT WILL SATISFY YOUR REQUIREMENTS OR EXPEC-
TATIONS. THE CONTENT IS PROVIDED “AS IS” AND ON AN ‘AS AVAILABLE” BASIS. YOU
EXPRESSLY AGREE THAT YOUR USE OF THE CONTENT IS AT YOUR SOLE RISK. PYMNTS
SHALL HAVE NO LIABILITY FOR ANY INTERRUPTIONS IN THE CONTENT THAT IS PROVID-
ED AND DISCLAIMS ALL WARRANTIES WITH REGARD TO THE CONTENT, INCLUDING THE
IMPLIED WARRANTIES OF MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE,
AND NON-INFRINGEMENT AND TITLE. SOME JURISDICTIONS DO NOT ALLOW THE EX-
CLUSION OF CERTAIN WARRANTIES, AND, IN SUCH CASES, THE STATED EXCLUSIONS
DO NOT APPLY. PYMNTS RESERVES THE RIGHT AND SHOULD NOT BE LIABLE SHOULD IT
EXERCISE ITS RIGHT TO MODIFY, INTERRUPT, OR DISCONTINUE THE AVAILABILITY OF THE
CONTENT OR ANY COMPONENT OF IT WITH OR WITHOUT NOTICE.

PYMNTS SHALL NOT BE LIABLE FOR ANY DAMAGES WHATSOEVER, AND, IN PARTICULAR,
SHALL NOT BE LIABLE FOR ANY SPECIAL, INDIRECT, CONSEQUENTIAL, OR INCIDENTAL
DAMAGES, OR DAMAGES FOR LOST PROFITS, LOSS OF REVENUE, OR LOSS OF USE,
ARISING OUT OF OR RELATED TO THE CONTENT, WHETHER SUCH DAMAGES ARISE IN
CONTRACT, NEGLIGENCE, TORT, UNDER STATUTE, IN EQUITY, AT LAW, OR OTHERWISE,
EVEN IF PYMNTS HAS BEEN ADVISED OF THE POSSIBILITY OF SUCH DAMAGES.

SOME JURISDICTIONS DO NOT ALLOW FOR THE LIMITATION OR EXCLUSION OF LIABIL-
ITY FOR INCIDENTAL OR CONSEQUENTIAL DAMAGES, AND IN SUCH CASES SOME OF
THE ABOVE LIMITATIONS DO NOT APPLY. THE ABOVE DISCLAIMERS AND LIMITATIONS
ARE PROVIDED BY PYMNTS AND ITS PARENTS, AFFILIATED AND RELATED COMPANIES,
CONTRACTORS, AND SPONSORS, AND EACH OF ITS RESPECTIVE DIRECTORS, OFFICERS,
MEMBERS, EMPLOYEES, AGENTS, CONTENT COMPONENT PROVIDERS, LICENSORS, AND
ADVISERS.

Components of the content original to and the compilation produced by PYMNTS is the
property of PYMNTS and cannot be reproduced without its prior written permission.
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