
 

 

 

Fan Advisory Board Meeting Minutes (FAB) 
Wednesday 10th September 2025, 6pm, Chairman’s Lounge 

 
Club Representatives Attendees 

President of Business Operations Stu Hunt (SH) 
Chief Executive Officer James Holroyd (JH) 
Chief Operating Officer Matt Williams (MW) 

Director of Fan Experience / Chair of Fan Advisory Board Russell Ball (RB) 
Senior Fan Experience Manager Jack Ormesher (JO) 

Director of Operations Doug Metcalfe (DM) 
Head of Women’s Football Lola Ogunbote (LO) 

Head of Hospitality & Ticketing Gareth Howells (GH) 
CEO of BFC in the Community Helen Gurman (HG) 

Fan Experience Coordinator Theodore Jackson III (TJ) 
Fan Experience Intern Georgina Escandon (GE) 

Levy UK General Manager Adam Rivers (AR) 
Fan Advisory Board (FAB) Representative Attendees 

Paul Kidd (Supporter Representative Chair of the FAB) (PK) 
Adnan Ahmed 

Amer Stansfield-Mushtaq 
Andrew Taylor 

Daniel Moorhouse 
Debra Driver 

Emily Parkinson 
Eve Gurman 

Evelyn Clough 
Gareth Murphy 

Jess Mitchell 
Joshua Thompson 

Julian Booth 
Justine Bedford 

Lee Robinson 
Natalie Bromley 
Rick Guttridge 

Tom Parish 
Fan Advisory Board (FAB) Representative Online 

George Poole 
Fan Advisory Board (FAB) Representative Apologies 

Natalie Newbitt 
Charlotte Rigby 

Charlie Binns   
Harry Davonport 
Anwar Afrasiab 

No. Agenda Item 
1.  Welcome – Russell Ball, Director of Fan Experience / Chair of Fan Advisory Board   
2.  General Announcements - Russell Ball - Director of Fan Experience / Chair of Fan Advisory Board 

 
The chair welcomed attendees, introduced several new Advisory Board members (Tom Parrish, 
Deborah Driver, Gareth Murphy, Jess Mitchell, Amer Stansfield-Mushtaq and Rick Guttridge) and 
noted the recent appointment of James Holroyd as CEO. 



 

 

 

 
Members were reminded of housekeeping (toilets, refreshments) and the meeting aim to conclude 
within two hours. The minutes of the previous FAB meeting were offered for review; no substantive 
points were raised, and no objections were recorded. 
 
Three additional FAB meetings were confirmed for the 2025/26 season:  

• Tuesday 4th November 2025 
• Wednesday 18th February 2026  
• Wednesday 15th April 2026  

 
A Fan Forum with The Club’s Chairman, Alan Pace, was announced for Tuesday 21 October 2025 at 
Burnley College Theatre, scheduled to start at 6:30pm; approximately 200 places will be made 
available. 
 
The Fan Forum will adopt an open-floor format, Alan will take questions live rather than only pre-
selected ones, will include 25 junior members invited via ballot, attending with responsible parent or 
guardian, and will be shared on X, FAB members are formally invited to attend. 
 
The Premier League / PGMO VAR experience is scheduled for 22 September 2025, 18:30–19:30 and 
will include simulators and real-life decision scenarios. The invite-only event is limited to 40 
participants, including podcasters and staff; attendees should notify Jack if they wish to be 
considered for a place. 
 
The Turf Moor transformation was briefly addressed, highlighting the enhanced matchday fan 
experience. Key features include the new Player Arrivals sequence at the North East car park, 
approximately 1 hour 45 minutes before kick-off, where fans are welcome to come and cheer the 
team.  
 
Additional improvements include LED cladding of the tunnel, and revised glass wall to better 
showcase players and create a more engaging atmosphere. Elements of the arrival experience 
have already been trialled at early home games, and the club will continue to refine and expand 
these enhancements as planning and construction progress. 
 

3.  Update On Women’s Football – Lola Ogunbote, Head of Women’s Football 
 
Lola Ogunbote shared an enthusiastic update on the growth and development of Burnley FC 
Women, reflecting on a remarkable five-year journey. She emphasized the Club’s significant 
milestone this season transitioning to full-time status—highlighting it as a major achievement in 
professionalising the women's side. 
 
While acknowledging the recent departure of manager Matt Beard, Lola expressed confidence in 
announcing a strong successor soon and praised the ambition shown in their previous 
appointment. Despite that setback, the Club has recruited high-calibre players, including those 
with top-flight experience, underlining their rising reputation. Since the meeting, The Club also 
notes with sadness the news of Matt Beard’s passing and extends its condolences to his family, 
friends, and colleagues. 
 
Lola celebrated the Club’s infrastructure improvements, noting that players now train at the same 
facilities as the men’s team, supported by a robust full-time staff of 12–13 people unprecedented at 
Tier 3. All players are on professional contracts, allowing them to focus solely on football, a key shift 
from previous hybrid arrangements. 
 



 

 

 

Burnley FC Women are performing well on the pitch, currently unbeaten, with promising results 
and returning players boosting the squad. Off the pitch, increased media coverage and community 
engagement enabled by players' full-time availability are helping raise the team’s profile. 
 
Lola concluded her presentation by crediting the Club's leadership and support systems while 
remaining clear-eyed about future challenges, affirming that Burnley are setting a new standard for 
women’s football at their level. 
 

4.  2025/26 Season Fan Engagement Plan - Georgina Escandon, Fan Experience Intern  
 
The Fan Engagement Plan was briefly outlined. It is a Premier League required document detailing 
objectives and initiatives for the 2025/26 season across matchday experience, supporter relations, 
growth and global presence, and community and inclusion. Highlights from last season and 
ongoing initiatives include: 
 

• Stadium tours, achieving a 5-star TripAdvisor rating. 
• Sustainability initiatives, including recycled cup system in partnership with Levy. 
• Women’s football development and related programmes. 
• Equality, Diversity and Inclusion (EDI) initiatives. 
• Broader community engagement and The Business Club programme. 

 
The full plan is available here. It aims to enhance the fan experience by reflecting on last season’s 
achievements, outlining objectives for the current season at Turf Moor, and ensuring accountability 
to the Premier League. 
 

5.  Update on concourse offerings & pricing – Adam Rivers, Levy UK General Manager   
 
The FAB was introduced to the appointed interim General Manager for Levy UK + Ireland at Turf 
Moor, replacing his predecessor Tony, who has moved on to a role at Newcastle United. Having 
joined in June, Adam emphasised that although his role is interim, he is committed to working 
collaboratively with supporters to improve the catering experience, acknowledging that it is often 
an emotive topic for fans. 
 
Levy has focused on several immediate areas for improvement. A key update was the continuation 
of Haffner’s Pies, a local supplier. After overcoming internal compliance processes, Levy has 
committed to working with Haffner’s on scaling up production, with a new factory expected to be 
operational by the end of September. Fan feedback has been broadly positive, and further product 
development is planned, including new flavours and offerings. A children’s meal box has also been 
introduced, branded with club mascots Bertie and Bella, containing a sandwich, snack, fruit, drink 
and games. This initiative is not for profit and aims to better serve families attending matches. 
 
In response to supporter feedback and to offer more complete meals, Levy has also introduced 
mash, peas and gravy as a complement to pies, particularly as a warming option during winter 
months. On the beverage side, Levy recently completed a full beer tender, with Carlsberg emerging 
as the successful supplier based on product range, commercial terms and the ability to hold drink 
prices for the current season. As part of this deal, Golden Lager has been introduced. Valour, a 
popular Brazilian lager within the Carlsberg portfolio, is also now available in select areas of the 
stadium, though not yet in the Barnfield Stand due to technical limitations with the dispensing 
system; this is being addressed. Guinness has also been introduced in the fan zone via a self-pour 
station, though it is currently manned due to minor reliability issues. Improvements to its visibility 
and branding are being explored. 
 

https://media-cdn.cortextech.io/c3e3071e-f6c4-4c29-9853-00c47ee8daf6.pdf


 

 

 

To enhance service speed and reduce queuing times, Levy has invested in ten additional self-order 
units (SOUs), which will be rolled out in the coming weeks. A temporary container bar has also been 
added near the marquee to increase pouring capacity, within the Club’s long-term plans to 
enhance the South West Corner home end with concourse and hospitality areas. The away end 
has also seen enhancements, including the creation of ‘The Shed’ area, which provides additional 
space for visiting supporters. This has commercial value as away fans typically spend more than 
home fans. 
 
Finally, Levy addressed the issue of pricing. While some product prices have increased due to 
inflationary pressures—food inflation currently sits at 4.9% compared to the national average of 
3.9%—many prices have been held steady, aided by favourable supplier negotiations. Levy 
acknowledged that stadium prices are inherently higher than high street prices but assured the 
FAB that efforts are ongoing to maintain value for money and improve the matchday experience. 
Feedback from fans remains central to all decision-making, and Levy encouraged continued 
dialogue through the FAB to help shape future developments. 
 
FAB: How have the first couple of games gone in terms of food offerings, drink prices, and queue 
times? 
 
Levy: Some initial improvements have been made, but matchdays continue to be the true test of 
operational success. Feedback from these early fixtures is considered valuable and necessary to 
shape future enhancements across the stadium’s food and beverage service. 
 
FAB: In the accessibility stand, why was there no draught, no meal deals, limited food, and 
communication issues with staff? 
 
Levy: It was noted that logistical and equipment constraints currently prevent the provision of 
draught options in the accessibility stand. Meal deals were not in place, and staffing challenges—
such as language barriers and the inability to escalate issues to a manager, contributed to a 
diminished service experience. The club recognised these shortcomings and expressed a 
commitment to take this feedback on board to improve future offerings. 
 
FAB: Are we receiving a second-class offering in the accessibility stand? 
 
Levy: While the club clarified that this was not the intention, it was accepted that the current setup 
has led to a service offering that feels subpar. The reliance on bottles and cans was due to practical 
limitations, not a lack of intent. Improvements are being reviewed to bring a more equitable 
experience across all areas of the stadium. 
 
 FAB: Why are there only bottles/cans and no draught in some areas? 
 
Levy: Due to limited infrastructure, particularly in areas like the accessibility stand, it’s currently not 
feasible to provide draught options. Access to back-of-house equipment is a major factor, and 
while this is a constraint at the moment, the Club is exploring potential solutions to address it in 
future upgrades. 
 
 FAB: Why was there limited food left shortly before halftime (e.g., only four pies and two hot dogs)? 
 
Levy: This was acknowledged as an unacceptable situation. Staff were underprepared, and the 
limited food availability before a peak period (halftime) is something the club will investigate 
further. Management is keen to ensure this does not become a recurring issue. 
 



 

 

 

 FAB: Why is the food offering (e.g., soggy hot dogs in bags) substandard? 
 
Levy: The poor quality of food was recognised as needing urgent attention. The club acknowledged 
the concern and reiterated the importance of such feedback in helping them make operational 
improvements to ensure consistent quality and freshness on matchdays. 
 
FAB: Could the LED menu screens display full menus for longer durations to reduce confusion in 
queues? 
 
Levy: Currently, LED menu screens rotate every seven seconds, which was based on average 
industry guidance. However, the club agreed that this timing may be insufficient for fans trying to 
read full menus, especially in busy queues. A possible solution being considered is to have one 
screen remain static with the full menu while others rotate special offers or promotional content. 
This adjustment is being actively reviewed for implementation. 
 
 FAB: Can the meal deal offerings (e.g., two pies or a pie and drink combo) return? 
 
Levy: There was clear interest from fans in bringing back the value-driven meal deals that had been 
available in previous seasons. The club acknowledged that removing those offers may have 
reduced customer spend and engagement. They confirmed that the structure of meal deals will be 
reviewed with the aim of possibly reinstating them, as they previously encouraged higher spend 
and greater satisfaction. 
 
FAB: Will non-alcoholic draught options be introduced? 
 
Levy: the current industry-wide challenge with non-alcoholic draught products, is namely the risk 
of fermentation in kegs, which limits their shelf life. While non-alcoholic options are available in 
bottles and cans, draught versions are not currently viable unless there is a high, consistent 
demand. Levy is reviewing data and exploring options that could allow for future introduction, 
should conditions permit. 
 
 FAB: Can you introduce pre-ordering for food/drinks in the accessibility stand? 
 
Levy: Yes, pre-ordering is being actively explored. There is existing technology in place for in-seat 
ordering which could potentially be adapted for pre-orders. Given the smaller size and more 
manageable logistics of the accessibility stand, pre-ordering could improve service efficiency and 
satisfaction for fans in that area. 
 
FAB: Is the Carlsberg deal exclusive, or can other beers be introduced (e.g., player-branded beers)? 
 
BFC: while Carlsberg and Favela are key partners, there is flexibility to explore other beer options. 
Carlsberg has shown openness to collaboration, and the club is actively considering additional beer 
offerings—including possible tie-ins with players or unique branding opportunities—provided they 
align with commercial and logistical requirements. 
 
FAB: What are the plans for the fan zone? 
 
RB: Plans are in place to further develop the fan zone area. This includes installing a roof over the 
existing space and creating a secondary zone to coincide with the team bus arrival. These 
upgrades will be rolled out in phases as infrastructure and partner alignments are finalised. 
 
 



 

 

 

FAB: Will this feedback actually lead to change? 
 
BFC Yes, this is the beginning of a wider improvement process. They value the feedback and see it 
as essential in shaping better matchday experiences. While teething issues exist, especially with 
around 20% new staff this season, continuous improvement is a key focus. The club is committed 
to adapting and enhancing services based on supporter input. 
 

6.  Statement on Safeguarding – Theodore Jackson III, Fan Experience Coordinator  
 
Theodore provided a seasonal update on safeguarding and welfare measures implemented by 
Burnley FC. He confirmed the continuation of the Cub’s Safe ARM storage initiative, involving four 
trained safeguarding stewards present on matchdays—three hours pre-kick-off and one-hour 
post-kick-off. Their role includes offering guidance and support to fans and serving as safeguarding 
points of contact, with direct access to the control room and Operations team. 
 
Additionally, Theodore introduced the implementation of the "Ask for Angela" initiative, launched 
from the Sunderland fixture onwards. This nationally recognised safety measure is now active 
across all kiosks, hospitality areas, and concourses at Turf Moor. All Levy Catering staff have been 
trained to respond appropriately to the discreet phrase “Is Angela here?”, which signals a need for 
help in a potentially unsafe situation. This initiative promotes a stronger safeguarding culture, 
upskills matchday staff, and ensures swift intervention when required—ranging from offering safe 
spaces to contacting appropriate emergency or safeguarding services. 
 
Theodore concluded by inviting any questions from the group. 
 
There were no questions. 
 

7.  FAB Update - Paul Kidd, Supporter Representative Chair 
 
Paul welcomed new Advisory Board members and acknowledged the high quality of applications 
during the July recruitment process. 
 
A FAB subgroup is actively meeting; FAB members interested in participating were invited to share 
their contact details. With a subgroup meeting planned between the 22 September Premier 
League/VAR event and the next FAB meeting on 4 November 2025. 
 
The Burnley Independent Supporters Association (ISA) held a meeting with Russell Ball, Jack 
Ormesher, and Paul Kidd; any supporter group wishing to communicate with the club should do so 
through the FAB. 
 
While all supporter groups’ views are listened to, formal advice and consultation will only occur via 
the FAB to ensure a consistent and structured channel. 
 
Paul emphasised that the Advisory Board, not individual supporter groups, is the recognised 
channel through which the Chairman and club leadership receive fan input.  
This ensures fair consultation and accountability to all fan voices. Transparency regarding prior 
interactions with the ISA and other supporter groups was highlighted, confirming that the Advisory 
Board’s role is distinct and central to communication with The Club. 
 
 
 
 



 

 

 

8.  Update from the BFC in the Community – Helen Gurman, CEO of BFC in the Community   
 
Annual Collaboration: Burnley FC, Burnley FC in the Community (BFCitC), and a local charity 
collaborate each season to increase visibility and support for local initiatives. The partnership 
includes a themed matchday (“Community Day”) where proceeds and activities benefit the 
selected charity. 
 
Charity Nominations and Selection: Four charities were nominated this season, with attendees 
participating in a QR-code voting process. Six Connections, a mental health charity, was selected 
as the focus charity. 
 
Six Connections: Promotes mental health awareness, focusing on the power of conversation and 
checking in with friends. Initiatives include: 
 

• “Ask Twice” campaign (available in local pubs via QR codes) 
• Speakeasier co-working space and podcast studio for community engagement 

 
ELHT&Me: Supports East Lancashire Hospitals NHS Trust, supplementing services the NHS cannot 
provide. Player visits and activities help enhance the hospital environment for patients. 
 
Mind Lancashire: Nominated for mental health support initiatives in the local community. 
 
SafeNet: Provides domestic abuse support and respite; Burnley FC and players donate clothing 
and other essential items. 
 
Ongoing Support: The club continues to integrate charitable work into matchday experiences, staff 
training (e.g., mental health first aid), and broader community engagement.  
 
 

9.  Update on stadium enhancements – Russell Ball Director of Fan Experience / Chair of Fan Advisory 
Board   
 
Turf Moor Transformation: The club is implementing a series of upgrades to improve the matchday 
experience for supporters and players. Key elements include: 

• Enhanced arrival routes, with the team bus entering via the North East corner car park, 
approximately 1 hour 45 minutes before kick-off, allowing fans to cheer the players. 

• LED cladding of the tunnel and temporary/permanent structures in the southwest corner 
to create a more immersive and visually engaging atmosphere. 

• Adjusted fan circulation and seating arrangements to improve safety, visibility, and overall 
enjoyment. 

 
These upgrades aim to create a more spectacular and inclusive matchday environment, enhancing 
the fan experience while maintaining operational efficiency and safety. 
 



 

 

 

10.  Update on Football - Matt Williams, Chief Operating Officer  
 
The Chief Operating Officer provided a comprehensive update regarding various matters from the 
football side, including a thorough review of the transfer window.  
 
The FAB were given insights into the recent findings from VAR outcomes from previous fixtures 
this season. Educational pieces were highlighted regarding the importance of starting the matches 
on time and the potential financial penalties the Club could face for not doing so. Additionally, 
there was an overview of structural upgrades that have been made at Turf Moor in accordance 
with Premier League expectations.  
 
Matt gave a reflective overview of the current state of the players and staff at the training ground 
after the first few matches of the current season. Previous activity regarding the summer transfer 
window and player negotiations was discussed. Overall, the Fan Advisory Board was provided 
further understanding to the current ambitions and plans of the Club in relation to the Academy, 
the Women’s Team, and Men’s First Team. 
 

11.  Closing comments 
 
James Holroyd: The Club’s new Chief Executive Officer, James Holroyd, introduced himself to the 
members of the FAB. He expressed his appreciation for the warm welcome. Additionally, James 
reassured the group that he’s fully aware of the significance of having a Fan Advisory Board. The 
group was informed that the Club would continue to use the FAB as a vocal point for transparency, 
guidance and direction from the wider fanbase as the Club continues to progress. 
 

12.  Q&A 
  

1. AWAY TICKETS: Can the club announce when each block will be going on sale, or in what 
order? So much confusion over the United away tickets, people thought they’d sold out, 
only for another block to go on sale. Fans need better communication.   
 
This is operational, we have a strict selling order so as to adhere to instructions from the 
host club for each fixture - we wouldn't look to announce in advance.  
 

2. Manchester United Tickets: Block 230 was apparently sold out before going on sale at 
10am on the first day. If memberships only get 5% of the allocation, why is this? 3099 was 
our allocation, and there are more than 155 tickets in that block. It was the same situation 
for Tottenham.   
 
The block wasn't sold out, but we make tickets available based on operational needs - 
some seats are reserved in advance for club use - e.g., player complimentary tickets, which 
may skew the allocation.   

 
3. Premium Membership: Supposed to be 24-hour early access to all home and away 

matchday tickets and the season ticket waiting list. Tickets were put online on a Friday, 
which is 72 hours before they go on sale to Season Ticket holders. Tickets for Membership 
should really go on sale on a Sunday at 10am?   
 
We have been on sale in the same format for around 2 years; a maximum number is made 
available for the premium allocation. We would not look to go on sale on Sunday, as this 
would be unsupported due to the Ticket Office being closed.   

 



 

 

 

 
4. Home tickets for Cardiff: Just the lower tiers open in Jimmy Mac and North. If it rains, all 

fans will get wet. In the future, can just one of the uppers be open and one of the lowers?   
 
This is reviewed for all cup ties; covered seating is available in both JML/North and Bob 
Lord Stands. Seating fans only in the upper sections would be impractical and less 
engaging for the players/atmosphere.   

 
5. Cricket Club concerns (Belvedere): Blocking off the walkway has made it very hard work 

for their members to go in before/after the game. How will BFC work with the cricket club 
going forward?   
 
Burnley FC values the ongoing relationship with all of its neighbours, including the cricket 
club. Ongoing work to ensure that fans and the cricket club benefit from that relationship 
continues.   

 
6. The new team arrival area: Were there many people inside the stand to welcome the 

players?   
 
As we roll out each new stage of the player arrival improvements, more opportunities for 
fans to engage with the players will be available. At this point, fans can engage with the 
team bus and the players from entry to the NE car park, disembarking in the NE corner of 
the car park and through the Claret Carpet experience via the NE entrance to the stadium. 
Further opportunities will be possible as the improvement works to the stadium are 
completed.   

 
7. Brunshaw Road turnstiles (widened): We are not built like borrowers anymore. Will this be 

addressed and dealt with going forward?   
 
There are no plans to widen turnstile entrances as they are compliant with current 
regulations.   
 

8. Disabled lift access: It always arrives on level 1 last? The lift will go up to Level 3 first and 
skip Levels 1 and 2, until it heads back down, so the lifts are always full. Can it be one lift 
per floor for priority or can we look at this issue so the lift doesn’t go to the top first every 
time?   
 
The accessible lifts were designed to always ascend to the highest level of call and 
descend through the lower floors to collect further passengers. This is in accordance with 
the manufacturer's recommendations. There are only three floors that these lifts access, 
and three lifts per block.   
 

9. Under 21s: Can we make it so that season ticket cards can access the games, and they 
don’t need to get an extra ticket? Also, the advertisement for this game was very poor. 
Why didn’t we announce it at the Sunderland game at half-time - or put it on the club’s 
socials that week leading up to the game?   
 
No, unfortunately not. This is for operational needs to understand how many people are 
attending the fixture.  

 
 



 

 

 

10. Thermos Flask: A few comments were made saying they were not allowed to bring these 
in. Is this a new ban on them? Can the club comment on this going forward?   
 
We absolutely do permit flasks and have no reason to stop this going forward. However, 
the contents of the flask must be available to be checked to ensure that no alcoholic or 
dangerous products are contained therein. Apologies if any inconvenience was caused.   

 
11. Cup games. The turnout for the cup game against Derby was really poor. Can the club look 

into incentives such as ‘A Quid A Kid’ or kids go free? Especially when it was still school 
holidays.   
 
Under-12 tickets were priced at £5 for this game. Prices are reviewed for each cup tie 
based on the opposition, competition, and stage of competition. Incentives for various age 
groups have been and will continue to be announced for cup games moving forwards.   
 

12. Still failing at the basics – The PA system is too loud in some stands but can barely be 
heard in the front row of the Bob Lord. Let’s not forget the mid-game light show! 
Hopefully, we are testing these going forward in all areas of the ground.   
 
At the end of last season, our PA system reached the end of its operational life. This 
summer, we have undertaken an acoustic survey to ensure that the replacement system 
will deliver clear and balanced PA announcements and sound to the stadium equally. In 
the meantime, we have installed a temporary solution, which has greatly enhanced the 
match-day experience. Once we have received all quotes back from our tender process, 
we will decide which provider to go with. It is anticipated that the new sound system will 
be installed in early 2026.   

The temporary ‘mid-game light show’ was unexpected! The system was and will continue 
to be tested in the days leading up to each game. We identified the issue with the system, 
which has been rectified moving forward.   

13. Home kit reveal - why do we reveal it midweek? Can we make a bigger deal about it and do 
it on a Saturday or Sunday? Create an event in the fan zone, maybe even a pop-up shop in 
there just for the kit reveal. I think the club is missing a big trick, it’s school holidays - make 
it a big community event for the home kit reveal.  
 
We have tried and tested different launch methods (including fanzone/pop up events) 
and continue to develop and create unique launches each year. Historic feedback from 
fans is to have the Home Kit ahead of School Holidays so families can purchase and wear 
for the holidays, which we achieved this year. We see better engagement to our social 
posts and therefore kit launches on a weekday rather than a (non-matchday) weekend; 
therefore, sales and online engagement are better. That being said, we will continue to 
evolve our launches and try new initiatives and timings each year.   
 

14. Digital Tickets. Unlike the Bob Lord Stand, the Jimmy McIlroy Stand, and the North Stand, 
season ticket holders in the Cricket Field Stand have not been issued with physical season 
ticket cards and instead are all digital by default. Inevitably, there will be people struggling 
with access to the Cricket Field Stand.   

 
 

 



 

 

 

Support has been made available at the turnstile, via the website, and physical tickets are 
available if absolutely required. It is worth mentioning that the Premier League requires all 
PL clubs in the 26/27 season to have a minimum of 70% digital tickets for all games. We 
are trying to get ahead of this rather than making a sudden shift.   

 
15. Ticket Exchange Barnfield Construction Stand. Unlike the Bob Lord Stand, the Jimmy 

McIlroy Stand, and the North Stand, those holding season tickets in the Cricket Field Stand 
are not able to use the Ticket Exchange functionality to exchange tickets when the holder 
is unable to attend a match at Turf Moor. Season ticket holders in the Cricket Field Stand 
are being denied the ability to exchange their tickets, which is at odds with the rest of the 
stadium, and are therefore missing out on a financial benefit.   
 
This is an operational directive given that the fans in this stand have access to the 
segregation line & thereby, visiting fans. Historically, it has caused the club and innocent 
fans in that stand great difficulty when unaccounted fans have had access, especially in 
the derby games. For the safety of all concerned, we will only allow season ticket holders 
assigned to that stand access, and no provision for exchanging tickets will be made 
available.  
 
Any season ticket holder who holds a ticket in the Barnfield Construction Stand who 
would prefer to move to another stand that has access to the ticket exchange can contact 
the Ticket Office, and this can be arranged where tickets exist.   
 

16. U16 Season Tickets. Unlike the Bob Lord Stand, the Jimmy McIlroy Stand, and the North 
Stand, it appears as though U16 season tickets are no longer available to purchase in the 
Cricket Field Stand. In order to encourage families and, of course, future generations of 
Burnley fans, it is essential that children are able to attend matches in all parts of the 
stadium, and we urge Burnley Football Club to ensure that U16s have access to season 
tickets in the Cricket Field Stand.   
 
There is nothing new in this. Family tickets have been and are available in Jimmy McIlroy 
Lower, where most appropriate. Fans aged 14 and above may enter the stadium without 
an adult. There are three suitable stands available for them to watch the game, form 
friendships, and support their team. The Barnfield Construction Stand is less suited to 
that. 
 

17. I was wondering if I could please ask for confirmation as to whether those in the Cricket 
field stand would also be receiving physical season tickets. It was my understanding from 
the previous meeting that we wouldn’t, and it would be digital only; however, on the email 
we received with the digital ticket, it says "In addition to your physical season ticket".   
 
Physical season tickets will only be provided in the Barnfield Construction Stand upon 
request. The default position for this season is digital tickets.   
 

18. I’m sure it’s already been brought to your attention, but leaving the match last night was 
ridiculous. We stayed back to clap the team for about 1015 minutes. First of all, getting 
down the stairs from the Longside was dangerous as there were no lights at the bottom. 
Once out of the stadium, the crowd was almost at a standstill. It’s ridiculous that all those 
people have to exit one stand at the same time. This needs to change. There were people 
in wheelchairs, with people bumping into the back of them because of the number of 
people.  



 

 

 

Plus, whose idea was it to part those coaches there as we came out, making it even less 
room for people? Please let us know what will be happening with this because it’s not 
acceptable in 2025.   
 
We have SAG (Safety Advisory Group) approval, and the SGSA (Sports Ground Safety 
Authority) will be attending the Liverpool game to also review the changes that have been 
made to the stadium access and egress. We have listened to and are constantly listening to 
fans' views on this matter. We are also committed to dramatically improving the fan journey 
and experience at Turf Moor. We believe in what we are doing and believe that as all 
improvements are rolled out, the fan journey will be better understood.  
 
Since attending the Liverpool game, the club has released the following statement: 
 
“Dear supporter, 
 
We appreciate your feedback regarding the recently introduced egress changes from the 
North and East stands through the Northeast car park entrance at Turf Moor. 
 
The Club has worked closely with the Sports Grounds Safety Authority (SGSA), Lancashire 
County Council, the Safety Advisory Group, and Club Dedicated Football Officer PC Ross 
Bosdorff to ensure the route is safe for supporters. 
 
All of the above parties are comfortable with the current arrangements, agree that safety is 
not being compromised, and that we are complying with our Ground Safety Certificate as 
well as Licence. 
 
Following feedback from some supporters, a representative from the SGSA attended the 
Liverpool fixture on Sunday to observe the egress. He concluded that he did not see any 
safety issues, and the matter has been discussed internally with the technical team within 
the SGSA, who are comfortable with the changes. 
 
We thank you for your ongoing support. 
 
Kind regards,  

                
               Burnley Football Club” 
 

19. What considerations were made over accessibility when deciding on the walkway behind 
the Cricket Club? There is some concern over less mobile supporters who might be put off 
by the long walk around Harry Potts Way to reach Belvedere Road. A general discussion on 
the Cricket Field Stand updates and their implications for the Cricket Club/Belvedere 
Road walkway would be welcomed.   
 
Changes to access around the stadium for home and visiting fans are evolving. As part of 
our new team arrivals, where both home and away teams arrive at the north-east corner, 
the changing of the tunnel from the north-west corner to the south-west corner, which in 
turn required us to swap the home and away ends in the Barnfield Construction Stand, 
has required a fresh approach to arriving at the stadium.   
 
We are not seeking to inconvenience fans, but adjustments to long-standing travel 
arrangements may need to be made to allow us to improve the in-bowl and team arrival 
experiences. After all, we are all trying to move ‘Forever Forward’.   



 

 

 

 
20. What is the latest with the Ask the Chairman initiative from April?   

 
Following our partnership with ‘X’ and the imminent release of ‘Keeping the Faith’ on X -
originals tomorrow (Thursday 11th September), the Chairman has proposed a ‘Fan Forum’ in 
October to address fans’ questions.   
 

21. What lessons have been taken from misjudging the ticket allocation for Tottenham 
Hotspur? It seems that demand often outstrips supply for away fixtures in the Premier 
League. Could more tickets not have gone on sale for the Spurs after the demand was 
noted?   
 
We don't feel this was misjudged; allocations are based on previous sales data and other 
factors. 1,400 was the maximum number of tickets taken by Burnley fans in the three 
previous visits to Spurs.   
 
Unfortunately, it was not possible to increase the allocation once on sale - enquiries were 
made. Please remember that, financially, we have to pay back the host club for any tickets 
with increased allocations that are not purchased by fans. This places a potentially large 
financial burden on the club when the data clearly suggested 1,400 was the maximum 
we’d sell.   
 
We have listened to your voices and requested the higher allocations for Aston Villa (3,000 
rather than 1,575) and Wolves (3,110 rather than 1,800). Visiting these clubs in previous 
seasons, we have not gotten close to these higher allocations. So, over to you!  

 
22. Has the Club had any communication with Martyn Henderson and the interim 

Independent Football Regulator since the Football Governance Bill was passed?    
 
Senior members of staff will be attending a conference next month (October 2025) 
organised by the Independent Football Regulator to examine their aims and objectives.   
 

23. What is the maximum portion of the allocation that can be sold to premium members this 
season? I seem to remember it was 5% last season, but I can’t find any specifics on the 
ticketing website this time around. 
 
Yes, that is correct, 5%. Premium access was altered from 2 tickets to 1 per member  
 

24. What benefits can we expect to see from the acquisition of Espanyol, and how does this 
fit the long-term strategy of Burnley Football Club?   

Our Chairman, Alan Pace, is prepared to take questions on this topic (and all others) at the 
Fan Forum to be held on Tuesday, October 21st, 2025. For further information and to enter 
the ballot to attend this event, please click here or go to the club website.   

25. Particularly in relation to fan experience, what are your hopes for the Innovation Hub?   
 
Fan experience is a core focus area for our innovation hub, and we think about it in two 
complementary ways:  

• External fan experience: solutions that directly engage supporters - such as fan 
apps, loyalty platforms, stadium technology, or anything that creates meaningful, 
interactive touchpoints.  

https://www.burnleyfootballclub.com/content/fan-forum-with-chairman-returns


 

 

 

• Internal fan experience: tools that may not be visible to supporters but ultimately 
shape their journey - such as media editing software, data aggregation platforms, or 
workflow enhancements that allow the club to deliver content and services more 
effectively.  
 

We aim to identify products across these categories and pilot them within our 
environment - helping companies validate and refine their solutions, while simultaneously 
introducing new ways to strengthen the connection between our club and its fans.  
 

26. How will the proposed takeover of Espanyol affect Burnley Football Club, if at all?   
 
The intention is to run these clubs completely independently from each other. Where 
there are opportunities to collaborate between the clubs, we will look to explore that. The 
movement of Luca Koleosho was deemed to be one of those opportunities.  
 
Our Chairman, Alan Pace, is prepared to take questions on this topic (and all others) at the 
Fan Forum to be held on Tuesday, October 21st, 2025. For further information and to enter 
the ballot to attend this event, please see the club website.   
 

27. Will home fans still be able to exit Turf Moor via Ormerod Yard? I can’t see anything to 
clarify this anywhere.   
 
Home fans will not be able to exit Turf Moor via Ormerod Yard. All ingress and egress will 
be via the north-east car park unless instructed otherwise on the night.   

 
28. Can there be a possibility of a print-at-home option on match tickets for both home & 

away games? I’m dealing with a lot of older people who don’t own smartphones and don’t 
want to travel a long distance to say Spurs without a match ticket.   
 
For us visiting away clubs, this is entirely at their discretion. So far this season, this has not 
been an option available to us from any club we have visited. When printing at home, it is 
not considered a digital ticket, as this is more open to abuse by touts. We must remember 
that during the 26/27 season, the Premier League will require all PL clubs to operate a 
minimum of 70% digital tickets across all games. Fans without access to smartphones can 
have their digital tickets sent to someone they are traveling with.   
 

29.  I see Burnley FC as a club with a long history. Because of this, I feel the club is going in the 
wrong direction with the introduction last season of that awful club badge. They should be 
proud of the club and its history, so I feel they should go back to the badge that represents 
the club and the town.   
The crest badge with the rampant Lions on each side and a bit of colour instead of that 
drab monotone one they have adopted.    
 
I’ve spoken to many Claret fans, and all I’ve spoken to do not like or feel proud to be 
wearing this new badge. I hope you can put my thoughts and others on the board.  Maybe 
they will have second thoughts.  
This, after all, is not a trivial matter.  
 
The evolution of the club crest, over the rich history of this club, has changed dramatically 
over the years. Our individual association with a ‘favourite’ crest is simply that, individual. 
The only change made to the crest in recent years is to make the switch to a monochrome 
version. None of the historical references has been altered or changed.   



 

 

 

 
As a club, we live by the motto, ‘Forever Forward’. We are mindful of never forgetting our 
past, but this is a new era in the Club’s history, and the crest reflects that mindset.   
 
Our adherence to Premier League (and EFL) rules means that we treat the crest of the 
club as a ‘Historic Asset’. As such, no material changes can be made to the crest without 
consultation with the fanbase. So, beyond the monochrome change of colour, you can 
rest assured that any material changes would only be possible with such a consultation.   

 
30. I wonder if you can advise how we can make further progress with reducing the 

misogynistic chanting I sadly regularly experience at Turf Moor? - So, in case it's useful to 
know, the particular chant I am referring to is along the lines of: “Oh Burnley, it's wonderful, 
full of …, …., and claret, oh Burnley is wonderful. “My approach so far has been to not sing 
this chant, to start other chants to drown this out, and to request those around me not to 
use that chant. I would be very keen to engage further in ways I can help Turf Moor 
become an even better place to visit.  
 
As a club, we are constantly mindful of inappropriate chanting. In the case of ‘Tragedy 
Chanting’, we have taken decisive and immediate action against those involved, working 
with clubs like Liverpool to eradicate this highly offensive behaviour. With clubs like 
Tottenham Hotspur, we have worked to eradicate antisemitism, and Brighton Hove Albion, 
to eradicate homophobic chanting. We are constantly working to remove entirely all forms 
of abuse, including misogyny, by placing a dedicated ‘Claret safeguarding stewarding 
Team’ into every stand in the club. Anyone who witnesses or is a victim of misogyny can 
report these specific crimes to these stewards who are identifiable by their pink coloured 
high visibility tops.   

 
13.  Meeting adjourned till Tuesday 4th November 2025 

 
 
 
 
 
 


