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The economy of Spanish students: hard-hit by the
pandemic and more digital

e 38% of university students in Spain claim to be concerned about their economic
situation and 56% show "caution" regarding their finances.

e More than half of students use an app regularly to manage their finances
e The financial support of parents is still essential: they take care of the telephone
bill, Internet and the cost of studies

Madrid, October 21, 2021 - The difficult economic situation resulting from the COVID-19
crisis has changed the attitude of young people towards money. This is clear from the
pan-European study* by mobile bank N26 on how the pandemic has transformed the way
students manage their money. In Spain, more than a third of university students (39%)
affirm that they now closely monitor their finances and always know their monthly budget.

Faced with a difficult economic outlook, technology is presented as a tool that offers
greater control of finances. The N26 study reveals that, after the pandemic, Spanish
university students have jumped on the bandwagon of digitalization in managing their
personal finances. 56% of students in Spain use an app to pay bills or share expenses with
friends, roommates, partner or family.

Another trend revealed by the report is the willingness of students to pool their money to
meet the main recurring expenses: almost half, 49%, share the expenses of the purchase
with their roommates, a percentage that rises 51% for internet expenses. It should also be
noted that in Spain 43% share subscriptions to platforms such as Netflix or Prime Video.

Marta Echarri, general manager of N26 for Spain and Portugal, comments that: "Our study
shows that Spanish university students are adopting digital tools to better manage their
finances in a delicate economic moment for them. At N26 we are promoting this new
generation of students who feel in control of their finances through new features that help
them manage their money in an agile and simple way”.

Budget-conscious students and parents to the rescue

The conclusions of the study highlight that more than a third of Spanish university
students (38%) are concerned about their financial situation. In fact, up to 56% of
university students in the country describe their attitude towards money management as
"cautious", and 51% consider themselves “serial savers”.

This conservative attitude is not surprising, since in the last academic year 37% of Spanish
students have suffered financial losses due to changes in their vital situation, which
amounted to an average of 263.91 euros. In addition, up to 14% of those surveyed affirm


https://n26.com/en-es
https://n26.com/en-eu/blog/student-finances-post-pandemic

that the costs associated with these changes have amounted to more than 500 euros.
Although half of the Spanish students surveyed lived with their family in the last academic
year due to COVID, a fifth had to continue paying rent and up to 12% saw their expenses
increased because they had to assume the rent of a roommate.

In addition, the lack of savings is another of the great problems for this group: 12% do not
expect to save money in the next academic year, and more than a quarter of students have
lost their part-time job as a result of the COVID-19 pandemic (27%). For this reason, in
many cases the financial support of parents is essential to pay some fixed expenses such
as Internet (28%), telephone (31%) or the cost of studies (30%). 20% of students also say
that their parents cover the cost of their accommodation if they need it.

* N26 and survey partner Sapio Research surveyed 5,034 college students from France, Germany,
Spain, Italy, Ireland, and the Netherlands in September 2021.
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