i i About 80% of the data we look at today is unstructured.
DemyStlfyl ﬂg Artificial intelligence (Al) and Machine Learning (ML) give you an unlimited

A| & MaCh | ne Lea N | ﬂg power to understand and translate it. Are you using it to your best advantage?

Why is this such a hot
subject right now?
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i i Al is the broad concept that machines can carry
DemyStlfyl ﬂg out tasks in a way we consider “smart”. ML is an application

A| & MaCh | ne Lea N | ﬂg of Al that gives machines data and lets them learn for themselves.

What's the difference
between Al and ML?
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i i Al has exploded into a $21B industry but is it driving results?
DemyStlfyl ﬂg About 70% of companies report their Al initiatives are not

Al & MaChiﬂe | ea rﬂiﬂg showing ROl and 28% say they’re not using it at all.

How and when
to use Al?

like how to reach

a specific consumer

or consumer segments,
through which channel,
with which creative,
with which message and
with which offer/pricing
at scale.

Al is a tool, not a strategy.
Al is a long-term investment,
not a short-term solution.
Align it with your company’s
strategic objectives.
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Demystifying |
. ) Not all ML is the same.
Al & MaCh ne Lea rnNi ﬂg Consider which type best suits your objectives.

How and when
to use ML?
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This subset of ML
uses deep artificial
neural networks

as models.
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builds a hierarchy of
data representations.
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To learn more about Catalina and how its Nerd Squad uses Al and ML to demystify shopper C~A-I-ALINA®

data and deliver actionable insights, visit www.catalina.com or email grow@catalina.com PRECISION THAT POWERS PERFORMANGE



