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Introduction to this report

Background

This report provides Manuka honey
companies with an overview of the
global honey market, before focusing
on Europe in particular.

Information is provided on the biggest
producers, exporters, and consumers
of honey in the region, as well as

analysing claims, channels, and value
per tonne.

Purpose

The purpose of this research is to
update information on:

. Market size and dynamics

. Consumer behaviours and
attitudes towards Manuka honey

. Export volumes
. Retail sales of honey

. Claims

Methodology

This research used a secondary, desk-
based research methodology. Publicly
available, and paid subscription
sources were used, including:

¢ Euromonitor Passport
* UN Comtrade

« Mintel’s Global New Products
Database (GNPD)

Limitations

Due to the nature of secondary
research, all figures are to be taken as
a guide, not as absolute.

Although the latest data was used at
the time of collection, figures may
have been updated since.

When comparing markets, it is
important to note that data collection
methods and criteria might differ by
country. Some data is unavailable for
some markets.

Mintel’s Global New Products
Database is not exhaustive and is
intended to give a snapshots of the
products available only.

Euromonitor slides consist of a
combination of actual and modelled
data.
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Key takeaways

New Zealand remains
the number 1 exporter
globally, in value
terms.

In volume terms
however, New
Zealand is ranked 14th,
emphasising the
incredible value of
Manuka.
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There are multiple
options for manuka
honey companies to
consider in Europe.

The benefits of each
market should be
carefully considered,
rather than simply
targeting the largest

market in value terms.

The biggest market,
the fastest growing
market, and the
biggest markets in
terms of retail spend
per person, price per
tonne, and import
value per tonne are

all different countries.

Germany is the
largest European
market for retail sales
of honey, in volume
and value terms.

Honey has the
highest value per
tonne in Greece.
Significantly, this
market has its own
premium local honey
so high levels of
competition are to be
expected.

Supermarkets and
hypermarkets are the
main channels for
honey sales in both
Western and Eastern
Europe.
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GLOBAL HONEY MARKET OVERVIEW
Global honey exports
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SECTION 1 GLOBAL HONEY MARKET OVERVIEW

Value per tonne

Manuka’s liquid gold status
means that it quite literally
punches above its weight with
its value per tonne of over 25k
US$ in the latest year.

New Zealand honey’s value per
tonne has experienced negative
growth in each of the last three
years, experiencing a compound
annual growth rate of -5.6% over
that period.

This could be down to
commoditisation of manuka,
increasing exports of other
(cheaper) types of honey from New
Zealand, or due to increasing
competition in international markets
driving prices down.

Source: UN Comtrade, 2021
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Honey In Europe

Market Overview




HONEY IN EUROPE MARKET OVERVIEW

Europe summary

40% of honey
consumed in
Europe is
imported

Despite the
relatively high
levels of honey
production in the
European Union, it
only produces
60% of the honey
it consumes.

The shortfall is
met by imports to
the region.

Ukraine, China
and Argentina are
the main
importers to the
EU in volume
terms

Imports from
Uruguay and
Brazil have grown
by 97% and 111%
year on year from
2019-2020 (Jan-
August).

Manuka honey is
seen as unique

With a different
value proposition
and price
positioning,
European honey
producers tend to
see manuka as a
different
proposition to the
general honey
offering.

Different markets
present multiple
options for
manuka exporters

Germany is the
largest market in
volume and value
terms

Greece spends the
most per tonne on
honey but has
domestic premium
variants.

Finland is the
fastest growing
market in Western
Europe. Romania
takes this title in
Eastern Europe.

Physical stores
continue to
dominate

Physical retail
stores are key for
the sweet spreads
category in both
Western and
Eastern Europe.

Physical retail
stores could play a
vital role in the
education of
consumers when it
comes to manuka
honey, drawing
attention to the
product.

®
W NEW ZEALAND



HONEY IN EUROPE MARKET OVERVIEW

Europe’s honey supply (top 10) - Value (US$)

Ukraine Turkey Trade Value (USS)
US$ 96 million US$ 12 million $96,337,213
UK
US$ 23 million
. $12,117,545
Mexico
US$ 46 million
Cuba
US$ 15 million
China
US$ 66 million
Brazil
US$ 16 million
Uruguay
US$ 22 million
Argentina
US$ 57 million New Zealand
US$ 38 million
Powered by Bing
© Australian Bureau of Statistics, GeoNames, Microsoft, Navinfo, TomTom, Wikipedia
NEW ZEALAND

Source: UN Comtrade, Imports to Europe (excludes trade between EU markets), 2021



HONEY IN EUROPE MARKET OVERVIEW

Top European markets for honey

Germany is the largest Top European Markets for Honey (Value)
market in terms of volume US$ million (2020)

and value for honey. France 642

occupies second place for 497

both metrics.

The top 10 countries are similar for 181 151 107
87 81
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HONEY IN EUROPE MARKET OVERVIEW

Western Europe - Market comparison

Finnish consumers currently Value per thousand households vs growth vs market
invest most in honey on a size - Western Europe - 2021
per capita basis. This is also

. $14,000
the fastest growing Western
European market.
$12,000
A Switzerland
Larger markets, such as Germany, f}? Einland
France, UK, and Italy, all post growth 2 Germany inian
figures for the period but these are o $10,000 Greece
less dramatic increases than in the Q
likes of Finland and Ireland o k J
Qo
< $8.000 Norway Sweden
% France . i Ireland
g Umted Kingdom
8 $6,000 Q ustrlaO O
)
Ital
g y Cyprus Portugal
© $4,000
35
© Belgium Spaln
= $2.000 Luxembourg
\_/ Netherlands
Turkey
$0
0% 5% 10%

CAGR (%) 2017-2021
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HONEY IN EUROPE MARKET OVERVIEW

Eastern Europe - Market comparison

Romania is the fastest
growing Eastern European
Market, but from a small
base on a per-thousand-
people basis.

Russia is the largest market for
honey in Eastern Europe but is in
slight decline. Per capita spend in
Russia is also low - showcasing that
the large market size is mostly a
conseqguence of a large population.

On a per capita basis, Slovenia,
Croatia, and Estonia currently spend
the most on the honey category.

Source: Euromonitor International, Honey, 2021

Value per thousand people (US$)

-5%

Value per thousand people vs growth vs market size -

Eastern Europe - 2021
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@@D
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HONEY IN EUROPE MARKET OVERVIEW

Distribution channels - Western Europe

Hooney represents around Sweet Spreads - Distribution Channels
28% of thg sweet spread_s Western Europe (2021)
category in value terms in
Western Europe. Supermarkets 38%
Supermarkets, hypermarkets, and H ket .
discounters are the key channels for ypermarkets 21%
sweet spreads in Eastern Europe.
Discounters 20%
E-commerce sales only account for
(o)

4% of_category value now but have Independent Small Grocers 9
experienced a compound annual
growth rate of 17% - making this the _
fastest growing channel. Convenience Stores 5%

E-Commerce 4%

Other Grocery Retailers 3%

Sweet Spreads Definition:
This is the aggregation of jams and Forecourt Retailers 1%
preserves, honey, chocolate spreads,

and nut and seed-based spreads.
Mixed Retailers 1%

Food/drink/tobacco specialists 1%

Health and Beauty Specialist Retailers 0%

2]
W NEW ZEALAND
Source: Euromonitor International, Sweet Spreads, 2021



HONEY IN EUROPE MARKET OVERVIEW

Distribution channels - Eastern Europe

Honey represents around

39% of the sweet spreads
category in value terms in
Eastern Europe.

Unlike in Western Europe,
convenience stores and independent
small grocers take over 10% market
share each in Eastern Europe.

Just 1% of the sweet spreads
segment in this market is sold
online, leaving this channel on par
with health and beauty retailers, and
forecourt retailers for example.

Sweet Spreads Definition:

This is the aggregation of jams and
preserves, honey, chocolate spreads,
and nut and seed-based spreads.

Source: Euromonitor International, Sweet Spreads, 2021

Sweet Spreads - Distribution Channels
Eastern Europe (2021)

Supermarkets

Hypermarkets

Convenience Stores
Discounters

Independent Small Grocers
Other Grocery Retailers

Health and Beauty Specialist Retailers
E-Commerce
Food/drink/tobacco specialists
Forecourt Retailers

Mixed Retailers

Other Foods Non-Grocery Specialists

32%

18%

15%

14%

14%

3%

1%

1%

1%

1%

0%

0%
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HONEY IN EUROPE MARKET OVERVIEW

Spend per tonne by market

Greek consumers pay more
per tonne than in any other
European market.

At face value, this appears to be a
good market for premium honey
therefore, but it is evident that
premium honey exists in this market
already.

Being able to articulate the specific
value of manuka rather than other
premium honeys will be incredibly
important in securing success in any
of these high value per tonne
markets.

It is worth noting that no market
spends anywhere close to manuka
honey’s average value per tonne,
which MPI stated as equivalent to
US$ 38 thousand in 2019.

Source: Euromonitor International, Honey, 2020

Spend per Tonne (Top 10)
US$ thousand (2020)
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HONEY IN EUROPE MARKET OVERVIEW

Claims - Manuka honey, Europe

Of the 69 manuka honey .
products picked up by GNPD Claims - Manuka Honey, Europe
in the last 5 complete years, 16 Last 5 complete years
display recycling and
environmentally friendly

packaging claims Ethical - Recycling 16

Kosher claims are also prominent, Ethical - Environmentally Friendly Package 16
appearing on 20% of packs in the

category. Kosher 14

Social Media 13
Premium 12
Vegetarian 10
GMO Free 8
Limited Edition 3
Ethical - Environmentally Friendly Product 3

All Natural Product 2

2]
W NEW ZEALAND
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SECTION 3 TOP10S

Market size - Top 10

Germany is the largest
market for honey overall but
there are numerous other
considerations for Manuka
honey brands when
selecting a European market

Although Germany is the largest
market for honey in Europe overall,
this does not tell the whole story.

Given manuka’s premium credentials
(and price point), there are several
other considerations for brands in
this area including per capita sales
of honey, import value, import value
per tonne, growth, and spend per
tonne.

Source: Euromonitor International, Honey, 2020

UN Comtrade, Honey Imports, 2016-2020

Germany

France

Italy

Russian
Federation

United
Kingdom

Poland

Turkey

Spain

Greece

Sweden

Market Size

$643

$530

$281

$250

$250

$179

$131

$150

$89

$76

% CAGR

Geography | \;s¢ million)| (2016-2020)

4.0%

4.1%

2.9%

1.0%

4.7%

6.8%

-1.7%

1.8%

2.6%

2.8%

$7,728

$8,166

$4,666

$1,730

$3,730

$4,667

$1,581

$3,168

$8,313

$7,309

Retail value | Retail value
per thousand| per tonne
people (US$)

$7,221

$10,474

$10,812

$6,844

$9,225

$6,317

$7,277

$16,481

$9,207

Import Value

(US$ million) pe(I'UTS°$“)ne
$287 $3,037
i $3,708
$84 PR

$1 $3,901
$121 B
%0 $6,021
$66 $2,086
s $1,832
$22 $4,464
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Fastest growing markets - Top 10

Romania is the fastest
growing honey market in
Europe.

Market Size % CAGR Retail value | Retail value Import Value Import Value
per thousand| per tonne " per Tonne
(US$ million) (US$)

people (US$)

Geography | \;s¢ million)| (2016-2020)

Romania $24 10.8% $1,218 $4,608 $17 $2,600

The category has experienced a
10.8% compound annual growth rate Moldova $3 9.5% $828 $5,500
between 2016 and 2020.

Although the spend per tonne is Ukraine $14 7.4% $343 $6,810 $0 $1,917
currently fairly low in this market, it
is worth monitoring this market as

become more sought after as the
category develops. Kosovo $5 7.1% $2,629 $9,600 - -
Poland’s growth is particularly
impressive given the relative size of lceland $1 7.0% $4,184 - - -
the category here.
Slovakia $26 6.9% $4,760 $7,027 $5 $2,479
Latvia $4 6.9% $2,024 $7,800 $1 $2,705
Poland $179 6.8% $4,667 $11,194 $79 $2,117
Estonia $15 6.5% $11,348 $11,615 $1 $2,396
2]
W NEW ZEALAND
Source: Euromonitor International, Honey, 2020 TRADE & ENTERPRISE

Te Taurapa Tahono

UN Comtrade, Honey Imports, 2016-2020



Retail value per thousand people - Top 10

Removing population from
the equation shows that the

Retail value | Retail value
per thousand| per tonne

Import Value

Market Size
er Tonne

% CAGR Import Value

(US$ million)| P

Geography | \;s¢ million)| (2016-2020)

likes of Slovenia, Croatia,
and Estonia spend the most

people (US$)

(US$)

on honey per thousand Slovenia $29 3.6% $13,830 $15,263 $4 $3,563
people.
Croatia $55 6.4% $13,610 $13,800 $4 $2,212
This also showcases the fact that
Germany’s dominance in market size Estonia $15 6.5% $11,348 $11,615 $1 $2,396
terms, does not mean they consume
the most honey on a per person
basis, ranking 9t in Europe on this Switzerland $84 5.0% $9,712 $12,294 $37 $4,621
measure.
Given manuka honey’s premium Finland $49 -0.7% $8,866 $14,848 $9 $5,070
nature and price point, it is perhaps
advisable to seek a market with . . o
consumers who spend more per Liechtenstein $0 0.0% $8,448 - - -
person, rather than simply the
largest commodity market. Greece $89 2.6% $8,313 $16,481 $16 $1,832
France $530 41% $8,166 $10,474 $129 $3,708
Germany $643 4.0% $7,728 $7,221 $287 $3,037
Sweden $76 2.8% $7,309 $9,207 $22 $4,464

Source: Euromonitor International, Honey, 2020

UN Comtrade, Honey Imports, 2016-2020
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Spend per tonne - Top 10

Greece has the highest level _ . Retail value | Retail value |
of retail spend per tonne of eg ottie | 2016-2090, [PeT thousand| per tonne |/ IPO™ HaTS
all European markets.

Import Value
er Tonne
(US$)

Geography (US$ million)| (2016-2020)

people (US$)

Greece $89 2.6% $8,313 $16,481 $16 $1,832

This is partly due to the prevalence

of premium Greek honeys, including Slovenia $29 3.6% $13,830 $15,263 $4 $3,563
thyme honey from Crete and

Kythera, fir honey from Vytina, and

bittersweet chestnut honey from Norway $34 5.5% $6,249 $15,227 $8 $5,087
Epirus.

Products database, over 15% of

honey sold in Greece retails for over Iceland $1 7.0% $4184  $14,000 $1 $6,110

US$ 11.34, showcasing the appetite
for premium honey in this market.

) ) Croatia $55 6.4% $13,610 - - -
Understanding which markets have
space for new premium entrants will
be important for any manuka honey Georgia $4 0.5% $990 $12,333 $0 $13,693
producers.
Switzerland $84 5.0% $9,712 $12,294 $37 $4,621
Ireland $32 6.1% $6,414 $12,231 $22 $3,016
Estonia $15 6.5% $11,348 $11,615 $1 $2,396
2]
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Source: Euromonitor International, Honey, 2020 TRADE & ENTERPRISE

Te Taurapa Tahono

UN Comtrade, Honey Imports, 2016-2020



Import value - Top 10

As well as being the largest
market, Germany is also the
biggest importer of honey in
value terms.

Market Size % CAGR i?_tfl::)‘l’:;uned Re:u::::;e Import Value
P P (US$ million)| P

people (US$)

Import Value
er Tonne
(US$)

Geography (US$ million)| (2016-2020)

Germany $643 4.0% $7,728 $7,221 $287 $3,037
Austria, Belgium, and Netherlands
all enter the top 10 when looking France $530 41% $8,166 $10,474 $129 $3,708
specifically at imports, rather than
retail value. .
. omieed $250 4.7% $3,730 $9,225 $121 -
Although this could mean an 9
acceptance of product from other
important to understand whether
this is driven by commodity honey, Poland $179 6.8% $4,667 $11,194 $79 $2,117
rather than premium produce.
Spain $150 1.8% $3,168 - - -
Netherlands $46 3.2% $2,613 $6,067 $56 $4,140
Belgium $35 2.3% $3,032 $6,960 $41 $2,589
Switzerland $84 5.0% $9,712 $12,294 $37 $4,621
Austria $50 3.5% $5,622 $9,434 $25 $3,638
2]
W NEW ZEALAND
Source: Euromonitor International, Honey, 2020 TRADE & ENTERPRISE

Te Taurapa Tahono

UN Comtrade, Honey Imports, 2016-2020



SECTION 3 TOP10S

Import value per tonne - Top 10

Georgia pays the most for : :
g pay Market Size % CAGR Retail value | Retail value Import Value Import Value

honey imports, but the Geo
volumes are very small.

per thousand| per tonne
people (US$)

per Tonne

graphy | s$ million)| (2016-2020) (Us$)

(US$ million)

Georgia $4 0.5% $990 $12,333 $0 $13,693

Norway, Finland, Switzerland, and

Sweden, with their high GDP per Albania $6 7.2% $2,113 $8,714 $0 $10,285
capita rates and larger honey

markets, could be more interesting

overall. Luxembourg $2 5.6% $3,322 $10,500 $2 $7,841
lceland $1 7.0% $4,184 $14,000 $1 $6,110
Turkey $131 1.7% $1,581 $6,317 $0 $6,021
Malta $2 6.3% $4,235 - - -
Norway $34 5.5% $6,249 $15,227 $8 $5,087
Finland $49 -0.7% $8,866 $14,848 $9 $5,070
Switzerland $84 5.0% $9,712 $12,294 $37 $4,621
Sweden $76 2.8% $7,309 $9,207 $22 $4,464
W NEW ZEALAND
Source: Euromonitor International, Honey, 2020 TRADE & ENTERPRISE

Te Taurapa Tahono

UN Comtrade, Honey Imports, 2016-2020



New Zealand Trade and Enterprise (NZTE) is the Government agency the craft forward. TGhono represents connections to people and an
charged with a single purpose: growing companies internationally, ability to build relationships.
bigger, better and faster, for the good of New Zealand.

We provide customised services and support to ambitious

We employ 600 people, have over 200 private sector partners and businesses looking to go global. We help them build their
draw on a global network of thousands more. We have people based capability, boost their global reach, connect to other businesses
in 50 offices, working across 24 time zones and 40 languages to and invest in their growth. We also connect international investors
support New Zealand businesses in over 100 countries. Our global with opportunities in New Zealand through a global network of
presence lets us deliver value to the businesses we support, through investment advisors.
our unique know-how (knowledge and experience) and know-who
(networks and connections). We call on our Government network and work closely with our NZ
NEW ZEALAND . . . Inc partners and the business community, to grow our nationalbrand
TRADE & ENTERPRISE Our know-how and know-who is expressed in our Maoriname: and help businesses to open doors in globalmarkets.
Te Taurapa Tahono Te Taurapa TUhono. Te Taurapa is the stern post of a traditional Maori - . .

waka, which records valuable knowledge, and stabilises andguides Visit nzte.govt.nz for more information.

Disclaimer: This document only contains general information and is not formal advice. The New Zealand Government and its associated agencies (‘the New Zealand Government’) do not endorse or
warrant the accuracy, reliability or fitness for any purpose of any information provided. It is recommended that you seek independent advice on any matter related to the use of the information. In no
event will the New Zealand Government be liable for any loss or damage whatsoever arising from the use of the information. While every effort is made to ensure the accuracy of the information contained
herein, the New Zealand Government, its officers, employees and agents accept no liability for any errors or omissions or any opinion expressed, and no responsibility is accepted with respect to the
standing of any firms, companies or individuals mentioned. Please understand that, although your specific needs may drive the direction of our research, our reports are prepared for NZ exporters
generally and are likely to be shared with multiple exporters and/or published on myNZTE.




