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Will your CBD products get their
fair share of the market?

CBD products are exploding, with some brands endorsed by prominent influencers.

CBD marketing rules vary by state based on product content and use. Catalina can
help your budding CBD business navigate the complexity with targeted messaging
and creative to engage the most likely triers and buyers.
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Catalina converts shoppers into buyers, and buyers into loyal fans.

Information is based on Catalina network sales data ending 8/15/2019 unless otherwise noted.
*Based on New York Times report, August 2019.



