
REMA 1000 wishes to reduce 
the negative effects that the 
production and consumption 
of groceries have on the cli­
mate and the environment. 
We therefore wish to promote 
responsible and sustainable 
consumption among our 
customers, while reducing 
our climate and environ­
mental footprint in our own 
operation and throughout 
the entire supply chain. The 
goal is to reduce our total CO2 
emissions in accordance with 
the Paris Agreement and to 
minimise negative effects on 
the surrounding environment 
when we produce goods and 
do business.

REMA 1000 commits to
•	 Persistently seeking to reduce our negative 

and increase our positive impact on climate 
and the environment throughout our value 
chain.

•	 Working for a responsible and sustain­
able consumption of resources, including 
reducing food waste throughout our value 
chain, as well as ensuring that surplus food 
that is suitable for human consumption is 
distributed to charities.

•	 Constantly working on new solutions and 
products that can minimise our consumption 
of energy, packaging, transport, and other 
resources in our operation, and ensure that 
we to a greater extent develop solutions that 
are part of a circular economy. 

•	 Engaging in partnerships and alliances with 
other actors and organisations that work to 
promote a retail sector with a lower climate 
and environmental footprint.

•	 Reporting annually on our progress and 
work with climate and environment. Includ­
ing publishing an annual climate account.
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