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Fan Advisory Board Meeting (FAB) 
Wednesday 15th April 2026, 6pm, Chairman’s Lounge 

 
Club Representatives Attendees 

Chief Executive Officer James Holroyd (JH) 
Chief Operating Officer Matt Williams (MW) 

Director of Fan Experience / Chair of Fan Advisory Board Russell Ball (RB) 
Senior Fan Experience Manager Jack Ormesher (JO) 

Director Of Operations Doug Metcalfe (DM) 
Chief Commercial Officer Gavin Young (GY) 
Senior Ticketing Manager Robert Holmes (RH) 

Senior Hospitality Sales Manager Karl Tomany (KT) 
Senior Commercial Manager Alister Burn (AB) 
Fan Experience Coordinator Theodore Jackson (TJ) 

Deputy CEO of Burnley FC in the Community Michael Colquhoun (MC) 
Director of Football, Sport & Education of Burnley FC in the 

Community 
Chris Andrews (CA) 

CEO of Velocity Sports Partners Jamie Munro (JM) 
Head of Social Content of Velocity Sports Partners Anthony Cooper (AC) 

Fan Advisory Board (FAB) Representative Attendees 
Paul Kidd (Supporter Representative Chair of the FAB) 

Adnan Ahmed 
Amer Stansfield-Mushtaq 

Andrew Taylor 
Charlotte Rigby 

Daniel Moorhouse 
Debra Driver 

Emily Parkinson 
Gareth Murphy 
George Poole 
Jess Mitchell 
Julian Booth 

Natalie Bromley 
Rick Guttridge 

Tom Parish 
Fan Advisory Board (FAB) Representative Joining Online 

Harry Devonport 
Charlie Binns 

Fan Advisory Board (FAB) Representative Apologies 
Anwar Afrasiab 

Joshua Thompson 
Justine Bedford 

Eve Gurman 
Lee Robinson 

Natalie Newbitt 
No. Agenda Item Lead 

1.   

Welcome 
 
The Chair welcomed all Club and Supporter Representatives to the meeting and formally 
opened proceedings. The purpose of the meeting was confirmed as structured supporter 
consultation, dialogue and scrutiny in accordance with Premier League Fan Advisory Board 
guidance and the Fan Engagement Standard. Supporter Representatives were thanked for 
their continued commitment and constructive challenge. 
  

RB 

2.   Teas, Coffees and Sandwiches for those present. ALL 
3.   Meeting commences at 6:00pm  ALL 



 

 
 
 
BURNLEY FOOTBALL CLUB & ATHLETIC CO. LTD. 
Turf Moor, Harry Potts Way, Burnley, Lancashire, BB10 4BX 
T: +44 (0) 1282 446800 
W: burnleyfc.com 
England VAT No. 174/3679/35 Company Registration No. 54222 
 

4.   

Review of the last meeting’s minutes / any outstanding items 
 
The Chair addressed the delayed circulation and redaction of minutes from the previous 
FAB meeting. The importance of confidentiality and adherence to Non-Disclosure 
Agreements was reiterated, noting that the FAB’s effectiveness depends on the ability to 
discuss sensitive matters openly and in confidence. 
 
The FAB Co Chair reinforced this position. Members acknowledged the governance 
considerations, and the Club confirmed that it remains committed to publishing meeting 
summaries in a timely manner where content permits. 
  

RB 

5.  

Premier League Fans Fund – Application 
 
Burnley FC in the Community delivered a comprehensive update outlining their strategic 
delivery across health, education, inclusion, mental wellbeing and social mobility 
programmes, engaging over 33,000 participants annually. 
 
The presentation focused on applications to the Premier League Fans Fund, including 
governance requirements for evidenced supporter consultation. Two funding streams 
were outlined: the Additional Grants Fund and the Small Grants Fund. 
 
Proposals included the development of a Community Wellbeing Hub at the Leisure Box, 
alongside targeted fan and community engagement initiatives. FAB Supporter 
Representatives were invited to scrutinise the proposals, seek assurance on delivery, 
sustainability and impact measurement, and subsequently participate in a formal vote to 
enable the Club to demonstrate meaningful consultation. 
  

MC/CA 

6.  

Velocity Sports Partners Studios Update 
 
Velocity Sports Partners Studios was launched on February 1st and produces all content for 
Burnley FC, together with managing the club’s social media channels. 
 
VSPS’ Head of Studio Jamie Munro and Anthony Cooper, Head of Social Content, provided 
an overview of their current media and digital strategy, outlining objectives around 
authenticity, supporter trust, consistent messaging and sustainable growth of domestic 
and international audiences. 
 
A detailed discussion followed regarding social media moderation. VSPS clarified that 
moderation policies are implemented to address abuse, harassment and discriminatory 
content, rather than suppressing criticism. It was acknowledged that thresholds had been 
reviewed following supporter feedback. 
 
Clarification was also provided regarding platform labelling identifying some content as “AI 
generated”, confirming this was automated platform activity rather than VSPS generated 
artificial imagery. Supporter concerns around transparency and perception were noted, 
and VSPS confirmed that further work will be considered to address this. 
 

JM/AC 

7.   

2026/27 Premier League Matchday Experience Survey Feedback 
 
The Fan Experience Team presented the results of the Premier League Matchday 
Experience Survey. Burnley ranked 13th overall, above the league average. Strengths 
identified included supporter engagement, approachability of staff, and the welcoming 
matchday environment at Turf Moor. 
 
Areas for improvement identified through supporter feedback included stewarding 
consistency, communication around fixture changes, and awareness of the role and 
influence of the FAB. At the time of survey completion, supporter understanding of FAB 

RB/JO 
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impact was limited, highlighting the need for improved visibility and explanation. Supporter 
preference for communication via email and the Club website was also noted. 
 
Since the survey period, the profile and visibility of the Fan Advisory Board has increased 
significantly, particularly following its central role in the consultation process for the 
2026/27 Season Ticket pricing. The collaborative and transparent approach taken, 
resulting in a modest 2.9 percent increase below inflation, has helped demonstrate the Fan 
Advisory Board’s tangible influence on key Club decisions.  
 
This process has provided a clear example of supporter representation in action and offers 
a strong platform to further build awareness, trust and engagement moving forward. 
  

8.  

2026/ 27 Season Ticket Renewal & Hospitality Packages Update 
 
The Senior Ticketing Manager provided an update on season ticket renewals, confirming 
that approximately 85% of supporters had renewed, equating to over 14,000 season tickets 
at the time of the meeting. [At the time of publication of these minutes, this figure has now 
at 15,000 season tickets sold]. Improvements to the seat relocation process were also 
outlined, resulting in a more efficient and transparent supporter experience. 
 
An update was also provided on the phased introduction of digital ticketing. Exemptions 
remain in place for under 14s, over 70s and supporters with accessibility requirements, in 
line with Premier League good practice. Additional supporter guidance and in stadium 
support will be provided ahead of further implementation. 
 
Hospitality renewals and forward bookings were reported as strong with expected 
increases following fixture announcements on 25th June 2026. 
 

RH/ KT 

9.  

Commercial Update 
 
The Chief Commercial Officer and Senior Commercial Manager provided an overview of 
current commercial performance and market conditions. While acknowledging broader 
economic challenges, positive progress was reported across sponsorship discussions and 
partnerships including front of shirt, sleeve and training wear. 
 
Planning continues under both Premier League and Championship scenarios. A renewed 
focus on strengthening local and regional business partnerships, supported by flexible 
commercial offerings, was highlighted. 
 

GY/ AB 

10.   

Comments from Co-Chair of the FAB 
 
The FAB Co Chair provided feedback on behalf of Supporter Representatives, 
acknowledging the openness of discussion and reiterating the importance of 
transparency, communication and continued two-way dialogue. The value of the FAB as a 
structured forum for supporter engagement and challenge was reaffirmed. 
 
  

PK 

11.   

Football Update 
 
The Chief Operating Officer provided a high-level update on football operations and 
forward planning. Preparation for the forthcoming summer period is progressing, subject 
to competitive outcomes. 
 
The women’s team was highlighted as being close to securing promotion. Subject to 
confirmation, it was stated that all women’s first team home fixtures would be held at Turf 
Moor next season. The training ground was also identified as a potential base for teams 
during Euro 2028. Pre-season and infrastructure planning remains ongoing.  

MW 
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12.   

Comments from the CEO 
 
The Chief Executive thanked Supporter Representatives for their continued engagement 
and constructive challenge. He reaffirmed the Club’s commitment to the Fan Advisory 
Board as a key element of supporter consultation and governance, in line with Premier 
League expectations and the IFR. 
 
He confirmed that work is underway to refresh FAB membership, including improving 
representation from younger supporters, and that a further FAB meeting will take place 
ahead of the 2026/27 season. 
  

JH 

13.   

Q&A pre-submitted questions from the FAB/wider fan base          
 
Pre submitted questions were addressed through the relevant agenda items and 
responses from Club representatives. Where appropriate, clarification and assurance were 
provided. 
 
Q: Is switching the women’s (title-winning) game to Turf Moor an option now we are not 
playing Man City? 
A: Yes. It was confirmed that the fixture would be moved to Turf Moor, with an 
announcement to follow shortly. At the time of preparation of this meeting summary, the 
announcement had already been made on 16 April 2026. The fixture was subsequently 
played on Sunday 26 April 2026 at Turf Moor, where Burnley Women secured the FAWNL 
Northern Premier Division title with a 3–0 victory over Stoke City. 

Q: Are the Club persisting with home fans having to walk the wrong way around the 
ground next season in the Championship? 
A: No further changes are planned. Provisions have been made to allow supporters to 
access Belvedere Road via a new gate installed in the perimeter fence from the North-East 
Car Park. 

Q: Why are supporters now being searched every game in the CFS? The Board speak 
about improving fan experience, but this has only made things worse, especially when 
queues are sometimes long to get in. 
A: The Club operates within the requirements of its ground safety certificate, which 
includes the implementation of security searches for supporters entering the stadium. 
These measures reflect the broader security environment and are intended to ensure the 
safety of all attendees. While the Club recognises that searches may contribute to 
additional queuing time at entry points, they are a necessary condition of stadium 
operation. Supporters are therefore encouraged to arrive in good time prior to kick-off to 
facilitate smooth entry into the ground. 

Q: Why has the handrail been removed from the Jimmy Mac Upper? It’s been there for 
years and so many supporters from the older generation are struggling to get to their 
seats without this support. 
A: A: This enquiry has been referred to the Operations team for consideration. Feedback 
regarding access and supporter experience has been noted and will be taken into 
account. Further information will be shared if and when available. 
 
Q: The Turf traditions raised questions from fans regarding the colour of our home shirt. 
Even the price tag identifies the shirt as the colour ‘purple’ – will we be seeing a more 
Claret coloured home shirt for next season? 
A: The Club acknowledges the comments regarding the colour interpretation of the 
current home shirt, including references made to it being described as ‘purple’. 

RB 
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Claret has historically been presented in a variety of tones across different eras. The new 
home kit will be unveiled in July and will continue to reflect the Club’s identity and 
traditions. 
 
Q: A supporter who sits in the accessibility area has been in contact after being unable to 
renew a season ticket for their Personal Assistant (PA). They were advised this was not 
possible at the time. Will this remain an issue, and when will PA renewals be available? 
A: There was a brief delay in the renewal of Personal Assistant tickets within accessible 
areas. These applications are now fully open. The delay was due to the Club’s transition and 
review of accessible ticketing processes as part of the introduction of the Nimbus Access 
Card Scheme and Digital Access Pass system. This forms part of the Club’s approach to 
ensuring that supporters who require reasonable adjustments are appropriately 
supported, while enabling fair and consistent allocation of accessible seating. The scheme 
supports supporters who require additional assistance when attending matches, including 
essential companion (Personal Assistant) tickets, step-free or accessible seating, 
accessible entrances, queue assistance, and other matchday requirements. Working in 
partnership with Nimbus Disability allows the Club to securely verify access needs and 
maintain the integrity of accessible provisions. For more information, please visit: 
https://burnleyfootballclub.com/more/fans/disabled-supporter-information. 
 
Q: A query has been raised regarding the fan zone, asking why there is now loud music 
playing rather than the match commentary previously shown on the big screen? 
A: The fan zone experience has been varied to reflect differing supporter preferences. 
Some supporters prefer live match commentary, while others prefer a more music-led, 
social environment. The intention is to strike an appropriate balance within the matchday 
offering, and supporter feedback will continue to be reviewed to ensure the fan zone 
experience remains suitable and engaging for all. 
 
Q: Will the PGMO be returning at the end of the season? There are a number of 
supporters who will have a long list of decisions they would like explaining. 
A: There has been no communication from PGMO (Professional Game Match Officials) 
regarding a return visit at the end of the season. The Club previously hosted 
representatives from PGMO and the Premier League at Turf Moor as part of a dedicated 
session focused on improving understanding of the Video Assistant Referee (VAR) system. 
The session provided supporters and Club representatives with detailed insight into the 
operation of VAR, including decision-making processes, technology, and communication 
protocols. The Club continues to welcome opportunities for constructive engagement 
with refereeing bodies where available, in the interest of improving transparency and 
supporter understanding. 
 
Q: How have season ticket sales performed against budget and compared to two years 
ago (following the last relegation)? 
A: As of the time of the meeting, 86% of season tickets had been renewed. This was 
identical to the position at the same point last season and broadly consistent with 
previous years. 
At the time of publication of this meeting summary, renewals have increased to 93%. The 
Club continues to manage ongoing seat moves and related adjustments and expects final 
renewal levels to remain in line with historical trends as the process is completed. 
 
Q: How many season ticket holders have not attended the last few home matches and 
how does this % compare to 2 seasons ago?  
A: It was noted that attendance at recent home fixtures has been lower than at other 
matches this season. This is consistent with established patterns with midweek fixtures 
particularly Wednesday evening matches typically attracting reduced attendance 
compared to weekend games.  

https://burnleyfootballclub.com/more/fans/disabled-supporter-information
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A direct like for like comparison with two seasons ago is not currently available within this 
summary. The Club continues to monitor attendance trends across fixtures and seasons 
as part of its ongoing operational review. 
 
Q: Is there an update on the Sporting Director role Mr Pace mentioned in the last FAB? 
A: The process to appoint a Sporting Director remains ongoing. The Club’s focus is on 
identifying the right individual for Burnley Football Club, ensuring alignment with its long-
term strategy, footballing structure, and values. Further updates will be provided in due 
course when appropriate. 
 
Q: What is the current set up for first team recruitment and who has the final decision?  
A: All first team recruitment decisions at the Club are ultimately approved by the 
Chairman, following recommendations and professional input from the relevant football 
leadership and recruitment staff. The process is designed to ensure that all recruitment 
activity is informed by detailed scouting, data analysis, and technical assessment from 
those best placed within the football department. Final decisions are made in alignment 
with the Club’s overall football strategy, budgetary framework, and squad planning 
requirements, ensuring consistency across short, medium, and long term objectives. 
 
Q: Are there any plans to put a cover (marquee style) over the outdoor fan zone area? 
A: The Club would like to introduce a covered (marquee-style) structure for the outdoor 
fan zone area and has developed the necessary plans to facilitate this. The project remains 
subject to budget availability and is therefore not yet confirmed for delivery. The Club will 
continue to review opportunities to enhance the fan zone experience as part of its wider 
matchday improvements. 
 
Q: Are there any more safe standing plans, e.g., increased areas? 
A: The Barnfield Construction Stand is the only stand currently identified for the 
introduction of safe standing. This forms part of the Club’s ongoing approach to improving 
supporter choice and enhancing the matchday experience within the parameters of 
relevant safety regulations and certification requirements. There are ongoing discussions 
regarding the potential to extend safe standing further within the stand, including towards 
the front sections. These discussions remain at an early stage, and no final decisions have 
been made at this time. 

Q: Will the Cricket Field Stand home and away sections remain in place next season? 
A: Yes, the current arrangements for the Cricket Field Stand home and away sections will 
remain in place for next season. In addition, the Club is planning to increase home 
supporter capacity within the home end of the stand as part of ongoing operational and 
matchday planning. These adjustments are intended to optimise seating allocation while 
maintaining safe segregation and the required operational standards for home and away 
supporters. 

Q: In the context of dissatisfaction amongst many elements of the fan base with team 
performance, team management and the ownership of the Club, how does the season 
ticket renewal rate compare with previous seasons following relegation from the Premier 
League? 
A: As of the time of the meeting, season ticket renewals stood at 86%, which is in line with 
the position at the same stage of the renewal process in previous seasons, including 
following prior relegation periods. At the time of publication of this meeting summary, 
renewals had increased to 93%. While the Club acknowledges wider sentiment among 
sections of the supporter base regarding on pitch performance, management, and 
ownership, the renewal trend remains consistent with historical patterns observed in 
comparable seasons. The Club continues to monitor renewal activity through to the 
conclusion of the process. 
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Q: A season ticket holder in the Jimmy McIlroy Stand upper tier has raised concerns that 
the upper concourses are no longer fit for purpose, citing congestion at peak times, use 
of stairwells for congregation and vaping, limited space, and a lack of food and beverage 
variety, including insufficient options for supporters with dietary requirements. Are there 
any plans to refurbish or improve these concourses, including consideration of increased 
space, additional facilities, or improved catering provision? 
A: There are no immediate plans to refurbish or significantly alter the concourses in the 
Jimmy McIlroy Stand upper tier. The Club recognises the concerns raised regarding 
congestion at peak times and the use of stairwells for congregation. Options to increase 
available space are very limited due to the existing stadium structure. However, the Club 
continues to monitor conditions in these areas and will review any reported issues, 
including the misuse of stairwells and the use of vaping devices, which are strictly 
prohibited. Where such breaches are identified, supporters are encouraged to alert a 
steward so that appropriate action can be taken. The Club will continue to assess 
operational feedback as part of its ongoing matchday safety and customer experience 
management. 
 
Q: The FanZone is an excellent part of the matchday experience, particularly for families 
before games. However, why does it appear to be less utilised after matches, and are 
there any plans to develop it further as a post-match focal point to encourage 
supporters to remain at the stadium and enhance the social and commercial experience? 
A: The Club’s intention is for the FanZone to remain a vibrant and engaging space for both 
pre-match and post-match activity. It is currently well attended prior to matches; 
however, post-match usage is comparatively lower, which reflects typical supporter 
behaviour, including departure patterns, travel considerations and kick-off times. The 
Club recognises the opportunity to further develop the FanZone as a post-match 
destination and is open to exploring ways to enhance this offering. This may include 
reviewing the format of post-match entertainment, extending operating times where 
appropriate, and considering additional content or activity to encourage supporters to 
remain at the stadium for longer. Supporter feedback will continue to inform this 
approach as part of the Club’s wider efforts to strengthen the overall matchday 
experience and maximise the use of FanZone facilities. 

Q: How can supporters and the Club work together to address the perceived disconnect 
with sections of the fan base ahead of next season and are there any opportunities over 
the summer to strengthen alignment and engagement? 
A: Communication between the Club and the fan base is fundamental to maintaining a 
strong and constructive relationship. The Club remains committed to ongoing 
engagement with supporters and recognises the importance of ensuring open and regular 
dialogue. Accordingly, structured meetings with supporter representatives will continue to 
take place on a bi-monthly basis, providing an opportunity to review questions submitted, 
discuss key areas of interest, and share relevant updates from across the Club. These 
sessions form part of the Club’s wider commitment to supporter engagement and 
continuous improvement in communication and transparency. 

Q: A question has been raised regarding pre-match music, including whether the Club is 
satisfied with the current selection and if this will remain in place next season. There is 
also a view that a more upbeat and energised approach could better enhance the 
atmosphere? 
A: The Club regularly reviews its pre-match music selection as part of its ongoing 
commitment to enhancing the matchday experience and atmosphere. This review 
process includes engagement with the Fan Advisory Board, as well as consultation with 
players and first team staff, to ensure that the selection is appropriate, well received, and 
reflective of the desired matchday environment. Feedback from supporters is also 
considered as part of this ongoing assessment. The Club will continue to review and refine 
the approach ahead of next season in line with its broader objectives to support and 
enhance the in-stadium atmosphere. 
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Q: A concern has been raised regarding the requirement for supporters to own and use a 
smartphone in order to renew their membership, with the view that this may be 
unreasonable and could discourage some fans from renewing. Additional concerns were 
also raised regarding access arrangements to the North Stand and the overall impact on 
the matchday experience. 
A: The Club seeks to ensure that all supporters are able to access the stadium and 
continue to attend matches without disadvantage. While digital ticketing is being 
introduced in line with wider industry and League requirements, provisions are in place for 
supporters who do not have access to a smartphone, including the option to apply for 
physical season ticket cards. The introduction of digital ticketing reflects broader 
developments within the game and is intended to enhance security, reduce ticket fraud, 
and improve overall operational efficiency on matchdays. The Club recognises the need to 
balance these developments with accessibility considerations and will continue to support 
supporters through the transition. 
 
Q: Supporters seated in the Bob Lord Stand have raised concerns that congestion is 
making it increasingly difficult to walk against the flow of supporters moving towards the 
other stands from the Fan Zone area. It has been suggested that barriers could be 
installed near the perimeter fence to improve safe access to the Bob Lord Stand. 
Additionally, could consideration be given to reinstating barriers under the Bob Lord Stand 
to manage smoking areas, as movement between covered and open areas is contributing 
to overcrowding and impacting safe access to facilities, including the ladies’ toilets during 
peak periods? 
A: This enquiry has been noted and will be referred to the Operations team for 
consideration. The Club continues to monitor pedestrian flow and congestion in and 
around the stadium as part of its ongoing matchday safety management processes, and 
any potential adjustments will be assessed in line with operational and safety 
requirements. 
 
Q: Building on open communications, the ownership group has established a 
management structure to run the Club day-to-day, however there is a perception that 
there is limited regular communication from senior leadership. This has created a 
perceived void, which in turn can lead to increased speculation among supporters? 
A: The Club is fortunate to maintain regular access to the Chairman through established 
supporter engagement channels, including the Fan Forums, both currently and in previous 
seasons. The Chief Executive Officer and other senior leaders continue to play an active 
role in supporting the Club’s communications and engagement activity, providing input 
and visibility across key areas as required. The Club will continue to review its overall 
communications approach to ensure it remains appropriate, accessible, and effective for 
supporters. 
 
Q: Five years on from this BBC Sport, 2021 piece, it would be helpful to understand the 
Board’s perceived successes and learnings. Aside from TV revenue, how much has 
commercial revenue grown? 
A: Commercial revenue has grown over the period, driven by growth in sponsorship, 
commercial partnerships, retail and hospitality. Full financial detail, including year-on-year 
figures, is set out in the Club’s published accounts available on the official website. 
 
Q: A request for clarity on the Club’s transfer model. What is the overarching objective, is 
the Club comfortable with the turnover of 20+ players each season, and who holds final 
decision-making responsibility for player recruitment? 
A: The Club’s transfer model is focused on building a competitive, sustainable squad 
aligned to long-term strategy. Squad turnover varies each year depending on needs and 
market opportunities, rather than being a target in itself. Recruitment decisions are made 
collaboratively by senior football leadership. Matt Williams (COO) attends every FAB 
meeting and provides regular updates on transfer activity and strategy. 
 



 

 
 
 
BURNLEY FOOTBALL CLUB & ATHLETIC CO. LTD. 
Turf Moor, Harry Potts Way, Burnley, Lancashire, BB10 4BX 
T: +44 (0) 1282 446800 
W: burnleyfc.com 
England VAT No. 174/3679/35 Company Registration No. 54222 
 

 
Q: The club has received a number of questions regarding recent errors in the matchday 
programme. What steps are being taken to improve quality? 
A: We apologise for the errors that have appeared in the matchday programme and 
understand the frustration this has caused. We have begun a tender process for a new 
publishing partner for next season, whilst also reviewing our own editorial processes, in 
order to both reduce mistakes and raise standards. We remain committed to producing a 
matchday programme for our supporters and want it to be something fans can take pride 
in. We would also encourage any supporter who wishes to submit articles to 
contact programme@burnleyfc.com, and we look forward to featuring their work in 
2026/27.  
  

14.   

AOB 
 
No additional matters were raised. 
  

RB 

15.   

Meeting Adjourned 
 
The meeting was formally adjourned, with the next Fan Advisory Board meeting proposed 
for the closed season, with dates to be confirmed. Further meeting dates for the 2026/27 
season will be communicated in due course as part of the Club’s wider Fan Engagement 
Plan. 

ALL 
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