
 

 

 

 

 

 

  Your Guide to 

  Selling on Amazon.com 
 

   For Australian & New Zealand  

   Businesses  



2 

   

Contents 

 

 

 

 

  

1 

2 

Before listing your product(s) pgs. 6 – 8 

 

3 

4 List your product(s) pgs. 9  

 Shipping to the US pg. 10  

 6 

Checklist pgs. 4 – 5 

 

7 Product promotion essentials pgs. 14 – 15 

 

Fulfillment options pgs. 11 – 13 

 

5 

Create your Amazon.com selling account pg. 3 

 

8 Need support? pg. 16 

 



3 

   

Create your Amazon.com selling account 

 

 

 

 

 

 

 

 

NB: When you register to sell on Amazon, you will automatically have access to 

Amazon’s North American stores (United States, Canada, and Mexico), European 

stores (United Kingdom, Germany, France, Italy, Netherlands, Poland, Sweden, 

and Spain), the Japan store, and the Australia store.  

Do I have to sell in all stores? No. Even though you will have an account in 

each Global store, you can select the specific store(s) you want to sell in for each 

product that you offer. 

How much does it cost to have a Professional selling plan on Amazon.com? 

The monthly fee is $39.99 USD* when you have active listings.  

*If you have active listings in additional countries or regions using merged accounts, a 

different fee may apply.  

 

STEP TWO: Identity Verification 

To help maintain a trusted marketplace, you are required to provide 

additional proof for the information submitted during registration. 

You will need to provide scanned (colour) copies of: 

 An identity document –  (Passport, driver licence, or national ID) 

Ensure both sides of the document are visible, and the names on your 

document match those entered during registration. 

 

 A bank account or credit card statement – issued within the past 90 days. 

 

 A business licence (if applicable) 

 

 Proof of address (water, electricity, gas, or internet bill) issued within the 

past 90 days. 

 Read this Seller Central guidance on Seller Identity Verification 

Be prepared to provide your email address, phone number, credit card, bank 

account (where Amazon can deposit the proceeds from your sales), and tax details. 

STEP ONE: Register at sell.amazon.com 

https://sellercentral.amazon.com/gp/help/external/200336920
https://sellercentral.amazon.com/gp/help/external/help.html?itemID=QRP483PDN88Q3M9&ref=efph_QRP483PDN88Q3M9_cont_G2
https://sell.amazon.com/
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Before listing your product(s) 
 

 

 

 
  

  

 

 

 

 

 

 

List your product(s)  

 

 

 

 

 

 

 

 

 

 

Shipping to the US 

 

 

 
 

 

Ensure your products are approved for 

sale on Amazon.com 

Familiarise yourself with Seller University  
Have your barcodes (GS1, GTIN, EAN, 

JAN, UPC) ready, or sought an exemption  

Enroll in Brand Registry 

I do not have a registered Trademark: 

Seek brand name approval  

Create a new product listing 

If your product is not currently sold 

on Amazon by another business 

 

 

Match to an existing listing 

If your product is currently sold on 

Amazon by another Selling Partner 

Select a third-party shipping provider  

Understand your US tax obligations 

Enroll in Amazon Global Logistics 

I have a registered Trademark: 

Review Amazon’s product detail page 

guidelines   

I’ll be shipping to the US from a 

country other than China: 

I’ll be shipping to a US Amazon 

fulfillment centre from China: 

Add a product one at a time Add a products in bulk 

 

OR 

I’m listing less than five products: I’m listing more than five products: 

OR 

OR 

OR 
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Fulfillment options 

 

 

 

 

 

 

 

 

Product promotion essentials 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Introduction to Merchant 

Fulfilled Network (MFN) 

Register for and convert your 

product(s) to FBA  

Create your first FBA shipment  

Introduction to Sponsored Products  

Introduction to Fulfillment by 

Amazon (FBA) 

I’ll be fulfilling my Amazon.com 

customer orders: 

I want Amazon to fulfil my Amazon.com 

customer orders: 

Create your first Coupon offer 

Create your first Sponsored Products 

campaign 

Introduction to Deals 

Create a Deal 

OR 
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Before listing your product(s) 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Ensure your products are approved for sale on Amazon.com 

Important: This information does not constitute tax, legal, or other professional advice and must 

not be used as such. You should consult your professional advisers if you have any questions.  

For income tax, the US Inland Revenue Service (IRS) regulations require non-U.S. taxpayers to 

provide Form W-8BEN (this is automatically generated upon creation of your Amazon.com 

account) to Amazon in order to be exempt from U.S. tax reporting requirements. It is your 

responsibility to understand Amazon's tax policies, and your own sales tax calculation and 

remittance obligations. 

 

You can find a list of third party accountants on Amazon’s Service Provider Network*. 

 
 

 

 
For most product categories, you are required to associate your products with an industry-

standard product identifier to create new listings. We recommend obtaining your 

Universal Product Code (UPC) from GS1. 

If your product does not have a barcode, you can request a GTIN exemption here.  

NB: if you are yet to have your brand name approved (via Brand Registry or the Seller 

Support Team – see pg. 8), you will need to do so prior to requesting a GTIN exemption. 

 

 Watch this Seller University video tutorial on Products Requiring Approval 

Understand your US tax obligations  

Secure your barcodes (GS1, GTIN, EAN, JAN, UPC) or seek an exemption 

 Watch this Seller University video tutorial on Understanding Product IDs  

 Watch this Seller University video tutorial on Listing Products with GTIN Exemption 

Ensure you comply with all US Customs and Boarder Protection requirements, as well as any 

applicable laws, regulations, and Amazon policies. 

 Secondly, check if your product(s) fall in the Amazon.com restricted products list. Certain 

requirements may need to be met, and/or approvals sought to sell these products.  
 

 

 

 Read our guidance on: 

o Marketplace Tax Collection FAQ 

o US Tax and Regulatory Considerations 

 

https://www.irs.gov/pub/irs-pdf/fw8ben.pdf
https://sellercentral.amazon.com/gp/help/G200405820?language=en_US&ref=id_G200405820_cont_201468390
https://sellercentral.amazon.com/gspn/searchpage/Taxes?ref_=sc_gspn_hp_talst&sellFrom=AU&sellIn=US&localeSelection=en_US
https://www.gs1au.org/how-to-get-a-barcode/?gclid=CjwKCAiAzNj9BRBDEiwAPsL0d9cYT54JmrZh0LqQ04M6uRSsdefuYmcvXviKv_hG0BnF0EdwuMdDcBoCsPYQAvD_BwE
https://sellercentral.amazon.com/gp/help/G200426310
https://youtu.be/qKAdSj8O3FE
https://youtu.be/-ynld31jnnw
https://youtu.be/xGUHXEFhVZc
https://www.cbp.gov/travel/us-citizens/know-before-you-go/prohibited-and-restricted-items
https://sellercentral.amazon.com/gp/help/G200164330
https://sellercentral.amazon.com/gp/help/external/7VYHGJ8ZT2M58CP
https://sellercentral.amazon.com/gp/help/external/7VYHGJ8ZT2M58CP
https://sellercentral.amazon.com/gp/help/external/help.html?itemID=201468390
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Before listing your product(s) 

 

 

 

 

 

 

 

 

 

 

 

 

 

Review Amazon’s product detail page guidelines  

Customers discover and learn about your product(s) from your product detail page. A strong 

detail page helps your product appear in browse refinements. Key elements to consider: 

 Watch this Seller University video tutorial on What Makes a Quality Detail Page 

Title  

Each category has title requirements (see category style 

guides here). The standard formula is: [brand] + [product] + 

[size/style/flavour/colour/model] + [quantity/size]. 

Images  

Your main image 

must be against a 

white background 

with no watermarks 

or logos. Be of 

1000 pixels to 

enable Amazon’s 

image-zoom 

functionality, and 

saved in JPEG 

format. 

 

Bullet points  

Min of four points describing key product 

information (e.g. compatibility, materials used etc.). 

Description  

In 2,000 words or less, describe your 

products key features and benefits. 

Price & 

Delivery 

Experience  

Ensure your 

product is priced 

competitively 

against similar 

products. 

Endeavour to 

offer the shortest 

delivery window 

possible.  

 

 

 

 

  

https://youtu.be/qVQ3FL6EyrQ
https://sellercentral.amazon.com/gp/help/G1641?language=en_US&ref=id_G1641_cont_GYTR6SYGFA5E3EQC
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Before listing your product(s)  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Brand Registry unlocks a suite of tools designed to help you build and protect your brand, 

creating a better experience for customers. With Brand Registry, you’ll benefit from: 

 

Enroll in Brand Registry  

You’ll need a registered trademark issued by a government trademark office (e.g. IP 

Australia) to be eligible for Brand Registry on Amazon.com. If you are waiting for approval on 

your Trademark from USPTO, you can access Brand Registry early by engaging a US-based 

law firm via Amazon’s IP Accelerator Program. 

 

 

Improved product listing 

with enhanced images 

and text placements. 

 

Access to A+ 

Content 

On average, enrolled brands 

report a 99% reduction in 

suspected infringements. 

 

Proactive Brand 

Protection 
Promote your brand and 

products with your own 

multi-page Store on Amazon. 

 

An Amazon.com 

Web Address 

  

 Watch this Seller University video tutorial on an Introduction to Brand Registry 

 Reference this Seller University guide on Best Practices for Creating A+ Content 

 Reference this Seller University guide on Best Practices for Using Stores 

Secure approval to sell under your brand name  

I have a registered Trademark: 

I do not have a registered Trademark: 

Amazon must approve your brand before you can use it to list products. Brands should be 

registered through Brand Registry, but if your brand is not eligible for Brand Registry, you 

can apply for an exception by contacting Selling Partner Support and mentioning error code 

5665. When contacting Selling Partner Support, provide the following information: 

 The brand name used when creating the listing. 

 Real-world images of the product and/or packaging, showing branding on either. The 

images can show the product and/or packaging held in hand or placed on a table. The 

branding must be permanently affixed. 

 

https://brandservices.amazon.com/
https://brandservices.amazon.com/ipaccelerator
https://sellercentral.amazon.com/learn/courses?ref_=su_course_accordion&moduleId=849b14c4-2b3a-4cdc-91b1-717c61094f0a&courseId=0c9a2713-0112-43d8-99cd-4cbd84483c7c&modLanguage=English&videoPlayer=airy
https://sellercentral.amazon.com/learn/courses?ref_=su_course_accordion&moduleId=46982f1c-0fde-4ad0-9d6c-5093711cb982&courseId=3&modLanguage=English
https://sellercentral.amazon.com/learn/courses?ref_=su_course_accordion&moduleId=1cc72334-573f-49dc-ae55-c1bbae290814&courseId=3&modLanguage=English
https://sellercentral.amazon.com/help/hub/support/describe
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List your product(s) 

 

 

  

 

 

  

  

 

 

 

 

Add products one at a time  

In your Seller Central account, select Add a Product from the Inventory drop-down. 

1. Click ‘I’m adding a product not sold on Amazon’ (if you’re selling a product not currently being 

sold on Amazon by another business)  

a. Browse the ‘Select a Category’ option for the category, and sub categories that match the 

product you want to sell.  

b. Enter the required information within the ‘Vital Info’ and ‘Offer tabs’. 

c. Click ‘Save changes’ to complete the listing process. You can edit your listings anytime. 

OR 
 

2. Search for the product name, UPC, EAN, ISBN, or ASIN of an existing listing (if you’re selling a 

product currently being sold on Amazon by another business). 

a. Select ‘Apply to sell’ when you find the product that matches yours. 

b. Complete your offer details (price, quantity, fulfillment method etc.), select ‘Save and finish’. 

 Watch this Seller University video tutorial on Bulk Inventory Uploads for New Sellers  

 Watch this Seller University  video tutorial on Creating Product Variations in Bulk  

 Watch this Seller University video tutorial on Listing a Product One-by-One  

 Watch this Seller University video tutorial on Matching to Existing Listings 

 Watch this Seller University video on Creating Product Variations  

  

Add products in bulk  

In your Seller Central account, select Add Products via Upload from the Inventory drop-down 

1. Select, and download ‘Inventory Files for Specific Categories’ (if you’re selling a product 

not currently being sold on Amazon by another business). 

a. Upload completed file. 
 

                                                          OR 
 

2.  Select, and download ‘Inventory File Loader’ (if you’re selling a product currently being 

sold on Amazon by another business). 

a. Upload completed file. 

 

I am listing less that five products: 

I am listing more than five products: 

https://sellercentral.amazon.com/productsearch/ref=xx_addlisting_dnav_xx
https://youtu.be/CzmNjND9yh4
https://youtu.be/fSNQqge9f-8
https://sellercentral.amazon.com/learn/courses?ref_=su_course_accordion&moduleId=18&courseId=4&modLanguage=English&videoPlayer=airy
https://youtu.be/gmhSh65N_jQ
https://sellercentral.amazon.com/learn/courses?ref_=su_course_accordion&moduleId=22&courseId=4&modLanguage=English&videoPlayer=airy
https://sellercentral.amazon.com/listing/upload
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Shipping to the US   

Select a shipping partner  

The Amazon Service Provider Network* lists a number of Australian and internationally based 

shipping providers you can engage to transport your inventory to the United States.  

 

Enroll in Amazon Global Logistics 

Amazon’s global logistics network can help you send your inventory to Amazon fulfillment 

centers worldwide. You can ship from China to the US via ocean (full-container and less-than-

container loads) and air. To enroll, review rates and transit times, go to Amazon Global Logistics. 

Introduction to Merchant Fulfillment Network (MFN) 

With MFN you are responsible for all logistics and service linked with your Amazon.com 

customer orders. This includes packing, shipping, returns, and customer service. Your product(s) 

will automatically be listed as fulfilled by you. 

 

 Watch this Seller University video tutorial on an Introduction to Merchant Fulfilled Shipping  

 Watch this Seller University video tutorial on Providing Great Customer Service  

Fulfillment options within the US 

NB:  You may be required to obtain an Employer 

Identification Number (EIN) for US customs. 

Alternatively, you may be able to use your freight 

forwarder or third party logistics (3PL) provider’s EIN 

where permitted. It is your responsibility to understand, 

and comply with, applicable customs requirements.   

  

 

 

 

I’ll be shipping to the US from a country other than China: 

I’ll be shipping to a US Amazon fulfillment centre from China: 

I’ll be fulfilling my Amazon.com customer orders: 

https://sellercentral.amazon.com/gspn/searchpage/International%20Shipping?ref_=sc_gspn_hp_islst&sellFrom=AU&sellIn=US&localeSelection=en_US
https://sellercentral.amazon.com/gssportal/index.html
https://www.youtube.com/watch?v=rd1ueUnNF8g&feature=youtu.be
https://sellercentral.amazon.com/learn/courses?ref_=pb_ds_c9_m46&courseId=9&moduleId=46&modLanguage=English&videoPlayer=airy
https://www.irs.gov/businesses/small-businesses-self-employed/apply-for-an-employer-identification-number-ein-online
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 Fulfillment options within the US 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

   

 

 

 

 

 

 

 

 

 

Introduction to Fulfillment By Amazon (FBA) 

When you list products for FBA, 

they become eligible for free 

shipping and to be displayed 

with the Prime badge. 

 

How FBA works: 

 

 Watch this Seller University video tutorial on How FBA Works  

Access to FBA’s world class 

customer service network. 

Managing customer inquiries, 

returns and refunds. 

Pay only for the services 

you use – no additional 

subscription fees or 

minimum units. 

 

The Prime badge 

and free shipping 

Trusted customer 

service and returns 

Flexible fee 

structure 

 

Prepare and ship your 

inventory to Amazon. 

FBA is an Amazon solution that helps you reach more customers by giving you access to our 

comprehensive fulfillment network. With FBA, you’ll benefit from:  

Customers order 

your product(s). 
Amazon’s handles questions, 

returns, and refunds. 

Amazon packages and ships 

the product(s) directly to 

customers in two days. 

Your products are stored 

in Amazon’s US 

fulfillment centres. 

You should be automatically registered for FBA upon creating your Amazon.com selling account. To 

check your FBA registration status, go to: 

1. Your Seller Central homepage and select ‘Settings’, then ‘Account info’ in the dropdown. 

2. Select ‘Manage’ in the ‘Your Services’ box. 

3. Under ‘You can sign up for’ ensure ‘Fulfillment by Amazon’ is ticked (select ‘register’ if required). 

 

I want Amazon to fulfil my Amazon.com customer orders: 

https://youtu.be/U17Atp0oH84
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 Fulfillment options within the US 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Size tier Max 

dimension (In) 

Shipping weight 

(approx. Kgs) 

Fulfillment fee  

per unit (USD) 

FBA Small 

and Light   

16”x9”x4” 0.11kg or less 

0.11 - 0.28kg 

$1.97 

$2.39 

Small 

Standard 

15”x12”x0.75” 0.28kg or less 

0.28kg – 

0.45kg 

$2.50 

$2.63 

Large 

Standard 

18”x14”x8” 0.28 or less 

0.28 – 0.45kg  

0.45 – 0.90kg 

0.90 – 1.3kg 

$3.31 

$3.48 

$4.90 

$5.42 + 

0.38/0.45kg 

above first 1.3kg 

 

Small 

oversize 

60”x30” 32kg or less $8.26 + 

$0.39/0.45kg 

above first 0.90kg 

Medium 

oversize 

108”  

(longest side) 

68kg or less $11.37 + 

$0.39/0.90kg 

above first 0.90kg  

Large 

oversize 

108”  

(longest side) 

68kg or less $75.78 

$0.79/0.90kg 

above first 40kg 

Month Standard 

size (USD) 

Over size 

(USD) 

Jan – Sept  $0.75 per 

cubic foot 

$0.48 per 

cubic foot 

Oct - Dec $2.40 per 

cubic foot 

$1.20 per 

cubic foot 

Fulfillment Fee 

A flat fee per unit, based on the 

product type, dimension and weight 

 

+ 
Inventory Storage Fee 

Charged per cubic     

foot per month 

 Estimate your FBA fees using the Fulfillment by Amazon Revenue Calculator  

 Watch this Seller University video on FBA Small & Light to help assess your eligibility  

Disclaimer: The above is a guide only as fees are subject to change. Weights have been converted to approx. 

kilograms for the purpose of this table. Please review the FBA fee structure here. 

 

How much does FBA cost? 

 

One cubic foot = 0.028 of a cubic meter 

https://sellercentral.amazon.com/fba/revenuecalculator/index
https://youtu.be/bUTLUFbI25U
https://sellercentral.amazon.com/gp/help/help.html?itemID=201411300
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Fulfillment options within the US 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

Create your FBA shipping plan 

 Watch this Seller University  video tutorial on Converting your Products to FBA 

Convert your product(s) to FBA 

1. In your Seller Central homepage select ‘Inventory’, then ‘Manage Inventory’ in the drop down. 
 

2. Check the box next to ‘Status’ for the ASINs you want to convert to FBA. 
 

3. Above ‘Status’ click ‘Action on (#) selected’ dropdown, select ‘Change to Fulfilled by Amazon’. 
 

4. Select ‘Convert Only’. 

NB: Products that are new to FBA will go through a dangerous goods review. Please expect up to 

a four day delay on your first conversion.  

1. In your Seller Central homepage select ‘Inventory’, then ‘Manage FBA Shipments’ in the drop 

down. 
 

2. Select ‘Send to Amazon’ 
 

3. Follow the steps to build out your shipment plan. You can save, and return to edit at any point. 

 Watch these Seller University videos tutorial on: 

o Step 1 – Choose inventory to send  

o Step 2a – Pack individual units & Step 2b – Confirm shipping 

o Step 3 – Print box labels 

o Step 4 – Confirm carrier and pallet information  

o Step 5 – Print pallet labels 

NB:  Whether you opt for 

merchant fulfilled or Amazon 

fulfilled, you may require 

additional inventory storage in 

the US. In these circumstances, 

many selling partners engage 

third-party logistics (3PL) 

providers. You can find a network 

of US based 3PLs on Amazon’s 

Service Provider Network*. 

  

 
 

https://youtu.be/KcNVKPjolKIhttps:/youtu.be/gmhSh65N_jQ
https://sellercentral.amazon.com/fba/sendtoamazon/print_labels_step
https://youtu.be/jnveFM-LAhw
https://youtu.be/9arKN_WNLtQ
https://youtu.be/VMoiXuNt9-A
https://youtu.be/RVJpcqOGU0Q
https://youtu.be/Ob4lv4Ul4d0
https://youtu.be/APQkunKQcZI
https://sellercentral.amazon.com/tsba?&ref_=xx_gspn_servs_hp
https://sellercentral.amazon.com/tsba?&ref_=xx_gspn_servs_hp
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Product promotion essentials 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

Create your first Sponsored Products campaign 

Introduction to Sponsored Products  

Boost product discoverability 

Measure advertising success 

Control costs with CPC ads 

Ads appear right where customers 

are shopping, such as the first 

page of shopping results. 

 

 

Pay only when customers click 

your ads. Set your own budget 

and bid per click. 

 

Track a variety of sales metrics 

to measure the direct impact of 

advertising on your business. 

 

Sponsored Products are cost-per-click (CPC) ads that promote individual product listings on 

Amazon by delivering ads where your customers are shopping. With Sponsored Products, 

you can: 

 

Step 1: Register for Amazon Advertising here. 

Step 2: Create your Sponsored Products campaign  

1. In your Seller Central homepage select ‘Advertising’, then ‘Create your campaign’. 
 

2. Select ‘Sponsored Products’, and complete campaign information (name, duration, and budget). 
 

3. Select between ‘Automatic’ and ‘Manual’ as your targeting method (we recommend starting 

your first campaign with automatic targeting). 
 

4. Search the ASINs you want to advertise, select ‘Add’ and set your ‘Bid’ price (the price you’re 

willing to pay per click). 
 

5. Select between ‘Dynamic’ or ‘Fixed bids’ (reference below video on Bidding Controls). 
 

6. Launch your Sponsored Products campaign. 

 Watch these Seller University videos tutorial on: 

o Introduction to Sponsored Products 

o Creating your First Sponsored Products Campaign 

o Introduction to Bidding Controls 

1 

2 

3 

https://youtu.be/ndm8mrRXdkk
https://advertising.amazon.com/register?ref_=a20m_us_hnav_rgstr
https://youtu.be/OIiGTO3Tx9w
https://youtu.be/AXO3OnPuydE
https://youtu.be/f0XYiyeYocY
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Product promotion essentials 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Create a Coupon  

1. In your Seller Central homepage select ‘Advertising’, then ‘Coupons’ in the drop-down 

2. Click ‘Create your first coupon’ on the dashboard. 

3. Search for the products you want to add to the coupon and click ‘Add to coupon’. 

4. Enter your discount offer. 

5. Set a budget for your coupon, then select a title, start date and end date for your coupon. 

6. Review your coupon. If everything looks right, click ‘Submit coupon’. 

 

 

 

 

 

 Watch this Seller University video tutorial on an Introduction to Digital Coupons 

Deals are time-bound, promotional offers that feature your product on the Amazon Deals 

page. Deal types include: Lightning Deals which last for a few hours (between 4 – 12 hours), 

and 7-Day Deals which last for up to seven days. For your ASIN(s) to be eligible for Deals, you 

will need to receive no less than five customer reviews per month, and maintain a star-rating 

of 3.5 and above. 

 

Deal fees: You will be charged for each Lightning Deal or a 7-day Deal that is submitted and 

has successfully run. The fee is displayed as part of the Deal creation work flow when you 

select the schedule for the Deal. 

To create a Deal: 

 

 

 

You can view Amazon’s full suite of advertising solutions here. 

 

 

 

Create a Deal  

With Coupons, offer discounts on a single product or a set of products. Customers discover 

coupons on the Coupons home page, in search results, and on product detail pages.  

Coupon fees: You are responsible for funding all coupon discounts you offer, plus a redemption 

fee (charged by Amazon) for each Coupon discount redeemed by a customer. Terms and 

conditions apply. 

 

 

 

 

1. Sign into your Amazon.com Seller Central account. 

2. Select ‘Create a new deal’ 

3. Your Deal eligible ASINs will appear, select the ASINs you wish to create a deal for 

4. Complete Deal details 

 

 

 

To create a Coupon: 

 

 

 

https://youtu.be/iY0qcIDMeSg
https://www.amazon.com/international-sales-offers/b/?ie=UTF8&node=15529609011&ref_=nav_cs_gb_intl_52df97a2eee74206a8343034e85cd058
https://advertising.amazon.com/?ref_=logo
https://www.amazon.com/Coupons/b/ref=chp_redirect?ie=UTF8&node=2231352011
https://sellercentral.amazon.com/gp/help/external/J6T3TD3ULSDP9KV?language=en-US&ref=efph_J6T3TD3ULSDP9KV_cont_521
https://sellercentral.amazon.com/gp/help/external/J6T3TD3ULSDP9KV?language=en-US&ref=efph_J6T3TD3ULSDP9KV_cont_521
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Need support? 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Amazon’s Selling Partner Support team is your 

point of contact for all selling on Amazon and 

account related questions.  

 

For guidance and capability outside of the Selling 

Partner Support’s scope, tap into Amazon’s 

network of third-party experts*.  

 

Happy selling! 

*Disclaimer: Please be aware that Amazon provides the Service Provider Network listings solely as an informational resource. If you choose to retain a service 

provider, you will be contracting directly with that provider, which will be providing services to you at your direction. Amazon does not endorse any service provider 

or its services. 

https://sellercentral.amazon.com/help/hub/support/describe
https://sellercentral.amazon.com/tsba?&ref_=xx_gspn_servs_hp

