
 

 

Fan Advisory Board Meeting (FAB) 
Thursday 30th November 2023, Chairman’s Lounge 

 
Club Representatives Attendees 

Chairman Alan Pace 
President of Business Operations Stu Hunt 

Chief Operating Officer Matt Williams 
Director of Fan Experience / Chair of Fan Advisory Board Russell Ball 

Fan Experience Manager Jack Ormesher 
Director of Operations Doug Metcalfe 

Director of Media & Marketing Rob Porteous 
Head of Football Media Simon Crabtree 

Head of Marketing Georgia McGrath 
Fan Experience / EDI Intern Theodore Jackson 

Fan Advisory Board (FAB) Representative Attendees 
Andrew Taylor 

Charlotte Rigby 
Paul Kidd 

Evelyn Clough 
Afrasiab Anwar 

Julian Booth 
Justine Bedford 
Emily Parkinson 
Harry Davenport 

Lee Robinson 
Natalie Newbitt 

Thomas Hargreaves 
Liam Williams 

Fan Advisory Board (FAB) Representative Online Attendees 
Joshua Thompson 

George Poole 
Fan Advisory Board (FAB) Representative Apologies 

Adnan Ahmed, Daniel Moorhouse, Eve Gurman, Charlie Binns, Francesca Chorley, Natalie Bromley, Joe Skinner 
No. Agenda Item 

1.  Welcome 
2.  Review of Last Meetings Minutes 
3.  Branding Developments 
4.  Women’s Social Media Update 
5.  Safe Standing Progress 
6.  Return of Stadium Tours / Match Day Atmosphere 
7.  Team News & Football Update. 
8.  Q&A 
9.  AOB 
10.  Final Comments 
11.  Meeting Adjourned to Wednesday 10th January *Subject to change. 

Meeting Summary 
 
A brief welcome and thank you to the members for being here tonight slightly sooner in November as opposed 
to the next planned meeting date in January. The Chairman wanted to call an additional meeting to discuss 
the following agenda.  
 
Acknowledgement to those who sent their apologies for the FAB Meeting, along with introducing all of the 
members of staff that are present.  
 
The minutes from the last meeting were signed off with no amendments required.  
 
 
 
 



 

 

 
Branding Developments 
 
Media and Marketing provided an update on where the Club is regarding the evolvement of the branding of 
Burnley FC.  The new names and numbers branding was approved by the EFL, the FA and planning to bring it 
forward to the wider fan base in January.  
 
The branding is progressive and revolving around the Forever Forward movement. The strategic visual displays 
of players, the Club, & the overall ethos can play a massive role in shifting the perception of the Club along our 
forward direction. 
 
Women’s Social Media 
 
An update on the current social media presence of the Club for the Women’s Team and Men’s Team. In March 
we decided to merge the women’s page together with the men’s social media page. The women’s team have 
suffered abuse on social media due to being merged with the men’s page. Women’s players wanted to bring 
their voices back and have the appropriate platform to be seen. Separating would allow the women’s team to 
collaborate on the platforms. Majority of the abuse is from non-Burnley supporters and is a carry-over of the 
negative energy from the Men’s First Team abuse. 
 
This update was concluded by mentioning the intention to bring forth a closer connection to the players and 
their personalities though the updates WhatsApp have created. These upgrades from WhatsApp would 
provide the Club with a great opportunity to initiate a greater connection to the fanbase. 
 
Safe Standing 
 
The Operations Team provided a presentation regarding safe standing being implemented by the end of the 
season. The plan is to hold safe standing locations within the two set locations amongst the away and home 
sections in the Barnfield End of the stadium. With an aim to place an order for safe standing equipment in 
February and installation by April of next year. The thought is to take advantage of the International Break in 
March to make considerable progress on the safe standing implementation.  
 
FAB Members placed questions in relation to safe standing, such as; 

• How would you deal with ticket allocation for safe standing? 
• Will there be an effect on ticket pricing in the safe standing areas? 
• Has that danger been pointed out to the people that are standing in seated areas of the stadium? 

 
There would be an opportunity for supporters to move to another area of the stadium regarding the ticket 
allocation. The Operations Team advised they don’t believe there will be effect of ticketing pricing in safe 
standing areas, it’s essentially just about meeting the requests from our supporters. A follow up with our 
Ticket Office regarding this matter in due course. 
 
Failure to sit in areas that are meant for sitting could result in an entire stand being shut down due to 
breaches in our safety certificate. There have been numerous letters, emails and face to face meetings that 
have taken place informing those supporters that Burnley FC is only relaying orders put forth by the PL and 
law enforcement. 
 
The Chairman added to this update to inform the FAB, there is no attempt to dictate to fans only one stand 
for safe standing at Turf. This will be an evolutionary process as the club feels it safe to expand – if we feel it is 
safe to expand.  
 
Return of Stadium Tours / Match Day Atmosphere 
 
The Fan Experience Team informed the members of the FAB of the Club’s plans to bring back stadium tours. 
The introduction was focused on what the tour would offer, pricing and the overall intention on bringing more 
of what the club have to offer to the public. The dates and vouchers for stadium tours will go out on sale on 
the 1st of December. 
 
Members of the FAB were invited to be involved in a trial stadium tour to provide feedback on the experience. 
 
 
 



 

 

 
The FAB received an update on matchday atmosphere at Turf Moor, following occasions during fixtures at 
Turf Moor where the environment and atmosphere has been quiet during periods of the games. Drums, flags, 
and the pursuit of a club anthem were all direct priorities for improving the atmosphere at Turf Moor during 
matchdays. Members of the FAB understood that these moments were direct examples as to why the Club 
wanted to implement a drum or such motivational tool to help get behind the team on the pitch.  
 
There was further insight to the roll out of the proposed trial playlist for pre-game walkouts in hopes of 
creating a welcoming and energised environment for our players in lead up to kick-off.   
 
The Club informed the FAB that that everything the Club is doing is to make a better environment and a great 
supportive, fortress for our players. There was no desire to dictate what the fans should be doing or feeling 
but rather an encouragement to really bet behind the team.  
 
The FAB were given the opportunity to provide feedback on various questions to increase the atmosphere 
such as; 
 

• What can be done to improve the atmosphere? 
• What are the thoughts regarding an anthem? 
• What were the thoughts of the of the new ‘Come on Burnley’ LEDs? 

 
The feedback received was, there is no harm in trying a test run with a drum or flags. Often, we can’t say 
whether something will work or won’t work until we try it out - There could be great potential from it. It will be 
received better if its fan led and if the fanbase feel they played a significant role in the implementation.  
 
FAB Members highlighted they would like a chance to get a closer connection to the players and their 
personalities. The Fan Experience Team concluded that the outpouring of support for Lyle Foster is a direct 
reflection of the amazing support the fanbase provides and we were so happy to see that. This demonstrated 
the important connection between the fan base and the players.  
 
Team News & playing side update. 
 
The Chief Operating Officer provided a brief update on the Football side to the FAB.  
 
The mood at the training ground is upbeat despite the current circumstances. Things are progressing forward 
with positivity, belief, and a forward motion with great hope in the potential of the rest of this season. The 
DNA we have in place is something passed down from Vincent to create a culture that falls in line with fortress 
mentality. 
 
The Women’s team are doing extremely well, with the main team challenging us being Newcastle. Upon such 
conversations, there are possibilities for looking towards potential new location for training and fixtures for 
next season. There are also plans to host some fixtures at Turf Moor towards the back end of the season 
subject to various restrictions. 
 
U21’s are in a good place and have several players on loan and making real good progress with the new 
manager. The goal is to get more players on loan to improve the quality across the board while also upholding 
the standards. The Academy is in a really good place and has a high level of coaching being delivered by Ex 
EPL football players. 
 
A further insight to some hot topics in the Premier League regarding the review of dressing room facilities, 
ground regulations. Ongoing statistics and insights surrounding VAR, PL requirements and the potential 
penalties that can come from our PL allocated Match Manager was also discussed, if we were for any reason 
non-compliant with matchday regulations. 
 
The transfer window opens on the 1st of January and shuts 1st of February.  
 
The FAB raised a question into the situation with Lyle Foster and were informed he’s making great progress 
although it’s not clear on when he’ll be making his return. 
 
 
 
 



 

 

 
AOB 
 
FAB raised will there still be the activations in place for the Burnley FC in the Community foodbank for the 
Everton fixture. Media & Marketing Team advised there will be activations in effect for a toy drive for this 
fixture. Chief Operating Officer added, there are considerable efforts in place by the players and staff to be a 
presence in the community. Recently we’ve got players going to the foodbank to support the cause.   
 
The FAB enquired about an update on when the meeting minutes will be on the website and update on Fan 
Engagement Plan. The FEP was submitted to the PL and widely applauded for our efforts. Two other PL 
teams have reached out for guidance and support with their Fan Engagement Plan based on ours. In relation 
to the meeting minutes being published, the club are currently seeking best practice liaising with the Premier 
League while finding the balance between what is discussed in the meeting and what can be disseminated to 
the wider fan base. A reminder was given that the FAB is an advisory board for the club and not a fans forum.  
 
Issue raised by FAB behind James Hargreaves when leaving post-match, appears to have gotten bigger 
presenting challenges on egress. FAB were informed yes, the broadcaster compound at the back of North 
East Car Park has got bigger. The PL puts regulations on specific guidelines for the teams’ grounds regarding 
broadcast requirements while remaining compliant and safe within the width of Ormerod Yard walkway up to 
Belvedere Road. 
 
Question proposed on why the PA announcer isn’t in the middle of pitch for pre-game and halftime, Media 
and Marketing team advised they can work towards improving that and bring the PA announcer to the 
forefront although there are challenges with sound connection in certain parts of the stadium. 
 
A question on why we don’t announce the away goals, Media and Marketing team again advised we currently 
utilise LEDs for the relay of a lot of this information but don’t have an issue working to improve it. It was 
agreed that this would indeed change. 
 
An enquiry raised by the FAB to see will there be an Ashley Barnes Part 2., an update shared by the Head of 
Football Media that since he’s no longer with the Club, it’s not likely. 
 
FAB question, why are there so many adverts on big screen. The President of Business Operations advised 
these are contractual obligations, but they could certainly be choreographed better - there is room for 
improvement. 
 
Final Comments 
Meeting concluded with thanks to members and staff for their attendance. 
 
Meeting Adjourned to Wednesday 10th January 2024, which may also be subject to change. 
 

 


