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The Instacart Health  
Policy Agenda

Everyone should have access to healthy, nutritious food—every 
person, every family, every community. Unfortunately, that’s not 
the case today. 33.8 million people live in households that are food 
insecure, including 5 million children,1 and poor nutrition is now a 
leading cause of illness in the United States.2 That’s part of the 
reason 85% of health care spending across the country is on diet-
related chronic diseases.3 And these challenges have a far more 
severe impact on some groups, including Black and Hispanic 
households, urban and rural communities, and families living below 
the poverty line.4 5   
  
Instacart’s mission is to create a world where everyone has access to 
the food they love and more time to enjoy it together. By pioneering 
online grocery with our retail partners, we’ve not only become a 
staple in millions of households, we are also playing a major role in the 
health of families and communities across North America. We’ve seen 
first hand that online grocery access can help people adopt healthier 
eating habits, save time, manage their budgets, and reduce 
transportation and mobility barriers to nutrition. 
 
Through Instacart Health, we’re building upon our longstanding 
work to end hunger, expand access to healthy food, and improve 
nutrition and health outcomes by launching new products and 
partnerships across the Instacart platform and expanding our 
policy advocacy and research to address these challenges.  

This Instacart Health Policy Agenda outlines our top three 
advocacy priorities and some of the many ways we’ll work with 
policymakers, researchers, nonprofit leaders, private sector 
partners, and other stakeholders to drive lasting change on these 
important issues. Together, we can ensure everyone has access to 
the nutritious food they need to lead healthy lives.

Expanding Access to Nutritious Food for All
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Instacart Health: Three Areas of Focus 
Instacart is the leading grocery technology company in North America, 
and we know that online grocery plays a vital role in helping expand food 
access and address nutrition insecurity. As a company at the center of 
millions of people’s relationship with what they eat, we have an 
opportunity to deliver the ingredients for better health.  

That’s what Instacart Health is all about, and we’re focusing our work on 
three key pillars that connect food, nutrition, and health: 

      Nutrition Security 
More than one in 10 Americans do not have reliable access to nutritious 
foods.6 This is often described as a lack of “food security,” but the 
biggest issue is often “nutrition security”—making sure people have 
access to not just any food, but affordable access to the food they need 
to live healthy lives. We’re committed to leveraging our products, 
partnerships, and policy advocacy to expand equitable access to healthy 
food in every community.  

      Healthy Made Easy 
More people are looking for sustainable, personalized nutrition designed 
just for them. We’re building tools, content, and expert-backed 
resources to guide and simplify grocery shopping and help people more 
easily fulfill their personal health needs. With this work, we’re 
empowering people to make more informed decisions for themselves 
and their families and helping them find healthy inspiration that meets 
their needs, tastes, and budgets. 

      Food as Medicine  
We’re giving health care providers and their patients new tools to promote 
health, because we know food can play a major role in preventative care 
by helping to keep people healthier and reduce health care costs. Food 
prescription and nutrition incentive programs, for example, are becoming 
an increasingly important part of managing health—especially for 
patients with low incomes, who often struggle to afford specialized diets 
and fresh food. We’re building new technology that helps organizations 
scale food prescription and nutrition incentive programs, reach more 
people, and make it easier for patients to get the nutrition they need. 

Learn more at instacart.com/health
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Our Policy Priorities 
Driven by our mission and guided by Instacart Health’s three areas of 
focus, we are committed to advancing the following policy priorities 
through Instacart’s products, partnerships, research, and advocacy:

Nutrition Security 

Priority #1 
Modernize food assistance programs  
to increase equitable access to nutritious food 

Nutrition Security 

Priority #2 
Increase the availability of affordable, nutritious 
food in underserved urban and rural areas 

Healthy Made Easy & Food as Medicine 

Priority #3 
Provide equitable access to health-tailored  
groceries and food prescription programs
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Nutrition Security 

Priority #1: Modernize food assistance 
programs to increase equitable access to 
nutritious food

Government food assistance programs help more than 48 million people 
across the United States put nutritious food on the table and live healthier 
lives. These programs also have a cascading economic impact by freeing 
up financial resources for families with lower incomes that can be used for 
rent, utilities, and other necessities.7 

The Supplemental Nutrition Assistance Program (SNAP)—a 
federal program that provides food-purchasing assistance 
administered by designated state agencies—is particularly 
important for the nation's most vulnerable populations. More than 
two-thirds of the 42 million people who receive SNAP benefits 
are children, seniors, or persons living with disabilities. 

In addition, the Special Supplemental Nutrition Program for 
Women, Infants, and Children (WIC) serves over 6.7 million 
women and 1.6 million infants8—more than 40% of the nation's infant 
population. For every $1 invested in WIC, approximately $2.48 is saved in 
medical, educational, and worker productivity costs due to WIC’s 
reduction in preterm births and improved health and development, 
according to a UCLA study.9 

A third supplemental income program is the Temporary Assistance for 
Needy Families (TANF) grant program. This flexible, short-term cash 
assistance program helps families in need access daily essentials such as 
diapers, toiletries, and other home goods. TANF assistance is intended to 
help low-income families with children achieve economic independence.

Challenges and Opportunities  
As impactful as these programs are, they need to be modernized to 
provide efficient, cost-effective support to all eligible participants. Since 
2011, for example, WIC participation among eligible families has 
declined. Only 50% of eligible women and children currently receive WIC 
benefits. The last significant update to WIC in 2010 (transitioning from 
paper vouchers to electronic payments) increased program 
participation by 7.78%.

42 million
people receive SNAP benefits 
with two-thirds of them 
children, seniors, or persons 
living with disabilities. 

https://www.fns.usda.gov/wic/eligibility-and-coverage-rates-2018
https://www.fns.usda.gov/wic/eligibility-and-coverage-rates-2018
https://www.sciencedirect.com/science/article/abs/pii/S0091743519301355?via%3Dihub
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Some populations served by these programs have trouble using 
them due to geographic, transportation, or physical mobility 
challenges. Allowing participants to access programs like SNAP and 
WIC online and leverage their benefits for delivery would promote 
equity in food access by allowing more eligible individuals and 
families to access the support these programs offer.

Recent research has shown that online ordering can have a myriad of 
benefits for government food assistance program participants. In a 2021 
study in Oklahoma,10 WIC customers participating in an online ordering 
pilot reported convenience, time savings, and reduced health risks as a 
result of online ordering. Additionally, the pilot found significantly higher 
redemption rates for infant formula, fruits and vegetables, and other 
healthy items—evidence that online ordering helped customers maximize 
the nutrition benefits of monthly WIC food packages. A study of a virtual 
supermarket delivery program in Baltimore City using SNAP payments 
showed similar results: Nearly half of the participants bought more fruits 
and vegetables and less snacks and desserts when using the Virtual 
Supermarket Program. 

Instacart’s Commitments  
Our work on these challenges to date and our goals and commitments 
moving forward include:  

• Expand EBT SNAP to all Instacart grocery partners by 2030 
Instacart pioneered the retailer onboarding process for EBT SNAP 
online ordering with the U.S. Department of Agriculture’s Food & 
Nutrition Service (FNS), helping SNAP beneficiaries access fresh 
food and pantry staples from local retailers. Instacart has enabled 
EBT SNAP online payment nationwide with more than 60 retailers 
and banners, spanning more than 8,000 stores across 49 states and 
Washington, D.C. 

As part of our ongoing work to provide affordable access to 
grocery delivery, Instacart will continue its efforts to expand EBT 
SNAP access by working with FNS and our retail partners to 
enable more stores to accept EBT SNAP as a payment method. 
Our goal is to expand EBT SNAP to Instacart retail grocery 
partners in all 50 states in 2023 and expand to all Instacart 
grocery partners by 2030.

33.8 million
people in the U.S. are food 
insecure, and a large majority 
can access delivery via 
Instacart.

https://healthyeatingresearch.org/2021/10/wic-online-ordering-in-the-covid-19-pandemic-opportunities-and-challenges/
https://healthyeatingresearch.org/2021/10/wic-online-ordering-in-the-covid-19-pandemic-opportunities-and-challenges/
https://link.springer.com/article/10.1186/s12889-017-4864-9
https://link.springer.com/article/10.1186/s12889-017-4864-9
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• Enhance the in-store shopping experience for EBT SNAP 
beneficiaries 
Instacart is partnering with retailers to introduce new 
technologies that improve the in-store experience for EBT 
SNAP beneficiaries. For example, our recently introduced 
Carrot Tags—which integrate with electronic, scannable 
shelf labels—help customers locate items within a store 
and can inform customers of whether products are SNAP 
eligible as they shop. In addition, Instacart’s Scan & Pay 
technology—which lets customers scan products as they shop 
and pay using their phone—instantly identifies SNAP-eligible 
items as they’re scanned, making it easier to explore the store and 
find approved products.

• Conduct further research on online grocery and food assistance 
programs 
Instacart will continue to study the impact, opportunities and 
barriers related to online grocery for food assistance program 
beneficiaries. In 2022, Instacart partnered with No Kid Hungry 
and the University of Kentucky to examine the impact of online 
grocery shopping for SNAP and non-SNAP households in rural 
and urban areas. The study found that both SNAP and non-SNAP 
participants who shop online purchase more fruits and 
vegetables compared to in-store shoppers without increasing 
their total spend.11  

• Bring TANF online in 2023 
In 2023, Instacart plans to enable retailers to accept EBT Cash, the 
electronic payment method for TANF benefits, through the 
Instacart platform. This will allow TANF beneficiaries to use their 
benefits to purchase household necessities and other daily 
essentials online as well as pay for delivery and fees, helping them 
save time, access additional retailers, and manage their budgets, 
among other benefits. Our goal: Enable TANF benefits to be used 
on the Instacart platform across all of our grocery partners by 2030.

• Streamline SNAP, WIC, and TANF enrollment 
Instacart will work with the U.S. Department of Agriculture (USDA), 
the U.S. Department of Health and Human Services (HHS), and 
state agencies that administer EBT SNAP programs to unlock new 
ways to help potential SNAP, WIC, and TANF beneficiaries learn 
how to register for these programs. 

2023
Our goal is to expand EBT 
SNAP to Instacart retail 
grocery partners in all 50 
states by 2023.



9

Specifically, Instacart will facilitate SNAP enrollment among hard-
to-reach, currently eligible populations, including older adults 
(50+), college students, and working people with lower incomes, 
who research has shown are among the most eligible 
nonparticipants in the SNAP program. For example, Instacart is 
already working with the Department of Transitional Assistance in 
Massachusetts to amplify and support the launch of its common 
application for MassHealth and SNAP, intended in part to “close 
the SNAP gap.”

• Expand Nutrition Access Through Food Stipend Programs  
Instacart will work with public and private organizations to increase 
nutrition access and incentivize healthy habits by supporting digital 
food stipend programs that give people funds to buy nutritious 
food. Digital stipends can be limited to certain food categories, 
giving people easier access to healthy foods that may otherwise be 
cost-prohibitive. Instacart will pilot Fresh Funds, a new product that 
enables organizations such as insurance companies, health 
systems, corporations, and nonprofits to create a scalable solution 
to unlock nutrition access for patients and consumers. 

Instacart’s Advocacy
To continue to advance this priority, we will work with policymakers and 
other stakeholders to support public policies that will:

• Expand online access to SNAP and TANF 
Eliminate the remaining barriers to bringing food 
assistance programs like SNAP and TANF fully online, 
which would increase equitable access to nutritious food 
and daily essentials to more eligible households. This can 
be accomplished by updating and modernizing existing 
regulations, securing adequate funding for these 
programs, ensuring that USDA’s Food and Nutrition 
Service is sufficiently resourced to meet demand, and 
enabling online marketplaces to bring SNAP-approved 
retailers online. 

2030
Our goal: Enable TANF and 
EBT SNAP benefits to be 
used on the Instacart 
platform across all of our 
retail partners by 2030.
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• Extend WIC eligibility 
Modernize and strengthen WIC to make it more accessible, including 
by (1) extending program eligibility for children from five years to six 
years; (2) extending postpartum eligibility from six months for non-
breastfeeding mothers and one year for breastfeeding mothers to 
two years for all mothers; and (3) extending the certification period 
for infants from one year to two years. 

• Bring WIC online 
Remove barriers to bringing WIC online. We will work through 
regulatory rulemaking processes and direct advocacy with 
government stakeholders to provide our unique learnings and 
insights about the complexity of bringing WIC online. We are 
focused on addressing challenges related to accepting WIC online 
payments, handling individual and state-level item eligibility 
requirements, and scaling the program online. 

• Reduce or eliminate sales tax on groceries 
Reduce or eliminate state sales taxes on groceries, 
diapers, and menstrual products to help bring down the 
cost of food and supplies that families need most. Today, 
10 states impose sales tax on grocery purchases. Another 
12 states do not provide any tax exemptions on diaper and 
menstrual products, while 19 states only provide a partial 
tax break.

These taxes disproportionately impact low-income and 
underserved communities, and Instacart supports reducing or 
eliminating these remaining taxes through legislation or regulatory 
action. Reducing or eliminating these taxes will increase the power 
of low-income and underserved communities to purchase 
household staples and nutritious food. 

10 states
currently impose sales tax on 
grocery purchases.
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Nutrition Security 

Priority #2: Increase the availability of 
affordable, nutritious food in underserved 
urban and rural areas

In both rural and urban areas individuals and families with low incomes 
often face the greatest challenges maintaining a healthy diet due to 
insufficient financial resources and insufficient access to affordable 
grocery options in their communities. 

While more people live in urban food deserts than in rural food 
deserts, a much larger percentage of the individuals living in rural 
areas are food insecure, according to USDA data.12 In 2016, 15% of 
households in rural areas experienced food insecurity compared 
to 11.8% of households in urban areas,13 according to the Food 
Research and Action Center. Moreover, about 5 million people in 
rural areas14 have to travel 10 miles or more to buy groceries, and 
people of color who live in rural areas are more than twice as 
likely to experience hunger compared to white individuals living 
in rural areas.15 

In addition, rates of food insecurity among Black and Hispanic households 
are at least twice that of non-Hispanic white households16 — and these 
gaps have remained as food insecurity spiked across the board during the 
COVID-19 pandemic: While national food insecurity rates doubled during 
the pandemic (impacting 23% of households overall), according to 
researchers from Northwestern University17, Black and Hispanic 
households have experienced significantly higher rates of food insecurity 
(36% and 32%, respectively) compared to white households (18%).  

Challenges and Opportunities  
The absence of grocery stores within a reasonable travel distance can 
restrict individual access to healthy food. Sometimes referred to as “food 
deserts,” these areas are defined by both economic and geographic 
barriers to fresh food. According to the USDA, 18.8 million people (6.1% of 
the U.S. population) live in low-income, low-access census tracts where 
(1) at least 33% of individuals are over a mile from the nearest grocery 
store in urban locations or over 10 miles from the nearest store in rural 
locations and (2) the majority of the tract is low income.18 Food deserts 
are caused by a complex combination of factors including income 

5 million
people in rural areas have to 
travel 10 miles or more to buy 
groceries.

https://www.ers.usda.gov/webdocs/publications/94849/err-270.pdf?v=7326.2
https://frac.org/wp-content/uploads/rural-hunger-in-america-get-the-facts.pdf
https://frac.org/wp-content/uploads/rural-hunger-in-america-get-the-facts.pdf
https://www.ers.usda.gov/webdocs/publications/93141/eib-209.pdf
https://www.ers.usda.gov/webdocs/publications/93141/eib-209.pdf
https://www.ers.usda.gov/data-products/food-access-research-atlas/documentation/
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inequality, historical racism, neighborhood disinvestment, and 
transportation challenges.19

Delivery is particularly important for those who face challenges getting to 
the grocery store due to a disability, scheduling constraints, or 
transportation barriers. A grocery delivery study by the University of 
Michigan20 interviewed 20 low-income individuals with various 
transportation barriers (for example: no car access or a disability), and all 
20 reported that grocery delivery made nutritious food more accessible 
and raised their awareness of the availability of healthy foods.

Instacart’s Commitments 
Our work on these challenges to date and our commitments moving 
forward include: 

• Expand grocery delivery to more rural communities 
Instacart will continue to introduce solutions that expand delivery 
availability to more communities. Today, our platform facilitates 
same-day, long-distance delivery, helping expand digital food 
access to a large majority of people who are food insecure across 
the United States. But we recognize that many still cannot access 
the benefits of online grocery. We will work with our retail partners 
to research and test alternative delivery models to enable 
additional delivery options for people living in low-access areas—
especially rural communities. 

• Provide 10 million servings of fruits and vegetables 
Instacart is teaming up with Partnership for a Healthier 
America to provide 10 million servings of fruits and 
vegetables by the end of 2025. As part of this 
commitment, we’re focused on making produce more 
accessible via Instacart’s platform as well as conducting 
joint research to better understand how and where we 
can advance food equity. Aiming to unlock healthy food 
access for participants with transportation and mobility 
barriers, PHA will leverage Instacart’s Fresh Funds 
technology and Instacart will donate Instacart+ 
memberships, waiving delivery fees for participants.

• Conduct further research on digital food access gaps 
Instacart will lead and partner on research to better understand 
the gaps and challenges related to digital food access and food-

10 million
Instacart is teaming up with 
Partnership for a Healthier 
America to provide 10 million 
servings of fruits and 
vegetables by the end of 2025.

https://dl.acm.org/doi/pdf/10.1145/3290605.3300879
https://dl.acm.org/doi/pdf/10.1145/3290605.3300879
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insecure populations, including research into racial 
disparities in food access. Recently, we participated in a 
Brookings Institution study to map the geography of 
digital food access in the U.S, revealing that 90% of 
people living in low-income, low-access areas have at 
least one digital food access option.21 

However, many neighborhoods that are in delivery zones 
have low broadband adoption rates due to systemic 
factors including lack of infrastructure and affordability, 
the study showed. Instacart will further study the impact 
of grocery delivery on food deserts, with an emphasis on 
rural communities. 

• Support food banks and local nonprofits 
Instacart will continue to invest in organizations that help 
get food to people who need it the most, including but not 
limited to those in food-insecure urban and rural 
communities. Instacart is committed to supporting food 
banks, including through our current multi-year partnership 
with Feeding America. From food drives, fundraisers, and disaster 
relief campaigns, to providing ecommerce technology, we support 
food banks year round to help get food to people who need it the 
most. To date, Instacart has donated more than 12 million meals to 
food banks and other local, food-focused nonprofits to help 
address food and nutrition insecurity in the communities we serve. 
Some examples of our work in 2022 include:  

- Working with DC Central Kitchen on a summer hunger 
campaign, raising $50,000 to support food-insecure 
individuals in the District of Columbia. 

- Powering online ordering and fulfillment for Loaves and 
Fishes food bank in Charlotte, North Carolina to expand 
access to more nutritious food choices. 

- Sponsoring and participating in Food Lifeline's Stamp Out 
Hunger event in Seattle and Project Bread's Annual Walk for 
Hunger in Massachusetts. 

• Serve our local communities 
The Instacart team will continue to serve the communities where 
we live and work. As part of our 2022 Juneteenth Day of Action, 
200 employees packed and distributed over 70,000 pounds of 

of people living in low-
income, low-access areas 
have at least one digital food 
access option.

90%

https://www.brookings.edu/essay/delivering-to-deserts-new-data-reveals-the-geography-of-digital-access-to-food-in-the-us/
https://www.brookings.edu/essay/delivering-to-deserts-new-data-reveals-the-geography-of-digital-access-to-food-in-the-us/
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food for 20,000 families. In addition, every time our 
corporate employees shop grocery batches for 
customers, all earnings and tips are currently donated to 
Feeding America, amounting to more than $120,000 in 
donations to date.

• Partner with advocacy leaders to educate policymakers 
Instacart will continue to partner with leading advocacy 
organizations to educate policymakers about the food 
access challenges facing communities across the country and 
help advance important policy solutions. We are proud to be 
members of the Alliance to End Hunger, and we worked with the 
group to advocate for the White House Conference on Hunger, 
Nutrition, and Health, signing letters of support, joining the 
Alliance’s corporate working group to support the conference, and 
hosting a joint listening session on food insecurity challenges 
leading up to the event. We will continue to work closely with 
organizations like the Alliance to End Hunger on joint education 
and advocacy campaigns to help combat hunger and improve 
nutrition security.

Instacart’s Advocacy
To continue to advance this priority, we will work with policymakers and 
other stakeholders to support public policies that will: 

• Expand infrastructure to improve access for food-insecure 
communities 
Bring brick and mortar grocery stores, reliable internet, and digital 
access to food-insecure communities. Instacart supports 
incentives and programs to bring new grocery stores to food-
insecure areas and renovate or expand existing grocery stores in 
those communities. 

Instacart also supports improving reliable internet and digital access 
as a way to help increase access to nutrition education, food 
assistance programs, and healthy foods. In line with research-based 
policy recommendations from organizations like the Brookings 
Institution22 and the No Kid Hungry campaign,23 Instacart supports 
investments in programs to improve broadband access and 
affordability for rural and underserved communities as well as 
continued efforts to bridge the digital divide by incentivizing public-
private partnerships, strengthening federal and state collaboration, 

12 million
Instacart has donated more 
than 12 million meals to food 
banks and other nonprofits.
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providing long-term operational support for rural broadband 
expansion, and ensuring that federal broadband funding goes to 
providers who serve rural and underserved communities.  

• Provide sustainable funding for food banks 
Maintain a sustainable funding mechanism for the operations and 
commodities that food banks need. This includes continued funding 
of the Commodity Supplemental Food Program (CSFP), which 
works to improve the health of older adults by distributing food 
packages to participating states and Indian Tribal Organizations. 

• Provide universal school meal coverage for children 
Support programs and policies providing quality school meals for 
children. With the sunset of the federally-funded universal school 
meals program in June 2022, Instacart will advocate for programs 
and policies that continue providing universal school meal 
coverage at the state level. Instacart worked with Project Bread, for 
example, on an advocacy campaign to encourage funding for 
universal school meals for children in Massachusetts for the 
2022-2023 school year and to call on lawmakers to make the 
program permanent during the next legislative session. 

In addition, we will advocate to expand no-charge school breakfast 
and lunch to all children and provide lower-income families with 
children an Electronic Benefit Transfer (EBT) card to purchase food 
when schools are closed for five days or more, including during the 
summer, school breaks, or unanticipated closures. We also support 
making summer meals programs for kids permanent, as school 
meals help children access the nutritious food they need to live 
healthy lives.
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Healthy Made Easy & Food as Medicine 

Priority #3: Provide equitable access to 
health-tailored groceries and food 
prescription programs

Food is a key determinant of health and wellbeing, and today, 
85% of health care spending in the United States is connected 
to diet-related chronic disease.24 Food and nutrition 
interventions such as medically tailored groceries and food 
prescriptions represent a “food as medicine” approach to 
disease prevention, management and treatment. These 
programs have proven to be helpful to individuals with complex 
medical conditions, as well as those with more common diet-
related chronic and acute conditions. 

Challenges and Opportunities 
The number one risk factor attributable to death in the U.S. is a 
diet low in fruits and vegetables and high in processed foods, 
sodium, or trans fatty acids, which can cause heart disease, 
according to the Institute of Health Metrics Evaluation. According 
to the CDC, significant racial disparities exist in mortality 
associated with diet-related chronic disease due to factors such 
as environmental exposures, social determinants, and health care 
access.25 In expectant mothers, poor nutrition contributes to 
pregnancy-related diabetes, prenatal stress, low birth weight, 
and an increased risk of birth defects like cleft palate and spina bifida.26 

Meanwhile, research has repeatedly shown a connection between 
medically tailored meals and decreased hospital admissions27 and health 
expenditures,28 while produce and food prescription programs have been 
shown to positively impact health outcomes including glycemic control,29 
HIV, and hypertension.30 

Instacart’s Commitments 
Our work on these challenges to date and our commitments moving 
forward include: 

• Support food prescriptions and nutrition incentives with Fresh 
Funds 
Instacart is launching new products focused on food as medicine, 
including Instacart Fresh Funds, a new category-specific food 

of health care spending in 
the United States is 
connected to diet-related 
chronic disease.

85%

https://www.healthdata.org/research-article/health-effects-dietary-risks-195-countries-1990%E2%80%932017-systematic-analysis-global
https://jamanetwork.com/journals/jamainternalmedicine/fullarticle/2730768
https://www.healthaffairs.org/doi/10.1377/hlthaff.2017.0999
https://www.healthaffairs.org/doi/10.1377/hlthaff.2017.0999
https://jamanetwork.com/journals/jamainternalmedicine/fullarticle/2730768
https://pubmed.ncbi.nlm.nih.gov/30447106/
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stipend. With Fresh Funds, nonprofits and employers, as well as 
health care payers and providers, can distribute funds to their 
patients and members to purchase specific food categories—for 
example, fresh produce—to help incentivize healthy choices. 
We’re proud to be partnering with a range of organizations to 
launch Fresh Funds, which will provide participants with more 
choices and promote healthier habits. 

• Facilitate sending groceries to others with Care Carts 
Instacart is launching a new service, Care Carts, that allows 
health care providers, dietitians and nutritionists, and caregivers 
to order groceries and medical supplies on behalf of someone 
else. This could be a hospital care coordinator sending healthy 
groceries and over the counter medical supplies to a patient at 
home following hospital discharge, for example, or a dietitian 
sending personalized groceries to a client through programs 
funded by health care payers, including Medicare and Medicaid. 
We’re rolling out Care Carts with a variety of organizations, 
including hospital-at-home solution provider Medically Home, 
digital nutrition services Season Health, digital nutrition platform 
Good Measures and Foodsmart, the leading app-based platform 
that powers the use of food as medicine.

• Enable shoppable Carts for dietitians 
We’re expanding how we use existing Instacart features like 
shoppable Carts to enable personalized and collaborative 
nutrition plans that nutritionists and dietitians can offer to their 
clients. These plans will be instantly shoppable on the Instacart 
platform, making adopting and sticking to tailored 
nutrition plans easier than ever. With these new tools, 
nutritionists and dietitians will be able to empower more 
people to eat and live healthy.  

• Provide new health information with Health Tags 
Instacart is introducing Health Tags across our platform, 
helping consumers shop based on relevant product-level 
characteristics, such as gluten free or vegan products. 
Customers can view up to 23 item-level health or nutrition 
tags across more than 500,000 items while they shop. 
These new tags will be viewable on individual items while 
browsing or searching the platform, as well as on a page 
that displays all items with those attributes, helping 

500,000 
items
With Instacart’s new health 
tags, customers can view up 
to 23 health or nutrition tags 
across more than 500,000 
items while they shop.
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individuals make more informed decisions. Instacart will also work 
with public- and private-sector partners to explore and evaluate 
additional innovative approaches to provide consumers with 
health and nutrition information. 

• Expand our healthy recipe library 
We’re expanding our library of healthy recipes and our partnership 
with Hearst Magazines by adding an expansive list of nutritious 
recipes from select Hearst brands, including Women’s Health, 
Men’s Health, and Prevention magazines. In turn, these 
publications can also use easy linking tools that will make their 
content shoppable via Instacart, helping consumers quickly and 
easily access the convenience of online grocery for their favorite 
healthy recipes.  

• Partner with leading nonprofits in the food-as-medicine space 
Instacart will continue to work with food-as-medicine stakeholders 
through membership in organizations like the Milken Institute 
Feeding Change initiative and Food as Medicine Task Force as well 
as the Tufts' Friedman School Food & Nutrition Innovation Council. 

• Study the health impact of medically tailored grocery programs 
In 2023, Instacart will partner with academic and research institutions 
to study the health impact of medically tailored groceries or food 
prescription programs that utilize Instacart products. 

Instacart’s Advocacy
To continue to advance this priority, we will work with policymakers and 
other stakeholders to support public policies that will: 

• Support produce prescriptions and medically-tailored meals as 
part of the health care system 
Support robust integration of food-as-medicine programs into the 
health care system and fund high-quality research initiatives. To 
increase fruit and vegetable consumption, Instacart supports 
policies that incentivize fruit and vegetable prescription programs 
(often referred to as “Produce Rx” programs) and their further 
incorporation into the health care system. To further improve 
treatment of diet-related chronic disease, Instacart will support 
incorporation of medically-tailored meals into the health care 
system. In addition, to drive the adoption of these programs by 
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practitioners, insurers, and health care agencies, Instacart supports 
funding research to measure the impact of produce prescriptions 
and medically-tailored meals on health and wellness. 

Congress should consider funding this research at institutions like 
the National Institutes of Health (NIH) and Centers for Medicare & 
Medicaid Services (CMS), which are well-positioned to assess the 
impact of food-as-medicine programs on health care outcomes, 
claims, and costs.  

• Expand the use of Medicare and Medicaid food-as-medicine 
programs 
Increase utilization of existing Medicare and Medicaid food-as-
medicine programs. Medicaid and Medicare currently administer 
programs—such as Medicaid Section 1115 waivers and Section 
1915 Home and Community Based Services waivers—that provide 
mechanisms for states and health insurers to waive federal 
guidelines in order to fund innovative approaches to serving 
beneficiaries and meeting the needs of long-term care recipients, 
including through medically tailored groceries, grocery delivery, 
and produce prescriptions. 

Instacart encourages CMS and HHS to take steps to increase the 
utilization of these programs for food-as-medicine innovation, 
including by providing guidance and technical assistance to 
stakeholders and promoting awareness.

• Reauthorize USDA’s produce prescription grant programs 
The 2018 Farm Bill authorized the Gus Schumacher Nutrition 
Incentive Program (GusNIP) at USDA, which includes three grants 
that provide funding to eligible states and nonprofits for the 
establishment of produce prescription programs. These grants 
expire in 2023. Instacart supports their extension in order to 
continue building capacity in the health care system for produce 
prescription programs that meet the needs of existing patients 
and reach underserved communities.
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Conclusion 

We’re committed to making measurable and long-lasting 
progress on these policy priorities. We also recognize that this is 
an ambitious agenda—and we know we can’t accomplish it alone. 
Expanding access to healthy food and fundamentally improving 
nutrition and health will require deep, sustained partnership across 
the public and private sectors in the years ahead.   

We’re in this for the long run, and we look forward to working with 
organizations and stakeholders who share our commitment to ending 
nutrition insecurity and promoting better health. We invite all 
policymakers, private sector partners, researchers, nonprofits, and 
every member of the Instacart community—from shoppers to 
customers to employees—to join us as we pursue this work together. 

Learn more at instacart.com/health

http://instacart.com/health
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